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Chapter 1. Introduction
7KHGLVFXVVLRQDERXWZKHWKHURUQRWWKHPHGLDGLUHFWO\DIIHFWSHRSOHUHPDLQVDV
HTXLYRFDODVLWZDVÀIW\\HDUVDJRZLWKPHGLDFULWLFVDUJXLQJWKDWWKHPHGLDLQGHHGFDXVH
FHUWDLQEHKDYLRUVDQGWKHLURSSRQHQWVSURFODLPLQJWKDWSHRSOHDUHVPDUWHUWKDQWKDW
Regardless of  which side one supports, one cannot deny that the media are omnipresent 
LQSHRSOH·VGD\WRGD\H[LVWHQFH2YHUWKH\HDUVVWXGLHVKDYHVKRZQWKDWSHRSOHDUHQRW
RQO\DYLGPHGLDXVHUVEXWWKDWWKHPHGLDKDYHEHFRPHLQWULFDWHO\HQWZLQHGLQSHRSOH·V
GDLO\OLYHV,WLVWKLVRYHUZKHOPLQJSUHVHQFHWKDWKDVOHGWKHSURSRQHQWVRI PHGLD
literacy to argue that just as people need to learn how to read the alphabet, they should 
DOVROHDUQKRZWRUHDGWKHPHGLD,QVKRUWDPHGLDOLWHUDWHDXGLHQFHLVDQHFHVVLW\7KLV
introduction will further delve into the role played by the media, and outline why media 
OLWHUDF\LVGHHPHGDSUHUHTXLVLWHLQFRQWHPSRUDU\VRFLHW\1H[WLWZLOOGHVFULEHH[LVWLQJ
UHVHDUFKLQWRPHGLDOLWHUDF\DQGSUHVHQWWKHDLPRI WKLVVWXG\DVZHOODVLWVVSHFLÀFIRFXV
)LQDOO\,ZLOOSUHVHQWWKHRXWOLQHRI WKHUHPDLQGHURI WKLVGLVVHUWDWLRQ
1.1 The presence of  the media
$OWKRXJKWKHPHGLDSOD\DUROHLQPDQ\GLIIHUHQWIDFHWVRI SHRSOH·VOLYHVWKHLUSUHVHQFH
ERLOVGRZQWRWZROHYHOVLQGLYLGXDODQGVRFLHWDO
2QDQLQGLYLGXDOOHYHOWKHPHGLDDUHXQGHQLDEO\LPSRUWDQW)LUVWRI DOOUHVHDUFK
has shown that people spend a large amount of  time using the media; people are 
bombarded with thousands of  mediated messages every day, and children grow up in a 
ZRUOGVDWXUDWHGZLWKPHGLDPHVVDJHV'RUU%URZQH*UDYHV	3KHOSV$UHFHQW
$PHULFDQVXUYH\VKRZHGWKDWSHRSOHVSHQGDQDYHUDJHRI KRXUVDGD\GHDOLQJZLWK
WKHPHGLD3DSSHU+ROPHV	3RSRYLFKDQGDVXUYH\FDUULHGRXWLQWKH86RQ
EHKDOI RI WKH.DLVHU)DPLO\)RXQGDWLRQIRXQGWKDWFKLOGUHQEHWZHHQWKHDJHVRI DQG
VSHQWKRXUVDQGPLQXWHVHDFKGD\XVLQJWKHPHGLD5REHUWV)RHKU5LGHRXW	
%URGLH,Q(XURSHSHRSOHVSHQGDQHTXLYDOHQWDPRXQWRI WLPHZLWKWKHPHGLD
+X\VPDQVGH+DDQDQGYDQGHQ%URHNGLVFRYHUHGWKDWSHRSOHLQWKH8.WKH
1HWKHUODQGV)UDQFH*HUPDQ\DQG,WDO\VSHQGEHWZHHQÀYHDQGVL[KRXUVSHUGD\
ZDWFKLQJWHOHYLVLRQUHDGLQJWKHQHZVSDSHUDQGRUOLVWHQLQJWRWKHUDGLR
Second, people are likely to obtain most, if  not all, of  their knowledge about aspects 
RI WKHZRUOGQRWGLUHFWO\DFFHVVLEOHWRWKHPIURPWKHPHGLD$OYDUGR	%R\G%DUUHWW
DQRWLRQZKLFKOHDGVWRWKHDVVXPSWLRQWKDWWKHPHGLDKDYHWKHSRZHUWRVRFLDOL]H
SHRSOHLHWRVKDSHSHRSOH·VLGHDVDERXWDQGRSLQLRQVRQVXEMHFWVZLWKZKLFKWKH\KDYH
KDGQRGLUHFWH[SHULHQFH7XFKPDQ$GGLWLRQDOO\UHVHDUFKKDVGLVFRYHUHGWKDW
the portrayal of  people, events, and situations in the media is usually far from unbiased 
DQGREMHFWLYH(QWPDQ+HQFHRQHFDQFRQFOXGHWKDWWKHPHGLDDUHFDSDEOHRI 
OHDYLQJSHRSOHZLWKDQLPDJHRI DSDUWRIUHDOLW\ZKLFKLVELDVHGDQGDWWLPHVLQFRUUHFW
%URRNÀHOG
7KLUGWKHPHGLDVHUYHYDULRXVIXQFWLRQVLQSHRSOH·VOLYHVIRUQRWRQO\GRWKH\
provide people with information and entertainment, but they also aid in the creation of  
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SHRSOH·VSHUVRQDOLGHQWLW\$FFRUGLQJWR:LQQLFNWKHPHGLDIXQFWLRQDVDXVHU·V
IULHQGFORFNDQGPLQLVWHUE\SURYLGLQJSXQFWXDWLRQDQGWKHRSSRUWXQLW\IRUSDUDVRFLDO
LQWHUDFWLRQ$GGLWLRQDOO\WKHPHGLDDQGSDUWLFXODUO\WHOHYLVLRQVHUYHDWOHDVWWZRFXOWXUDO
IXQFWLRQV)LUVWWKHPHGLDWHDFKSHRSOHDERXWWKHLURZQFXOWXUHDVZHOODVRWKHUV
WKURXJKWKHVWRULHVWKH\WHOO,QRUDOFXOWXUHVWKHYDOXHVQRUPVODZVDQGKLVWRU\DUH
SDVVHGRQE\WKHUHFRXQWLQJRI VRFLHW\·VP\WKVDQGVWRULHV,QFRQWHPSRUDU\:HVWHUQ
societies, television has been described as the reviver of  this tribal transmission of  
myths and stories, as it reinforces norms and values through the messages it presents 
%URZQ)LVNH	+DUWOH\*HUEQHU*URVV-DFNVRQ%HHFN-HIIULHV)R[	
6LJQRULHOOL0F/HRG+HQFHWHOHYLVLRQFDQEHGHVFULEHGDVDQLPSRUWDQW
socializing agent, on a par with traditional socializing agents such as the family and 
FKXUFK6HFRQGWHOHYLVLRQKDVDQDGGLWLRQDOFXOWXUDOIXQFWLRQDVDEDUGLHLWFRQWULEXWHV
WRWKHPDLQWHQDQFHRI RQH·VFXOWXUDOLGHQWLW\E\PDNLQJPHGLDXVHUVIHHOWKDWWKHLUZD\
of  seeing and structuring reality really does work, and that other people share this reality 
ZLWKWKHP)LVNH	+DUWOH\%HUU\
On a societal level, the media also play an important role, for there appears to be 
DQRUJDQLFOLQNEHWZHHQFRPPXQLFDWLRQDQGGHPRFUDF\.HDQHZKRGHVFULEHG
this link in great detail, explained that direct democracy is only possible in small states, 
whereas in modern, larger states, a democracy requires mechanisms that help connect 
SHRSOHDQGWKHLUUHSUHVHQWDWLYHVLHWKHPDVVPHGLD7DNLQJWKHLQFUHDVLQJSHUYDVLYHQHVV
RI WKHPHGLDLQWRDFFRXQW.HDQHFRQFOXGHGWKDWWKHSXEOLFVSKHUHGHÀQHGE\
+DEHUPDVDVWKHIRUXPRI SXEOLFGLVFXVVLRQKDVPRYHGLQWRWKHGRPDLQRI WKH
PHGLD$VDUHVXOWLWLVRIWHQDUJXHGWKDWWKHPHGLDSOD\DVXEVWDQWLDOUROHLQVKDSLQJ
PRVWGHPRFUDWLFSURFHVVHV3RWWHU6LOYHUEODWW7KLVUDLVHVWKHTXHVWLRQZKDW
WKHFRQVHTXHQFHVRI WKLVGHYHORSPHQWZLOOEHIRUWKHTXDOLW\RI GHPRFUDF\(QWPDQ
ZKRH[DPLQHGWKHUHODWLRQVKLSEHWZHHQFRPPXQLFDWLRQDQGGHPRFUDF\QRWHG
WKDWWKHODWWHULVGHÀQLWHO\DIIHFWHGE\WKHSRZHUDQGSHUIRUPDQFHRI WKHPHGLD+RZWKH
PHGLDDIIHFWGHPRFUDF\ZLOOEHH[SODLQHGLQWKHIROORZLQJSDUDJUDSKV
$´WUXHµGHPRFUDF\KDVWZREDVLFUHTXLUHPHQWV$V%DJGLNLDQSRLQWHGRXWLQ
RUGHUWRPDLQWDLQDGHPRFUDF\WKHPHGLDPXVWÀUVWVXVWDLQDSOXUDOLW\RI YRLFHVZKHUH
ERWKWKHPDMRULW\DQGWKHPLQRULW\FDQEHKHDUG+HDGGHGWKDWLQDPRGHUQG\QDPLF
and rapidly changing society, a lack of  diversity in the media leaves people partially 
EOLQGHGDQGWKXVXQDEOHWRIXOÀOOWKHLUUROHDVSDUWLFLSDWLQJFLWL]HQV$GGLWLRQDOO\DODFN
of  such diversity could lead to a population becoming apathetic and disinterested which 
FRXOGLQWXUQZHDNHQWKHGHPRFUDF\7KHVHFRQGSUHUHTXLVLWHIRUDZHOOIXQFWLRQLQJ
democracy is a competent citizenry which has access to and is fed by information 
UHOHYDQWWRLVVXHVRQWKHSROLWLFDODJHQGD%UDQWV	1HLMHQVS+REEVE
Recent developments in the media suggest that the diversity in the content offered by 
media institutions is threatened by the commercialization of  the mass communication 
LQGXVWULHV$OWKRXJKDGYRFDWHVRI PDUNHWVRYHUHLJQW\FODLPWKDWHFRQRPLFFRPSHWLWLRQ
between different newspapers, television or radio stations will meet the needs of  the 
DXGLHQFH(QWPDQKDVDUJXHGWKDWWKHLQFUHDVLQJLPSRUWDQFHRI ÀQDQFLDOJDLQV
ZLWKLQWKHPHGLDKDVOHGWROHVVGLYHUVLW\LQPHGLDFRQWHQW)LUVWWKHEXGJHWDYDLODEOH
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for the production of  news has, in the case of  a large number of  television stations, 
EHHQGHFUHDVHGVLQFHDXGLHQFHVDUHNQRZQWRSUHIHUHQWHUWDLQPHQW7KLVLVDQLPSRUWDQW
development since, in terms of  democracy, news programs are of  vital importance for 
WKH\DUHRQHRI WKHVRXUFHVRI LQIRUPDWLRQWKDWSHRSOHXVHZKHQUHÁHFWLQJRQDQG
PDNLQJGHFLVLRQVDERXWWKHIXWXUHRI WKHLUVRFLHW\5RELQVRQ	/HY\6LQFH
WKLVIRFXVRQÀQDQFLDOJDLQVPHDQVWKDWQHZVSURGXFHUVZLOOWU\DQGFXWEDFNH[SHQVHVLW
DOVRPHDQVWKDWMRXUQDOLVWVDUHPRUHOLNHO\WRVSHQGDVOLWWOHPRQH\DVSRVVLEOHRQÀQGLQJ
LQIRUPDWLRQ,QSUDFWLFHWKLVLPSOLHVWKDWUHSRUWHUVKDYHFRPHWRUHO\PRUHDQGPRUH
on the political elite for most of  their information, which has resulted in the news being 
PRUHRQHVLGHGDQGVXSHUÀFLDOWKDQZKHQUHSRUWHUVUHOLHGRQPRUHWKDQMXVWRQHVRXUFH
(QWPDQ6HFRQGO\.HDQHVXJJHVWHGWKDWWKHSURÀWRULHQWHGDWWLWXGHRI 
most media institutions works against the opinions of  minorities and promotes those of  
WKHPDMRULW\7KLVGHYHORSPHQWDSSHDUVWREHFDXVHGE\WKHIDFWWKDWSURJUDPFRQWHQW
is adapted to the lowest common denominator in order to attract the largest possible 
DXGLHQFH.HDQHOLNH%DJGLNLDQQRWHGWKDWWKHLQFUHDVLQJLPSRUWDQFHRI 
media advertising actually appears to restrict the listening, reading and viewing choices of  
PDQ\PHGLDXVHUVDVZHOODVWKHTXDOLW\RI PHGLDFRQWHQW
7KHVXJJHVWHGGHFOLQHLQWKHTXDOLW\RI WKHLQIRUPDWLRQSURYLGHGE\WKHPHGLDDV
described above, suggests that citizens need to be more than merely engaged in order to 
XSKROGDGHPRFUDF\&LWL]HQVFDQRQO\REWDLQDPRUHRUOHVVFRPSOHWHSLFWXUHRI VRFLHWDO
developments, if  they know how to access and select a wide variety of  sources of  news, 
DQGDUHDEOHWRFULWLFDOO\HYDOXDWHPHGLDFRQWHQW
7KHQHHGIRUPHGLDOLWHUDF\
7KHPHGLDWKXVSOD\DODUJHUROHLQERWKSHRSOH·VSHUVRQDOOLYHVDVZHOODVLQPDLQWDLQLQJ
GHPRFUDF\,QRUGHUQRWWREHFDXJKWXQDZDUHSHRSOHWKHUHIRUHQHHGWRNQRZDERXW
WKLVODUJHUROHLHWKH\QHHGWREHPHGLDOLWHUDWH7KHQHHGIRUPHGLDOLWHUDF\LVIXUWKHU
increased by the fact that the media do not always supply perfectly unbiased, complete, 
DQGFRUUHFWLQIRUPDWLRQ
,I SHRSOHZDQWWRDFWLYHO\VKDSHWKHUROHWKHPHGLDSOD\LQWKHLUOLYHVWKH\QHHGWRÀUVW
RI DOOEHDZDUHRI WKHVRFLDOL]LQJSRWHQWLDODQGRWKHUSRVVLEOHLQÁXHQFHVRI WKHPHGLD
9DULRXVDXWKRUVKDYHSRLQWHGRXWWKDWWKLVDZDUHQHVVFRXOGKHOSUHGXFHWKHLQÁXHQFHRI 
WKHPHGLDRQSHRSOH·VOLYHVHJ,UYLQJ	%HUHO3RWWHUD)XUWKHUPRUHLI RQH
ZLVKHVWRVXVWDLQDZHOOUXQQLQJGHPRFUDF\PHGLDXVHUVQHHGWREHDEOHWRDVVHVVWKHYDOXH
RI WKHLQIRUPDWLRQSUHVHQWHGWRWKHPLHWKH\PXVWEHPHGLDOLWHUDWH+REEV$V
%URRNÀHOGFODLPV´,QDGHPRFUDWLFVRFLHW\LQZKLFKWHOHYLVLRQLVWKHVLQJOHPRVW
important source of  information […] the possession of  some degree of  media literacy by 
FLWL]HQVLVDQXQDYRLGDEOHQHFHVVLW\IRUDQ\NLQGRI HIIHFWLYHSDUWLFLSDWLRQµS0HGLD
OLWHUDF\HQDEOHVFLWL]HQVWRHYDOXDWHWKHDEXQGDQFHRI LQIRUPDWLRQWKH\UHFHLYH&RYLQJWRQ
0RUHRYHUXQOHVVSHRSOHOHDUQKRZWRUHDGLQWHUSUHWDQDO\]HDQGXQGHUVWDQGWKH
GD\·VHYHQWVWKHUHLVWKHULVNRI UDLVLQJDJHQHUDWLRQRI XQFULWLFDOFRQVXPHUVYXOQHUDEOHWR
DOONLQGVRI PDQLSXODWLRQDQGPLVOHDGLQJLQIRUPDWLRQ'HQQLV
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([LVWLQJUHVHDUFKLQWRPHGLDOLWHUDF\
&RQFHUQDERXWWKHODUJHUROHWKDWWKHPHGLDSOD\LQSHRSOH·VOLYHVDVXQGHUOLQHGE\WKH
SUHYLRXVSDUDJUDSKVLVQRWKLQJQHZ6LQFHWKHPLGVODUJHQXPEHUVRI VFKRODUV
have concerned themselves with media literacy; they have written about what people 
QHHGWRNQRZLQRUGHUWREHFRQVLGHUHGPHGLDOLWHUDWHVHHFKDSWHUIRUDPRUHFRPSOHWH
OLWHUDWXUHRYHUYLHZDQGWKH\KDYHVSHQWWLPHDQGHIIRUWGHYHORSLQJSURJUDPVZKLFK
FRXOGKHOSPHGLDXVHUVEHFRPHPRUHFULWLFDOHJ%URZQ&RXUW	&ULWLFRV
&ULWLFRV'RUU%URZQH*UDYHV	3KHOSV*UHHQDZD\+DOO
	:KDQQHO+REEVEF+REEV	)URVW0XUGRFN	3KHOSV
7KHDPRXQWRIUHVHDUFKFRQGXFWHGE\WKHVHUHVHDUFKHUVLVLPSUHVVLYH+RZHYHU
HYHQWKRXJKUHVHDUFKHUVVXFKDV.OLQHDQG0DQVHVVDFWXDOO\FODLPWKDW
children are media savvy and are capable of  using the media in a critical manner, the 
fact is that these claims are based on assumptions, while very little is factually known 
DERXWKRZPHGLDOLWHUDWHSHRSOHDUHDVWHVWLÀHGE\%XFNLQJKDP+H\DQG0RVV
Most empirical media literacy research is concerned with testing the effectiveness of  
YDULRXVPHGLDOLWHUDF\SURJUDPVFI*RQ]DOHV*OLN'DYRXGL	$QJ+REEV	
)URVW9RRLMV	9DQGHU9RRUWDQGOLWWOHUHVHDUFKKDVEHHQFRQFHUQHG
ZLWKPHDVXULQJWKHVRFDOOHGHQWU\FRQGLWLRQLHWKHOHYHORI PHGLDOLWHUDF\WKDWSXSLOV
SRVVHVVEHIRUHHQWHULQJDPHGLDHGXFDWLRQSURMHFW$OYDUGR	%R\G%DUUHWW
%RXZPDQ'XQFDQ)XHQ]DOLGD+REEVE3LHWWH	*LURX[

$VHDUO\DVWZR'XWFKUHVHDUFKHUVVXJJHVWHGWKDWWKHGHYHORSPHQWRI DQ
instrument to measure the level of  media literacy of  the general population would 
EHYHU\XVHIXO9RRLMV	9DQGHU9RRUWDQGLQ+DUWQRWHGWKDWHIIHFWLYH
OHDUQLQJLQPHGLDHGXFDWLRQGHSHQGVDPRQJRWKHUWKLQJVRQNQRZLQJDERXWVWXGHQWV·
FXUUHQWVWDWHRI NQRZOHGJHDQGXQGHUVWDQGLQJUHJDUGLQJWKHPHGLD$IWHUDOOLWLVKLJKO\
XQOLNHO\WKDWPHGLDOLWHUDF\HGXFDWLRQLVHIIHFWLYHZLWKRXWÀUVWÀQGLQJRXWZKDWVWXGHQWV
DOUHDG\NQRZDERXWWKHPHGLD0DQHVVDQRWLRQSUHYLRXVO\EURXJKWXSE\%URZQ
ZKRVXJJHVWHGWKDWDPHGLDSURJUDPVKRXOGEHHYDOXDWHGIRULWVHIIHFWLYHQHVV
ZLWKVXEMHFWVWKURXJKWLPH6FKDUUHUDGGHGWKDWLQRUGHUWRPRYHWRZDUGVDQ
increasing implementation of  media education programs, one needs to create national 
VWDQGDUGVUHJDUGLQJPHGLDOLWHUDF\DVVHVVPHQWVHHDOVR&KULVW	3RWWHU3RWWHU
D7KXVWKHDLPRI WKLVVWXG\LVWRGHYHORSDVWDQGDUGL]HGLQVWUXPHQWWRPHDVXUH
WKHOHYHORI PHGLDOLWHUDF\RI PHGLDXVHUV
%HQHÀWVRI DQLQVWUXPHQWWRPHDVXUHPHGLDOLWHUDF\
&RQVWUXFWLQJDPHGLDOLWHUDF\PHDVXUHPHQWLQVWUXPHQWFRXOGEHDGYDQWDJHRXVEHFDXVH
RI VHYHUDOUHDVRQV)LUVWWKHUHVXOWVREWDLQHGZLWKWKLVPHDVXUHPHQWLQVWUXPHQW
FRXOGSURYLGHLQIRUPDWLRQDERXWWKHH[WHQWDQGW\SHRI PHGLDUHODWHGNQRZOHGJHDQG
understanding people have, which determines whether or not they are able to adopt a 
FULWLFDODWWLWXGHWRZDUGVWKHPHGLD,WFRXOGVXSSO\DQVZHUVWRTXHVWLRQVVXFKDVZKDW
do consumers know about the media, are they aware of  their possible impact, and how 
do they use the media themselves? In the future, the amount of  information directed at 
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media users will only increase, while this does not necessarily mean that this information 
ZLOOEHFRPSOHWHDQGXQELDVHG+HQFHNQRZOHGJHDERXWWKHH[WHQWWRZKLFKSHRSOHDUH
capable of  critically approaching the media will only become more important, because 
it can provide insight into what people do with the information they gather through the 
PHGLDKRZVHULRXVO\WKH\WDNHLWWRZKDWH[WHQWWKH\OHWWKLVLQIRUPDWLRQLQÁXHQFHWKHLU
lives, and whether or not media education is needed to aid people in dealing with the 
PHGLD
Secondly, the information received from this measurement instrument could render 
future media education projects more effective, because these projects can be adapted 
PRUHDGHTXDWHO\WRVWXGHQWV·DELOLWLHV9DQGHU9RRUWDQG9RRLMVQRWHGWKDWWKH
problem with most media education projects is that because of  the lack of  information 
on the entry behavior and/or knowledge of  the participants, they are not based on 
what students already know about the media, but instead on what researchers feel media 
FRQVXPHUVVKRXOGNQRZDERXWWKHPHGLD7KLVSRLQWZDVHFKRHGE\$XIGHUKHLGH
who alleged that although many teachers believe their media education programs are 
HIIHFWLYHWKHUHLVQRHYLGHQFHWRSURYHWKLVFODLP)XUWKHUPRUH%XFNLQJKDP·V
DFFRXQWRI WKHKLVWRU\RI PHGLDHGXFDWLRQLQWKH8.GHPRQVWUDWHGWKDWWKHHPSKDVLV
of  the various media education projects is usually based on the dominant theoretical 
paradigm in the social sciences, thus changing with the birth of  each new school of  
WKRXJKW)RULQVWDQFHPDQ\UHFHQWPHGLDHGXFDWLRQSURMHFWVKDYHVWDUWHGWRIRFXVRQ
teaching adolescents and young adults about the association between media use and body 
LPDJHVDQGRWKHUKHDOWKUHODWHGLVVXHV+REEV%URGHU3RSH	5RZH:LONVFK
7LJJHPDQ	:DGH7KXVPHGLDHGXFDWLRQJRDOVDQGWKHIRFXVRI PHGLDOLWHUDF\
FKDQJHTXLFNO\\HWZLWKRXWKDYLQJEHHQDGDSWHGWRZKDWVWXGHQWVGRRUGRQRWNQRZ
7KLVLQWXUQFRXOGPHDQWKDWWKHDLPVVHWE\PHGLDHGXFDWLRQPD\QRWEHUHDOLVWLFRU
DSSURSULDWH$PHDVXUHPHQWLQVWUXPHQWDLPHGDWPHDVXULQJPHGLDOLWHUDF\FRXOGEH
used to assess the level of  media literacy of  the students before the start of  any media 
HGXFDWLRQSURMHFWZKLFKLPSOLHVWKDWWKHSURJUDPFRXOGWKHQEHDGDSWHGWRWKHVWXGHQWV·
DELOLWLHVWKXVEHFRPLQJPRUHHIIHFWLYH
,QYHVWLJDWLQJPHGLDOLWHUDF\OHYHOV3UHYLRXVUHVHDUFK
7KUHHVWXGLHVKDYHVRIDUORRNHGLQWRWKHSRVVLELOLW\RI PHDVXULQJFKLOGUHQ·VOHYHOV
RI PHGLDOLWHUDF\)LUVW0F0DKRQGHVFULEHVDQLQVWUXPHQWPHDQWWRPRQLWRU
VWXGHQWV·SURJUHVVUHJDUGLQJWKHGHYHORSPHQWRI D´FULWLFDOIUDPHZRUNIRUHQJDJLQJ
ZLWKWKHPHGLDµS7KLVIUDPHZRUNDGGUHVVHVVWXGHQWV·XQGHUVWDQGLQJRI WKHWH[W
WKHFRQWH[WDQGWKHUHDGHU7KHGLIIHUHQWOHYHOVRI XQGHUVWDQGLQJRI HDFKRI WKHVH
aspects is outlined in detail, and includes a description of  what students need to be 
DEOHWRGRWRDFKLHYHHDFKOHYHORI PHGLDOLWHUDF\,WLVWKHQXSWRWKHHGXFDWRUVWR
FODVVLI\WKHLUVWXGHQWV$OWKRXJKWKLVSURSRVDOIRUDPHGLDOLWHUDF\VFDOHSURYLGHVDYHU\
detailed description of  what media literacy entails, it is especially suited for a constant 
monitoring of  the same group of  students over a longer period of  time by the same 
SHUVRQ,WVTXDOLWDWLYHGHVLJQLVVXFKWKDWLWZRXOGEHYHU\GLIÀFXOWIRUGLIIHUHQWSHRSOH
to assess the same group of  students, mainly because everyone would interpret the 
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FULWHULDGLIIHUHQWO\)XUWKHUPRUH0F0DKRQGRHVQRWVSHFLI\KRZRQHVKRXOGDVVHVV
ZKHQVWXGHQWVKDYHPHWWKHFULWHULDRI WKHGLIIHUHQWOHYHOV2QHDVVXPHVWKDWWKLVLVOHIW
to the discretion of  the educator, which again implies that if  this same scale is applied 
E\GLIIHUHQWWHDFKHUVWKHRXWFRPHVFRXOGEHGLIIHUHQW$GGLWLRQDOO\EHFDXVHRI WKH
GHWDLOHGQDWXUHRI WKHFULWHULD0F0DKRQ·VLQVWUXPHQWLVQRWUHDOO\VXLWHGIRUDWHDFKHU
or researcher who wants a quick impression of  how media literate a group of  students 
DUH&RQYHUVHO\WKHSXUSRVHRI WKHVWXG\SUHVHQWHGLQWKLVGLVVHUWDWLRQLVWRGHVLJQD
measurement instrument that could be applied at any time, by any one person, and which 
will immediately provide insight into how students compare on their knowledge about 
FHUWDLQDVSHFWVRI WKHPHGLDDQGWKHLUXVH
6HFRQGO\%XFNLQJKDPXVHGDTXDOLWDWLYHWHFKQLTXHWRHVWDEOLVKWKHH[WHQW
to which and the manner in which children between the ages of  7 and 12 understood 
DQGLQWHUSUHWHGWHOHYLVLRQFRQWHQW%XFNLQJKDPFDUULHGRXWRSHQLQWHUYLHZVZLWKVPDOO
groups of  children on topics such as genres, narrative, television characters, level of  
UHDOLW\DQGHQMR\PHQW
7KHWKLUGVWXG\ZDVFRQGXFWHGLQ$XVWUDOLD4XLQ	0F0DKRQDPRQJ
\HDUROGVWXGHQWV7KHVWXGHQWVZHUHDVNHGWRDQDO\]HWKUHHSULQWDGYHUWLVHPHQWVDVZHOO
DVDQLQWURGXFWRU\VHJPHQWRI DWHOHYLVLRQFRPHG\7KHDQDO\VLVLQFOXGHGERWKFORVHG
DQGRSHQTXHVWLRQVZKLFKDVVHVVHGVWXGHQWV·XQGHUVWDQGLQJRI WKHPHGLDFRGHVDQG
conventions, narrative, production and circulation of  media texts, audiences, and values 
RI WKHSURGXFHUV
$OWKRXJKWKHVHODVWWZRVWXGLHVGRSURYLGHVRPHLQVLJKWLQWRKRZPHGLDOLWHUDWH
VWXGHQWVDOUHDG\DUHWKH\KDYHVHYHUDOVKRUWFRPLQJV)LUVWERWKVWXGLHVUHO\LQSDUW
RQTXDOLWDWLYHPHDVXUHPHQW7KLVLPSOLHVWKDWLWZRXOGEHLQHIÀFLHQWDQGGLIÀFXOWWR
UHSOLFDWHWKLVNLQGRI PHDVXUHPHQWDPRQJODUJHJURXSVRI SHRSOH7KHDGYDQWDJHRI 
the standardized measurement instrument developed in this study is that it is easy to 
UHSOLFDWHDQGXVHDQGFDQEHDGPLQLVWHUHGWRODUJHJURXSVRI SHRSOHDWGLIIHUHQWWLPHV
6HFRQGQHLWKHUVWXG\WHVWHGWKHUHOLDELOLW\DQGYDOLGLW\RI WKHLUPHDVXUHV7KLVVWXG\
aims to overcome this by extensively assessing both the reliability and validity of  the 
LQVWUXPHQW7KLUGWKHWZRVWXGLHVDUHYHU\VLPLODUWRRWKHUPHGLDOLWHUDF\LQYHVWLJDWLRQV
LQWKDWWKH\DSSHDUWRVSHQGOLWWOHHIIRUWRQH[SODLQLQJWKHLUYLHZVRQPHGLDOLWHUDF\,Q
DQXPEHURI VWXGLHVWKHGHÀQLWLRQRI PHGLDOLWHUDF\LVRQO\EULHÁ\RXWOLQHGEHIRUHWKH
UHVHDUFKHUVPRYHRQWRWKHGHVFULSWLRQRI WKHVWXG\HJ$QGHUVRQ	3ORJKRIW
+REEV	)URVW6FKHLEH/LWWOHDWWHQWLRQLVSDLGWRZK\PHGLDOLWHUDF\LV
GHÀQHGWKHZD\LWLVDQGZKDWHDFKDVSHFWVSHFLÀFDOO\HQWDLOV,QPDQ\FDVHVUHVHDUFKHUV
XVHGLIIHUHQWGHÀQLWLRQV$VDUHVXOWRI WKLVODFNRI XQDQLPLW\DERXWKRZWRGHÀQH
media literacy there is no clear idea of  what it is that people need to know in order to be 
FRQVLGHUHGPHGLDOLWHUDWH&RQVHTXHQWO\LWKDVEHHQYHU\GLIÀFXOWWRFUHDWHDFRPPRQ
body of  knowledge from which media literacy research can more forward and explore 
QHZDUHDVRI PHGLDOLWHUDF\UHVHDUFK&RQYHUVHO\WKLVVWXG\ZLOOFRQVWUXFWDFOHDUDQG
GHWDLOHGGHÀQLWLRQRI PHGLDOLWHUDF\E\VXPPDUL]LQJH[LVWLQJQRWLRQVRI PHGLDOLWHUDF\
LQWRRQHRYHUDUFKLQJFRQFHSWRI PHGLDOLWHUDF\
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)RFXVRI WKHVWXG\
$VHYLGHQFHGE\WKHOLWHUDWXUHRYHUYLHZSUHVHQWHGLQFKDSWHUPHGLDOLWHUDF\LVDULFK
YDVWDQGPXOWLIDFHWWHGFRQFHSWLWFDQFRQFHUQHYHU\PHGLXPJHQUHDQGWRSLFFRYHUHG
E\WKHPHGLD0HDVXULQJWKLVFRQFHSWLQLWVHQWLUHW\LVVLPSO\QRWSRVVLEOH+HQFHLQ
order to successfully develop a measurement instrument, it is necessary to make several 
GHFLVLRQVUHJDUGLQJWKHIRFXVRI WKLVVWXG\
$VGHVFULEHGDERYHWKHUHDUHWZRJRRGUHDVRQVZK\WKHJHQHUDOSRSXODWLRQQHHGV
to be critical of  the media; namely the size of  the role the media play on an individual 
DQGRQDVRFLHWDOOHYHO(LWKHUUHDVRQZRXOGUHTXLUHDYHU\GLIIHUHQWIRFXVRI WKH
PHDVXUHPHQWLQVWUXPHQW:KHQRQHDSSURDFKHVPHGLDOLWHUDF\IURPWKHSHUVSHFWLYH
that the media act as socializing agents who teach people not only about the dominant 
norms, values, rules, and expectations in their society, but also about parts of  the world 
they have never seen, an instrument to measure media literacy would need to look at 
ERWKÀFWLRQDQGQRQÀFWLRQSURJUDPVWKHPHVVDJHVGLVVHPLQDWHGE\WKHVHSURJUDPVWR
what extent people pick up on these messages, and whether they are aware of  the large 
UROHWKDWWKHPHGLDSOD\LQLQIRUPLQJWKHPDERXWWKHZRUOG2QWKHRWKHUKDQGZKHQ
media literacy is seen as instrumental in promoting a democratic society, an instrument 
WRPHDVXUHPHGLDOLWHUDF\ZRXOGQHHGWRIRFXVPRUHRQQRQÀFWLRQSURJUDPVZKDW
they teach people about current events, political developments, and so on, and to what 
H[WHQWSHRSOHUHDOL]HWKDWWKHPHGLDVKDSHWKHLUSHUFHSWLRQRI WKHZRUOG$OWKRXJK
WKHVHWZRSHUVSHFWLYHVDUHGHÀQLWHO\QRWH[FOXVLYHDGHFLVLRQUHJDUGLQJWKHIRFXVRI WKH
measurement instrument needed to be made since measuring media literacy from both 
perspectives in one measurement instrument would have rendered the instrument far 
WRRORQJIRUSUDFWLFDOLPSOHPHQWDWLRQ+HQFHWKHGHFLVLRQZDVPDGHWRDSSURDFKPHGLD
OLWHUDF\IURPWKHSHUVSHFWLYHWKDWWKHPHGLDSOD\DYLWDOUROHLQPDLQWDLQLQJGHPRFUDF\
$GGLWLRQDOO\WKHGHFLVLRQZDVPDGHWRIRFXVRQWHOHYLVLRQ7KLVGHFLVLRQZDVEDVHGRQ
WZRUHDVRQV)LUVWEHFDXVHLWLVSUHVHQWO\WKHPRVWSHUYDVLYHPHGLXPRI DOOLHRI DOOWKH
time spent with the media, people, in Western societies, spend between three and four 
KRXUVSHUGD\ZLWKWHOHYLVLRQ3DSSHU+ROPHV	3RSRYLFK6HFRQGPDQ\SHRSOH
SHUFHLYHWHOHYLVLRQDVDUHOLDEOHDQGDFFXUDWHVRXUFHRI LQIRUPDWLRQDERXWUHDOLW\*ODVVHU
&ODXVVHQ7KHVHWZRIDFWVFRPELQHGVXJJHVWWKDWRI DOOWKHPHGLDWHOHYLVLRQ
LVSUREDEO\PRVWFDSDEOHRI LQÁXHQFLQJLWVXVHUVLQVRPHZD\UHOHYDQWZLWKUHVSHFWWR
GHPRFUDF\
,QOLJKWRI WKHIRFXVRQPHGLD·VUROHLQGHPRFUDF\WKHGHFLVLRQZDVPDGHWRIRFXVRQ
QRQÀFWLRQSURJUDPV1RQÀFWLRQSURJUDPVVXFKDVWKHQHZVGRFXPHQWDULHVDQGWDON
VKRZVDUHLQVWUXPHQWDOLQLQIRUPLQJSHRSOHDERXWWKHZRUOGLQJHQHUDO:KHQSHRSOH
need to form opinions about issues concerning society and their government, they will 
EHPRUHOLNHO\WRUHO\RQQRQÀFWLRQSURJUDPVDVRSSRVHGWRÀFWLRQ0RUHRYHUEHFDXVH
QRQÀFWLRQLVSUHVHQWHGDVEHLQJUHDOLHDVUHÁHFWLQJUHDOLW\LWLVDSRVVLELOLW\WKDWSHRSOH
DUHOHVVOLNHO\WREHFULWLFDORI LWVFRQWHQW7KHUHIRUHLWLVHVSHFLDOO\LPSRUWDQWWRDVVHV
KRZFULWLFDOSHRSOHDFWXDOO\DUHRI QRQÀFWLRQSURJUDPV
)LQDOO\LQWKLVVWXG\,ZLOOIRFXVVROHO\RQ\RXQJVWHUVDWWHQGLQJPLGGOHDQGKLJK
VFKRROLHEHWZHHQWKHDJHVRI DQG7KLVFKRLFHZDVPDGHEHFDXVHLI WKLVVWXG\
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is to aid in the development of  media education projects, it should be directed at those 
audiences at which media literacy projects are usually targeted, which are mainly children 
LQPLGGOHDQGKLJKVFKRRO
7KXVWKHH[SUHVVLRQ¶DPHDVXUHPHQWLQVWUXPHQWWRPHDVXUHPHGLDOLWHUDF\·LVQRW
entirely correct, since the focus will be on the relationship between the media and 
GHPRFUDF\DVSHFLÀFPHGLXPVSHFLÀFJHQUHVDQGWKHLQVWUXPHQWZLOOEHJHDUHGWRZDUGV
DVSHFLÀFJURXSRI SHRSOH+RZHYHUWKLVH[SUHVVLRQZLOOEHXVHGWKURXJKRXWWKLV
GLVVHUWDWLRQEDVLFDOO\EHFDXVHLWLVDVLPSOHUWHUP7RVXPPDUL]HWKHVSHFLÀFDLPRI WKLV
study is the following:
7KHGHYHORSPHQWRI DVWDQGDUGL]HGLQVWUXPHQWJHDUHGWRZDUGVWR\HDUROGV
GHVLJQHGWRPHDVXUHPHGLDOLWHUDF\UHJDUGLQJQRQÀFWLRQWHOHYLVLRQSURJUDPVDQG
GHÀQHGIURPWKHSHUVSHFWLYHRI WKHOLQNEHWZHHQPHGLDDQGGHPRFUDF\
,QRUGHUWRDFKLHYHWKLVDLPWKUHHVWHSVZLOOEHWDNHQ)LUVWPHGLDOLWHUDF\QHHGVWR
EHFOHDUO\GHÀQHG$VPHQWLRQHGLQVHFWLRQPDQ\PHGLDOLWHUDF\UHVHDUFKHUVGR
QRWFOHDUO\H[SOLFDWHWKHLUGHÀQLWLRQRI PHGLDOLWHUDF\&RQYHUVHO\WKLVVWXG\DLPV
to construct a clear and fairly complete notion of  what media literacy entails before 
GHYHORSLQJDPHDVXUHPHQWLQVWUXPHQW7KLVGHÀQLWLRQZLOOEHDQDPDOJDPRI H[LVWLQJ
GHÀQLWLRQVDQGZLOOWKXVHQFRPSDVVWKHPDMRULW\RI WKHGHÀQLWLRQVXVHGLQSDVWDQG
FXUUHQWPHGLDOLWHUDF\UHVHDUFK7KLVPHDQVWKHLQVWUXPHQWZLOOEHEDVHGRQDQH[WHQVLYH
and fairly complete conceptualization of  media literacy, one that most scholars of  
PHGLDOLWHUDF\VKRXOGUHFRJQL]HDVUHÁHFWLQJWKHHVVHQWLDOVRI PHGLDOLWHUDF\6HFRQG
once media literacy has been thus conceptualized, it needs to be geared towards the 
OLQNEHWZHHQPHGLDDQGGHPRFUDF\,QRWKHUZRUGVWKHGHÀQLWLRQZLOOEHWDLORUHGWR
answer the question what people need to know about the media in order to be able to 
understand the connection between media, democracy, and the government, and to 
IXQFWLRQDVZHOOLQIRUPHGFULWLFDOFLWL]HQV7KLUGWKLVGHÀQLWLRQQHHGVWREHWUDQVODWHG
into a questionnaire which measures how much people know about the media in terms 
RI WKHUROHWKH\SOD\LQPDLQWDLQLQJGHPRFUDF\DQGLQIRUPLQJVRFLHW\7KLVTXHVWLRQQDLUH
QHHGVWRWKHQEHWHVWHGIRULWVYDOLGLW\DQGUHOLDELOLW\
$IWHUWKHGHYHORSPHQWRI WKHPHDVXUHPHQWLQVWUXPHQW,ZLOOGHOYHLQWRWKH
XVHIXOQHVVRI WKHLQVWUXPHQW7KLVDQDO\VLVZLOOVKRZKRZWKHUHVXOWVIURPWKH
TXHVWLRQQDLUHFDQEHXVHGWRFRPSDUHWKHUHVSRQGHQWV·VFRUHVDQGWRLQIHUZKLFKIDFWRUV
LQÁXHQFHWKHUHVSRQGHQWV·VFRUHVRQWKHTXHVWLRQQDLUH
2UJDQL]DWLRQRI FRQWHQW
7RGHYHORSDPHDVXUHPHQWLQVWUXPHQWIRUPHGLDOLWHUDF\RQHÀUVWQHHGVWRGHWHUPLQH
ZKDWH[DFWO\LVPHDQWE\PHGLDOLWHUDF\7KLVZLOOEHHVWDEOLVKHGLQFKDSWHUZKHUHD
OLWHUDWXUHRYHUYLHZZLOOEHXVHGWRGLVWLOOWKHEDVLFDVSHFWVRI PHGLDOLWHUDF\&KDSWHU
ZLOOWKHQGHVFULEHKRZWKHVHDVSHFWVDUHVSHFLÀHGWRZDUGVWKHOLQNEHWZHHQPHGLD
DQGGHPRFUDF\,QFKDSWHU,ZLOOGHVFULEHKRZWKHTXHVWLRQVDIWHUWKH\ZHUHGHULYHG
IURPWKHVSHFLÀHGDVSHFWVRI PHGLDOLWHUDF\ZHUHGHYHORSHGDQGWHVWHGWKURXJKYDULRXV
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VWXGLHV,QFKDSWHU,ZLOOGHVFULEHKRZWKHTXHVWLRQQDLUHGHYHORSHGLQFKDSWHUDQG
ZDVWHVWHGLQDÀQDOVXUYH\DQGKRZLWVUHVXOWVZHUHXVHGWRHVWDEOLVKWKHUHOLDELOLW\
DQGYDOLGLW\RI WKHTXHVWLRQQDLUH&KDSWHULVFRQFHUQHGZLWKWKHUHVXOWVRI WKHVXUYH\
it shows how the results from the measurement instrument could be used in future 
SURMHFWVWRPDNHVWDWHPHQWVDERXWWKHOHYHORI PHGLDOLWHUDF\RI WKHSDUWLFLSDQWV7KLV
chapter describes how media literate the participants were, and which factors seem to 
LQÁXHQFHWKHSDUWLFLSDQWV·VFRUHVRQWKHTXHVWLRQQDLUH)LQDOO\LQWKHFRQFOXVLRQ,ZLOO
DGGUHVVKRZWKHTXHVWLRQQDLUHGHYHORSHGLQWKLVVWXG\FRQWULEXWHVWRWKHÀHOGRI PHGLD
literacy research, and what recommendations for future research can be deduced from 
WKLVVWXG\
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&KDSWHU'HÀQLQJPHGLDOLWHUDF\$QRYHUYLHZ1
7KHIDFWWKDWPHGLDOLWHUDF\LHRQH·VDELOLW\WRFULWLFDOO\DSSUDLVHWKHPHGLDLVFRQVLGHUHG
an important issue has become apparent through the steady increase in both the media 
education curricula used in schools as well as the media literacy research conducted in 
:HVWHUQVRFLHWLHV%XWZKDWH[DFWO\VKRXOGSHRSOHNQRZDERXWWKHPHGLDDQGWKHLUXVDJH
LQRUGHUWREHFRQVLGHUHGPHGLDOLWHUDWH"7KLVFKDSWHUDLPVWRDQVZHUWKDWTXHVWLRQE\
FUHDWLQJDVWUXFWXUHGRYHUYLHZRI KRZQXPHURXVDXWKRUVLQWKHÀHOGRI PHGLDOLWHUDF\
DQGPHGLDHGXFDWLRQKDYHDQVZHUHGWKLVTXHVWLRQ
7KHQXPEHURI GHÀQLWLRQVRI PHGLDOLWHUDF\LVRYHUZKHOPLQJODUJHQXPEHUVRI 
VFKRODUVRQHLWKHUVLGHRI WKH$WODQWLF2FHDQKDYHEHHQFUHDWLQJDZLGHYDULHW\RI 
GHÀQLWLRQVVLQFHWKHV%HFDXVHRI WKHVL]HRI WKHÀHOGWKHLPSRUWDQFHRI DZHOO
VWUXFWXUHGDQGWKRURXJKRYHUYLHZVKRXOGQRWEHXQGHUHVWLPDWHG9DULRXVVFKRODUVKDYH
DOUHDG\FUHDWHGRYHUYLHZVZKLFKVXPPDUL]HDSDUWRI WKHLGHDVDERXWPHGLDOLWHUDF\
+RZHYHUZKLOHDFNQRZOHGJLQJWKDWWKHVHRYHUYLHZVGRSURYLGHLQWHUHVWLQJDQGYDOXDEOH
insights into the current ideas held by media literacy scholars, these overviews fall short 
in one respect, namely that these reviews restrict themselves to a mere listing of  who 
GHÀQHGPHGLDOLWHUDF\LQZKLFKZD\7KH\OLPLWWKHPVHOYHVWRHLWKHUDKLVWRULFDODFFRXQW
RI GHÀQLWLRQVHJ%XFNLQJKDPDGHVFULSWLRQRI PHGLDFXUULFXODHJ%URZQ
%D]DOJHWWH%HYRUW	6DYLQRRUDGHVFULSWLRQRI KRZPHGLDOLWHUDF\
LVFRQFHSWXDOL]HGLQGLIIHUHQWFRXQWULHVHJ+DUWD3LHWWH	*LURX[$VD
UHVXOWWKH\DUHXQDEOHWRFUHDWHDVWUXFWXUHGYLHZRI WKHÀHOGFRPSDULQJWKHGLIIHUHQW
WKHPHVWKDWYDULRXVGHÀQLWLRQVWRXFKXSRQDQGSRLQWLQJRXWWKHSRVVLEOHELDVLQWKH
FXUUHQWGHÀQLWLRQVRI PHGLDOLWHUDF\
7KHDLPRI WKLVFKDSWHULVWKXVWRVWUXFWXUHWKHPXOWLWXGHRI RSLQLRQVDERXWWKH
FRQFHSWRI PHGLDOLWHUDF\DFFRUGLQJWRWKHWKHPHVWKH\GLVFXVV7KHRYHUYLHZSUHVHQWHG
here will not only list who said what about media literacy, but, more importantly, it 
ZLOOSURYLGHDQLGHDRI ZKDWWKHGRPLQDQWWKHPHVDUHLQWKHPHGLDOLWHUDF\DUHQD
$GGLWLRQDOO\WKLVRYHUYLHZZLOOLOOXPLQDWHZKLFKQRWLRQVUHJDUGLQJWKHPHGLDDQGWKHLU
XVDJHUHFHLYHOHVVDWWHQWLRQDQGZKLFKFRXOGWKXVEHIXUWKHUHODERUDWHG,QRUGHUWR
attain this goal, a schematic representation of  media production and use is utilized 
WRRUJDQL]HZKDWKDVEHHQZULWWHQDERXWWKHFRQFHSWRI PHGLDOLWHUDF\VRIDU7KLV
VFKHPDWLFUHSUHVHQWDWLRQZLOOKHOSDQVZHUWKHTXHVWLRQ+RZLVPHGLDOLWHUDF\GHÀQHG"
)XUWKHUPRUHLWZLOODOORZIRUDGHVFULSWLRQRI KRZWKHGHÀQLWLRQVUHODWHWRPHGLD
SURGXFWLRQDQGXVH,QWKHFUHDWLRQRI WKLVHQF\FORSHGLFUDWKHUWKDQFULWLFDORYHUYLHZWKH
decision was made that each aspect of  media literacy had to be mentioned and explicated 
E\DWOHDVWRQHSXEOLFDWLRQIURPDSHHUUHYLHZHGVRXUFHLQRUGHUWREHWDNHQLQWRDFFRXQW
,QRUGHUWRFROOHFWUHOHYDQWOLWHUDWXUHWKHGDWDEDVHV(5,&DQG3V\F,QIRDVZHOODVWKH
6RFLDO6FLHQFHV&LWDWLRQ,QGH[DQG&RPPXQLFDWLRQ$EVWUDFWVZHUHVHDUFKHGXVLQJWKH
NH\ZRUGV´PHGLDHGXFDWLRQµDQG´PHGLDOLWHUDF\µ7KHVHVHDUFKHVZHUHFRQGXFWHGDW
17KLVFKDSWHUKDVEHHQVXEPLWWHGIRUSXEOLFDWLRQ$QHDUOLHUYHUVLRQRI WKLVFKDSWHUZDVDZDUGHGD7RS6WXGHQW3DSHU$ZDUGDWWKH
,&$FRQIHUHQFH
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UHJXODULQWHUYDOVEHWZHHQ0DUFKDQG0DUFK,QDGGLWLRQUHOHYDQWOLWHUDWXUH
ZDVVHOHFWHGXVLQJWKHUHIHUHQFHOLVWVRI DUWLFOHVIRXQGWKURXJKWKHGDWDEDVHVHDUFK
6WUXFWXULQJWKHÀHOG
0HGLDOLWHUDF\FHQWHUVRQNQRZLQJKRZPHGLDPHVVDJHVDUHFRQVWUXFWHGDQGUHFHLYHG$
TXLFNJODQFHDWDQ\RI WKHPDMRUFRQWULEXWLRQVWRWKHÀHOGRI PHGLDOLWHUDF\ZLOOFRQÀUP
WKLVVWDWHPHQW,QVSLWHRI WKHODUJHQXPEHUVRI GLIIHUHQWGHÀQLWLRQVRI PHGLDOLWHUDF\
they all seem to agree on this one fact, namely that media literacy entails an awareness of  
RQHRUPRUHDVSHFWVRI WKHXVHDQGSURGXFWLRQRI PHGLDPHVVDJHV7KHUHIRUHWKHEHVW
ZD\WRVWUXFWXUHWKHZLGHYDULHW\RI GHÀQLWLRQVLVWRFUHDWHDVFKHPDWLFUHSUHVHQWDWLRQRI 
PHGLDSURGXFWLRQDQGXVHLQZKLFKDOORI WKHVHGHÀQLWLRQVFDQEHFODVVLÀHG
$OWKRXJKWKHSURFHVVHVRI PHGLDSURGXFWLRQDQGXVHKDYHEHHQFRQFHSWXDOL]HGLQ
a variety of  different ways, all of  these conceptualizations include a reference to the 
IROORZLQJWKUHHHOHPHQWVWKHSURGXFHUWKHXVHUDQGWKHPHGLDHJ0F4XDLO
7KHUHIRUHWKHVHWKUHHPDNHXSWKHFHQWUDOHOHPHQWVRI WKHVFKHPDWLFUHSUHVHQWDWLRQXVHG
LQWKLVRYHUYLHZ7KH¶SURGXFHU·UHIHUVWRDQ\LQGLYLGXDOZKRLVLQYROYHGLQWKHFUHDWLRQ
RI PHGLDSURGXFWVZKLOHWKH¶XVHU·UHIHUVWRDQ\ERG\XVLQJWKHPHGLD7KHVHWZRSOD\HUV
LQWHUDFWZLWKWKHPHGLDWKURXJKIRXUGLIIHUHQWSURFHVVHVZKLFKDUHVLJQLÀHGE\IRXU
DUURZV
3URGXFHU
Media
User
$UURZ$
,QÁXHQFH
$UURZ%
Production
$UURZ&
,QÁXHQFH
$UURZ'
+DQGOLQJ
ȹ
Figure 2.1.$VFKHPDWLFUHSUHVHQWDWLRQIRUXQGHUVWDQGLQJPHGLDOLWHUDF\
ȹ ȹ
ȹ
&KDSWHU'HÀQLQJPHGLDOLWHUDF\$QRYHUYLHZ
13
7KHÀUVWDUURZDUURZ$LQWKHVFKHPDWLFUHSUHVHQWDWLRQUHIHUVWRKRZWKHPHGLD
LQÁXHQFHDSURGXFHU,WIRFXVHVRQWKHPDQQHULQZKLFKWKHPHGLDFDQLQÁXHQFHWKH
SURGXFHU·VLGHDVDERXWPHGLDSURGXFWLRQ7KHVHFRQGDUURZDUURZ%ZKLFKUXQVIURP
the producer to the media, refers to those processes through which both media content 
DQGFKDQQHOVDUHFRQVWUXFWHG7KHWKLUGDUURZDUURZ&LVDOODERXWKRZWKHPHGLD
LQÁXHQFHDPHGLDXVHU)LQDOO\WKHIRXUWKDUURZDUURZ'FHQWHUVRQKRZSHRSOHGHDO
ZLWKWKHPHGLD:KHQXVLQJWKLVVFKHPDWLFUHSUHVHQWDWLRQDVDVWDUWLQJSRLQWPHGLD
OLWHUDF\FDQEHVHHQDVDQXQGHUVWDQGLQJRI WKHVHIRXUDUURZV
/LWHUDWXUHRYHUYLHZ$VSHFWVRI PHGLDOLWHUDF\
In this section of  the chapter, the different conceptualizations of  media literacy used in 
WKHÀHOGDUHRUJDQL]HGE\UHODWLQJWKHPWRWKHDUURZVRI WKHVFKHPDWLFUHSUHVHQWDWLRQRI 
PHGLDOLWHUDF\SUHVHQWHGLQ)LJXUH
0HGLDLQÁXHQFHRQSURGXFHUV
0HGLDH[HUWLQÁXHQFHRQWKHSURGXFHUVRI PHGLDFRQWHQWDQGFKDQQHOVDQRWLRQ
FDSWXUHGE\DUURZ$LQ)LJXUH0HGLDSURGXFHUVQRWRQO\SURGXFHWKHPHGLDEXW
they also use them, both as professionals and as private individuals, and they can thus be 
DIIHFWHGE\WKHFRQWHQWDQGVW\OHRI PHGLDUHSUHVHQWDWLRQV$QH[DPSOHRI WKLVLVZKHQ
a television news producer sees a breaking story on another news channel, and considers 
UXQQLQJWKHVDPHVWRU\$QRWKHUH[DPSOHZRXOGEHWKHPDNHRYHURI RQHWHOHYLVLRQ
station giving the producers of  another station ideas about how to alter the image of  
WKHLURZQVWDWLRQ
$OWKRXJKLWLVUHOHYDQWIRUPHGLDXVHUVWREHDZDUHRI WKLVOLQHRI LQÁXHQFHRI 
WKHPHGLDRQO\RQHDXWKRUÁHHWLQJO\UHIHUVWRLWZKHQVKHGHVFULEHVPHGLDOLWHUDF\
DVLQFOXGLQJWKHDELOLW\WRUHFRJQL]HWKHFRPSOH[QDWXUHRI DXWKRUVKLS4XLQ
Producers are generally not described as anything other than people who construct 
PHVVDJHVLQDFHUWDLQFRQWH[W7KHQRWLRQWKDWPHGLDSURGXFHUVWKHPVHOYHVDOVRXVHDQG
PD\WKXVEHLQÁXHQFHGE\RWKHUPHGLDFRQWHQWDSSHDUVWREHODUJHO\LJQRUHGLQWKHÀHOG
RI PHGLDOLWHUDF\
3URGXFWLRQRI PHGLDFRQWHQW
7KHIDFWWKDWPHGLDFRQWHQWLVFUHDWHGE\SURGXFHUVDVLPSOLHGE\DUURZ%LQ)LJXUH
LPSOLHVWKDWPHGLDFRQWHQWLVDFRQVWUXFWLRQ:LWKLQPHGLDOLWHUDF\UHVHDUFKWKLVLV
deemed an essential dimension of  media literacy, and literature indicates that scholars 
GHHPWKHZD\LQZKLFKPHGLDFRQWHQWLVFRQVWUXFWHGWKHUHVXOWRI WZRIDFWRUV
SURIHVVLRQDODFWLYLWLHVDQGSURGXFWLRQFRQWH[W$OWKRXJKPRVWOLWHUDWXUHGLVFXVVHV
either one or both of  these factors as aspects of  media literacy, some authors focus on 
WKHFRQFHSWRI FRQVWUXFWLRQLQLWVHQWLUHW\
Generally, authors argue that awareness of  the constructed nature of  media content 
LVHVVHQWLDOWRDYDOLGHYDOXDWLRQRI PHGLDFRQWHQW$XIGHUKHLGHQRWHGWKDWSHRSOH
need to be media literate because they need to understand how reality is constructed 
WKURXJKWKHPHGLD7KRPDQDQG-ROOVDJUHHGZLWKWKLVLGHDSRVLWLQJWKDWSHRSOH

&KDSWHU'HÀQLQJPHGLDOLWHUDF\$QRYHUYLHZ
QHHGWRXQGHUVWDQGWKDWWKHPHGLDDUHQRWZLQGRZVRQWKHZRUOGVHHDOVR+REEV
&ULWLFRVDVZHOODVYDULRXVRWKHUV$XIGHUKHLGH%URRNÀHOG
*UHHQDZD\+REEVFIXUWKHUH[SDQGHGRQWKLVQRWLRQE\SRVLWLQJ
that media education should teach people to see the human agency and manufactured 
QDWXUHRI WKHPHGLD+REEVEFODLPHGWKDWXQGHUVWDQGLQJWKDWPHGLDPHVVDJHVDUH
FRQVWUXFWHGPHDQVSHRSOHZLOOEHWWHUDSSUHFLDWHDQGLQWHUSUHWPHGLDFRQWHQW0DVWHUPDQ
DGGHGWKDWSHRSOHQHHGHGWRNQRZDERXWSURGXFWLRQEHFDXVHLWZLOOWHDFK
WKHPWRFKDOOHQJHWKH¶QDWXUDOQHVV·RI PHGLDLPDJHV
)XUWKHUPRUHYDULRXVDXWKRUVDUJXHWKDWWKHEHVWZD\WROHDUQDERXWWKHFRQVWUXFWHG
QDWXUHRI PHGLDFRQWHQWLVWKURXJKEHLQJLQYROYHGLQLWVFRQVWUXFWLRQ&RQVHTXHQWO\
WKH\FODLPHGWKDWSHRSOHVKRXOGDOVROHDUQKRZWRSURGXFHPHGLDPHVVDJHV7\QHU
described how teaching students to create their own interactive multimedia, such as an 
RQOLQHGLJLWDODUFKLYHKHOSVWKHPWRLPSURYHWKHLUJHQHUDOSUREOHPVROYLQJVNLOOVDQG
WKHFRPSOH[LW\RI WKHLUNQRZOHGJHVWUXFWXUHV,Q$XVWUDOLDOHDUQLQJKRZWRSURGXFH
media content was for a long time the foundation of  many media education programs, 
DQGUHPDLQVDQHVVHQWLDOSDUWRI PHGLDOLWHUDF\WHDFKLQJ4XLQ6HYHUDORWKHU
researchers alleged that the production of  media messages is an essential aspect of  media 
OLWHUDF\HJ%URRNÀHOG$OYHUPDQQ	+DJRRG&ROOLQV'DYLVRQ
'HQQLV*DXGDUG	7KHYHQLDXW+DUWE+REEVDF
/LYLQJVWRQH/XQG0LQNNLQHQ6FKHLEH6WDIIRUG
7KRPDQ	-ROOV7XIWH9DQGH%HUJ:HQQHU	*URQEHFN9DUJDV

3URIHVVLRQDODFWLYLWLHV
3URIHVVLRQDODFWLYLWLHVSOD\DFHQWUDOUROHLQFRQVWUXFWLQJPHGLDPHVVDJHV7KLVDVSHFWRI 
media literacy captures the fact that these messages are, in part, the result of  the activities 
XQGHUWDNHQE\WKHSURGXFHUV%XFNLQJKDPLQVLVWHGWKDWPHGLDOLWHUDF\LQFOXGHV
DQDZDUHQHVVRI ZKRWKHSHRSOHDUHWKDWPDNHWKHPHVVDJHVZKLOH&RYLQJWRQ
described how students should be made aware of  the creative processes that take place 
GXULQJPHGLDSURGXFWLRQ0RVWDXWKRUVDJUHHZLWKWKLVDQGWKHLUGHÀQLWLRQVGHVFULEHWZR
PRUHVSHFLÀFDVSHFWVWKHVHOHFWLYLW\RI WKHSURGXFHUVDQGWKHFRGHVDQGFRQYHQWLRQV
XVHGGXULQJWKHFRQVWUXFWLRQRI PHGLDFRQWHQW
6HOHFWLYLW\RI WKHSURGXFHUV7KLVDVSHFWIRFXVHVRQWKHIDFWWKDWSURGXFHUVPDNHFRQVFLRXV
DQGVXEFRQVFLRXVGHFLVLRQVDERXWZKDWWRLQFOXGHDQGKRZWRLQFOXGHWKLVLQÀFWLRQDO
DQGQRQÀFWLRQDOPHGLDPHVVDJHV9DULRXVDXWKRUVZKHQRXWOLQLQJPHGLDOLWHUDF\
mentioned that it includes knowing about the selectivity which is part of  the nature of  
DPHGLDWHGPHVVDJH6RPHIRFXVHGRQWKHDELOLW\WRXQGHUVWDQGWKDWPHGLDSURGXFWVDUH
QRWDQHXWUDOUHÁHFWLRQRI UHDOLW\EXWWKHUHVXOWRI SURIHVVLRQDOFKRLFHV&RQVLGLQH
&RYLQJWRQ*UHHQDZD\+REEV/HPLVK	/HPLVK/LYLQJVWRQH
0DVWHUPDQ3ULPDFNHWDO7KRPDQ	-ROOV)XUWKHUPRUH
several scholars claimed that media education should teach students that television 
FRQVWUXFWVUHDOLW\LHWKDWZKDWLVVKRZQRQWHOHYLVLRQPD\VHHPOLNHUHDOLW\EXWWKDWLW
&KDSWHU'HÀQLQJPHGLDOLWHUDF\$QRYHUYLHZ

GHSLFWVDVHOHFWHGDQGWUDQVIRUPHGSDUWRI UHDOLW\%URZQ/OR\G.RONLQ:KHHOHU
	6WUDQG3RWWHUD3ULPDFNHWDO7XIWH9RRLMV	9DQGHU9RRUW
%URRNÀHOGFRQFXUUHGZLWKWKLVQRWLRQDQGDGGHGWKDW´,I DGXOWVEHJLQWR
speculate on how and why television emphasizes certain views and messages, they will 
be more likely to ask why other views and messages were excluded and how apparently 
¶QHXWUDO·HYHQWVPLJKWKDYHEHHQSUHVHQWHGIURPDGLIIHUHQWSHUVSHFWLYHµS)LQDOO\
0DVWHUPDQSRLQWHGRXWWKDWSHRSOHQHHGWRXQGHUVWDQGWKDWDUHSRUWHU·VWDVN´LV
not to seek out the truth of  a particular situation, but to seek evidence which supports 
DQDQJOHZKLFKZLOOKDYHEHHQSUHWW\ZHOOVHWEHIRUHWKHUHSRUWHUOHDYHVWKHRIÀFHµS
DQRWLRQZKLFKLVHFKRHGE\YDULRXVRWKHUUHVHDUFKHUVZKRFODLPHGWKDWUHFRJQL]LQJ
WKHDXWKRU·VSRLQWRI YLHZLVDQHVVHQWLDOSDUWRI PHGLDOLWHUDF\+REEV3ULPDFN
HWDO2QHVWXG\WKDWVSHFLÀFDOO\ORRNHGLQWRKRZWHHQDJHJLUOV·LQWHUSUHWHG
ZHLJKWORVVDGYHUWLVHPHQWVGHÀQHGPHGLDOLWHUDF\DVLQFOXGLQJWKHDELOLW\WRUHFRJQL]H
WKHDXWKRU·VSXUSRVHJRDOVPRWLYHVDQGSRLQWRI YLHZDVWKLVLQFUHDVHVFULWLFDOWKLQNLQJ
VNLOOVUHJDUGLQJPHGLDPHVVDJHVWKDWPLJKWLQÁXHQFHERG\LPDJHHDWLQJGLVRUGHUVDQG
QXWULWLRQ+REEV%URGHU3RSH	5RZH
&RGHVDQGFRQYHQWLRQV In the literature on media literacy, numerous authors mention the 
DZDUHQHVVRI WKHFRGHVDQGFRQYHQWLRQVXVHGE\SURGXFHUVWRFRQVWUXFWPHGLDPHVVDJHV
7KHDXWKRUVGLVWLQJXLVKEHWZHHQWZRW\SHVRI FRQYHQWLRQVDSURGXFWLRQSURFHGXUHV
DQGEGUDPDWLFDQGRUQDUUDWLYHFRGHV$QGHUVRQDUJXHGWKDWDQDZDUHQHVVRI 
WKHFRQYHQWLRQVLVHVVHQWLDOIRULWGHFUHDVHVWKHFKDQFHWKDWSHRSOHZLOOPDNH´UHDOLW\
HUURUVLQDVVHVVLQJEHKDYLRUVSUHVHQWHGLQWHOHYLVLRQFRQWHQWµS
,QWKHLUGHÀQLWLRQRI PHGLDOLWHUDF\DODUJHQXPEHURI DXWKRUVLQFOXGHGUHFRJQL]LQJ
and understanding the meaning of  the production procedures that are used in media 
PHVVDJHV3URGXFWLRQSURFHGXUHVLQFOXGHVRXQGFDPHUDSRLQWRI YLHZOLJKWLQJ
WHFKQLTXHVIUDPLQJVSHFLDOHIIHFWVDQGWKHXVHRI SURSV)RULQVWDQFH$OYDUGRDQG
%R\G%DUUHWWFODLPHGWKDWVWXGHQWVVKRXOGNQRZZKDWNLQGVRI WHFKQRORJ\DUH
used in the production of  media messages, because it will reveal to them that media 
WHFKQRORJ\SOD\VDPDMRUUROHLQWKHFUHDWLRQRI WKHPHDQLQJRI DWH[W0RUHRYHUD
number of  media education programs that focus on rendering respondents critical 
towards advertising include teaching how to recognize the persuasive techniques used 
LQFRPPHUFLDOV5HFRJQL]LQJWKHVHSHUVXDVLYHWHFKQLTXHVUDQJHVIURPEHLQJDEOHWR
recognize special effects, visual and verbal elements, and symbolism, recognizing the 
persuasive intent underlying a commercial, to an awareness of  the role of  the actors in 
DGYHUWLVHPHQWV'HVPRQG	-HIIULHV)R[)HVKEDFK)HVKEDFK	&RKHQ
+REEV/LYLQJVWRQH	+HOVSHU7KRPDQDVZHOODV7KRPDQDQG
-ROOVDQG3LHWWHDQG*LURX[DUJXHGWKDWDQDZDUHQHVVRI WKHWHFKQLFDO
FRQYHQWLRQVXVHGLQDPHVVDJHKHOSVSHRSOHEH´OHVVVXVFHSWLEOHWRPDQLSXODWLRQµ
7KRPDQS9DQGH%HUJHWDODUJXHGWKDWPHGLDOLWHUDF\LQFOXGHG
NQRZLQJWKDWWHFKQLFDODQGFRQYHQWLRQDOFRGHV´ZRUNWRSRVLWLRQYLHZHUVWR¶VHH·WKH
¶SUHIHUUHG·PHDQLQJVDQGWRFUHDWH¶RSSRVLWLRQDO·PHDQLQJVµS$ODUJHQXPEHU
of  media literacy scholars agree that the knowledge of  these production procedures is 
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&KDSWHU'HÀQLQJPHGLDOLWHUDF\$QRYHUYLHZ
DSDUWRI PHGLDOLWHUDF\$OYDUGR	%R\G%DUUHWW$QGHUVRQ$XIGHUKHLGH
%URRNÀHOG%URZQ%D]DOJHWWH%XFNLQJKDP
%XFNLQJKDP)UDVHU	0D\PDQ%XFNLQJKDP	6HIWRQ
*UHHQ&ROOLQV&RQVLGLQH'DYLHV'DYLVRQ'HVLPRQL
'HVPRQG'HVPRQG	-HIIULHV)R[*UD\*UHHQDZD\
+REEVDEF+REEVHWDO+REEV	)URVW
+REEV)URVW'DYLV	6WDXIIHU/LYLQJVWRQH/OR\G.RONLQHW
DO0DVWHUPDQ0F&OXUH0F0DKRQ0HVVDULV
0H\URZLW]3LHWWH	*LURX[3RWWHUD3ULPDFNHWDO
4XLQ	0F0DKRQ5DSDF]\QVNL6LQJHU	6LQJHU6FKHLEH6LQJHU
=XFNHUPDQ	6LQJHU'*6LQJHU	-/6LQJHU-/6LQJHU	'*6LQJHU
6ZLQNHOV7KRPDQ7KRPDQ	-ROOV9RRLMV	9DQGHU9RRUW
=HWO
7KHVHFRQGFDWHJRU\LQFOXGHVWKRVHGHÀQLWLRQVRI PHGLDOLWHUDF\WKDWIRFXVHGRQWKH
knowledge of  codes which are not technical in nature, but include knowledge about 
LVVXHVVXFKDVJHQUHQDUUDWLYHVWUXFWXUHVDQGWKHGLVWLQFWLRQEHWZHHQÀFWLRQDQGIDFW
$QH[DPSOHRI WKHVHNLQGVRI FRGHVLVDVSRLQWHGRXWE\+REEVWKHDELOLW\WR
GLVWLQJXLVKDFRPPHUFLDOIURPUHJXODUSURJUDPPLQJ$OYDUGRDQG%R\G%DUUHWW
made a more general claim when they mentioned that media literacy should entail the 
LGHQWLÀFDWLRQDQGXQGHUVWDQGLQJRI GLIIHUHQWJHQUHVDQRWLRQZKLFKZDVH[SDQGHGXSRQ
E\3RWWHUDLQKLVGHÀQLWLRQRI PHGLDOLWHUDF\ZKLFKLQFOXGHVDQXQGHUVWDQGLQJRI 
the different formulas that are typical to certain types of  programs such as the news and 
HQWHUWDLQPHQWVKRZV$QRWKHUH[DPSOHRI GUDPDWLFDQGRUQDUUDWLYHFRGHVLVSURYLGHG
E\0F0DKRQZKRDUJXHGWKDWPHGLDOLWHUDF\VKRXOGLQFOXGHWKHDELOLW\WRLGHQWLI\
QDUUDWLYHHOHPHQWVVXFKDVFKDUDFWHUSORWDQGVHWWLQJ1XPHURXVRWKHUPHGLDHGXFDWLRQ
UHVHDUFKHUVGLVFXVVHGWKHDZDUHQHVVRI GUDPDWLFDQGRUQDUUDWLYHFRGHVDVZHOO$EHOPDQ
	&RXUWULJKW$OYDUGR	%R\G%DUUHWW$QGHUVRQ$XIGHUKHLGH
%URRNÀHOG%URZQ%XFNLQJKDP
%XFNLQJKDPHWDO%XFNLQJKDP	6HIWRQ*UHHQ&RQVLGLQH'DYLHV
'HVPRQG'RUU%URZQH*UDYHV	3KHOSV)HVKEDFK)HVKEDFK	
&RKHQ*UHHQDZD\+REEVDEF+REEVHWDO
+REEV	)URVW+REEVHWDO/LYLQJVWRQH/HPLVK	/HPLVK
/OR\G.RONLQHWDO0DVWHUPDQ0F&OXUH0F0DKRQ
0H\URZLW]3LHWWH	*LURX[3RWWHUD3ULPDFN4XLQ	
0F0DKRQ5DSDF]\QVNLHWDO5REHUWV&KULVWHQVRQ*LEVRQ0RRVHU	
*ROGEHUJ'*6LQJHU	-/6LQJHU-/6LQJHU	'*6LQJHU6LQJHU
=XFNHUPDQ	6LQJHU6ZLQNHOV7KRPDQ9DQGH%HUJHWDO
=HWO
Production context
%HVLGHVWKHSURIHVVLRQDODFWLYLWLHVGHVFULEHGLQWKHSUHYLRXVVHFWLRQWKHVHFRQGIDFWRU
ZKLFKLQÁXHQFHVKRZPHGLDPHVVDJHVDUHFRQVWUXFWHGFDQEHEHVWGHVFULEHGDVWKH
SURGXFWLRQFRQWH[W$ODUJHDPRXQWRI PHGLDOLWHUDF\OLWHUDWXUHPHQWLRQVDQDZDUHQHVV
&KDSWHU'HÀQLQJPHGLDOLWHUDF\$QRYHUYLHZ
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RI WKHLQVWLWXWLRQVWKDWSURGXFHPHGLDWHGPHVVDJHV$V%URZQQRWHGµ&ULWLFDOYLHZLQJ
is one major component of  media literacy, referring to the study of  media industries 
and of  economic, political and ethical contexts to learn about forces shaping media 
content, including advertising economics and government regulation and public 
LQWHUHVWJURXSVµS7KLVLGHDLVDOVRPHQWLRQHGE\YDULRXVRWKHUUHVHDUFKHUV
%XFNLQJKDP'HVLPRQL/OR\G.RONLQHWDO2QHPHGLDHGXFDWLRQ
SURMHFWGHVFULEHGE\&RYLQJWRQDFWXDOO\LQYROYHGPHGLDSURGXFHUVFRPLQJ
LQWRFODVVDQGH[SODLQLQJDERXWWKHYDULRXVLQÁXHQFHVWKDWKHOSVKDSHWKHSURFHVVRI 
PHGLDSURGXFWLRQ5HVHDUFKHUVIRFXVRQRQHRUPRUHRI WKHIROORZLQJDVSHFWVRI PHGLD
LQVWLWXWLRQVWKHVRFLDODQGFXOWXUDOFRQWH[WRI PHGLDSURGXFWLRQWKHHFRQRPLF
FRQWH[WDQGWKHSROLWLFDOLQÁXHQFHV
6RFLDODQGFXOWXUDOFRQWH[W,QKLVVXPPDU\RI FULWLFDOYLHZLQJVNLOOV%URZQIRXQG
that a number of  media education projects taught students about the role that social 
DQGFXOWXUDODVSHFWVSOD\LQWKHSURGXFWLRQRI PHGLDFRQWHQW0F0DKRQIRU
LQVWDQFHSRLQWHGRXWWKDWPHGLDOLWHUDWHSHRSOHVKRXOGEHDEOHWRPDNH´WKHFRQQHFWLRQ
between the construction of  texts, their contexts, and the societies in which they are 
SURGXFHGDQGFRQVXPHGµS9DULRXVRWKHUPHGLDOLWHUDF\UHVHDUFKHUVDOVRSUHVHQWHG
WKLVDZDUHQHVVDVSDUWRI PHGLDOLWHUDF\$OYDUGR	%R\G%DUUHWW$QGHUVRQ
%D]DOJHWWH%URZQ%XFNLQJKDP&RQVLGLQH
'HVLPRQL+DUWE+REEVDF/HZLV	-KDOO\
/LYLQJVWRQH0DVWHUPDQ0H\URZLW]6FKHLEH9DQGH%HUJHWDO
0DVWHUPDQZKHQRXWOLQLQJKLVGHÀQLWLRQRI WHOHYLVLRQOLWHUDF\PHQWLRQHG
NQRZLQJDERXWWKHFRQVHUYDWLYHQDWXUHRI PHGLDLQVWLWXWLRQVDQGWKHPLGGOHFODVVELDVHV
RI WKHLUVWDII7KH&DWKROLF(GXFDWLRQRIÀFHLQ$XVWUDOLDFODLPHGWKDWSHRSOHQHHGWR
NQRZDERXWWKHVWUXFWXUHRI PHGLDLQVWLWXWLRQVLQRUGHUWREHFRPH´GLVFULPLQDWLQJWUXWK
VHHNHUVµ%URZQS)XUWKHUPRUH7KRPDQDQG-ROOVFODLPHGWKDWZKDW
LVVKRZQLQWKHPHGLDLVDUHÁHFWLRQRI WKHYDOXHVDWWLWXGHVDQGSRLQWVRI YLHZRI WKH
RQHVGRLQJWKHFRQVWUXFWLQJ7KHDELOLW\WRLGHQWLI\WKHVHYDOXHVDVWKH\DUHH[SUHVVHG
WKURXJKPHGLDFRQWHQWZLOOUHQGHUSHRSOH´PRUHWROHUDQWRI GLIIHUHQFHVDQGPRUHDVWXWH
LQ>WKHLU@GHFLVLRQPDNLQJWRDFFHSWRUUHMHFWWKHPHVVDJHµS
(FRQRPLFFRQWH[W Some authors, in their description of  media literacy, focused on 
WKHHFRQRPLFFRQWH[WRI PHGLDLQVWLWXWLRQV$QGHUVRQ%URZQ
%XFNLQJKDP'HQQLV'HVPRQG	-HIIULHV)R[+DUWE+REEV
+REEVHWDO/LYLQJVWRQH0DVWHUPDQ0F0DKRQ
0HVVDULV0H\URZLW]3LHWWH	*LURX[3ULPDFN9DQGH%HUJHW
DO9DUJDV0DVWHUPDQH[SODLQHGWKDWEHFDXVHWKHPHGLDDUHRZQHG
and controlled by rich and powerful corporations, the views they present are most likely 
WRUHÁHFWWKHLGHDVRI FDSLWDOLVPDQGFRQVXPHULVP,QKLVRSLQLRQWKLVLVZK\SHRSOH
QHHGWREHDZDUHRI WKHHFRQRPLFIDFWRUVWKDWVKDSHPHGLDSURGXFWLRQ5DSDF]\QVNL
HWDODGGHGWKDWFKLOGUHQKDYHWRXQGHUVWDQGWKHQDWXUHRI FRPPHUFLDO79DQG
WKHSXUSRVHRI FRPPHUFLDOV2WKHUVFODLPHGWKDWLQWKHFXUUHQWFRPPHUFLDOPHGLD
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environment, media literacy included the awareness of  the commercialization of  the 
PHGLD$PHGLDOLWHUDWHSHUVRQPXVWXQGHUVWDQGWKDWWKHSULPDU\IXQFWLRQRI FRPPHUFLDO
PHGLDLVWKH¶SDFNDJLQJ·RI DXGLHQFHVWRVHOOWRDGYHUWLVHUVLQRUGHUWRPDNHDSURÀW
$XIGHUKHLGH%D]DOJHWWH%XFNLQJKDP'RUUHWDO+REEV	
)URVW0DVWHUPDQ7KRPDQ9DQGH%HUJHWDO$GGLWLRQDOO\
ERWK%UDQVWRQDQG3RWWHUDQRWHGWKDWLQRUGHUWREHFRQVLGHUHGPHGLD
literate, people have to realize that the media tend to objectify their audiences into 
PHDVXUDEOHSUHGLFWDEOHLGHQWLWLHVLQRUGHUWRSUHGLFWWKHVXFFHVVRI DVKRZ+REEVHWDO
LQKHUVWXG\LQWRWKHUHODWLRQVKLSEHWZHHQPHGLDOLWHUDF\DQGWKHXQGHUVWDQGLQJ
RI ZHLJKWORVVDGYHUWLVHPHQWVH[SDQGHGWKLVQRWLRQE\FODLPLQJWKDWPHGLDOLWHUDF\
LQFOXGHVWKHDELOLW\WRGHVFULEHWKHLQWHQGHGDXGLHQFHRI DPHGLDPHVVDJH3ULPDFNHWDO
ZKHQUHVHDUFKLQJWKHUHODWLRQVKLSEHWZHHQVPRNLQJDQGPHGLDOLWHUDF\LQFOXGHG
WKHH[DFWVDPHDVSHFWLQWKHLUGHÀQLWLRQRI PHGLDOLWHUDF\$OVRFRQVLGHULQJNQRZOHGJH
DERXWWDUJHWLQJDXGLHQFHVDQLPSRUWDQWDVSHFWRI PHGLDOLWHUDF\3RWWHUDDUJXHG
WKDWPHGLDLQGXVWULHVDUHJXLGHGE\DSURÀWPRWLYHDQGWKDWWKHUHIRUHWKH\ZLOORQO\
WXUQRXWPHVVDJHVWKDWZLOODWWUDFWFRQVLGHUDEOHDXGLHQFHV)XUWKHUPRUHKHDGGHGWKDW
PHGLDXVHUVQHHGWRUHDOL]HWKDWPDVVPHGLDPDUNHWWRQLFKHDXGLHQFHV2QDUHODWHG
QRWH7KRPDQDQG-ROOVDVZHOODVDIHZRWKHUV%XFNLQJKDP/HZLV	-KDOO\
SRVLWHGWKDWPXFKRI WKHZRUOG·VPDVVPHGLDZHUHGHYHORSHGDVPRQH\PDNLQJ
HQWHUSULVHDQGWKDWLI RQHZDQWVWRHYDOXDWHDPHVVDJHRQHKDVWRNQRZLI SURÀWLVLWV
SXUSRVH$GGLWLRQDOO\/HZLVDQG-KDOO\UHDVRQHGWKDWVWXGHQWVQHHGHGWRNQRZ
about the mainly commercial nature of  media institutions in the US, because only then 
would they be able to critically approach the media and appreciate alternative, and 
SRVVLEO\PRUHGLYHUVHPHGLDIRUPV
3ROLWLFDOFRQWH[W6HYHUDOGHÀQLWLRQVRI PHGLDOLWHUDF\IRFXVHGRQWKHQHHGWRXQGHUVWDQG
WKHSROLWLFDOLQÁXHQFHVDQGDOOHJLDQFHVWKDWSOD\DUROHLQVKDSLQJWKHPHGLDFRQWHQW
WXUQHGRXWE\SURGXFWLRQRUJDQL]DWLRQV9DULRXVPHGLDOLWHUDF\VFKRODUVFODLPHGWKDW
students need to understand the processes through which texts are produced and 
circulated, which includes the political allegiances that can affect the content of  a media 
PHVVDJH$XIGHUKHLGH%D]DOJHWWH%URZQ%XFNLQJKDP+DUW
E+REEV+REEVHWDO0DVWHUPDQ0F0DKRQ0H\URZLW]
9DQGH%HUJ7KRPDQDQG-ROOVFRQFXUUHGZLWKWKLVLGHDDQGDGGHG
WKDW´:LWKGHPRFUDF\DWVWDNHDOPRVWHYHU\ZKHUHDURXQGWKHZRUOGFLWL]HQVRI HYHU\
FRXQWU\QHHGWREHHTXLSSHGZLWKWKHDELOLW\WRGHWHUPLQH«LGHRORJLFDOVSLQµS
$FFRUGLQJWR$OYDUGRDQG%R\G%DUUHWWLI VWXGHQWVXQGHUVWDQGWKHSROLWLFDO
LQÁXHQFHVRQPHGLDFRQWHQWWKH\ZLOOEHPRUHOLNHO\WRVHHKRZPHGLDLQVWLWXWLRQVFDQ
EHFKDQJHGIRUWKHEHWWHU0RUHRYHU%XFNLQJKDPDVZHOODV$QGHUVRQ
DOOHJHGWKDWSHRSOHQHHGWRNQRZDERXWWKHUHJXODWLRQVWKDWJXLGHPHGLDSURGXFWLRQ,Q
DVLPLODUYHLQ3RWWHUDDUJXHGWKDWSHRSOHQHHGWRXQGHUVWDQGERWKWKHDGYDQWDJHV
DQGGLVDGYDQWDJHVRI WKHUHJXODWLRQVWKDWJRYHUQWKHFRQVROLGDWLRQRI PHGLDLQGXVWULHV
)LQDOO\9DUJDVGHVFULEHGWUDQVQDWLRQDOPHGLDOLWHUDF\DVLQFOXGLQJWKHDELOLW\WR
XQGHUVWDQG´WKHSROLWLFDOHFRQRPLFVRI JOREDOFRQJORPHUDWHVµS
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0HGLDLQÁXHQFHRQLWVXVHUV
7KHWKLUGDUURZDUURZ&SUHVHQWHGLQ)LJXUHFDSWXUHVDGLPHQVLRQRI PHGLDOLWHUDF\
mentioned by numerous authors, namely that people should be aware of  the impact that 
PHGLDFDQKDYHRQVRFLHW\DQGLQGLYLGXDOV*HQHUDOO\PHGLDOLWHUDF\VFKRODUVDUJXHWKDWLW
is essential for people to understand the role that media play in shaping their perceptions 
DQGGLUHFWLQJWKHLUEHKDYLRU/OR\G.RONLQHWDORUDV3LHWWHDQG*LURX[
SSXWLWLQRUGHUWRVKLHOGSHRSOHDJDLQVW´«WKHKLJKO\GHYHORSHGPDQLSXODWLYH
SRZHUVRI WHOHYLVLRQµ'HÀQLWLRQVRI PHGLDOLWHUDF\WKDWUHIHUWRWKHLQÁXHQFHRI PHGLD
IRFXVRQWZRGLIIHUHQWOHYHOVVRFLHWDODQGLQGLYLGXDO
,QÁXHQFHRQVRFLHW\
:KHQGLVFXVVLQJWKHLQÁXHQFHWKDWPHGLDPHVVDJHVFDQKDYHRQVRFLHW\DWODUJHPHGLD
OLWHUDF\VFKRODUVIRFXVHGRQDQXPEHURI GLPHQVLRQVRQZKLFKWKLVLQÁXHQFHFRXOG
EHH[HUWHG,QKHUGHVFULSWLRQRI WKH1DWLRQDO/HDGHUVKLS&RQIHUHQFHRQ0HGLD
/LWHUDF\$XIGHUKHLGHRXWOLQHGPHGLDOLWHUDF\DVLQFOXGLQJWKHDZDUHQHVVWKDW
PHGLDPHVVDJHVFDQKDYHLGHRORJLFDOSROLWLFDODQGVRFLDOLPSOLFDWLRQV7KLVQRWLRQRI 
PHGLDOLWHUDF\KDVEHHQH[SUHVVHGE\YDULRXVRWKHUV%URZQ%XFNLQJKDPHW
DO%XFNLQJKDP	6HIWRQ*UHHQ0DVWHUPDQ0HVVDULV
3LHWWH	*LURX[9DQGH%HUJHWDO9DUJDVQRWHGWKDWSHRSOHQHHGWR
XQGHUVWDQGWKDWWKHPHGLDIXQFWLRQDVVRFLDOL]LQJDJHQWV)XUWKHUPRUH*UHHQDZD\
alleged that one of  the core concepts of  media education is knowing that the media can 
LQÁXHQFHRQH·VFXOWXUH9DULRXVDXWKRUVDUJXHGWKDWPHGLDOLWHUDF\LQFOXGHVDQDZDUHQHVV
RI WKHLPSDFWWKDWWHOHYLVHGPHVVDJHVFRXOGKDYHRQVRFLHW\DWODUJHLHSROLWLFVFXOWXUDO
DQGDUWLVWLFDFWLYLWLHVDQGVRFLDOFXVWRPVDQGDWWLWXGHV'HVPRQG0H\URZLW]
3LHWWH	*LURX[ZKLOH/HPLVKDQG/HPLVKUHPDLQHGPRUHJHQHUDO
when they remarked that media literate students should be able to evaluate the role of  
WKHPHGLDLQDGHPRFUDWLFVRFLHW\
,QÁXHQFHRQWKHLQGLYLGXDO
Some authors, in their description of  what media literacy entails, focused on the impact 
WKDWPHGLDWHGPHVVDJHVFDQKDYHRQDQLQGLYLGXDO7KLVLPSDFWKDVEHHQGHVFULEHGLQ
WKUHHGLIIHUHQWZD\V)LUVWYDULRXVDXWKRUVFODLPHGWKDWPHGLDOLWHUDF\LQFOXGHGNQRZLQJ
KRZWKHPHGLDFDQVKDSHSHRSOH·VYLHZRI UHDOLW\6HFRQGRWKHUVDUJXHGWKDWPHGLD
OLWHUDF\HQWDLOHGNQRZLQJKRZWKHPHGLDFDQDIIHFWDSHUVRQ·VRSLQLRQVIHHOLQJVDQG
QRWLRQRI VHOI)LQDOO\PHGLDOLWHUDF\LVVDLGWRLQFOXGHDQXQGHUVWDQGLQJRI WKRVHIDFWRUV
WKDWFDQPHGLDWHWKHLQÁXHQFHWKDWWKHPHGLDFDQKDYHRQSHRSOH
)LUVWDFFRUGLQJWR$XIGHUKHLGHPHGLDHGXFDWRUVVKDUHWKHEHOLHI WKDWPHGLD
OLWHUDF\HQWDLOVNQRZLQJWKDWPHGLDPHVVDJHVKHOSVKDSHSHRSOH·VSHUFHSWLRQRI UHDOLW\
9DULRXVRWKHUUHVHDUFKHUVDOVRLQFOXGHGWKLVQRWLRQLQWKHLUGHÀQLWLRQRI PHGLDOLWHUDF\
%URZQ%XFNLQJKDP3LHWWH	*LURX[6ZLQNHOV5DSDF]\QVNL
HWDOHODERUDWHGRQWKLVLGHDE\H[SODLQLQJWKDWFKLOGUHQQHHGWRXQGHUVWDQG
WKDWWHOHYLVLRQ´LVDVRXUFHRI LQIRUPDWLRQDQGVWHUHRW\SHVDERXWRWKHUSHRSOH
FRXQWULHVDQGRFFXSDWLRQVµSDQLGHDZKLFKLVHFKRHGE\'*6LQJHUDQG-/
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6LQJHU)XUWKHUPRUHVHYHUDOPHGLDHGXFDWLRQSURJUDPVWHDFKVWXGHQWVDERXW
WKHVWHUHRW\SHVSUHVHQWHGLQWKHPHGLDDQGWKHLUHIIHFWVRQWKHPHGLDXVHUV$QGHUVRQ
%XFNLQJKDP	6HIWRQ*UHHQ3LHWWH	*LURX[$QDZDUHQHVVRI KRZ
stereotyping occurs in media content is regarded as important because the media have 
WKHFDSDELOLW\WRGHWHUPLQHKRZSHRSOHWKLQNDERXWWKHJURXSVWKH\VWHUHRW\SH3LHWWH
	*LURX[DQRWLRQZLWKZKLFK'HVPRQGFRQFXUUHGLQKLVGHÀQLWLRQRI 
WHOHYLVLRQOLWHUDF\,UYLQJDQG%HUHODUJXHGWKDWSHRSOHKDYHWREHDEOHWRFULWLFDOO\
HYDOXDWHWKHPHGLDLQRUGHUWR´UHGXFHWKHFUHGLELOLW\DQGSHUVXDVLYHLQÁXHQFHRI PHGLD
PHVVDJHVµVRWKDWSHRSOHZRXOGFRQVHTXHQWO\EHOHVVOLNHO\WRDFFHSWWKHPHGLD·VEHDXW\
LGHDOVS7KRPDQDQG-ROOVQRWHGWKDWLI SHRSOHVHHKRZWKHPHGLDVKDSH
what they know and understand about the world around them, they will also understand 
WKDWPHGLDFRQWHQWLVQRWDZLQGRZRQUHDOLW\EXWDFDUHIXOO\FUDIWHGFRQVWUXFWLRQ
$FFRUGLQJWR7KRPDQWKLVXQGHUVWDQGLQJLVLPSHUDWLYHLQKHOSLQJSHRSOH´WR
QDYLJDWHWKHLUOLYHVLQDJOREDOWHFKQRORJLFDOVRFLHW\µS)LQDOO\$OYHUPDQQDQG
+DJRRGSRVLWHGWKDW´3RSXODUFXOWXUDOWH[WVIXQFWLRQWRSURGXFHFHUWDLQUHODWLRQV
RI SRZHUDQGJHQGHUHGLGHQWLWLHVWKDWVWXGHQWVPD\OHDUQWRXVHRUUHVLVWµS
Second, various scholars pointed out that media literacy includes an awareness of  how 
WKHPHGLDLQÁXHQFHIHHOLQJVEHKDYLRULGHDVDQGRQH·VVHOI FRQFHSW$QGHUVRQ
0HVVDULV3RWWHUD3ULPDFNHWDO5DSDF]\QVNLHWDO-/6LQJHU
	'*6LQJHU6LQJHU=XFNHUPDQ	6LQJHU,QWKHGHYHORSPHQWRI WKHLU
RZQPHGLDOLWHUDF\FXUULFXOXP/OR\G.RONLQHWDOLQFOXGHGXQGHUVWDQGLQJWKH
SV\FKRORJLFDOLPSOLFDWLRQVRI FRPPHUFLDOVDQGWKHLPSDFWRI WHOHYLVLRQRQRQH·VGDLO\
OLIHZKLOH9DUJDVVSHFLÀFDOO\QRWHGWKDWPHGLDOLWHUDF\DOVRPHDQWXQGHUVWDQGLQJ
WKHUROHWKDWWKHPHGLDSOD\LQVKDSLQJRQH·VLGHQWLW\6FKDUUHULQKHUVWXG\LQWR
the effect of  media education on critical attitudes towards media violence, noted that 
besides questioning the effects of  the media, media literacy also included recognizing the 
SRVLWLYHVUROHVWKHPHGLDFDQIXOÀOOIRULWVXVHUV0RUHRYHUWKUHHVFKRODUV%URZQ
'HVPRQG%XFNLQJKDPFRQWHQGHGWKDWSHRSOHDOVRQHHGWRXQGHUVWDQGKRZ
WKHPHGLDFDQDIIHFWWKHLULGHDVDERXWVSHFLÀFLVVXHVDQGSHRSOH
)LQDOO\RQHPHGLDOLWHUDF\VFKRODUFRQWHQGHGWKDWNQRZLQJKRZWRFXUEWKHHIIHFWV
RI WKHPHGLDLVDOVRDQDVSHFWRI PHGLDOLWHUDF\3RWWHUDFODLPHGWKDWPHGLD
literacy included an awareness of  the factors that decrease or increase the risk of  being 
LQÁXHQFHGE\WKHPHGLD+HFODLPHGWKDWPHGLDOLWHUDF\PHDQWEHLQJDEOHWRFRQWURO
WKHVHIDFWRUVDQGWKXV´UHGXFHWKHSUREDELOLW\RI DQHJDWLYHHIIHFWRFFXUULQJZHOOEHIRUH
LWKDVWKHFKDQFHWRPDQLIHVWLWVHOI µS
2.2.4 Handling the media 
7KHIRXUWKDQGÀQDODUURZSUHVHQWHGLQ)LJXUHDUURZ'FRQFHUQVDGLPHQVLRQRI 
media literacy that various authors touch upon, namely that media users are not just 
FRQVXPHUVRI WKHPHGLDEXWDFWLYHO\XVHWKHPHGLDIRUWKHLURZQSXUSRVHV$OWKRXJK
QXPHURXVGHÀQLWLRQVRI PHGLDOLWHUDF\DOODJUHHWKDWSHRSOHVKRXOGEHDZDUHRI WKHLU
DFWLYHUROHWKHDXWKRUVGLIIHURQZKLFKDVSHFWRI WKLVUROHSHRSOHVKRXOGNQRZDERXW
7KHVHDVSHFWVUDQJHIURPWKHDELOLW\WRORFDWHDQGVHOHFWPHGLDFRQWHQWWRWKHDELOLW\WR
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PDQDJHRQH·VPHGLDXVHWRWKHDELOLW\WRPRELOL]HWKHPHGLDWRWKHDZDUHQHVVWKDWPHGLD
XVHUVPD\GLIIHULQKRZWKH\LQWHUSUHWWKHPHGLD
/RFDWLQJDQGVHOHFWLQJ
1XPHURXVDXWKRUVKDYHGHÀQHGPHGLDOLWHUDF\WRLQFOXGHDUHIHUHQFHWRWKHDELOLW\WR
ORFDWHDQGVHOHFWPHGLDFRQWHQW6RPHGHÀQLWLRQVIRFXVHGRQWKHDELOLW\WRÀQGDQGVHOHFW
LQIRUPDWLRQZKLOHRWKHUVDGGHGWKHDELOLW\WRDVVHVVWKHTXDOLW\RI WKDWLQIRUPDWLRQ
:KHQGLVFXVVLQJPHGLDOLWHUDF\3RWWHUDPHQWLRQHGWKDWSHRSOHVKRXOGNQRZ
ZKHUHWRÀQGVSHFLÀFLQIRUPDWLRQ'HQQLVHFKRHGWKLVLGHDE\DUJXLQJWKDWSHRSOH
need to be able to search for information online, and be aware of  the new developments 
LQHTXLSPHQWDQGRWKHULQIRUPDWLRQWHFKQRORJLHV6SHFLÀFDOO\IRFXVLQJRQQHZPHGLD
7\QHUSRLQWHGRXWWKDWWKHGLJLWDOPHGLDGLIIHUIURPSULQWPHGLDGXHWRWKHVKHHU
volume and speed with which information can be obtained, and therefore require special 
VWUDWHJLHVIRUEURZVLQJDQGVHDUFKLQJ6KHDGGHGWKDWLI SHRSOHDUHWREHQHÀWIURPWKH
GLJLWDOPHGLDWKH\PXVWOHDUQKRZWR´FUHDWLYHO\«UHVHDUFKDQGVHOHFWµS7KHUH
appears to be a general consensus that in order to be media literate regarding new media 
VXFKDVWKH,QWHUQHWSHRSOHQHHGDFFHVVWRWKHVHQHZPHGLDHJ/LYLQJVWRQH
+RZHYHUWKHTXHVWLRQKDVDOVREHHQUDLVHGZKHWKHURUQRWDFFHVVWRQHZPHGLDLQIDFW
JXDUDQWHHVDKLJKHUOHYHORI GLJLWDOOLWHUDF\7\QHU6HYHUDORWKHUDXWKRUVDOVR
IRFXVHGRQWKLVDELOLW\WRÀQGDQGVHOHFWLQIRUPDWLRQWKURXJKWKHPHGLD$OYHUPDQQ	
+DJRRG$QGHUVRQ%URZQ%XFNLQJKDP'HQQLV
+REEVD/OR\G.RONLQHWDO0DVWHUPDQ0F&OXUH
0H\URZLW]6FKHLEH7KRPDQ9RRLMV	9DQGHU9RRUW7KH
1RUWK&DUROLQD'HSDUWPHQWRI 3XEOLFDWLRQ,QVWUXFWLRQ&RQVLGLQHDVVHUWHGWKDW
people need to know how to select media messages because of  the vast amount of  
LQIRUPDWLRQWKH\DUHVXUURXQGHGZLWKHYHU\GD\DQG&RQVLGLQHDGGHGWKDWSHRSOHQHHG
WREHDEOHWRDFFHVVDOWHUQDWLYHVRXUFHVRI LQIRUPDWLRQ)XUWKHUPRUHRWKHUDXWKRUV
alleged that media literacy included the ability to be more selective about the kind of  
PHGLDPHVVDJHVRQHFKRRVHVWRZDWFKDQGRUUHDG%URZQ/OR\G.RONLQHW
DO
,QDIHZFDVHVWKHDERYHPHQWLRQHGGHÀQLWLRQZDVH[WHQGHGWRLQFOXGHWKHDELOLW\WR
DVVHVVWKHTXDOLW\RI WKHVHOHFWHGLQIRUPDWLRQ3RWWHUDDGGHGWKDWSHRSOHQHHG
to be able to assess the accuracy of  the information they receive, a notion also held by 
&RYLQJWRQDQG&RQVLGLQHZKRDUJXHGWKDWPHGLDOLWHUDWHSHRSOHVKRXOG
EHDEOHWRVHSDUDWH´SROLF\IURPSHUVRQDOLW\LVVXHIURPLPDJHµS)XUWKHUPRUH
'HQQLVSRLQWHGDWWKHLPSRUWDQFHRI HYDOXDWLQJWKHLQIRUPDWLRQUHFHLYHGIURP
WKHPHGLD+HVSHFLÀHGWKLVWR´HYDOXDWLQJWKHLUVRXUFHVPRGHRI SUHVHQWDWLRQDFFXUDF\
DQGLQWHUSUHWDWLRQµS6HYHUDOPHGLDOLWHUDF\VFKRODUVFODLPWKDWWKHPHGLDKDYH
JURZQLQFUHDVLQJO\OHVVSOXUDOLVWLF7KH\DUJXHGWKDWLQRUGHUIRUSHRSOHWRREWDLQD
complete picture of  events, and to detect the bias present in every mediated version of  
an event, they need to know how to access, as well as compare and contrast, different 
VRXUFHVRI LQIRUPDWLRQ&RQVLGH'HQQLV+REEVD0DVWHUPDQ
3RWWHUD7KRPDQ+HQFHDFFRUGLQJWR7KRPDQPHGLDOLWHUDF\
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&KDSWHU'HÀQLQJPHGLDOLWHUDF\$QRYHUYLHZ
DOVRLQFOXGHVWKHDELOLW\WRYHULI\LQIRUPDWLRQE\FKHFNLQJPXOWLSOHVRXUFHVS7\QHU
H[WHQGHGWKLVQRWLRQE\DGGLQJWKDWWKHQHZPHGLDEHFDXVHRI WKHVKHHUDPRXQW
of  information and the speed with which it can be provided, requires particular strategies 
ZKHQLWFRPHVWRHYDOXDWLQJRQOLQHFRQWHQWDQG´YHULI\LQJWKHDXWKHQWLFLW\RI WKH
VRXUFHVDQGSODFLQJVSHFLÀFFRQWHQWZLWKLQWKHFRQWH[WRI RWKHULQIRUPDWLRQVRXUFHVµ
S
0DQDJLQJPHGLDXVH
7KLVVHFWLRQLQFOXGHVWKRVHFRQFHSWXDOL]DWLRQVRI PHGLDOLWHUDF\WKDWHQFRPSDVVHGDQ
awareness of  when one uses the media, the ability to manage this media use, and an 
DZDUHQHVVRI WKHUHDVRQVIRURQH·VPHGLDXVH
1XPHURXVGHÀQLWLRQVRI PHGLDOLWHUDF\DOOHJHGWKDWPHGLDOLWHUDF\WUDLQLQJLQFOXGHV
WHDFKLQJSHRSOHKRZWRHYDOXDWHZKHQWKH\XVHWKHPHGLD)RULQVWDQFHDFFRUGLQJWRVRPH
authors, media literacy training included teaching people to evaluate their own television 
YLHZLQJSDWWHUQVHJKDYLQJSHRSOHHYDOXDWHWKHLUPHGLDXVHGXULQJRQHZHHNDQGDVVHVV
WKHSDWWHUQVWKH\GLVFRYHU$QGHUVRQ%URZQ+REEV	)URVW
.OLQH/OR\G.RONLQHWDO0DVWHUPDQ0F0DKRQ3LHWWH	*LURX[
5DSDF]\QVNLHWDO'*6LQJHU	-/6LQJHU6LQJHU=XFNHUPDQ	
6LQJHU9DUJDV2WKHUVQRWHGWKDWPHGLDOLWHUDF\HGXFDWLRQHQWDLOHGUHQGHULQJ
SHRSOHPRUHVHQVLWLYHUHJDUGLQJWKHH[WHQWRI WKHLUH[SRVXUHWRWKHPHGLDLHIRUKRZ
ORQJWKH\XVHWKHPHGLDGXULQJDJLYHQSHULRGRI WLPH%UDQVWRQ'HVPRQG
'HVLPRQL+REEVD9RRLMV	9DQGHU9RRUW
)XUWKHUPRUHYDULRXVDXWKRUVFRQWHQGHGWKDWSHRSOH·VDELOLW\WRPDQDJHWKHLUXVH
RI WKHPHGLDLQDZHOOFRQVLGHUHGPDQQHULVDSDUWRI PHGLDOLWHUDF\$QGHUVRQ
%URZQ5DSDF]\QVNLHWDO'*6LQJHU	-/6LQJHU-/6LQJHU	
'*6LQJHU6LQJHU=XFNHUPDQ	6LQJHU9RRLMV	9DQGHU9RRUW
2WKHUDXWKRUVLQFOXGHGWKHDELOLW\WRFUHDWHD´PHGLDXVHVFKHGXOHµLQWKHLUGHÀQLWLRQ
RI PHGLDOLWHUDF\+REEVD9RRLMV	9DQGHU9RRUW$QRWKHUDVSHFWRI 
media literacy that some authors touched upon was the ability to watch less television; 
.OLQHGHVFULEHGKRZPHGLDHGXFDWLRQFDQEHXVHGWRFXUEFKLOGREHVLW\E\
teaching children how to limit their use of  the media, since media consumption has 
EHHQVKRZQWRLQFUHDVHWKHULVNRI XQKHDOWK\HDWLQJKDELWVDQGDVHGHQWDU\OLIHVW\OHVHH
DOVR'HVLPRQL)LQDOO\VRPHVFKRODUVDOVRLQFOXGHWKHDELOLW\WRVHOHFWSURJUDPV
RI DKLJKHUTXDOLW\LQWKHLUGHÀQLWLRQRI PHGLDOLWHUDF\%URZQ9RRLMV	9DQGHU
9RRUW
$QDZDUHQHVVRI WKHPRWLYHVDQGSXUSRVHVWKDWSURYLGHWKHLQFHQWLYHIRUPHGLDXVH
LVDOVRGHHPHGDQDVSHFWRI PHGLDOLWHUDF\,QWKH6ZLVVFDQWRQRI 9DXGIRULQVWDQFH
PHGLDHGXFDWLRQLQFOXGHVGHYHORSLQJVWXGHQWV·LQVLJKWVLQWRWKHLURZQPRWLYDWLRQIRU
XVLQJWKHPHGLD'HVLPRQLDQRWLRQZKLFKKDVDOVREHHQSLFNHGXSE\YDULRXV
RWKHUV$QGHUVRQ%URZQ9RRLMV	9DQGHU9RRUW0RUHRYHU
0F0DKRQDUJXHGWKDWPHGLDOLWHUDF\VKRXOGLQFOXGHWKHPHGLDXVHUEHLQJDZDUH
RI WKHLUUHDVRQVIRUXVLQJWKHWH[WIRUWKHVHFRXOGLQÁXHQFHWKHPHDQLQJWKH\PDNHRI 
LW3LHWWHDQG*LURX[VXSSRUWHGWKLVQRWLRQDQGIXUWKHUHODERUDWHGRQLWE\DGGLQJ
&KDSWHU'HÀQLQJPHGLDOLWHUDF\$QRYHUYLHZ
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that if  people are more aware of  how and why they watch television, they are better able 
WRHYDOXDWHPHGLDFRQWHQWLQWHUPVRI WKHLUH[SHFWDWLRQVDQGQHHGV
0RELOL]LQJWKHPHGLD
6RPHGHÀQLWLRQVRI PHGLDOLWHUDF\LQFOXGHGDPRUHDFWLYLVWDVSHFWRI KDQGOLQJWKHPHGLD
7KH\UHIHUWRWKHDELOLW\WRQRWRQO\WDNHDFWLRQLQUHJDUGWRVSHFLÀFPHGLDFRQWHQW
%URZQ&ULWLFRV'*6LQJHU	-/6LQJHU6LQJHU=XFNHUPDQ
	6LQJHUEXWDOVRWKHDELOLW\WRDWWUDFWPHGLDDWWHQWLRQ$V0HDQV&ROHPDQ
SXWLW´WKHSULQFLSDOJRDOVRI PHGLDHGXFDWLRQDUHWRFUHDWHPHGLDFRQVXPHUVZKR«
ZRUNWRLQÁXHQFHDQGLQIRUPPHGLDµS,QKHUGHVFULSWLRQRI PHGLDOLWHUDF\
+REEVDLQFOXGHGWKHDELOLW\WRXVHWKHPHGLDWRDWWUDFWSUHVVLQWHUHVWEXLOG
coalitions, shape policy decision making and change political practices in regard to 
FHUWDLQVRFLDOLVVXHV5DSDF]\QVNLHWDOVSHFLÀFDOO\UHIHUUHGWRSHRSOH·VDELOLW\WR
LQÁXHQFHQHWZRUNVSURGXFHUVDQGWHOHYLVLRQVWDWLRQV7ZRGHFDGHVODWHU9DQGH%HUJHW
DOQRWHGWKDWEHFRPLQJPHGLDOLWHUDWHHQWDLOHGWKHDELOLW\WRVKDUHRQH·VLQVLJKWV
regarding the meanings of  television content with policy makes, program creators, and 
LQGXVWU\GHFLVLRQPDNHUVS
,QWHUSUHWLQJPHGLDFRQWHQW
'HÀQLWLRQVRI PHGLDOLWHUDF\DOVRLQFOXGHWKHDZDUHQHVVKRZDXGLHQFHVLQWHUSUHWPHGLD
FRQWHQW%UDQVWRQSRLQWHGRXWWKDWZKHQWHDFKLQJPHGLDOLWHUDF\DIRFXVRQERWK
textual analysis and audiences is essential, for only when both are understood will people 
XQGHUVWDQGKRZPHDQLQJVDUHPDGHXQGHUVWRRGDQGHQMR\HGE\DXGLHQFHV9DULRXV
GHÀQLWLRQVRI PHGLDOLWHUDF\LQFOXGHGWKHDZDUHQHVVRI WKHSURFHVVWKURXJKZKLFK
SHRSOHFRPHWRDQLQWHUSUHWDWLRQRI PHGLDFRQWHQW0DQ\RI WKRVHVDPHGHÀQLWLRQVDOVR
claim that people need to understand how and why other people may interpret the same 
PHVVDJHGLIIHUHQWO\
)LUVWWKHUHDUHWKRVHGHVFULSWLRQVRI PHGLDOLWHUDF\ZKLFKIRFXVRQWKHH[WHQWWR
ZKLFKSHRSOHXQGHUVWDQGWKHSURFHVVWKURXJKZKLFKWKH\JLYHPHDQLQJWRPHGLDFRQWHQW
)RULQVWDQFH4XLQDQG0F0DKRQDUJXHGWKDWDOWKRXJKWH[WXDODQDO\VLVLVHVVHQWLDO
to media literacy, it will not completely reveal how the user interprets media content, 
DQGWKHUHIRUHSHRSOHQHHGWROHDUQWKDWWKHLUSRVLWLRQVDWWLWXGHVDQGYDOXHVLQÁXHQFH
WKHPHDQLQJWKH\PDNHRI WKHWH[WV)XUWKHUPRUH%URZQFODLPHGWKDWUHFHQW
critical viewing skills projects focus on helping people understand how they interpret 
WKHPHGLD7KLVLQWHUSUHWDWLRQGHSHQGVDFFRUGLQJWR%URZQRQSHRSOH·VLQGLYLGXDO
FRJQLWLYHSURFHVVLQJ7KLVSURFHVVLQFOXGHVSV\FKRORJLFDODQGDIIHFWLYHFRQVLGHUDWLRQV
VHOHFWLYHSHUFHSWLRQDQGLQWHUSUHWDWLRQS2WKHUDXWKRUV·GHVFULSWLRQRI PHGLD
OLWHUDF\LQFOXGHGWKLVVDPHDOOHJDWLRQ$OYDUGR	%R\G%DUUHWW$OYHUPDQQ	
+DJRRG$QGHUVRQ$XIGHUKHLGH%RXZPDQ%URZQ
%XFNLQJKDP%XFNLQJKDP	6HIWRQ*UHHQ'DYLHV
'HVLPRQL'HVPRQG+REEVF+REEVHWDO0DVWHUPDQ
0F&OXUH0F0DKRQ7KRPDQ	-ROOV=HWO
Secondly, there are those authors who contended that understanding that people from 

&KDSWHU'HÀQLQJPHGLDOLWHUDF\$QRYHUYLHZ
DUDQJHRI VRFLRHFRQRPLFEDFNJURXQGVPD\LQWHUSUHWWKHVDPHPHGLDPHVVDJHGLIIHUHQWO\
LVDSDUWRI PHGLDOLWHUDF\$OYDUGR	%R\G%DUUHWW$OYHUPDQQ	+DJRRG
%UDQVWRQ%URZQ%XFNLQJKDP%XFNLQJKDP	
6HIWRQ*UHHQ&RQVLGLQH&ULWLFRV'HVLPRQL'RUUHWDO
*UHHQDZD\+REEVD+REEVHWDO0DVWHUPDQ0H\URZLW]
3ULPDFNHWDO6ZLQNHOV7KRPDQ7KRPDQ	-ROOV:KHQ
GHVFULELQJWKLVDVSHFW7KRPDQDQG-ROOVH[SODLQHGWKDWXQGHUVWDQGLQJRWKHU
SHRSOH·VLQWHUSUHWDWLRQVZLOOHQKDQFHUHVSHFWDQGXQGHUVWDQGLQJRI GLIIHUHQWFXOWXUHV
)XUWKHUPRUH0DVWHUPDQDOOHJHGWKDWLI SHRSOHXQGHUVWDQGKRZDXGLHQFHVUHVSRQG
WRWH[WVWKH\ZLOOJDLQDJUHDWHUFULWLFDODXWRQRP\ZKHQLWFRPHVWRPHGLDFRQWHQW
,Q$XVWUDOLD4XLQDQG0F0DKRQQRWHGWKDWVWXGHQWVQHHGWRXQGHUVWDQGWKDW
audiences are not passive recipients of  media messages, but that they each bring their 
RZQVRFLDOSRVLWLRQVUDFHJHQGHUDQGDJHWREHDUXSRQWKHLULQWHUSUHWDWLRQRI WKHPHGLD
7KLVXQGHUVWDQGLQJLVHVVHQWLDOLI SHRSOHDUHWR´PDNHFRPSDULVRQVDQGMXGJPHQWVDERXW
WKHLURZQDQGZLGHUFRPPXQLW\YDOXHVµS)LQDOO\9DQGH%HUJHWDOQRWHG
WKDWPHGLDOLWHUDF\LQFOXGHGWKHDELOLW\WR´V\VWHPDWLFDOO\DQGULJRURXVO\LQWHUURJDWHDQG
evaluate the social, cultural, political, and ethical meanings and import of  television texts 
DQGWRVKDUHWKRVHLQVLJKWVZLWKRWKHUWHOHYLVLRQYLHZHUVµS
2.3 Conclusion
7KHODUJHYDULHW\RI GHÀQLWLRQVRXWOLQHGLQWKLVRYHUYLHZLQGLFDWHVWKHULFKQHVVRI 
WKHÀHOGDQGWKHFRQFHSWRI PHGLDOLWHUDF\7KLVFKDSWHULVWKHÀUVWDWWHPSWWRXVHD
VFKHPDWLFUHSUHVHQWDWLRQWRFDWHJRUL]HWKHUHDOPRI PHGLDOLWHUDF\6LQFHPHGLDOLWHUDF\
KDVEHHQZLGHO\LGHQWLÀHGDVWKHNQRZOHGJHRI PHGLDXVHDQGSURGXFWLRQLWVHHPHGD
logical step to use a schematic representation of  media use and production to review 
DQGFDWHJRUL]HH[LVWLQJGHÀQLWLRQVRI PHGLDOLWHUDF\$OOWKHOLWHUDWXUHWKDWZDVH[DPLQHG
for this study could be placed into one or more of  the four arrows that make up the 
VFKHPDWLFUHSUHVHQWDWLRQSOHDVHVHH$SSHQGL[IRUDQRYHUYLHZRI WKHGLIIHUHQW
DVSHFWVWKHUHIRUHWKLVDWWHPSWWRFDWHJRUL]HWKHÀHOGRI PHGLDOLWHUDF\LQWKLVPDQQHU
FDQEHFDOOHGVXFFHVVIXO%XWFRQVLGHULQJWKDWVHYHUDODXWKRUVKDYHDOUHDG\FUHDWHG
RYHUYLHZVRI WKHPHGLDOLWHUDF\ÀHOGKRZGRHVWKLVSDUWLFXODURYHUYLHZEHQHÀWWKHÀHOG"
)LUVWDVRSSRVHGWRRWKHUUHYLHZVRI WKHPHGLDOLWHUDF\ÀHOGWKLVRYHUYLHZXVHG
DVFKHPDWLFUHSUHVHQWDWLRQRI PHGLDSURGXFWLRQDQGXVHWRFODVVLI\WKHGHÀQLWLRQV
IURPDODUJHQXPEHURI SXEOLFDWLRQVRQPHGLDOLWHUDF\2QFHWKHGHÀQLWLRQVKDG
been assigned to a particular arrow, they were grouped together to form the aspects 
WKDWIXUWKHUVSHFLÀHGWKHVFKHPDWLFUHSUHVHQWDWLRQ7KHUHIRUHWKLVRYHUYLHZGRHVQRW
PHUHO\OLVWDWKHPDWLFVHOHFWLRQRI DOOWKHGLIIHUHQWGHÀQLWLRQVRUGHVFULEHWKHPLQ
FKURQRORJLFDORUGHUZKLFKLVKRZSUHYLRXVRYHUYLHZVRSHUDWHG,QVWHDGWKURXJKWKHXVH
of  a schematic representation, this categorization shows which areas of  media use and 
production are deemed important by media literacy scholars, and which have received 
OLWWOHDWWHQWLRQ7KLVRYHUYLHZUHYHDOHGIRULQVWDQFHWKDWXQGHUVWDQGLQJWKHSURGXFWLRQ
of  media messages is considered an essential aspect of  media literacy by the vast majority 
RI PHGLDOLWHUDF\VFKRODUV&RQYHUVHO\XQGHUVWDQGLQJWKHLQÁXHQFHWKDWWKHPHGLDFDQ
&KDSWHU'HÀQLQJPHGLDOLWHUDF\$QRYHUYLHZ

KDYHRQPHGLDSURGXFHUVLVSUHWW\PXFKLJQRUHGRQO\RQHDXWKRUYHU\EULHÁ\UHIHUVWR
the nature of  authorship, yet no scholar points out that producers are not isolated from 
WKHPHGLDVXUURXQGLQJWKHPEXWDUHLQÁXHQFHGE\WKHPLQYDULRXVZD\V5HDVRQVIRU
WKHVHGLIIHUHQFHVZLOOEHGLVFXVVHGLQFKDSWHU
Secondly, this overview shows that every aspect of  the schematic representation of  
media use and production was already considered a part of  media literacy some twenty 
\HDUVDJR6RDOWKRXJKWKHÀHOGRI PHGLDOLWHUDF\LVRIWHQSHUFHLYHGDVHYHUFKDQJLQJDQG
IDVWSDFHGLWDFWXDOO\DSSHDUVWKDWWKHHVVHQFHRI KRZSHRSOHGHÀQHPHGLDOLWHUDF\KDV
changed very little over the years, and that scholars have instead been concerned with the 
HODERUDWLRQRI H[LVWLQJLGHDV
7KLUGEHFDXVHWKHDVSHFWVLGHQWLÀHGLQWKLVRYHUYLHZDUHWKHUHÁHFWLRQRI WKHPDMRULW\
RI WKHH[LVWLQJGHÀQLWLRQVRI PHGLDOLWHUDF\LWLVSRVVLEOHWRXVHWKLVFDWHJRUL]DWLRQRI 
PHGLDOLWHUDF\DVSHFWVDVDFKHFNOLVWIRUPHGLDHGXFDWLRQFXUULFXOD+RZHYHUWKLVLVQRWWR
VXJJHVWWKDWDOOPHGLDHGXFDWLRQSURMHFWVPXVWUHÁHFWDOOWKHLGHDVDERXWPHGLDOLWHUDF\,I 
DQ\WKLQJWKLVRYHUYLHZKDVVKRZQWKDWWKHÀHOGRI PHGLDOLWHUDF\LVIDUWRRYDVWIRUDQ\
SURMHFWWREHDEVROXWHO\FRPSOHWH1RWZLWKVWDQGLQJLWLVSRVVLEOHIRUWHDFKHUVRURWKHUV
scholars involved in media education to use this overview to check whether their media 
education project covers what are deemed to be the basic aspects of  that part of  media 
OLWHUDF\WKDWPDNHVXSWKHIRFXVRI WKHLUSURMHFW)XUWKHUPRUHWKLVRYHUYLHZFDQDOVREH
used to help media education scholars generate ideas about what could be included in 
WKHLUQH[WPHGLDSURMHFW
$GGLWLRQDOO\WKHGHYHORSPHQWRI DVFKHPDWLFUHSUHVHQWDWLRQRI PHGLDSURGXFWLRQDQG
XVHWKDWHQFRPSDVVHVDQGKDVEHHQIXUWKHUVSHFLÀHGE\H[LVWLQJGHÀQLWLRQVRI PHGLD
OLWHUDF\LVDÀUVWVWHSRQWKHZD\WRGHYHORSLQJDQLQVWUXPHQWWRPHDVXUHPHGLDOLWHUDF\
7KHPDMRULW\RI WKHSULRUDWWHPSWVDWPHDVXULQJPHGLDOLWHUDF\ZHUHUHODWHGWRVSHFLÀF
media education programs and their effectiveness, while this schematic representation 
opens up the opportunity of  measuring media literacy independent of  any program 
RUFXUULFXOXP0RUHRYHUWKHDVSHFWVWKDWPDNHXSWKHIRXUDUURZVLQ)LJXUHDUHD
UHÁHFWLRQRI ZKDWPHGLDOLWHUDF\VFKRODUVRYHUWKH\HDUVKDYHGHÀQHGDVPHGLDOLWHUDF\
and using them to develop an instrument to measure media literacy means this measure 
ZLOOUHÁHFWWKHJHQHUDORSLQLRQRI ZKDWPHGLDOLWHUDF\VKRXOGHQWDLO
)LQDOO\WKHVFKHPDWLFUHSUHVHQWDWLRQFUHDWHGLQWKLVRYHUYLHZDOORZVIRUWKH
FRQVWUXFWLRQRI DGHÀQLWLRQRI PHGLDOLWHUDF\WKDWHQFRPSDVVHVDOOSUHYLRXVO\SUHVHQWHG
QRWLRQVRI ZKDWPHGLDOLWHUDF\VKRXOGHQWDLO$FFRUGLQJWRWKLVRYHUYLHZPHGLDOLWHUDF\LV
WKHDZDUHQHVVRI WKHGLIIHUHQWDVSHFWVRI WKHSURGXFWLRQRI PHGLDFRQWHQWWKHLQÁXHQFH
of  the media on its users and its producers, and the way in which users deal with the 
PHGLD$Q\FULWLFDODWWLWXGHDQGRUEHKDYLRUVWRZDUGVWKHPHGLDDVZHOODVDQ\DELOLWLHV
regarding the media that are the result of  this awareness are, according to this overview, 
DOVRGHHPHGDSDUWRI PHGLDOLWHUDF\
In short, this literature overview provides a conceptual structure, in the shape of  
a schematic representation, through which one can view the wide array of  ideas and 
RSLQLRQVDERXWPHGLDOLWHUDF\7KLVKRSHIXOO\SURYLGHVDQHZDQJOHRQWKHÀHOGRI PHGLD
OLWHUDF\RQHIURPZKLFKIXWXUHUHVHDUFKFDQEHQHÀW
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&KDSWHU0HGLDDQGGHPRFUDF\7DLORULQJ
PHGLDOLWHUDF\
7KLVFKDSWHUZLOOGHVFULEHKRZWKHFRQFHSWRI PHGLDOLWHUDF\LVWDLORUHGWRZDUGVWKH
IRFXVRI WKLVVWXG\LHPHGLDDQGGHPRFUDF\7KHOLWHUDWXUHRYHUYLHZSUHVHQWHGLQWKH
previous chapter made it clear that media literacy could be perceived as an awareness of  
WKHLQWHUDFWLRQEHWZHHQWKHPHGLDSURGXFHUVDQGXVHUV7KLVLQWHUDFWLRQZDVFDSWXUHG
E\IRXUGLIIHUHQWDUURZVVHH)LJXUHDQGXVLQJPHGLDOLWHUDF\OLWHUDWXUHHDFKDUURZ
ZDVWKHQIXUWKHUGHÀQHGLQWRVHYHUDODVSHFWVVHH$SSHQGL[IRUDQRYHUYLHZRI WKH
GLIIHUHQWDVSHFWVRI PHGLDOLWHUDF\
$VH[SODLQHGLQWKHLQWURGXFWLRQWKHUHDVRQVIRULQYHVWLJDWLQJPHGLDOLWHUDF\LQWKLV
study are related to the notion that the public sphere has shifted to the domain of  the 
PHGLDLPSO\LQJWKDWWKHPHGLDDUHWKHSHRSOH·VPDLQVRXUFHRI LQIRUPDWLRQUHJDUGLQJ
their government as well as their dominant means for expressing their opinion towards 
WKHJRYHUQPHQW,QWKHSUHYLRXVFKDSWHU,SURYLGHGDQRYHUYLHZRI WKHGLIIHUHQWDVSHFWV
WKDWPDNHXSPHGLDOLWHUDF\DQGLQWKLVFKDSWHUWKHVHDVSHFWVZLOOEHWDLORUHGVSHFLÀFDOO\
WRZDUGVWKHIRFXVRI WKLVVWXG\LH,ZLOOGHOLQHDWHZKDWSHRSOHQHHGWRNQRZDERXW
HDFKDVSHFWLQRUGHUWRGRZHOODVFLWL]HQVLQDPHGLDWHGGHPRFUDF\7KLVZLOOKHOS
FRQVWUXFWDPRUHFRQFUHWHGHÀQLWLRQRI DOOWKHDVSHFWVDQHFHVVLW\IRUWKHGHYHORSPHQW
RI WKHTXHVWLRQV%HIRUHWDLORULQJHDFKDVSHFWWKHUHOHYDQFHRI WKLVDVSHFWLQWHUPVRI 
LQFUHDVLQJSHRSOH·VXQGHUVWDQGLQJRI WKHUHODWLRQVKLSEHWZHHQPHGLDDQGGHPRFUDF\ZLOO
EHGHVFULEHG,I DQDVSHFWLVQRWUHOHYDQWIURPWKLVSHUVSHFWLYHLWZLOOEHH[FOXGHGIURP
IXUWKHUFRQFHSWXDOL]DWLRQDQGVXEVHTXHQWO\IURPWKHRSHUDWLRQDOL]DWLRQ
7DLORULQJPHGLDOLWHUDF\
0HGLDLQÁXHQFHRQSURGXFHUV
7KHPHGLDFDQLQÁXHQFHWKHSHRSOHZKRSURGXFHPHGLDFRQWHQWLQQXPHURXVZD\V,Q
WKLVVHFWLRQWKLVQRWLRQZLOOEHIXUWKHUVSHFLÀHGLQWRWZRDVSHFWV7KHÀUVWRXWOLQHVWKH
LQÁXHQFHWKDWWKHPHGLDFDQKDYHRQWKHSURGXFHUVRI PHGLDFRQWHQW7KHRWKHUFORVHO\
UHODWHGWRWKLVÀUVWRQHGHVFULEHVKRZWKHRUJDQL]DWLRQWKDWDSURGXFHUZRUNVIRUFDQ
DIIHFWDSURGXFHU·VPHGLDXVHDQGWKXVSRVVLEO\DOVRLQÁXHQFHWKHHIIHFWVWKDWWKHPHGLD
FDQKDYHRQDSURGXFHU
7KHVHDVSHFWVDUHUHOHYDQWLQOLJKWRI WKHGLVFXVVLRQVXUURXQGLQJPHGLDDQG
democracy because they reveal that the events presented in the news are not always 
GLUHFWO\WDNHQIURPUHDOLW\E\WKHSHRSOHZKRPDGHWKHSURJUDPV,QVWHDGQHZVLWHPVDUH
DWWLPHVWDNHQIURPRWKHUPHGLDDQGLQPRVWFDVHVLQÁXHQFHGE\RWKHUPHGLD6LQFH
WKHVHPHGLDDGGWKHLURZQÀOWHUDQGELDVWRWKHVHHYHQWVLWLVLPSRVVLEOHIRUWKHVHLWHPV
WRIRUPDQXQELDVHGUHSUHVHQWDWLRQRI UHDOLW\,I SHRSOHUHDOL]HWKLVWKH\ZLOOEHOHVVOLNHO\
to view media content as a window on reality, and more likely to approach media content 
LQDFULWLFDOPRUHPHGLDOLWHUDWHPDQQHU
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0HGLDLQÁXHQFHRQSURGXFHUV
$QDZDUHQHVVRI WKHLQÁXHQFHWKDWWKHPHGLDFDQKDYHRQSURGXFHUVLQFOXGHVNQRZLQJ
KRZWKHPHGLDXVHGE\SURGXFHUVFDQLQÁXHQFHWKHFUHDWLRQVWKDWWKHVHSURGXFHUVWXUQ
RXW(KUOLFK$QH[DPSOHRI WKLVDVSHFWZRXOGEHZKHQVRPHRQHUHVSRQVLEOHIRU
putting a news broadcast together sees an important story on another television station, 
DQGGHFLGHVWRUXQDQLWHPRQWKDWVDPHVWRU\'XQZRRG\
0HGLDRUJDQL]DWLRQVDQGPHGLDLQÁXHQFHRQSURGXFHUV
People should also be aware of  the fact that the media used by producers is largely 
GHWHUPLQHGE\WKHRUJDQL]DWLRQWKH\ZRUNIRU+HQFHWKHRUJDQL]DWLRQWKDWSURGXFHUV
ZRUNIRUZLOODOVRDOEHLWLPSOLFLWO\GHWHUPLQHZKLFKPHGLDLQÁXHQFHWKHVHSURGXFHUV
0DF0DQXV5HSRUWHUVZKRZRUNIRU&11,QWHUQDWLRQDOZLOOIRULQVWDQFHEH
YHU\OLNHO\WRXVHDQGEHLQÁXHQFHGE\QHZVVWRULHVSUHVHQWHGRQWKH$UDELFQHZVVWDWLRQ
$/-D]HHUDVLQFHWKH\ZLOOPRVWOLNHO\EHPRQLWRULQJWKHPIRUDQ\LQWHUHVWLQJVWRULHVRQ
WKH0LGGOH(DVW&RQYHUVHO\UHSRUWHUVZKRDUHHPSOR\HGE\DORFDO86WHOHYLVLRQVWDWLRQ
will not have to closely watch international news, since they will not be producing their 
RZQLQWHUQDWLRQDOQHZVVWRULHV$GGLWLRQDOO\UHSRUWHUVZRUNLQJIRUDODUJHFRPPHUFLDO
VWDWLRQVXFKDV&%6ZLOOFORVHO\ZDWFKWKHLUFRPSHWLWRUVVXFKDV1%&$%&DQG)2;
for any new types of  programs or news stories to ensure that their station is not missing 
RXWRQDQ\WKLQJDQGWKXVSRVVLEO\ORVLQJYLHZHUV
3URGXFWLRQRI PHGLDFRQWHQW
When discussing the production of  media content, one refers to those aspects that 
FDSWXUHWKHSURFHVVHVWKURXJKZKLFKPHGLDFRQWHQWLVFUHDWHG)LUVWRI DOOWKHFRQWHQW
DQG´ORRNµRI PHGLDPHVVDJHVDUHWKHUHVXOWRI WKHSURGXFHUV·SURIHVVLRQDODFWLYLWLHV
Second, the media messages encountered by the media user are not solely the product of  
DSURGXFHU·VDFWLRQVWKH\DUHDOVRLQÁXHQFHGE\WKHFRQWH[WLQZKLFKWKHPHGLDPHVVDJHV
DUHSURGXFHG
7KHOLWHUDWXUHRYHUYLHZDOVRLQFOXGHVUHIHUHQFHVWRWKHDELOLW\WRSURGXFHRQH·VRZQ
PHGLDFRQWHQW9DULRXVPHGLDOLWHUDF\VFKRODUVGHHPWKHDELOLW\WRSURGXFHPHGLDFRQWHQW
HVVHQWLDOWRLQFUHDVLQJFKLOGUHQ·VOHYHORI PHGLDOLWHUDF\,QOLJKWRI WKHSXUSRVHRI WKLV
study, which was to develop a standardized questionnaire, it was decided that it was not 
SRVVLEOHWRPHDVXUH\RXQJVWHUV·DELOLW\WRGRVR7KHDELOLW\WRSURGXFHPHGLDPHVVDJHV
can only be measured through a practical test, one which falls outside the scope of  this 
SURMHFW+HQFHWKHDELOLW\WRFRQVWUXFWPHGLDFRQWHQWZDVH[FOXGHGIURPWKHUHPDLQGHU
RI WKHVWXG\
)XUWKHUPRUHRQHFDQDOVRUDLVHTXHVWLRQVUHJDUGLQJWKHDVVXPSWLRQWKDWWKHDELOLW\WR
SURGXFHPHGLDFRQWHQWLVLQIDFWDQDVSHFWRI PHGLDOLWHUDF\DWDOO$IWHUDOOWKHDELOLW\WR
produce media content is a pedagogical tool that can be used to render students aware 
RI DOOWKHIDFHWVLQYROYHGLQWKHSURGXFWLRQRI PHGLDFRQWHQW%\WHDFKLQJVWXGHQWVKRZ
to produce media content, one sensitizes them to aspects of  production such as the use 
of  production procedures, dramatic/narrative codes, or the important role played by the 
FRQWH[WRI WKHSURGXFWLRQ,QWKLVUHVSHFWSHRSOH·VDELOLW\WRSURGXFHPHGLDFRQWHQWLV
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QRWDQDVSHFWRI PHGLDOLWHUDF\EXWDQDELOLW\WKDWZLOOLQFUHDVHSHRSOH·VXQGHUVWDQGLQJ
RI FHUWDLQDVSHFWVRI PHGLDOLWHUDF\6LQFHWKHPHDVXUHPHQWLQVWUXPHQWGHYHORSHGLQWKLV
VWXG\DLPVWRPHDVXUHVWXGHQWV·XQGHUVWDQGLQJRI WKHGLIIHUHQWDVSHFWVRI PHGLDOLWHUDF\
WKHUHLVQRUHDVRQWRLQFOXGHWKHDELOLW\WRSURGXFHPHGLDFRQWHQW
3URIHVVLRQDODFWLYLWLHV
7KHSURIHVVLRQDODFWLYLWLHVWKURXJKZKLFKPHGLDFRQWHQWLVSURGXFHGFDQEHVXEGLYLGHG
LQWRWZRDVSHFWV)LUVWLWLQFOXGHVWKHSURFHVVWKURXJKZKLFKDSURGXFHUVHOHFWVWKH
FRQWHQWWREHVKRZQWKURXJKWKHPHGLD6HFRQGSURIHVVLRQDODFWLYLWLHVDOVRUHIHUWR
WKHFRGHVDQGFRQYHQWLRQVLQYROYHGLQWKHSURGXFWLRQRI PHGLDPHVVDJHV7KHVHFRGHV
and conventions can be split up into two different kinds: production procedures and 
GUDPDWLFQDUUDWLYHFRGHV
7KHVHDVSHFWVDUHUHOHYDQWLQOLJKWRI WKHGLVFXVVLRQVXUURXQGLQJPHGLDDQG
democracy because they reveal that what audiences experience through the media is 
WKHUHVXOWRI KXPDQSODQQLQJDQGLQWHUYHQWLRQ2QFHSHRSOHDUHDZDUHRI WKLVLHWKDW
the content and style of  a program are carefully orchestrated, they will be less likely to 
accept what they see, hear, or read through the media at face value, and better capable of  
DGRSWLQJDFULWLFDODWWLWXGH
6HOHFWLYLW\RI WKHSURGXFHUVIn order to be considered media literate, people need to realize 
that media content is created through a process of  selection where producers decide 
ZKLFKHYHQWVVLWXDWLRQVSHRSOHWKHLUPHGLDPHVVDJHZLOOIRFXVRQ6FKXGVRQ
1H[WWRVHOHFWLQJWKHWRSLFVRI WKHLUSURGXFWLRQ%HUNRZLW]WKHSURGXFHUV
also select the images, information, and spokespeople they will use to portray the topic 
6KRHPDNHU
&RGHVDQGFRQYHQWLRQVMedia literacy also includes knowledge about two types of  
FRQYHQWLRQVSURGXFWLRQSURFHGXUHVDQGGUDPDWLFQDUUDWLYHFRGHV
)RUVWDUWHUVWKHFRQWHQWDQG´ORRNµRI PHGLDPHVVDJHVLVLQÁXHQFHGE\WKH
SURGXFWLRQSURFHGXUHVXVHGLQWKHSURGXFWLRQRI WKRVHPHVVDJHV7XFKPDQ
3URGXFWLRQSURFHGXUHVFRYHUDZLGHDUUD\RI WHFKQLFDODQGSUDFWLFDOFRQYHQWLRQV$Q
example is the fact that many people are involved in the production of  a news story, 
QRWMXVWWKHSHRSOHZKRUHDGRXWWKHQHZV$QRWKHUSURGXFWLRQSURFHGXUHZRXOGEH
WKHWLPHOLPLWDQHZVHGLWRUPD\VHWWRDVSHFLÀFVWRU\7KLVPHDQVWKDWMRXUQDOLVWVFDQ
RQO\SUHVHQWZKDWHYHUZLOOÀWLQWRWKHWLPHVORWJLYHQWRWKHPDQGQHHGWRPDNHFKRLFHV
IURPWKHPDWHULDOWKH\KDYH3URGXFWLRQSURFHGXUHVDOVRUHIHUWRWKHIDFWWKDWLQPDQ\
FDVHVDVWRU\LVSLFNHGXSIURPDSUHVVDJHQF\VXFKDVWKH$3DQGUHZULWWHQIRUWKHQHZV
program, and that only in a few cases do reporters actually talk to a person involved in 
WKHVWRU\%DQW]0F&RUNOH	%DDGH$QRWKHUH[DPSOHLVWKHNLQGVRI FDPHUD
DQJOHVWKDWDUHXVHGLQDVSHFLÀFSURJUDPWKHOLJKWLQJWHFKQLTXHVXVHGWRFRQYH\D
certain mood in documentaries or talk shows, or the fact that there are certain accepted 
ways of  portraying a situation or person which help convey the story, such as, using an 
$PHULFDQÁDJLQWKHEDFNJURXQGRI WKHVKRWWRFRQYH\SDWULRWLVP6LOYHUEODWW
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'XQZRRG\SRLQWHGDW\HWDQRWKHUH[DPSOHQDPHO\WKHDYDLODELOLW\RI HTXLSPHQW
VXFKDVFDPHUDVRUWHFKQLFLDQVQHHGHGWRVKRRWDVWRU\
Second, dramatic/narrative codes also play a role in shaping the nature of  media 
PHVVDJHV7KHVHFRGHVUHIHUWRWKHIROORZLQJWKUHHIDFHWVRI PHGLDSURGXFWLRQDFWLYLWLHV
)RUVWDUWHUVDQDZDUHQHVVRI WKHGLVWLQFWLRQEHWZHHQÀFWLRQDQGQRQÀFWLRQLVGHHPHG
DQLPSRUWDQWSDUWRI PHGLDOLWHUDF\1H[WPHGLDOLWHUDF\DOVRLQFOXGHVNQRZOHGJH
UHJDUGLQJWKHH[WHQWWRZKLFKDQRQÀFWLRQSURJUDPFRQWDLQVÀFWLRQDOL]HGDVSHFWV
0DVWHUPDQ$QH[DPSOHRI WKLVLVZKHQGRFXPHQWDULHVFRQWDLQVFHQHVZKLFK
ZHUHUHHQDFWHGVSHFLÀFDOO\IRUWKDWSURJUDPRUZKHQUHDOLW\SURJUDPVVFULSWFHUWDLQ
DFWLRQVXQGHUWDNHQE\WKHLUSDUWLFLSDQWV0RUHRYHUPHGLDXVHUVVKRXOGDOVREHDZDUHRI 
the fact that news editors never merely present the facts, but always embed them in a 
VWRU\0F4XDLO5XWKHUIRUG6PLWK=HOL]HU%LUGDQG'DUGHQQH
H[SODLQWKDWDOWKRXJKQHZVLVQRWÀFWLRQLWLVFRPSULVHGRI VWRULHVZKLFKGHVFULEHUHDOLW\
WKURXJKDVHULHVRI FXOWXUDOO\GHWHUPLQHGV\PEROV7KHVDPHDSSOLHVWRGRFXPHQWDULHV
WDONVKRZVDQGRWKHUQRQÀFWLRQJHQUHV%DQW]FDOOHGWKLVWKH´GDLO\FUHDWLRQRI 
QRQÀFWLRQGUDPDµS7KHVHSURJUDPVSUHVHQWHYHQWVDQGVLWXDWLRQVDVVWRULHVZLWK
DEHJLQQLQJDPLGGOHDQGDQHQGDVZHOODVDFDVWRI FKDUDFWHUV0HGLDFRQWHQWLVWKXV
SUHVHQWHGWRSHRSOHDVSUHLQWHUSUHWHGSDFNDJHVFRPSOHWHZLWKPDWFKLQJLPDJHVDQG
YRFDEXODU\(GHOPDQ
Production context
%HVLGHVSURIHVVLRQDODFWLYLWLHVWKHSURGXFWLRQRI PHGLDFRQWHQWDOVRLQFOXGHVDQ
awareness of  the context in which media messages are created and how this can 
LQÁXHQFHWKHQDWXUHDQGFRQWHQWRI WKHPHGLD7KLVFRQWH[WFRQVLVWVRI WKUHHGLIIHUHQW
DVSHFWVVRFLDOFXOWXUDOHFRQRPLFDQGSROLWLFDO
6RFLDODQGFXOWXUDOFRQWH[W,QWHUPVRI WKHVRFLDOFXOWXUDOFRQWH[WRI PHGLDSURGXFWLRQ
the producers of  media content can be seen as the ones who internalize the social 
QRUPVGRPLQDQWLQWKHFRQWH[WLQZKLFKWKH\RSHUDWH$OWKRXJKSURGXFHUVZLOODLPIRU
QHXWUDOLW\WKH\ZLOOEHLQÁXHQFHGE\WKHLURZQYDOXHV9DQ'LMN9DQ*LQQHNHQ
RUWKHYDOXHVWKDWDUHKHOGE\WKHLUDXGLHQFH%UHHG0RUHRYHUSURGXFHUV
ZLOODOVREHLQÁXHQFHGE\WKHYDOXHVKHOGE\WKHLURUJDQL]DWLRQ)RULQVWDQFH6RORVNL
GHVFULEHVDQH[DPSOHZKHUHWKHFRQVHUYDWLYHQDWXUHRI DQHZVSDSHUOHGWR
FRQWURYHUVLDOVWRULHVEHLQJHGLWHGWRPDWFKWKRVHYDOXHVS
.QRZOHGJHDERXWWKHVRFLDODQGFXOWXUDOFRQWH[WRI PHGLDSURGXFWLRQLVUHOHYDQW
in terms of  media and democracy because if  people know that media messages are 
LQÁXHQFHGE\WKHQRUPVDQGYDOXHVRI WKHSHRSOHZKRFUHDWHWKHPWKH\VKRXOGEHPRUH
OLNHO\WRORRNIRUWKRVHSDUWVRI DQHZVLWHPWKDWIRULQVWDQFHKDYHEHHQLQÁXHQFHGE\
FHUWDLQQRUPVRURSLQLRQV$VDUHVXOWWKH\VKRXOGEHOHVVOLNHO\WRDFFHSWWKHVHPHVVDJHV
DVDQXQELDVHGDQGFRPSOHWHUHÁHFWLRQRI UHDOLW\
(FRQRPLFFRQWH[W7KHHFRQRPLFFRQWH[WWKDWLQÁXHQFHVWKHPHGLDLVFDSWXUHGE\WZR
GLIIHUHQWDVSHFWVQDPHO\WKHHFRQRPLFQDWXUHRI PHGLDFKDQQHOVSURÀWRUQRQSURÀW
&KDSWHU0HGLDDQGGHPRFUDF\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DQGWKHW\SHRI DXGLHQFHWKDWLVWDUJHWHGE\DFKDQQHORUVSHFLÀFSURJUDP
5HJDUGLQJWKHHFRQRPLFFRQWH[WRI PHGLDSURGXFWLRQPHGLDOLWHUDF\ÀUVWRI DOO
LQFOXGHVWKHDZDUHQHVVRI ZKHWKHUDEURDGFDVWLQJFRPSDQ\LVQRQSURÀWRUSURÀW
RULHQWHG$OWKRXJKULJKWQRZUHVHDUFKUHJDUGLQJWKHGLIIHUHQFHVLQQHZVFRQWHQW
EHWZHHQ(XURSHDQFRPPHUFLDODQGSXEOLFWHOHYLVLRQVWDWLRQVLVHTXLYRFDO+YLIWIHOW
+HQGULNV9HWWHKHQ1XLMWHQ	%HHQWMHVWKHIDFWUHPDLQVWKDWWKHVH
two types of  stations do not have the same background, and one can safely assume that 
WKHGHVLUHWRPDNHDSURÀWZLOOSUREDEO\DWVRPHSRLQWLQÁXHQFHWKHFRQWHQWRI QRQ
ÀFWLRQSURJUDPV0DF0DQXV3DLJH6RORVNL7KHUHIRUHSHRSOHVKRXOG
be aware of  this difference, and understand the effect it might have on the information 
SUHVHQWHGRQWHOHYLVLRQ7KLVDZDUHQHVVLVUHOHYDQWLQWHUPVRI WKHUHODWLRQVKLSEHWZHHQ
media and democracy because if  people are aware of  the motives of  the producers 
FUHDWLQJWKHQHZVWDONVKRZVRUGRFXPHQWDULHVZKHWKHUWKHVHDUHSURÀWGULYHQRUKDYH
a different background, they will be better able to decide for themselves to what extent 
WKH\ZLOODFFHSWDQGWUXVWWKHLQIRUPDWLRQSUHVHQWHGWRWKHP
6HFRQGO\WKHW\SHRI DXGLHQFHDWHOHYLVLRQVWDWLRQRUSURJUDPDLPVDWZLOOLQÁXHQFH
WKHPHGLDFRQWHQWWKH\SURGXFHDQGEURDGFDVW6RORVNLGHVFULEHGDFDVHZKHUH
the fact that a newspaper was aimed at a family audience meant that stories were edited 
IRUWKHXVHRI RIIHQVLYHZRUGVDQGLPDJHVS$QHZVSURJUDPVXFKDV%%&·V
Newsround, which is aimed at children will, for instance, be less likely to broadcast 
JUDSKLFLPDJHVWKDQDQHZVVWDWLRQDLPHGDWDGXOWV7KLVDVSHFWLVUHOHYDQWLQWHUPV
of  media and democracy because it reveals that what people see on television is not a 
SHUIHFWXQELDVHGDQGFRPSOHWHUHÁHFWLRQRI UHDOLW\EXWLVFDUHIXOO\VKDSHGDQGVHOHFWHG
to, among other things, meet the expectations and needs of  the audience to which that 
VWDWLRQFDWHUV
3ROLWLFDOFRQWH[W$OWKRXJKWKHPHGLDDUHXVXDOO\QRWDVVRFLDWHGZLWKSROLWLFDOSDUWLHVDOO
VWDWLRQVGRDOEHLWXQZLWWLQJO\DGYRFDWHDVSHFLÀFSROLWLFDODQGRULGHRORJLFDOSHUVSHFWLYH
RQWKHZRUOG%UHHG)ULGNLQ.DKQ	.HQQH\3DJH5HVHDUFKKDV
shown that the political preferences of  those who own media outlets, such as television, 
do become apparent in the content of  those media outlets, especially through the news, 
WDONVKRZVDQGRWKHUQRQÀFWLRQSURJUDPV3DJH6WUHHW
7KLVDVSHFWLVUHOHYDQWLQWHUPVRI PHGLDDQGGHPRFUDF\EHFDXVHLWUHYHDOVWKDWZKDW
SHRSOHVHHRQWHOHYLVLRQRUUHDGLQWKHSDSHULVQRWDSHUIHFWUHÁHFWLRQRI WKHUHDOLW\WKDW
LVRXWWKHUHEXWLVSUHVHQWHGWKURXJKWKHÀOWHUIRUPHGE\WKHSROLWLFDOLGHDVKHOGE\WKH
SHRSOHZKRFRQVWUXFWPHGLDPHVVDJHV
0HGLDLQÁXHQFHRQLWVXVHUV
7KHPHGLDFDQLQÁXHQFHPHGLDXVHUVLQYDULRXVZD\V)LUVWWKHPHGLDLQÁXHQFHVRFLHW\
DVDZKROHRQWKUHHGLIIHUHQWOHYHOVSROLWLFDOVRFLDOVWUXFWXUDODQGFXOWXUDO$ZDUHQHVV
RI WKLVLQÁXHQFHLVUHOHYDQWLQOLJKWRI WKHGLVFXVVLRQVXUURXQGLQJPHGLDDQGGHPRFUDF\
IRULI SHRSOHNQRZWKDWWKHPHGLD·VUROHLQWKHLUOLYHVLVVLPLODUWRWKHRQHSOD\HGE\
institutions such as school and the church, they are less likely to underestimate the 
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PHGLD·VLQÁXHQFHRUGLVPLVVSRVVLEOHPHGLDLQÁXHQFHDVQRQH[LVWHQW6XEVHTXHQWO\
people might become more serious in thinking about what the media tell them about 
VRFLHW\·VYDOXHV7KLVLQWXUQFRXOGKDYHDEHQHÀFLDOHIIHFWRQWKHLUDELOLW\WRSDUWLFLSDWHLQ
GHPRFUDF\DVZHOOLQIRUPHGFLWL]HQV
Secondly, using the media can affect an individual user in various ways, and an 
awareness of  this is also relevant in light of  the role that the media play in the democratic 
SURFHVVHV7KHPHGLDDUHLQVWUXPHQWDOLQWKHVKDSLQJRI RSLQLRQVQRWRQO\WKURXJKWKH
information they provide, but also through the provision of  the terms and ideas people 
XVHZKHQWKLQNLQJDERXWRUGLVFXVVLQJWKHVHVXEMHFWVZLWKRWKHUV6RE\IUDPLQJDVXEMHFW
PDWWHULQDFHUWDLQZD\WKHPHGLDDUHFDSDEOHRI VKDSLQJSHRSOH·VRSLQLRQVRQWKDWWRSLF
6XEVHTXHQWO\WKHPHGLDDUHDOVRFDSDEOHRI LQÁXHQFLQJSHRSOH·VEHKDYLRURUDFWLYLWLHV
In addition, the media can also impact how people feel about a certain topic, person, or 
HYHQW,I SHRSOHDUHDZDUHRI WKLVSURFHVVDVZHOODVWKRVHIDFWRUVWKDWKHOSGHWHUPLQH
KRZPXFKDQGWRZKDWH[WHQWWKH\DUHLQÁXHQFHGE\WKHPHGLDWKH\FRXOGEHUHQGHUHG
more critical of  the media that they use, more aware of  how the media attempt to, and 
DWWLPHVGRLQÁXHQFHWKHLULGHDVDFWLRQVDQGIHHOLQJVDQGSRVVLEO\PRUHFDSDEOHRI 
FXUELQJWKHLQÁXHQFHWKDWWKHVHPHGLDKDYHRQWKHP
,QÁXHQFHRQVRFLHW\
7KHDVSHFW¶LQÁXHQFHRQVRFLHW\·UHIHUVWRSROLWLFDOVRFLDOVWUXFWXUDODQGFXOWXUDO
implications that the media can have for society as a whole 
)LUVWWKHPHGLDKDYHWKHDELOLW\WRLQÁXHQFHWKHSROLWLFDOV\VWHPWKDWJRYHUQVDVRFLHW\3DJH
H[SODLQVWKDWLQPRGHUQGHPRFUDFLHVSXEOLFGHOLEHUDWLRQRFFXUVYLDWKHPHGLDDQG
SHRSOHREWDLQWKHPDMRULW\RI WKHLULQIRUPDWLRQUHJDUGLQJSROLWLFVWKURXJKWKHPDVVPHGLD
7KLVFDQKDYHVHULRXVFRQVHTXHQFHV$V6WUHHWSXWVLW´7KHPHGLDGHWHUPLQHWKHIDWH
RI SROLWLFLDQVDQGSROLWLFDOFDXVHVWKH\LQÁXHQFHJRYHUQPHQWVDQGWKHLUHOHFWRUDWHVµS
0RUHVSHFLÀFDOO\WKHPHGLDFDQLQÁXHQFHWKHRXWFRPHRI HOHFWLRQVDQGUHIHUHQGDWKH\FDQ
shape the legislation considered by the governing body, and determine the issues which are 
FRQVLGHUHGLPSRUWDQWE\WKHJRYHUQPHQW)RULQVWDQFHGXULQJHOHFWLRQWLPHWKHPHGLDFDQ
WKURXJKWKHDPRXQWDQGPDQQHURI FRYHUDJHWKH\JLYHWRRQHRUPRUHFDQGLGDWHVLQÁXHQFH
WKHRXWFRPHRI WKHHOHFWLRQ0RUHRYHUE\SUHVHQWLQJSROLWLFDOLGHDVIURPDFHUWDLQDQJOH
WKHPHGLDFDQVKDSHWKHSXEOLF·VRSLQLRQUHJDUGLQJWKHVHLVVXHVDQGLQGLUHFWO\LQÁXHQFHKRZ
WKHVHLGHDVZLOOEHGHDOWZLWKE\UHLJQLQJSROLWLFLDQV%URRNÀHOG
Second, the media can affect the nature of  the institutions that make up the social 
VWUXFWXUHRI DVRFLHW\6LOYHUEODWW([DPSOHVRI VXFKLQVWLWXWLRQVDUHPDUULDJHWKH
VFKRROV\VWHPUHOLJLRQDQGWKHGLYLVLRQRI ODERU7KHPHGLDFDQLQÁXHQFHSHRSOH·VLGHDV
DERXWWKHVHLQVWLWXWLRQVWKXVLQVWLJDWLQJDFKDQJHLQEHKDYLRURUODZVWKDWJRYHUQWKHP
So if  a television talk show host decides to discuss how husbands and wives divide up 
KRXVHKROGFKRUHVWKLVFRXOGLQÁXHQFHWKHYLHZHUVWRFKDQJHDFFRUGLQJO\ZKLFKFRXOG
eventually lead to a change into how the division of  labor between men and women 
RFFXUVLQVRFLHW\DVDZKROH
)LQDOO\WKHPHGLDFDQLQÁXHQFHWKHFXOWXUDOPDNHXSRI DVRFLHW\&RQFUHWHO\WKLV
PHDQVWKDWE\EHLQJ´VWRU\WHOOHUVµWKHPHGLDQRWRQO\LQIRUPDSRSXODWLRQRI WKHQRUPV
&KDSWHU0HGLDDQGGHPRFUDF\7DLORULQJPHGLDOLWHUDF\
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and values that dominate a society, but also give them a handle on how to view and 
XVHWKHVHQRUPV7KH\DUHWKH´SULPDU\FRPPRQVRXUFHRI VRFLDOL]DWLRQDQGHYHU\GD\
LQIRUPDWLRQµ*URVVSDQGDVVXFKVKDSHSHRSOH·VOLIHVW\OHVDQGRXWORRNV
&XUUHQWO\VHHQDVRQHRI WKHGRPLQDQWVRFLDOLQVWLWXWLRQV6LOYHUEODWWLWLVJHQHUDOO\
acknowledged that the media are equally powerful as institutions such as the church and 
WKHIDPLO\LQVKDSLQJDFXOWXUH·VQRUPVDQGYDOXHV
,QÁXHQFHRQWKHLQGLYLGXDO
,QWKLVVHFWLRQ,ZLOOGLVFXVVWKHYDULRXVZD\VLQZKLFKWKHPHGLDFDQLQÁXHQFHDQ
LQGLYLGXDOEHKDYLRURSLQLRQVDQGIHHOLQJV$GGLWLRQDOO\WKLVVHFWLRQZLOODOVRHODERUDWH
RQWKRVHIDFWRUVWKDWFDQPHGLDWHWKHLQÁXHQFHWKHPHGLDFDQKDYHRQDQLQGLYLGXDO
)RUVWDUWHUVWKLVDVSHFWUHIHUVWRWKHLQÁXHQFHWKDWPHGLDXVHFDQKDYHRQDSHUVRQ·V
EHKDYLRU$V%DQGXUDSRLQWVRXW´PRVWKXPDQEHKDYLRULVOHDUQHGWKURXJK
PRGHOLQJµSDQGRQHRI WKHVRXUFHVRI VRFLDOOHDUQLQJLVWKHPRGHOLQJSURYLGHGE\
WKHPHGLDVHHDOVR%DQGXUD$QH[DPSOHZRXOGEHZKHQ\RXQJVWHUVOHDUQKRZWR
use a voting ballot or how to behave during a demonstration from watching people vote 
RQWKHQHZV)XUWKHUPRUHLWLVDOVRSRVVLEOHWKDWWKHPHGLDLQÁXHQFHSHRSOH·VRSLQLRQV
VXFKDVWKHLUSROLWLFDOSUHIHUHQFHVZKLFKLQWXUQLQÁXHQFHSHRSOH·VEHKDYLRUHJZKLFK
SROLWLFDOSDUW\VRPHRQHZLOOYRWHIRU
Secondly, the media, through the messages they disseminate, can shape the ideas 
WKDWSHRSOHKDYHDERXWWKHZRUOGDURXQGWKHP7KHPHGLDFDQDPRQJRWKHUWKLQJVVHW
H[SHFWDWLRQVZKLFKLQÁXHQFHKRZSHRSOHZLOOLQWHUSUHWDQHYHQWDQGLQÁXHQFHWKHRSLQLRQV
SHRSOHKDYHRI RWKHUV0F4XDLO6FKHXIHOHGHVFULEHGWKLVDVIUDPLQJLHWKH
process through which the interpretation given to an event by the media is adopted by the 
DXGLHQFH$QH[DPSOHRI WKHZD\LQZKLFKWKHPHGLDFDQLQÁXHQFHSHRSOH·VRSLQLRQVLVWKH
FUHDWLRQRI VRFDOOHGPHGLDK\SHV7KLVLVZKHQDFFRUGLQJWR9DVWHUPDQWKHPHGLD
draw attention to a particular theme or event, and then actively select news that underlines 
WKHLPSRUWDQFHRI WKLVWKHPHRUHYHQW6XEVHTXHQWO\WKHPHGLDSOD\DUROHLQGHÀQLQJ
SRSXODUVHQWLPHQWLHWKH\KHOSGHWHUPLQHKRZSHRSOHLQWHUSUHWDQHYHQWRULVVXH
0RUHRYHUWKHPHGLDDUHDOVRFDSDEOHRI LQÁXHQFLQJKRZSHRSOHIHHO6LOYHUEODWW
0HGLDOLWHUDF\HQWDLOVDQDZDUHQHVVRI KRZSURIRXQGO\WKHPHGLDFDQDIIHFWWKH
HPRWLRQVWKH\IHHOWRZDUGVFHUWDLQVLWXDWLRQVSHRSOHLGHDVRUHYHQWV+LEELQJDQG
7KHLVV0RUVHSRLQWHGRXWWKDWWKHPHGLDDUH´XQLTXHO\FDSDEOHRI DIIHFWLQJ
UHDFWLRQVWRSROLWLFDODFWRUVDQGLQVWLWXWLRQVµS7HOHYLVLRQHVSHFLDOO\LVNQRZQWR
HOLFLWHPRWLRQDOUHVSRQVHVEHFDXVHRI LWVYLVXDOQDWXUH*UDEHU
)LQDOO\PHGLDOLWHUDF\DOVRHQWDLOVDQDZDUHQHVVRI WKHIDFWRUVWKDWGHWHUPLQHWR
ZKDWH[WHQWWKHDXGLHQFHFDQEHLQÁXHQFHGE\WKHPHGLD3RWWHUDLGHQWLÀHGVL[
IDFWRUVZKLFKFRXOG´H[HUWLQÁXHQFHRQWKHHIIHFWVSURFHVVµS7KHÀUVWIDFWRUKH
mentioned was developmental maturity, which refers to the extent to which someone 
KDVPDWXUHGFRJQLWLYHO\HPRWLRQDOO\DQGPRUDOO\6HFRQGO\3RWWHUGLVFXVVHGDSHUVRQ·V
abilities, which refer to the extent to which people actively display and use the cognitive, 
PRUDODQGRUHPRWLRQDOVWDQGDUGWKH\KDYHDFKLHYHG$OWKRXJKVRPHRQHPLJKWKDYH
UHDFKHGWKHIRUPDORSHUDWLRQVVWDJHDVGHÀQHGE\3LDJHWWKLVGRHVQRWQHFHVVDULO\

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PHDQWKDWWKLVSHUVRQZLOODOZD\VHPSOR\IRUPDOWKLQNLQJ7KHWKLUGIDFWRUGHVFULEHG
E\3RWWHULVFDOOHGGULYHVLHWKHUHDVRQVZK\SHRSOHWDNHFHUWDLQDFWLRQVSHUWDLQLQJ
WRWKHPHGLD$GGLWLRQDOO\VRFDOOHGVRFLRORJLFDOIDFWRUVSOD\DUROHLQZKHWKHURUQRW
WKHPHGLDLQÁXHQFHVRPHRQH3RWWHUH[SODLQVWKHVHDVIROORZV´WKHGHJUHHWRZKLFK
SHRSOHDUHVRFLDOL]HGE\FHUWDLQLQVWLWXWLRQVLQÁXHQFHVWKHGHJUHHWRZKLFKWKHPHGLD
FDQKDYHDQHIIHFWµS)RULQVWDQFHLI WKHPHGLDSUHVHQWVRPHRQHZLWKDVWDWHPHQW
WKDWLVFRQWUDU\WRVRPHRQH·VEHOLHIVWKH\DUHOHVVOLNHO\WREHOLHYHLWWKDQZKHQWKLV
VWDWHPHQWPDWFKHVZKDWWKH\KDYHEHHQWDXJKWWREHOLHYH$ÀIWKPHGLDWLQJIDFWRULV
SHRSOH·VHPRWLRQDOVWDWH,I DSHUVRQLVDURXVHGWKHLUDWWHQWLRQLVPRUHIRFXVHGDQGWKXV
SHRSOHDUHPRUHOLNHO\WRUHPHPEHUZKDWWKH\IRULQVWDQFHVHHRQWHOHYLVLRQ)LQDOO\
3RWWHUPHQWLRQHGWKDWPHGLDFRQWHQWLWVHOI FDQDIIHFWKRZWKHPHGLDLQÁXHQFHSHRSOH
+HGHVFULEHGKRZWKHPHGLDFDQVKDSHKRZSHRSOHORRNDWWKHZRUOGDQGZKDWWKH\
VXEVHTXHQWO\OHDUQIURPWKHPHGLD
3.1.4 Handling the media
$VGHVFULEHGLQFKDSWHU´KDQGOLQJWKHPHGLDµUHIHUVWRKRZPHGLDXVHUVGHDOZLWKWKH
PHGLDFRQWHQWDQGFKDQQHOVSUHVHQWHGWRWKHP)LUVWWKLVHQWDLOVORFDWLQJDQGVHOHFWLQJ
PHGLDZKLFKLQFOXGHVQRWRQO\WKHDELOLW\WRÀQGDQGXVHPHGLDFRQWHQWEXWDOVRWKH
DELOLW\WRFKHFNWKHUHOLDELOLW\RI WKHLQIRUPDWLRQXQFRYHUHGWKURXJKWKHPHGLD6HFRQGO\
KDQGOLQJWKHPHGLDLQFOXGHVDQDZDUHQHVVRI SHRSOH·VRZQPHGLDXVH$GGLWLRQDOO\LW
refers to the ability to mobilize the media, which includes knowing how to protest against 
DFWLRQVWDNHQE\PHGLDRUJDQL]DWLRQVKRZWRLQÁXHQFHPHGLDSURGXFHUVDVZHOODV
NQRZLQJKRZWRDFTXLUHPHGLDDWWHQWLRQIRUDVSHFLÀFWRSLF)LQDOO\KDQGOLQJWKHPHGLD
HQWDLOVXQGHUVWDQGLQJKRZDQGZK\SHRSOHLQWHUSUHWPHGLDFRQWHQWWKHZD\WKH\GR
/RFDWLQJDQGVHOHFWLQJ
7KHDVSHFW´ORFDWLQJDQGVHOHFWLQJµLQFOXGHVWKHDELOLW\WRÀQGDQGXVHPHGLDFRQWHQW
DVZHOODVWKHDELOLW\WRFKHFNWKHUHOLDELOLW\RI WKHLQIRUPDWLRQSHRSOHKDYHORFDWHG7KLV
aspect is important in light of  the discussion surrounding media and democracy because 
not only do people need to be able to acquire information in order to make decisions, 
they also need to be able to question the sources where the information they use 
FRPHVIURP7KHODWWHUPHDQVWKDWSHRSOHUHDOL]HWKDWGLIIHUHQWVRXUFHVKDYHGLIIHUHQW
backgrounds, and different perspectives from which they view reality, and subsequently 
DUHOHVVOLNHO\WRYLHZWKHLQIRUPDWLRQSUHVHQWHGWRWKHPDVWKHDEVROXWHWUXWK
)LUVWRI DOOWKHLQIRUPDWLRQVHHNLQJVWUDWHJLHVSHRSOHDUHDEOHWRHPSOR\'RQRKHZ	
7LSWRQDVIDUDVPHGLDOLWHUDF\LVFRQFHUQHGRQO\WKHDELOLW\WRORFDWHDQGVHOHFW
PHGLDFRQWHQWLVFRQVLGHUHGLPSRUWDQW3HRSOHQRWRQO\QHHGWRNQRZZKDWFRQWHQWLV
DYDLODEOHWRWKHPWKH\DOVRQHHGWREHDEOHWRÀQGWKDWPHGLDFRQWHQWDQGWKHQGHFLGH
ZKHWKHURUQRWWKH\ZDQWWRXVHLW0HGLDOLWHUDF\LQYROYHVDQDFWLYHDWWLWXGHZKHQLW
FRPHVWRÀQGLQJPHGLDFRQWHQWIRULQRUGHUIRUSHRSOHWRPDNHLQIRUPHGGHFLVLRQVLQ
UHJDUGWRJRYHUQPHQWUHODWHGLVVXHVWKH\QHHGWREHZHOOLQIRUPHGDERXWZKDWLVJRLQJ
RQLQWKHZRUOGDURXQGWKHP$V%UDQWVDQG1HLMHQVSXWLW $´SUHUHTXLVLWHIRU
DZHOOIXQFWLRQLQJGHPRFUDF\«LV«DFLWL]HQU\WKDWKDVDFFHVVWRDQGLVIHGE\UHOHYDQW
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
LQIRUPDWLRQµS7KHUHIRUHLWLVHVVHQWLDOWKDWSHRSOHNQRZKRZWRORFDWHDQGVHOHFW
PHGLDFRQWHQW
Secondly, people need to know how to check the reliability of  the sources offering 
LQIRUPDWLRQ7KHDELOLW\WRDVVHVVWKHTXDOLW\RI WKHLQIRUPDWLRQRIIHUHGWRWKHPLV
LPSHUDWLYHQRWLQWKHOHDVWEHFDXVHDV&RQVLGLQHSRLQWHGRXWWKHPHGLDKDYH
EHFRPHLQFUHDVLQJO\OHVVSOXUDOLVWLF2QHRI WKHZD\VRI DVVHVVLQJWKHTXDOLW\RI PHGLD
content is by accessing, comparing, and contrasting different sources of  information 
3RWWHUDDQDFWLYLW\WKDWLVHVVHQWLDOLI SHRSOHDUHWRGHWHFWSRVVLEOHELDVDQGFUHDWH
DFRPSOHWHSLFWXUHRI DQHYHQWRUVLWXDWLRQ
0DQDJLQJPHGLDXVH
0HGLDOLWHUDF\DOVRLQFOXGHVNQRZLQJZKHQDQGIRUKRZORQJRQHXVHVWKHPHGLD5HVHDUFK
carried out in the US has indicated that people tend to underestimate the amount of  time 
WKH\VSHQGZLWKWKHPHGLD3DSSHU+ROPHV	3RSRYLFKDQGWKDWWKHDYHUDJHWLPH
people spend with the media is close to twelve hours per day, almost double the amount 
SHRSOHWKLQNWKH\VSHQGZLWKWKHPHGLD7KHPHGLDWKXVSOD\DPXFKODUJHUUROHLQSHRSOH·V
OLYHVWKDQSHRSOHWKHPVHOYHVUHDOL]H0HGLDOLWHUDF\HQWDLOVEHLQJDZDUHRI WKHVL]HRI WKLV
role, and media literate users ought to be able to recount when and for how long they, for 
LQVWDQFHZDWFKWHOHYLVLRQOLVWHQWRWKHUDGLRDQGXVHWKH,QWHUQHW
7KHDVSHFW´PDQDJLQJPHGLDXVHµLVUHOHYDQWLQOLJKWRI WKHDUJXPHQWVXUURXQGLQJ
media and democracy because an awareness of  how much one uses the media means 
WKDWSHRSOHDUHDZDUHRI WKHUROHWKDWWKHPHGLDSOD\LQWKHLUOLYHVLHWKH\ZRXOGEH
PRUHDZDUHRI WKHSRVVLEOHLQÁXHQFHWKHPHGLDFRXOGKDYHRQWKHPDQGWKHLUOLYHV
0RELOL]LQJWKHPHGLD
$QRWKHUDVSHFWRI KDQGOLQJWKHPHGLDLVWKHDELOLW\WRWDNHDFWLRQLQUHJDUGWRWKH
PHGLD7KLVDVSHFWLQFOXGHVWKHDELOLW\WRYRLFHRQH·VRSLQLRQDERXWPHGLDFRQWHQWWR
WKHRUJDQL]DWLRQWKDWSURGXFHGRUDLUHGLWDQGVXEVHTXHQWO\LQÁXHQFHWKHSHRSOHWKDW
FUHDWHPHGLDFRQWHQW7KLVZRXOGLQFOXGHNQRZLQJZKDWWRGRLI RQH·VIDYRULWHVKRZLV
threatened with cancellation, and one wants to prolong it, or when one wants to change 
WKHWLPHVORWRI DVSHFLÀFSURJUDP5HVHDUFKKDVVXJJHVWHGWKDWYLHZHUVDUHDEOHWR
UHYHUVHSURGXFHUV·GHFLVLRQV-HQNLQV)LQDOO\WKLVDVSHFWDOVRLQFOXGHVNQRZLQJ
how to attract media interest, which entails people knowing how to get the media to pay 
DWWHQWLRQWRDFHUWDLQLVVXHRUHYHQW
7KLVSDUWRI GHDOLQJZLWKWKHPHGLDLVUHOHYDQWLQWHUPVRI WKHGLVFXVVLRQVXUURXQGLQJ
media and democracy because it is important that people realize that they are more than 
PHUHUHFHLYHUVRI LQIRUPDWLRQ3HRSOHQHHGWRQRWRQO\UHDOL]HWKDWWKH\FDQLQÁXHQFH
media content, but also that they can access the media to proclaim their own ideas and 
RSLQLRQV7KLVZLOOLQFUHDVHWKHLUXQGHUVWDQGLQJWKDWPHGLDFRQWHQWLVQRWDSHUIHFW
XQELDVHGUHÁHFWLRQRI UHDOLW\EXWDFRQVWUXFWLRQWKDWFDQEHLQÁXHQFHGE\DYDULHW\
RI IDFWRUVLQFOXGLQJYLHZHUV0RUHRYHULI SHRSOHNQRZWKDWWKH\WRRFDQKDYHWKHLU
opinions covered by the media, they might be more likely to use the media as a platform 
IRUFRQYLQFLQJRWKHUSHRSOHRI WKHLULGHDVUHJDUGLQJDVSHFLÀFWRSLFRULVVXH,I PDQ\
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people were to do this, it would render the media more democratic, a development which 
FRXOGRQO\EHFRQVLGHUHGEHQHÀFLDO
,QWHUSUHWLQJPHGLDFRQWHQW
)LQDOO\QH[WWRÀQGLQJDQGDSSUDLVLQJPHGLDFRQWHQWWKHDZDUHQHVVRI RQH·VPHGLD
XVHDQGWKHDELOLW\WRPRELOL]HWKHPHGLDKDQGOLQJWKHPHGLDDOVRUHIHUVWRSHRSOH·V
LQWHUSUHWDWLRQRI PHGLDFRQWHQW0RUHVSHFLÀFDOO\PHGLDOLWHUDF\HQWDLOVXQGHUVWDQGLQJ
KRZRQHUHDFKHVDVSHFLÀFLQWHUSUHWDWLRQDQGZK\RWKHUSHRSOHPD\KDYHGLIIHUHQW
LQWHUSUHWDWLRQVRI WKHVDPHPHGLDFRQWHQW
Understanding how this works is essential if  people are to comprehend the role that 
WKHPHGLDSOD\LQFRQWHPSRUDU\GHPRFUDFLHV,I SHRSOHXQGHUVWDQGWKDWGLIIHUHQWIDFWRUV
LQÁXHQFHKRZWKH\DQGRWKHUVVHHPHGLDPHVVDJHVWKH\ZLOOXQGHUVWDQGZK\DQGKRZ
RWKHUSHRSOHPLJKWLQWHUSUHWWKHVDPHPHVVDJHGLIIHUHQWO\7KLVXQGHUVWDQGLQJZLOOKHOS
PHGLDXVHUVUHDOL]HWKDWPHGLDPHVVDJHVGRQRWFDUU\DÀ[HGPHDQLQJDQGDUHLQIDFW
RSHQWRDOONLQGVRI LQWHUSUHWDWLRQVDQGRSLQLRQV
)LUVWKRZRQHLQWHUSUHWVDPHGLDPHVVDJHLVWKHUHVXOWRI PDQ\SHUVRQDOIDFWRUVVXFK
DVRQH·VDJHJHQGHUPHGLDSUHIHUHQFHVFRJQLWLYHGHYHORSPHQWDQGQRUPVDQGYDOXHV
%DQGXUD%HUJHU	/XFNPDQ0F4XDLO	5HQFNVWRUI3RWWHUD
)RULQVWDQFHVRPHRQHZKRLVDQDUGHQW%XVKVXSSRUWHUZLOOKDYHDGLIIHUHQWRSLQLRQ
RI DQDQWL%XVKPRYLHVXFKDV)DKUHQKHLWWKDQVRPHRQHZKRGLGQRWYRWHIRU
%XVKZKLOHSHRSOHZKRDUHDOORZHGWRYRWHPLJKWORRNGLIIHUHQWO\DWSROLWLFDOFDPSDLJQ
PHVVDJHVWKDQVRPHRQHZKRLVQRW\HWDOORZHGWRYRWH0HGLDOLWHUDF\LQFOXGHVDQ
DZDUHQHVVRI WKHIDFWRUVWKDWFRXOGLQÁXHQFHKRZSHRSOHLQWHUSUHWPHGLDFRQWHQW
Secondly, because the factors outlined above are different for everyone, different 
SHRSOHFDQDQGZLOOLQWHUSUHWWKHVDPHPHGLDPHVVDJHGLIIHUHQWO\%HUJHU	/XFNPDQ
0F4XDLO	5HQFNVWRUI3HRSOHIURPGLIIHUHQWVRFLRHFRQRPLFRUHWKQLF
backgrounds will, for instance, have different opinions about a news item regarding the 
OHYHORI XQHPSOR\PHQWRI LPPLJUDQWV
3.2 Conclusion
,QWKLVFKDSWHUPHGLDOLWHUDF\KDVEHHQWDLORUHGWRÀWWKHIRFXVRI WKLVVWXG\QDPHO\
WKHOLQNEHWZHHQPHGLDDQGGHPRFUDF\2QO\WKRVHDVSHFWVRI PHGLDOLWHUDF\WKDWDUH
UHOHYDQWIURPWKLVSHUVSHFWLYHKDYHEHHQLQFOXGHGLQWKLVVSHFLÀFDWLRQ)LYHDVSHFWVWKDW
were described in the previous chapter were excluded because they are unrelated to 
WKHUHODWLRQVKLSEHWZHHQPHGLDDQGGHPRFUDF\7KHVHDVSHFWVDUHDQDZDUHQHVVRI WKH
UHJXODWLRQVWKDWJRYHUQPHGLDFRQWHQWDZDUHQHVVRI RQH·VPRWLYHVIRUXVLQJWKHPHGLD
WKHDELOLW\WRDFWLYHO\PDQDJHRQH·VPHGLDXVHWKHFDSDELOLW\WRXVHKLJKHUTXDOLW\PHGLD
FRQWHQWDQGWKHDELOLW\WRVKDSHWKHJRYHUQPHQW·VGHFLVLRQVUHJDUGLQJWKHPHGLD7KH
fact that these aspects are excluded from the remainder of  this study does not imply that 
they are less important than those aspects that are included, it merely indicates that they 
GRQRWPDWFKWKHIRFXVDGRSWHGLQWKLVVWXG\$SSHQGL[VKRZVWKHGLIIHUHQWDVSHFWV
of  media literacy tailored towards the focus on the link between media and democracy 
DGRSWHGE\WKLVVWXG\
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measurement instrument
7DLORULQJWKHDVSHFWVRI PHGLDOLWHUDF\WRZDUGVWKHOLQNEHWZHHQPHGLDDQGGHPRFUDF\
ZDVWKHVWDUWRI GHYHORSLQJDQLQVWUXPHQWWRPHDVXUHPHGLDOLWHUDF\7KHQH[WVWHSZDV
WKHGHYHORSPHQWRI TXHVWLRQVZKLFKFRXOGPHDVXUHWKLVFRQFHSW7KLVGHYHORSPHQW
occurred through a series of  phases, and in this chapter I will describe how the questions 
ZHUHGHYHORSHGIRUHDFKDVSHFWDQGDVVHVVHGLQVHYHUDOURXQGVRI SUHWHVWLQJ7KH
TXHVWLRQVZKLFKSURYHGVXFFHVVIXOLQWKHSUHWHVWVZHUHWKHQWHVWHGLQWZRSLORWVWXGLHV
,QVHFWLRQ,ZLOOGHVFULEHKRZWKHSLORWVWXGLHVZHUHFRQGXFWHGDQGKRZWKHUHVXOWV
ZHUHXVHGWRRSWLPL]HWKHTXHVWLRQQDLUH$WWKHHQGRI WKLVFKDSWHU,ZLOOSUHVHQWWKH
TXHVWLRQQDLUHDVLWZDVFRQGXFWHGLQWKHÀQDOVXUYH\
3UHWHVWV
$OWKRXJK,FRQGXFWHGDQH[WHQVLYHUHYLHZRI H[LVWLQJOLWHUDWXUHRQPHGLDOLWHUDF\,ZDV
XQDEOHWRORFDWHDQ\TXHVWLRQVXVHGLQSUHYLRXVVWXGLHVWKDWFRXOGKDYHEHHQUHXVHGIRU
P\UHVHDUFK7KHUHIRUHDOOWKHTXHVWLRQVXVHGLQWKLVUHVHDUFKZHUHGHYHORSHGDQGWHVWHG
VROHO\IRUWKLVVWXG\7KHÀUVWVWHSWRZDUGVGHYHORSLQJDPHGLDOLWHUDF\PHDVXUHPHQW
instrument was the development of  at least three questions for each of  the aspects 
GHVFULEHGLQVHFWLRQ7RWKLVHQGHDFKDVSHFWZDVVFUXWLQL]HGDQGLWVPDLQLGHDVZHUH
VXPPDUL]HGLQVHYHUDOXVXDOO\FORVHGTXHVWLRQV$VGLVFXVVHGLQFKDSWHUWKHTXHVWLRQV
ZHUHVROHO\DERXWWHOHYLVLRQQRQÀFWLRQSURJUDPV,QRUGHUWRDVVHVVZKHWKHUWKHVH
TXHVWLRQVPDNHXSDYDOLGLQVWUXPHQWSUHWHVWLQJLVDQHFHVVLW\+XQW6QLMNHUV
WKHUHIRUHWKHVHFRQGVWHSLQFOXGHVDQHYDOXDWLRQRI WKHVHTXHVWLRQVLQWZRURXQGV
RI SUHWHVWLQJ,QWKLVVHFWLRQ,ZLOOGLVFXVVKRZWKHSUHWHVWLQJZDVFDUULHGRXWDVZHOODV
LWVÀQGLQJV
3UHWHVW
Procedure
7KLVÀUVWVHWRI TXHVWLRQVZDVWHVWHGDPRQJ\HDUROGFKLOGUHQZKRZHUHDOO
QDWLYH(QJOLVKVSHDNHUV7KHWHVWLQFOXGHGDFRPELQDWLRQRI LQWHUYLHZVDQGZULWWHQ
TXHVWLRQQDLUHV7KHLQWHUYLHZVZHUHFDUULHGRXWXVLQJDPHWKRGVLPLODUWRERWKWKHVR
FDOOHGWKUHHVWHSWHFKQLTXHGHVFULEHGE\9DQGHU9HHU2PPXQGVHQ+DNDQG/DUVHQ
DQGWKHFRJQLWLYHLQWHUYLHZ'H/HHXZ%RUJHUV	6PLWV+XQW
7KHWKUHHVWHSWHFKQLTXHLVXVHGWRDVVHVVWKHSRVVLEOHLQWHUSUHWDWLRQVRI WKHTXHVWLRQV
and entails asking respondents to say what they are thinking as they answer the question, 
asking them to, after answering the question, describe exactly what they did, and to 
FRQGXFWDQLQGHSWKLQWHUYLHZDERXWWKHFRQFHSWVPHDVXUHGE\WKHTXHVWLRQV,QWKH
FRJQLWLYHLQWHUYLHZWKHUHVHDUFKHUDWWHPSWVWRÀQGRXWZKDWLVJRLQJLQWKHKHDGRI D
UHVSRQGHQWZKHQDQVZHULQJWKHTXHVWLRQVWKURXJKWKHXVHRI WKLQNDORXGSURFHGXUHV,Q
WKHLQWHUYLHZVFDUULHGRXWLQWKHÀUVWSUHWHVWWKHUHVSRQGHQWVZHUHDVNHGWRH[SODLQZKDW
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they were thinking while they thought about the question, and to afterwards explain why 
WKH\DQVZHUHGWKHTXHVWLRQWKHZD\WKH\GLG
,QWKLVSUHWHVW,FRQGXFWHGDWRWDORI LQWHUYLHZVWKLVZD\DQGDGPLQLVWHUHG
ZULWWHQTXHVWLRQQDLUHV7KHUHVSRQGHQWVZKRÀOOHGRXWWKHZULWWHQTXHVWLRQQDLUHVZHUH
asked to, on the front page of  the questionnaire, list those questions they thought were 
KDUGHVWWRXQGHUVWDQGDQGXQGHUOLQHDQ\ZRUGVWKH\KDGGLIÀFXOW\FRPSUHKHQGLQJ
Questionnaire
7KHTXHVWLRQQDLUHZDVPDGHXSRI WZRNLQGVRI TXHVWLRQVZKLFKWDNHQWRJHWKHUFRYHUHG
DOOUHOHYDQWDVSHFWVRI PHGLDOLWHUDF\GHVFULEHGLQVHFWLRQ)LUVWLWFRQWDLQHGDVHULHV
of  statements about television which were derived from the different aspects outlined in 
WKHSUHYLRXVFKDSWHU7KHUHVSRQGHQWVZHUHDVNHGWRUHDGHDFKVWDWHPHQWDQGLQGLFDWHWR
ZKDWH[WHQWWKH\DJUHHGZLWKWKHVWDWHPHQWRQWKHÀYHSRLQWVFDOHWKDWDFFRPSDQLHGHDFK
VWDWHPHQW7KLVÀYHSRLQWVFDOHUDQJHGIURP¶DJUHHFRPSOHWHO\·WR¶GRQ·WDJUHHDWDOO·DQG
DOVRLQFOXGHGD¶GRQ·WXQGHUVWDQGWKHTXHVWLRQ·RSWLRQ6HFRQGWKHTXHVWLRQQDLUHFRQWDLQHG
YDULRXVVRFDOOHG¶DFWLRQTXHVWLRQV·ZKLFKDVNHGUHVSRQGHQWVWRGRVRPHWKLQJRWKHUWKDQ
FKHFNDÀYHSRLQWVFDOH$QH[DPSOHRI VXFKDTXHVWLRQLVZKHUHVWXGHQWVZHUHDVNHGWR
SODFHDVHULHVRI QHZVLWHPVLQWKHRUGHULQZKLFKWKH\ZHUHWRDSSHDULQDQHZVEURDGFDVW
)LQDOO\WKHUHVSRQGHQWVZHUHDOVRDVNHGWRÀOORXWVRPHSHUVRQDOLQIRUPDWLRQVXFKDVWKHLU
DJHJUDGHJHQGHUDQGKRZPXFKWHOHYLVLRQWKH\ZDWFKHG
$QDO\VLV
7KHDQDO\VHVXVHGWRDVVHVVWKHUHVXOWVRI WKHÀUVWSUHWHVWZHUHDFRPELQDWLRQRI 
TXDQWLWDWLYHDQGTXDOLWDWLYHWHFKQLTXHV7KHDQVZHUVWRWKHZULWWHQTXHVWLRQQDLUHVZHUH
XVHGDVDVWDUWLQJSRLQWIRUWKHDQDO\VLVRI WKHTXHVWLRQV7KLVDQDO\VLVZDVEDVHGRQ
WZRDVVXPSWLRQV)LUVWWKDWWKHUHVSRQGHQWV·VFRUHVRQPHGLDOLWHUDF\OLNHDQ\RWKHU
FRQFHSWZRXOGEHPRUHRUOHVVQRUPDOO\GLVWULEXWHGLHDIHZUHVSRQGHQWVZRXOGJHWD
question completely right, a few would get it completely wrong, and the majority of  the 
UHVSRQGHQWVZRXOGVFRUHVRPHZKHUHLQEHWZHHQ6HFRQGWKHDVVXPSWLRQZDVPDGHWKDW
the questions which measured the same aspect were in some way related, and thus that 
WKHDQVZHUVWRWKRVHTXHVWLRQVVKRXOGFRUUHODWH+HQFH,ORRNHGDWERWKWKHGLVWULEXWLRQV
RI WKHUHVSRQGHQWV·VFRUHVRQHDFKTXHVWLRQDVZHOODVWKHFURVVWDEVRI WKHTXHVWLRQV
WKDWUHIHUUHGWRWKHVDPHDVSHFW,I DTXHVWLRQGLGQRWSURGXFHDQRUPDOGLVWULEXWLRQLI D
ORWRI UHVSRQGHQWVKDGVFRUHG¶GRQ·WXQGHUVWDQG·RULI DTXHVWLRQGLGQRWFRUUHODWHZLWK
WKHRWKHUTXHVWLRQVIURPWKHVDPHDVSHFWLWZRXOGEHÁDJJHGIRUIXUWKHUFRQVLGHUDWLRQ
WRDVVHVVZKDWWKHSUREOHPFRXOGEH$IWHUKDYLQJORRNHGDWDOOWKHTXHVWLRQVWKLVZD\,
VFUXWLQL]HGHDFKÁDJJHGTXHVWLRQXVLQJWKHLQWHUYLHZVWKHFRPPHQWVWKHUHVSRQGHQWV
had written on the front of  their questionnaires, as well as the comments and questions 
SRVHGE\WKHUHVSRQGHQWVGXULQJDQGDIWHUWKHDGPLQLVWUDWLRQRI WKHTXHVWLRQQDLUH7KH
way in which the interviewed respondents had answered the questions helped determine 
LI WKHTXHVWLRQDWKDQGKDGDVSHFLÀFSUREOHPVXFKDVXQFOHDUZRUGLQJ$GGLWLRQDOO\LI 
a question had been mentioned several times during the written administration of  the 
TXHVWLRQQDLUHWKLVZDVDOVRVHHQDVDSRVVLEOHLQGLFDWLRQRI DSUREOHPZLWKWKDWTXHVWLRQ
&KDSWHU'HYHORSLQJDQGWHVWLQJWKHPHDVXUHPHQWLQVWUXPHQW
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)LQDOO\WKHLQWHUYLHZVZHUHDOVRXVHGWRDVVHVVLI WKHUHZHUHDQ\TXHVWLRQVWKDWSRVHG
SUREOHPVWKDWWKHVWDWLVWLFDOVFUXWLQ\KDGPLVVHG&RPELQLQJDOOWKHVHRXWFRPHVWKH
next step was to cull and replace those questions that did not appear to measure media 
OLWHUDF\RUWKDWVHHPHGWRQRWGLVFULPLQDWHVXIÀFLHQWO\DPRQJWKHUHVSRQGHQWVDQG
to think of  alternative versions for questions whose wording proved to be unclear or 
FRQIXVLQJ7KLVLQWXUQOHGWRWKHFUHDWLRQRI DQHZOLVWRI TXHVWLRQV
3UHWHVW
Procedure
$IWHUSUHWHVWWKHGHFLVLRQZDVPDGHWKDWPRUHLQIRUPDWLRQZDVQHHGHGDERXWKRZ
UHVSRQGHQWVLQWHUSUHWHGWKHTXHVWLRQVDQGLI WKH\XQGHUVWRRGWKHPDOO9DULRXVUHVHDUFKHUV
have presented focus groups as an appropriate way to assess and help develop questions, 
suggesting that focus groups provide more insight into how the respondents think and talk 
DERXWDWRSLF'H/HHXZ%RUJHUV	6PLWV6QLMNHUV6LQFHWKHH[WHQWWRZKLFK
younger respondents correctly understand all the questions in a questionnaire relies, for a 
great deal, on the extent to which the questions are formulated in a manner that matches 
WKHUHVSRQGHQWV·ZD\RI ORRNLQJDWDWRSLF+RORGD\	7XUQHU+HQVRQFRQGXFWLQJ
IRFXVJURXSVVHHPHGDORJLFDOQH[WVWHS+HQFH,FRQGXFWHGDVHULHVRI IRFXVJURXSV
DPRQJ\HDUROGVDVVXPLQJWKDWLI WKHTXHVWLRQVZHUHXQGHUVWRRGE\DQGUHODWHG
to the youngest participants in the target audience, the questions would also work for the 
ROGHUFKLOGUHQLQWKHWDUJHWDJHJURXS,QWRWDO,FRQGXFWHGIRFXVJURXSVZLWKVWXGHQWV
HDFK7KHSDUWLFLSDQWVZHUHDOOQDWLYH(QJOLVKVSHDNHUV
'XULQJWKHIRFXVJURXSWKHUHVSRQGHQWVZHUHDVNHGWRDQVZHUHDFKTXHVWLRQDQG
DIWHUZDUGVDQVZHUWKHIROORZLQJTXHVWLRQV¶ZK\GLG\RXDQVZHUWKHZD\\RXGLG·¶ZKDW
GRHVWKHTXHVWLRQPHDQDFFRUGLQJWR\RX·¶FDQ\RXUHZULWHWKHTXHVWLRQLQ\RXURZQ
ZRUGV·DQG¶KRZZRXOG\RXH[SODLQWKHTXHVWLRQWRVRPHRQH\RXQJHUWKDQ\RX·7KH
UHVSRQGHQWVZHUHDVNHGWRZULWHWKHLUDQVZHUVGRZQLQGLYLGXDOO\ÀUVWDQGWKHQGLVFXVV
WKHLUDQVZHUVZLWKWKHJURXS(DFKIRFXVJURXSZDVWDSHUHFRUGHG7KHSXUSRVHRI 
WKHVHTXHVWLRQVZDVWRHVWDEOLVKLI DTXHVWLRQZDVWRRHDV\RUWRRGLIÀFXOWDQGWRDVVHVV
WKHH[WHQWWRZKLFKWKHUHVSRQGHQWVXQGHUVWRRGWKHTXHVWLRQ
Questionnaire
7KLVSUHWHVWXVHGWKRVHTXHVWLRQVIURPWKHSUHYLRXVSUHWHVWWKDWZHUHQRWUHPRYHGRU
changed as a result of  the analysis results, those questions which had been reworded, and 
WKHIHZQHZO\GHYHORSHGTXHVWLRQV%HFDXVHWKHLQWHUYLHZVFRQGXFWHGGXULQJSUHWHVW
KDGSURYLGHGVXIÀFLHQWLQVLJKWLQWRZKHWKHUVWXGHQWVXQGHUVWRRGWKH¶DFWLRQTXHVWLRQV·
WKHVHZHUHQRWLQFOXGHGLQWKLVSUHWHVW$OOIRFXVJURXSVUHFHLYHGWKHVDPHTXHVWLRQVEXW
LQDGLIIHUHQWRUGHUVRHDFKTXHVWLRQZDVGLVFXVVHGE\DWOHDVWWKUHHJURXSV
$QDO\VLV
7KHDQDO\VLVWKDWZDVFRQGXFWHGRQWKHGDWDIURPWKLVSUHWHVWZDVPRUHTXDOLWDWLYHLQ
QDWXUHWKDQWKHDQDO\VLVXVHGLQSUHWHVW7KHGDWDZHUHXVHGWRDQVZHUWZRTXHULHV
DERXWWKHTXHVWLRQVÀUVWZKLFKTXHVWLRQVGLGWKHUHVSRQGHQWVQRWXQGHUVWDQG

&KDSWHU'HYHORSLQJDQGWHVWLQJWKHPHDVXUHPHQWLQVWUXPHQW
DQGVHFRQGO\ZKLFKTXHVWLRQVZHUHWRRHDV\7KXVWKHUHVSRQGHQWV·DQVZHUVZHUH
transcribed, and I looked for questions that the majority of  the respondents answered 
LQFRUUHFWO\DQGIRUTXHVWLRQVZKLFKPRVWUHVSRQGHQWVDQVZHUHGFRUUHFWO\,I PRVW
respondents had answered a question incorrectly, I would assess if  this was because 
WKHTXHVWLRQZDVGLIÀFXOWWRXQGHUVWDQGRULI WKLVPHUHO\LQGLFDWHGDJDSLQWKHLU
XQGHUVWDQGLQJRI WHOHYLVLRQ7RHVWDEOLVKZKHWKHUDTXHVWLRQZDVGLIÀFXOWWRXQGHUVWDQG
VHYHUDOVWHSVZHUHWDNH)LUVW,ORRNHGDWKRZWKHUHVSRQGHQWVKDGUHZRUGHGWKH
question, what they thought the question meant, and secondly, I read through the 
WUDQVFULSWWRVHHLI UHVSRQGHQWVKDGLQGLFDWHGWKDWWKH\GLGQRWXQGHUVWDQGWKHTXHVWLRQV
When this revealed that a question had been hard to understand for the majority of  the 
UHVSRQGHQWVWKLVTXHVWLRQZRXOGEHUHPRYHGIURPWKHVHW
*HQHUDOÀQGLQJVSUHWHVWV
$OWKRXJKLWLVQRWIHDVLEOHWROLVWHYHU\VLQJOHFKDQJHPDGHWRWKHTXHVWLRQQDLUHGXULQJ
the pretest phase, there were six important changes that were made to the questionnaire, 
DQGZKLFKZHUHDGLUHFWUHVXOWRI WKHÀQGLQJVRI WKHWZRSUHWHVWV
)LUVWVRPHRI WKHHDUOLHUTXHVWLRQVXVHGLQWKHTXHVWLRQQDLUHUHIHUUHGWRVSHFLÀF
WHOHYLVLRQVWDWLRQVRUWHOHYLVLRQSURJUDPV6LQFHWKHLQWHQWLRQZDVWRFUHDWHD
questionnaire that would work for many different groups of  respondents, it needed 
WREHDVJHQHULFDVSRVVLEOH$Q\UHIHUHQFHVWRVSHFLÀFSURJUDPVRUFKDQQHOVZRXOG
increase the chance of  a missing response due to lack of  familiarity with the program, 
WKXVUHGXFLQJWKHXVHIXOQHVVRI WKHPHDVXUHPHQWLQVWUXPHQW7KHUHIRUHDOOVSHFLÀF
references were removed, and in the two single cases where a question did refer to a 
VSHFLÀFWHOHYLVLRQVWDWLRQDQGQHZVSURJUDPWKHVHZHUHERWKGHVFULEHGLQHQRXJKGHWDLO
IRUUHVSRQGHQWVZKRZHUHXQIDPLOLDUZLWKHLWKHURQHWRSURYLGHDQRSLQLRQ
6HFRQGWKHÀUVWYHUVLRQVRI WKHTXHVWLRQQDLUHFRQWDLQHGTXHVWLRQVWKDWXVHGWKH
ZRUG¶,·7KHVHTXHVWLRQVZRXOGUHIHUWRWKHLQÁXHQFHRI WKHPHGLDRQDQLQGLYLGXDO
RUDQLQGLYLGXDO·VPHGLDXVH7KHSUHWHVWVVKRZHGKRZHYHUWKDWWKHVHTXHVWLRQVGLGQRW
ZRUNEHFDXVHWKHUHVSRQGHQWVZRXOGWDNHWKHPWRUHIHUWRWKHPSHUVRQDOO\7KLVPHDQW
that it was impossible to establish a correct answer, because it is impossible to be aware 
RI WKHVSHFLÀFVLWXDWLRQRI HDFKLQGLYLGXDOUHVSRQGHQW+HQFHDOOTXHVWLRQVZHUHGH
SHUVRQDOL]HGDQG¶,·ZDVUHSODFHGE\ZRUGVVXFKDV¶SHRSOH·
7KLUGWKHSUHWHVWVDOVRVLQJOHGRXWTXHVWLRQVWKDWZHUHWRRVHQVLWLYHHLWKHULQD
SROLWLFDORULQDFXOWXUDOVHQVH)RULQVWDQFHLWEHFDPHDSSDUHQWWKDWDQ\TXHVWLRQVWKDW
PHQWLRQHGWKHHYHQWVRI 6HSWHPEHUZRXOGQRWSURGXFHDQ\XVHIXOUHVSRQVHV
7KHLQWHUYLHZVFRQGXFWHGLQSUHWHVWPDGHLWFOHDUWKDWWKHUHVSRQGHQWVZHUHVWLOOVR
overawed and shocked by these events and all of  their consequences, that they were 
unable to answer the question properly, and would instead focus on how they felt 
DERXWZKDWKDSSHQHGWKDWGD\7KHUHIRUH,GHFLGHGWRUHPRYHDQ\TXHVWLRQVWKDWFRXOG
SRVVLEO\WULJJHUDQHPRWLRQDOUHVSRQVH
7KHIRXUWKPDMRUFKDQJHLQFOXGHGWKHDOWHUDWLRQRI PRVWQHJDWLYHO\IRUPXODWHG
VWDWHPHQWV7KHSUHWHVWVVKRZHGWKDWQHJDWLYHO\ZRUGHGVWDWHPHQWVFRQIXVHGWKH
UHVSRQGHQWV7KH\ZRXOGNQRZZKDWWKHDQVZHUZDVEXWWKH\ZRXOGQRWEHVXUHRI KRZ
&KDSWHU'HYHORSLQJDQGWHVWLQJWKHPHDVXUHPHQWLQVWUXPHQW

WRPDUNLWRQWKHDQVZHUVFDOH7KLVÀQGLQJKDVEHHQSUHYLRXVO\UHSRUWHG'H/HHXZ
'H/HHXZ%RJHUV	6PLWVDQGWKXVPRVWRI WKHVHVWDWHPHQWVZHUHWXUQHG
DURXQGLQWRSRVLWLYHVWDWHPHQWV,QVRPHFDVHVKRZHYHUWKLVZDVQRWSRVVLEOHPDLQO\
EHFDXVHWKLVZRXOGPDNHLWVZRUGLQJWRRXQQDWXUDO,QWKHHQGWKHTXHVWLRQQDLUHXVHGLQ
WKHÀUVWSLORWRQO\LQFOXGHGVHYHQQHJDWLYHO\ZRUGHGTXHVWLRQV,QWKHVHIHZFDVHVZKHUH
I had to leave in a negatively worded statement, I attempted to make the statement as 
HDV\WRXQGHUVWDQGDVSRVVLEOH7KLVZDVDFFRPSOLVKHGE\NHHSLQJWKHVWDWHPHQWDVEULHI 
DVSRVVLEOHDQGE\PDNLQJWKHQHJDWLYLW\YHU\REYLRXVE\XVLQJVXFKWHUPVDV¶QHYHU·
DQG¶QRWKLQJ·VRUHVSRQGHQWVZHUHXQOLNHO\WRPLVUHDGWKHTXHVWLRQDVEHLQJSRVLWLYHO\
IRUPXODWHG
)LIWK,FKDQJHGWKHÀYHSRLQWVFDOHWKDWZDVXVHGWRDFFRPSDQ\WKHVWDWHPHQWV7KH
VFDOHDÀYHSRLQWVFDOHLQFOXGLQJWKHSRLQWV¶DJUHHFRPSOHWHO\·¶DJUHH·¶GRQ·WDJUHH
GRQ·WGLVDJUHH·¶GRQ·WDJUHH·DQG¶GRQ·WDJUHHDWDOO·DQGZKLFKDOVRLQFOXGHGD¶GRQ·W
XQGHUVWDQGWKHTXHVWLRQ·RSWLRQWXUQHGRXWWRSRVHVHYHUDOSUREOHPV)RUVWDUWHUV
DOWKRXJKWKLVÀYHSRLQWVFDOHLVXWLOL]HGLQPDQ\RWKHUVWXGLHVWKURXJKWKHSUHWHVWVLW
became apparent that an answer scale that would measure if  the respondents thought 
WKHVWDWHPHQWZDVWUXHRUQRWZRXOGEHPRUHHIIHFWLYHLQHVWDEOLVKLQJPHGLDOLWHUDF\
7KHSUHWHVWVVKRZHGWKDWZKHQDVNLQJUHVSRQGHQWVWRDJUHHRUGLVDJUHHZLWKDVWDWHPHQW
they would at times answer according to how they thought something should be done, 
QRWKRZWKH\NQHZLWZDVDFWXDOO\FDUULHGRXW+HQFHFKDQJLQJWRDQDQVZHUVFDOH
ZKLFKDVNHGUHVSRQGHQWVLI DPHGLDUHODWHGDFWLYLW\GRHVRUGRHVQRWRFFXUDSSHDUHG
WREHPRUHXVHIXO$GGLWLRQDOO\WKHXVHRI DPLGSRLQWSRVHGVHYHUDOSUREOHPV)RU
one thing, it was confusing for many respondents, especially since the answer scale 
was also accompanied by an option they could check if  they did not understand the 
TXHVWLRQ)XUWKHUPRUHZKHQUHVSRQGHQWVZRXOGFKHFNWKHPLGSRLQWLWZDVLPSRVVLEOH
WRDVFHUWDLQDQ\WKLQJDERXWWKHLUOHYHORI PHGLDOLWHUDF\UHJDUGLQJWKLVVSHFLÀFTXHVWLRQ
7KHPLGSRLQWLQGLFDWHVDQHXWUDOSRVLWLRQDQGWKXVLWZDVQRWSRVVLEOHWRGUDZDQ\
conclusions about whether or not they agreed or disagreed with the statement, which 
meant that it was not possible to infer whether or not they knew anything about the 
WRSLFFRYHUHGE\WKHTXHVWLRQ0RUHRYHU%RUJHUV+R[DQG6LNNHODUJXHWKDW
the neutral midpoint is usually used by those who are undecided, and that children as 
well as adolescents are tempted to use the neutral midpoint in an attempt to please the 
UHVHDUFKHU7KHLUUHVHDUFKZKHUHWKHVDPHTXHVWLRQQDLUHZDVDGPLQLVWHUHGWRWKHVDPH
group of  children twice, showed that offering a neutral midpoint in an answer scale had 
DQHJDWLYHHIIHFWRQWKHUHOLDELOLW\RI WKHTXHVWLRQ$FFRUGLQJWRWKHLUÀQGLQJVIRXULV
WKHRSWLPDODPRXQWRI UHVSRQVHRSWLRQVZLWK\RXQJHUUHVSRQGHQWVLHWKHQXPEHUWKDW
ZRXOGSURGXFHWKHPRVWFRQVLVWHQWUHVXOWV
7KXVDQHZDQVZHUVFDOHQHHGHGWREHGHYHORSHG%HVLGHVPHHWLQJWKHUHTXLUHPHQWV
outlined above, this answer scale, for purposes of  analyses, needed to contain options 
ZKLFKUDQJHGIURP¶PRVWULJKW·WR¶DOLWWOHULJKW·WR¶YHU\OLWWOHULJKW·WR¶OHDVWULJKW·7KH
reason for this was that if  I would have created an answer scale where answers on one 
end would both be correct, and answers on the other end would both be wrong, the 
variable would have been dichotomized, which in turn, could lead to problems later 

&KDSWHU'HYHORSLQJDQGWHVWLQJWKHPHDVXUHPHQWLQVWUXPHQW
RQLQWKHDQDO\VLV7KHDQVZHUVFDOHWKDWZDVGHYHORSHGIRUWKHSLORWVDQGWKHVXUYH\
FRQVLVWHGRI IRXUSRLQWVQDPHO\¶XQOLNHO\·¶VRPHZKDWXQOLNHO\·¶VRPHZKDWOLNHO\·DQG
¶OLNHO\·$GGLWLRQDOO\DOWKRXJKVRPHUHVHDUFKHUV6KRHPDNHU(LFKKRO]	6NHZHV
KDYHSRLQWHGRXWWKDWWKH¶GRQ·WNQRZ·RSWLRQFRXOGEHXVHGE\XQPRWLYDWHGUHVSRQGHQWV
DVDQHDV\ZD\RXW,GLGGHFLGHWRLQFOXGHD¶GRQ·WNQRZ·RSWLRQ7KLVZDVEDVHGRQ
WKUHHUHDVRQV)LUVWRWKHUUHVHDUFKHUV+RODGD\	7XUQHU+HQVRQSRVLWHGWKDW
in the case of  children and adolescents, including this option prevents the respondents 
IURPUHVRUWLQJWRWKHXVHRI DFTXLHVFHQFHUHVSRQVHVHWVLHIURPDJUHHLQJZLWKWKH
UHVHDUFKHUVLQDQDWWHPSWWRSOHDVHWKHP$GGLWLRQDOO\LQWKLVUHVHDUFKLQFOXGLQJVXFKDQ
RSWLRQGRHVPDNHVHQVH7KHTXHVWLRQQDLUHGRHVQRWDVNIRUDUHVSRQGHQW·VRSLQLRQVEXW
it tests their knowledge, hence it is plausible that some respondents may not know the 
DQVZHUWRVRPHRI WKHTXHVWLRQV+DYLQJWKHPJXHVVDQDQVZHUZRXOGRQO\GHFUHDVHWKH
TXDOLW\RI WKHUHVXOWV0RUHRYHUUHVHDUFKKDVVKRZQWKDWWKH¶GRQ·WNQRZ·RSWLRQWHQGV
to be abused more when the questions are cognitively too complex for the respondents 
6KRHPDNHU(LFKKRO]	6NHZHV%HFDXVHWKHTXHVWLRQVZHUHH[WHQVLYHO\
SUHWHVWHG,ZDVIDLUO\FRQÀGHQWWKDWPRVWRI WKHTXHVWLRQVZRXOGQRWEHWRRFRPSOH[
+RZHYHULQRUGHUWRUHGXFHWKHFKDQFHWKDWUHVSRQGHQWVZRXOGDEXVHWKLVRSWLRQ
DQ\ZD\WKHUHZDVDVSDFHEHWZHHQWKHIRXUSRLQWVFDOHDQGWKH¶GRQ·WNQRZ·ER[ZKLFK
ZDVSULQWHGLQDVPDOOHUIRQWWKDQWKHUHVWRI WKHIRXUSRLQWVFDOH$GGLWLRQDOO\GXULQJ
the introduction, and again with the introduction of  each new topic, the respondents 
were told that they were to only use this option if  they absolutely did not know the 
DQVZHU
)LQDOO\WKHUHVXOWVRI WKHSUHWHVWVDOVRSRLQWHGWRVHYHUDOSUREOHPVLQWKHZRUGLQJ
RI VRPHRI WKHTXHVWLRQV$IHZRI WKHZRUGVXVHGZHUHWRRGLIÀFXOWRUXQFOHDU$Q
H[DPSOHRI XQFOHDUZRUGLQJZDVWKHXVHRI WLPHUHIHUHQFHVVXFKDV¶RFFDVLRQDOO\·$V
SRLQWHGRXWE\'H/HHXZDQG2WWHUXVLQJVXFKWHUPVOHDGVWRXQUHOLDEOHDQVZHUV
since everyone will have a different interpretation of  when something is occasional and 
ZKHQLWLVQRW+HQFHWKHVHZRUGVZHUHUHPRYHGRUDOWHUHGDQGHYHU\HIIRUWZDVPDGH
to make the questions understandable for the entire target group, and especially the 
\RXQJHVWUHVSRQGHQWVDJH
3LORWVWXGLHV
$IWHUWKHDQDO\VLVRI WKHVHFRQGSUHWHVWKDGEHHQFRPSOHWHG,ZDVOHIWZLWKDOLVWRI 
acceptable questions which covered all of  the aspects of  the four arrows presented in 
)LJXUHVHH$SSHQGL[IRUDQRYHUYLHZRI WKHTXHVWLRQVXVHGSHUDVSHFW7KHVH
TXHVWLRQVZHUHWREHDVVHVVHGRQHODVWWLPHLQWZRGLIIHUHQWSLORWVWXGLHV%HIRUH,ZDV
DEOHWRFDUU\RXWWKHVHVWXGLHVWKRXJKWZRWKLQJVQHHGHGWREHWDNHQFDUHRI
)LUVWERWKSUHWHVWVKDGPDGHLWFOHDUWKDWWKHTXHVWLRQQDLUHZDVIDUWRRORQJ
7KHUHIRUHWKHGHFLVLRQZDVPDGHWRLQWKHUHPDLQGHURI WKHSURMHFWIRFXVRQ
developing a questionnaire that was solely geared towards the production of  media 
FRQWHQWDQGWKHLQÁXHQFHRI WKHPHGLDRQLWVXVHUVDUURZV%DQG&7KHGHFLVLRQWR
do so was inspired by the fact that the main reason for focusing on media literacy in 
WKLVVWXG\LVWKHOLQNEHWZHHQPHGLDDQGGHPRFUDF\)URPWKLVSHUVSHFWLYHSHRSOH·V
&KDSWHU'HYHORSLQJDQGWHVWLQJWKHPHDVXUHPHQWLQVWUXPHQW

awareness of  how media content is created and can be biased, and how media users can 
EHLQÁXHQFHGE\PHGLDFRQWHQWLVRI JUHDWHULPSRUWDQFHWKDQNQRZOHGJHDERXWPHGLD
LQÁXHQFHRQSURGXFHUVDQGSHRSOH·VGHDOLQJZLWKWKHPHGLD
Secondly, although the pretests had resulted in a list of  questions that appeared to 
work well, all the culling had also left some of  the aspects of  the production of  media 
FRQWHQWDQGWKHLQÁXHQFHRI WKHPHGLDRQLWVXVHUVXQFRYHUHG7KHUHIRUHNHHSLQJDOOWKH
lessons learned from the two pretests in mind, I developed additional questions to make 
VXUHWKDWHDFKDVSHFWZDVDWOHDVWFRYHUHGE\WKUHHTXHVWLRQV
4.2.1 Questionnaire
7KHVW\OHRI WKHTXHVWLRQQDLUHXVHGLQWKHWZRSLORWVZDVYHU\VLPLODUWRWKHTXHVWLRQQDLUH
XVHGLQSUHWHVW7KHÀUVWSDJHRI WKHTXHVWLRQQDLUHFRQWDLQHGDQLQWURGXFWLRQ
which explained how the respondents were supposed to answer the different types 
RI TXHVWLRQV7KHLQWURGXFWLRQDOVRWKDQNHGWKHUHVSRQGHQWVIRUÀOOLQJRXWWKH
questionnaire, and points out that if  they have any questions, they should raise their 
KDQG
7\SHVRI TXHVWLRQV
7KHTXHVWLRQQDLUHFRQVLVWHGRI WKUHHW\SHVRI TXHVWLRQV7KHPDMRULW\RI WKH
questionnaire consisted of  a series of  statements regarding television, accompanied by 
WKHIRXUSRLQWVFDOHGHVFULEHGLQVHFWLRQ(DFKSDJHFRQWDLQHGDPD[LPXPRI HLJKW
VWDWHPHQWVDWOHDVWRQHRI ZKLFKZDVDUHVSRQVHVHWEUHDNHU7KLVUHIHUVWRDTXHVWLRQ
ZKHUHWKHFRUUHFWDQVZHULVRQWKHRWKHUVLGHRI WKHIRXUSRLQWVFDOHIURPWKHFRUUHFW
DQVZHUVWRWKHRWKHUTXHVWLRQVRQWKDWVDPHSDJH4XHVWLRQVVXFKDVWKHVHDUHQHFHVVDU\
to pinpoint those respondents who fall victim to using response sets, which occurs when 
UHVSRQGHQWVFRQVLVWHQWO\JLYHWKHVDPHDQVZHU+RODGD\	7XUQHU:HQWODQG	
6PLWK7KLVFRXOGEHDWWULEXWHGWRWZRFDXVHV2QWKHRQHKDQGLWFRXOGEHWKH
UHVXOWRI DVWUDWHJ\NQRZQDV¶VDWLVÀFLQJ·ZKHUHE\WKHUHVSRQGHQWVSURYLGHDVXSHUÀFLDO
DQGRUVRFLDOO\GHVLUDEOHDQVZHU%RUJHUV+R[	6LNNHO2QWKHRWKHUKDQG
UHVSRQVHVHWVFDQDOVRRFFXUEHFDXVHUHVSRQGHQWVZHUHERUHGRUUHEHOOLRXV%HFDXVH
LQHLWKHUFDVHWKHTXHVWLRQVGRQRWVHUYHDVDWHVWRI WKHUHVSRQGHQWV·NQRZOHGJH
VXFKUHVSRQGHQWVQHHGWREHÀOWHUHGRXW+HQFHWKHVHUHVSRQVHVHWEUHDNHUVDOORZWKH
UHVHDUFKHUWRÀQGDQGLI QHFHVVDU\UHPRYHWKRVHUHVSRQGHQWVZKRFRQVWDQWO\FKHFNHG
WKHVDPHRSWLRQ7KHUHVSRQVHVHWEUHDNHUVZHUHHLWKHUTXHVWLRQVWKDWMXVWKDSSHQHGWR
KDYHDQDQVZHUWKDWZDVWKHRSSRVLWHRI DOOWKHRWKHUVRQWKHSDJHRUZHUHVRFDOOHG
ÀOOHUTXHVWLRQVLHTXHVWLRQVZKLFKZHUHVSHFLÀFDOO\FRQVWUXFWHGIRUWKHSXUSRVHRI 
SUHYHQWLQJWKHRFFXUUHQFHRI UHVSRQVHVHWV
$GGLWLRQDOO\WKHTXHVWLRQQDLUHFRQWDLQHGVHYHQ¶DFWLRQTXHVWLRQV·WKDWPHDVXUHG
NQRZOHGJHZKLFKFRXOGQRWEHPHDVXUHGXVLQJWKHIRXUSRLQWVFDOH7ZRRI WKHVH
TXHVWLRQVDVNHGUHVSRQGHQWVWROLVWÀYHÀFWLRQDQGÀYHQRQÀFWLRQSURJUDPV$QRWKHU
TXHVWLRQDVNHGUHVSRQGHQWVWRSODFHÀYHQHZVLWHPVLQWKHRUGHULQZKLFKWKH\ZRXOG
EHEURDGFDVWRQWKH%%&QHZVDQGRQ&112QHTXHVWLRQSUHVHQWHGUHVSRQGHQWVZLWK
IRXUVHWVRI WZRLGHQWLFDOVWLOOVZKHUHRQHWHFKQLFDODVSHFWZDVGLIIHUHQWPHGLXPVKRW

&KDSWHU'HYHORSLQJDQGWHVWLQJWKHPHDVXUHPHQWLQVWUXPHQW
YFORVHXSORZDQJOHYKLJKDQJOHIRFXVHGRQIRUHJURXQGYIRFXVHGRQEDFNJURXQG
DQGOLJKWLQJIURPDERYHYOLJKWLQJIURPEHORZ7KHUHVSRQGHQWVZHUHWKHQDVNHG
WRGHVFULEHWKHGLIIHUHQFHVEHWZHHQHDFKVHW$QRWKHUTXHVWLRQDVNHGUHVSRQGHQWVWR
LQGLFDWHKRZUHDORUDFWHGFHUWDLQWHOHYLVLRQSURJUDPVZHUH)XUWKHUPRUHDTXHVWLRQ
SUHVHQWHGUHVSRQGHQWVZLWKÀYHVWDWHPHQWVIURPWKHQHZVZKLFKZHUHDFFRPSDQLHG
E\ÀYHVHWVRI WZRSLFWXUHV5HVSRQGHQWVZHUHWKHQDVNHGWRLGHQWLI\WKHSLFWXUHWKH
QHZVZRXOGXVHDFFRUGLQJWRWKHPDQGH[SODLQZK\WKH\KDGFKRVHQWKLVSLFWXUH7KH
last action question asked respondent to name their favorite program and then describe 
GLIIHUHQWJURXSVRI SHRSOH·VSHUVRQDORSLQLRQRI WKLVSURJUDP)LQDOO\UHVSRQGHQWVZHUH
DVNHGWRÀOORXWVHYHUDOTXHVWLRQVWKDWSHUWDLQHGWRWKHLUPHGLDXVHVFKRROSHUIRUPDQFH
DQGSHUVRQDOFKDUDFWHULVWLFVVXFKDVQDWLRQDOLW\JHQGHUDQGDJH
2UGHURI TXHVWLRQV
7KHRUGHULQZKLFKWKHTXHVWLRQVZHUHDVNHGZDVÀUVWRI DOOLQÁXHQFHGE\WKHIDFW
that certain questions referred to the same aspect of  media literacy, and that therefore 
WKHDQVZHUWKHUHVSRQGHQWVJDYHWRRQHTXHVWLRQFRXOGLQÁXHQFHWKHDQVZHUWKH\
JDYHWRWKHRWKHUTXHVWLRQV'LOOPDQ:lQNH	6FKZDU]&RQVHTXHQWO\
TXHVWLRQVZKLFKEHORQJHGWRWKHVDPHDVSHFWZHUHVSUHDGDVIDUDSDUWDVSRVVLEOH
Instead of  grouping the questions according to the aspects from the conceptualization, 
WKHTXHVWLRQVZHUHJURXSHGDFFRUGLQJWRPRUHWKHPDWLFWRSLFVVXFKDV¶GRFXPHQWDULHV·
¶SROLWLFV·DQG¶WKHQHZV·(DFKQHZWRSLFZDVLQWURGXFHGXVLQJDIHZVKRUWVHQWHQFHVWKDW
explained to the respondents what the next topic was about and outlined what they were 
VXSSRVHGWRGR'H/HHXZ'LOOPDQ
6HFRQGO\WKHRUGHULQZKLFKTXHVWLRQVZHUHSRVHGZDVDOVRLQÁXHQFHGE\WKH
need to keep the respondents motivated enough that they would not resort to giving 
VXSHUÀFLDODQVZHUV'H9DXV7KHUHIRUHWKHTXHVWLRQQDLUHVWDUWHGRII ZLWKWKUHH
HDV\ÀOOHUTXHVWLRQVDERXWZLWKZKRPWKHUHVSRQGHQWVXVXDOO\ZDWFKHGWHOHYLVLRQ
DQGWZRDFWLRQTXHVWLRQVZKLFKDVNHGWKHUHVSRQGHQWWRZULWHGRZQÀYHÀFWLRQDQG
ÀYHQRQÀFWLRQSURJUDPV7KHSXUSRVHRI SODFLQJWKUHHÀOOHUTXHVWLRQVULJKWDWWKH
EHJLQQLQJRI WKHTXHVWLRQQDLUHZDVWRHQVXUHWKDWVWXGHQWVFRXOG¶SUDFWLFH·DQGDVN
TXHVWLRQVDERXWWKHXVHRI WKHIRXUSRLQWVFDOHZLWKTXHVWLRQVWKDWZRXOGQRWEHXWLOL]HG
LQWKHDQDO\VLV$GGLWLRQDOO\WKHVHWKUHHTXHVWLRQVZHUHIDLUO\HDV\DQGDFFRUGLQJWR
+RODGD\DQG7XUQHU+HQVRQVWDUWLQJWKHTXHVWLRQQDLUHRII ZLWKHDV\TXHVWLRQV
ZLOOPRWLYDWHWKH\RXQJHUUHVSRQGHQWVDQGLQFUHDVHWKHLUFROODERUDWLRQ0RUHRYHUWKH
UHJXODUTXHVWLRQVZKLFKZHUHDFFRPSDQLHGE\WKHIRXUSRLQWVFDOHGHVFULEHGDERYHZHUH
alternated with the seven action questions which asked the respondents to do something 
FRPSOHWHO\GLIIHUHQW+RODGD\	7XUQHU+HQVRQ7KHODVWWZRVHFWLRQVRI WKH
TXHVWLRQQDLUHFRQWDLQHGDOLVWRI TXHVWLRQVUHJDUGLQJWKHUHVSRQGHQWV·PHGLDXVHDVZHOO
as a list of  questions regarding their age, nationality, the countries they had lived in so far, 
WKHLUSDUHQWV·HGXFDWLRQDQGVFKRROSHUIRUPDQFHVHH$SSHQGL[IRUWKHTXHVWLRQQDLUH
XVHGLQSLORWDQG$SSHQGL[IRUWKHTXHVWLRQQDLUHXVHGLQSLORW
&KDSWHU'HYHORSLQJDQGWHVWLQJWKHPHDVXUHPHQWLQVWUXPHQW

3URFHGXUH
$VPHQWLRQHGHDUOLHUWKHSLORWVWXG\DFWXDOO\FRQVLVWHGRI WZRGLIIHUHQWVWXGLHV7KH
ÀUVWSLORWZDVFRQGXFWHGDPRQJ\HDUROGVZKLOHWKHVHFRQGSLORWZDVFDUULHG
RXWDPRQJ\HDUROGVLHDWRWDORI UHVSRQGHQWV$OOWKHUHVSRQGHQWV
ZHUHQDWLYHRUQHDUQDWLYH(QJOLVKVSHDNHUV7KHUHDVRQIRUZRUNLQJZLWKWZRGLIIHUHQW
age groups was to cover the extremities of  the target age group of  the measurement 
LQVWUXPHQW7KLVZD\WKHTXHVWLRQVWKDWSURYHGWRDGHTXDWHO\PHDVXUHPHGLDOLWHUDF\
ZRXOGEHDSSOLFDEOHWRERWKWKH\RXQJHUDVZHOODVWKHROGHUHQGRI WKHDJHVSHFWUXP
7KHWZRVWXGLHVZHUHFDUULHGRXWDIHZZHHNVDSDUWZKLFKDOORZHGIRUVRPHPLQRU
FKDQJHVWREHPDGHLQWKHTXHVWLRQQDLUHEHIRUHLWZDVWHVWHGLQWKHVHFRQGSLORW
$SSHQGL[SUHVHQWVDOLVWZKLFKFRPSDUHVWKHTXHVWLRQVXVHGLQERWKSLORWV
$QDO\VLV
)LUVWSLORW
2QFHWKHÀUVWSLORWKDGEHHQFDUULHGRXWLWZDVSRVVLEOHWRXVHLWVRXWFRPHVWRWZHDNWKH
TXHVWLRQQDLUHEHIRUHLWZDVWHVWHGLQWKHVHFRQGSLORW7KHIROORZLQJLQIRUPDWLRQZDVXVHG
WRGHWHUPLQHZKLFKTXHVWLRQVGLGQRWGRZHOOLQWKHÀUVWSLORWDQGGHVHUYHGWREH¶ÁDJJHG·
for further consideration: the comments made and questions posed by the respondents, and 
WKHIUHTXHQFLHVRI WKHVFRUHVRQWKHGLIIHUHQWTXHVWLRQV)LUVW,VFUXWLQL]HGWKHIUHTXHQFLHV
RI WKHVFRUHVRQHDFKTXHVWLRQV4XHVWLRQVZKRVHVFRUHVZHUHQRWDWDOOQRUPDOO\GLVWULEXWHG
RUZKLFKKDGDODUJHQXPEHURI PLVVLQJVRU¶GRQ·WNQRZ·V·ZHUHÁDJJHGIRUIXUWKHUVFUXWLQ\
DQGSRVVLEOHDOWHUDWLRQRUGHOHWLRQ6HFRQG,UHDGWKURXJKWKHQRWHV,KDGWDNHQZKLOH
administering the questionnaire, which listed all the comments made and questions posed by 
WKHUHVSRQGHQWV7KHVHSRLQWHGRXWWKRVHTXHVWLRQVWKDWWKHUHVSRQGHQWVKDGH[SHULHQFHG
DVGLIÀFXOWRUSUREOHPDWLFZKLFKZHUHVXEVHTXHQWO\ÁDJJHGDVZHOO7KHFRPELQDWLRQRI 
WKHVHWZRÁDJJLQJSURFHGXUHVZDVXVHGWRDVVHVVZKLFKTXHVWLRQVQHHGHGWREHGHOHWHG
DQGZKLFKQHHGHGWREHDOWHUHGDQGKRZ)RULQVWDQFHTXHVWLRQVHH$SSHQGL[DVNHG
WKHSDUWLFLSDQWVWRUHVSRQGWRWKHVWDWHPHQW´7HOHYLVLRQLQÁXHQFHVKRZ\RXQJHUFKLOGUHQ
WUHDWWKHLUSDUHQWVµ7KHQRWHVWDNHQGXULQJWKHDGPLQLVWUDWLRQUHYHDOHGWKDWDORWRI WKH
UHVSRQGHQWVZHUHQRWVXUHZKDWZDVPHDQWE\´\RXQJHUFKLOGUHQµWKH\GRXEWHGZKHWKHU
WKHTXHVWLRQPHDQW\RXQJHUWKDQWKHPVHOYHVRU\RXQJHUWKDQWKHUHVHDUFKHUVHHDOVR'H
/HHXZ7RDYRLGIXUWKHUFRQIXVLRQWKHTXHVWLRQZDVWKXVFKDQJHGWRUHDG´7HOHYLVLRQ
LQÁXHQFHVKRZFKLOGUHQXQGHUWKHDJHRI WUHDWWKHLUSDUHQWVµ$QRWKHUVLPLODUH[DPSOHLV
TXHVWLRQZKLFKSUHVHQWHGUHVSRQGHQWVZLWKWKHIROORZLQJVWDWHPHQW´7HOHYLVLRQLQÁXHQFHV
KRZFKLOGUHQRXUDJHWUHDWWKHLUSDUHQWVµ7KHDQDO\VLVUHYHDOHGWKDWUHVSRQGHQWVKDGDKDUG
WLPHZLWKWKLVTXHVWLRQDQGWKDWWKLVZDVSUREDEO\DWWULEXWDEOHWRWKHYDJXHGHVFULSWRU´RXU
DJHµ7KHUHIRUHWKHTXHVWLRQZDVDOWHUHGWR´7HOHYLVLRQLQÁXHQFHVKRZFKLOGUHQEHWZHHQWKH
DJHVRI DQGWUHDWWKHLUSDUHQWVµ
In addition to the changes made in several questions, a few new questions were also 
DGGHGLQEHIRUHWKHVHFRQGSLORWVHH$SSHQGL[IRUDOLVWRI WKHTXHVWLRQVXVHGLQSLORW
DQG$OWKRXJKWKHVHTXHVWLRQVDOOÀWZLWKRQHRI WKHDVSHFWVGHVFULEHGHDUOLHURQLQ
WKLVFKDSWHUWKHLUSXUSRVHZDVWRVHUYHDVDUHVSRQVHVHWEUHDNHULHWRPDNHVXUHWKH
UHVSRQGHQWVZKRPLQGOHVVO\ÀOORXWWKHVDPHDQVZHUFDWHJRU\FRXOGEHÀOWHUHGRXW

&KDSWHU'HYHORSLQJDQGWHVWLQJWKHPHDVXUHPHQWLQVWUXPHQW
6HFRQGSLORW
2QFHWKHVHFRQGSLORWKDGEHHQFDUULHGRXWWKHGDWDIURPWKHÀUVWDQGWKHVHFRQGSLORW
were merged to enlarge the number of  respondents, and thus increase the reliability of  
WKHUHVXOWV7KHDQVZHUVRQWKHIRXUSRLQWVFDOHVZHUHZKHUHQHFHVVDU\UHFRGHGVRWKDW
WKHPRVWFRUUHFWDQVZHUVFRUHGD¶·WKHSDUWO\FRUUHFWDQVZHUUHFHLYHGD¶·WKHSDUWO\
LQFRUUHFWDQVZHUUHFHLYHGD¶·DQGWKHFRPSOHWHO\LQFRUUHFWDQVZHUZDVVFRUHGD¶·7KH
questions which had been changed in between the two pilots were analyzed using only 
WKHUHVSRQGHQWVIURPWKHSLORWLQZKLFKWKH\ZHUHDGPLQLVWHUHG
7KHSXUSRVHRI WKHDQDO\VLVRI WKHGDWDIURPERWKSLORWVZDVVLPLODUWRWKHDQDO\VLV
RI WKHÀUVWSLORWQDPHO\WRDVVHVVZKLFKTXHVWLRQVFRQWULEXWHGOLWWOHRUQRWKLQJWR
the measurement of  media literacy, and which could therefore be excluded from the 
TXHVWLRQQDLUH7RWKLVHQGDVHWRI DQDO\VHVZDVFRQGXFWHGZKLFKLQWZRVHSDUDWHVWHSV
DVFHUWDLQHGZKLFKTXHVWLRQVGHVHUYHGD¶ÁDJ·LHZKLFKTXHVWLRQVQHHGHGWREHVLQJOHG
RXWIRUIXUWKHUVFUXWLQ\$TXHVWLRQZDVÁDJJHGLI LWPHWRQHRI WZRFULWHULDWLHGWRWKH
WZRVWHSVRI DQDO\VLV
5HOLDELOLW\DQDO\VLV7KHÀUVWVWHSRI WKHDQDO\VLVHQWDLOHGUHOLDELOLW\DQDO\VHVFRQGXFWHG
among three different samples: the combined sample of  the two pilots, the sample of  the 
ÀUVWSLORWDQGWKHVDPSOHRI WKHVHFRQGSLORW7KHGHFLVLRQZDVPDGHWRFDUU\RXWWZR
VHSDUDWHUHOLDELOLW\DQDO\VHVIRUWKHTXHVWLRQVWKDWPHDVXUHGWKHUHVSRQGHQWV·NQRZOHGJH
RI PHGLDSURGXFWLRQDQGWKHTXHVWLRQVWKDWDVVHVVHGUHVSRQGHQWV·NQRZOHGJHRI PHGLD
LQÁXHQFH7KLVEHFDXVHWKH\HDFKIRFXVHGRQDGLIIHUHQWGLPHQVLRQRI WKHUHODWLRQVKLS
EHWZHHQSURGXFHUPHGLDDQGXVHUDQGZHUHPHDVXUHGXVLQJDGLIIHUHQWVHWRI TXHVWLRQV
7KHVHDQDO\VHVUHYHDOHGZKLFKTXHVWLRQVGLGQRWÀWHLWKHUVFDOHLHZKLFKFRQWULEXWHG
little or nothing to the constructs represented by either the production of  media content 
RUWKHLQÁXHQFHRI WKHPHGLDRQLWVXVHUV%HFDXVHWKHVDPSOHZLWKWKHROGHUVWXGHQWV
was considerably smaller than the sample of  the younger students, the reliability analysis 
ZDVLQWKHÀUVWDQDO\VLVZLWKWKHFRPELQHGVDPSOHFDUULHGRXWXVLQJDZHLJKWHGVDPSOH
7KHUHDVRQIRUWKLVGHFLVLRQZDVWRHQVXUHWKDWWKHVNHZHGGLVWULEXWLRQRI DJHZRXOGQRW
DGYHUVHO\DIIHFWWKHUHVXOWVRI WKHDQDO\VHV0RUHRYHU,DVVXPHGWKDWWKHZD\LQZKLFK
WKHTXHVWLRQVUHYHDOSHRSOH·VOHYHOVRI PHGLDOLWHUDF\LVQRWWKHVDPHIRUERWKROGHUDQG
\RXQJHUUHVSRQGHQWV,WLVSRVVLEOHWKDWVRPHTXHVWLRQVDUHPRUHGLVFULPLQDWLQJIRUROGHU
respondents, whereas other questions do a better job measuring media literacy among 
\RXQJHUUHVSRQGHQWV7KHUHIRUHLQDVHFRQGDQGWKLUGDQDO\VLV,DOVRORRNHGDWKRZWKH
TXHVWLRQVZRUNHGIRUWKHDJHJURXSVVHSDUDWHO\7KLVDOVRJDYHPHWKHRSSRUWXQLW\WR
FKHFNWKRVHTXHVWLRQVZKLFKZHUHVSHFLÀFDOO\GHYHORSHGDIWHUWKHÀUVWSLORWDQGWKXV
RQO\XVHGZLWKWKHROGHUUHVSRQGHQWVRI WKHVHFRQGSLORW
7KHUHVXOWVIURPWKLVÀUVWVWHSZHUHGHDOWZLWKDVIROORZV,I DTXHVWLRQ·VLWHPWRWDO
FRUUHODWLRQZDVEHORZLWZDVVLQJOHGRXW7KLVGHFLVLRQZDVEDVHGRQWKHIDFWWKDW
WKHTXHVWLRQVWKDWPDGHLWLQWRWKHVXUYH\KDGDOUHDG\EHHQWHVWHGH[WHQVLYHO\,QWKLV
part of  the analysis, the idea was to merely check if  there were no anomalies among 
WKHTXHVWLRQVLQFOXGHGLQWKHVXUYH\DQGDQLWHPWRWDOFRUUHODWLRQEHORZGHÀQLWHO\
indicated that the question did not contribute anything to the scale, and therefore 
&KDSWHU'HYHORSLQJDQGWHVWLQJWKHPHDVXUHPHQWLQVWUXPHQW

TXDOLÀHGDVDQDQRPDO\7KHUHOLDELOLW\DQDO\VLVFDUULHGRXWKHUHWKXVVHUYHGDVDÀQDO
FKHFNKHQFHWKHUHZDVQRQHHGWRDGRSWH[WUHPHO\VWULQJHQWVWDWLVWLFDOFXWRII SRLQWV
&RPSDULVRQRI ROGHUDQG\RXQJHUUHVSRQGHQWV7KHVHFRQGVWHSRI WKHDQDO\VLVHQWDLOHGDWWHVW
RQHWDLOHGSWRGHWHUPLQHKRZWKHROGHUUHVSRQGHQWVVFRUHGLQFRPSDULVRQWRWKH
\RXQJHURQHV7KLVDQDO\VLVZDVEDVHGRQWKHDVVXPSWLRQWKDWFKLOGUHQ·VNQRZOHGJHDQG
VNLOOVJHQHUDOO\LQFUHDVHZLWKDJH7KHUHIRUHTXHVWLRQVZKHUH\RXQJHUUHVSRQGHQWVZRXOG
VLJQLÀFDQWO\RXWSHUIRUPROGHUUHVSRQGHQWVLQWHUPVRI PHGLDOLWHUDF\UHTXLUHGIXUWKHU
FRQVLGHUDWLRQ6RLI WKHDQDO\VLVLQGLFDWHGWKDWWKH\RXQJHUUHVSRQGHQWVSHUIRUPHG
VLJQLÀFDQWO\EHWWHURQDTXHVWLRQWKDQROGHUFKLOGUHQRULI LWVKRZHGWKDWWKH\RXQJHU
UHVSRQGHQWVVFRUHGMXVWDVZHOODVWKHROGHUUHVSRQGHQWVWKLVTXHVWLRQZDVDVVLJQHGDÁDJ
LQGLFDWLQJWKHQHHGIRUIXUWKHUVFUXWLQ\
7UHDWPHQWRI ÁDJJHGTXHVWLRQV2QFHDTXHVWLRQKDGUHFHLYHGDÁDJUHDVRQVIRULWVOHVVWKDQ
RSWLPDOSHUIRUPDQFHZHUHGHWHUPLQHGDVIROORZV)LUVW,ORRNHGDWWKHGLVWULEXWLRQ
RI WKHVFRUHVRQWKLVTXHVWLRQ7KHLGHDEHKLQGWKLVZDVWKDWTXHVWLRQVKDGWREHDEOH
to discriminate between people with a high and a low level of  media literacy, and that 
therefore a good question would lead to a more or less normal distribution of  scores; 
LHRQHWKDWZDVQRWWRRVNHZHG,I WKHGLVWULEXWLRQRI VFRUHVVKRZHGWKDWWKHPDMRULW\
of  the respondents got a question either right or wrong, this indicated that the reason 
ZK\WKHTXHVWLRQSHUIRUPHGSRRUO\LQHLWKHUWKHUHOLDELOLW\DQDO\VLVRUWKHWWHVWFRXOGEH
because it did little to discriminate between people with a high and a low level of  media 
OLWHUDF\6HFRQGLI WKHGLVWULEXWLRQGLGQRWJLYHDQ\FOXHVDERXWWKHTXHVWLRQ·VVFRUHVRQ
either or both analyses, the comments made by the respondents regarding this question, 
DVZHOODVWKHZRUGLQJRI WKHTXHVWLRQZHUHDOVRFRQVLGHUHG
So, for instance, one question in both pilot studies consisted of  a series of  
subquestions which asked respondents to indicate how real or acted several programs 
ZHUHTXHVWLRQLQWKHÀUVWSLORWDQGTXHVWLRQLQWKHVHFRQGSLORWVHH$SSHQGL[
DQG7KLVTXHVWLRQZDVVXSSRVHGWRPHDVXUHWKHDVSHFW´SURIHVVLRQDODFWLYLWLHVµ
RI WKHSURGXFWLRQRI PHGLDFRQWHQW2QHRI WKHVHVXETXHVWLRQVDVNHGUHVSRQGHQWVWR
LQGLFDWHKRZUHDORUDFWHGWKHQHZVZDV7KLVTXHVWLRQZDVÁDJJHGLQERWKDQDO\VHV7KH
UHOLDELOLW\DQDO\VLVRI WKHZHLJKWHGVDPSOHLQGLFDWHGWKDWWKHLWHPWRWDOFRUUHODWLRQRI 
WKHTXHVWLRQZDVZKLFKLQGLFDWHGWKDWWKHTXHVWLRQFRQWULEXWHGOLWWOHWRPHDVXULQJ
SHRSOH·VNQRZOHGJHRI PHGLDSURGXFWLRQ$GGLWLRQDOO\\RXQJHUUHVSRQGHQWVVFRUHGMXVW
DVZHOORQWKLVTXHVWLRQDVWKHROGHUUHVSRQGHQWV7KHGLVWULEXWLRQRI WKHVFRUHVUHYHDOHG
WKDWWKHDYHUDJHVFRUHRQWKLVTXHVWLRQZDVYHU\KLJK7KHUHDVRQWKHTXHVWLRQGLGQRW
GRZHOOLQHLWKHUDQDO\VLVFDQWKXVEHDWWULEXWHGWRWKHIDFWWKDWLWLVSUREDEO\IDUWRRHDV\
+HQFHWKHGHFLVLRQZDVPDGHWRUHPRYHWKLVTXHVWLRQIURPWKHTXHVWLRQQDLUH+RZHYHU
ZKHQHYHUDTXHVWLRQZDVDVVLJQHGDÁDJWKLVGLGQRWDXWRPDWLFDOO\PHDQWKHTXHVWLRQ
ZRXOGEHUHPRYHGIURPWKHTXHVWLRQQDLUH)RULQVWDQFHLQERWKSLORWVWXGLHVDTXHVWLRQ
UHDG´GLIIHUHQFHVLQWHOHYLVLRQFRQWHQWLVRQHRI WKHUHDVRQVZK\SHRSOHLQGLIIHUHQW
FRXQWULHVWKLQNGLIIHUHQWO\DERXWLVVXHVVXFKDVJD\PDUULDJHVµTXHVWLRQLQSLORW
DQGTXHVWLRQLQSLORWVHH$SSHQGL[DQGUHFHLYHGDÁDJEHFDXVHWKHTXHVWLRQ

&KDSWHU'HYHORSLQJDQGWHVWLQJWKHPHDVXUHPHQWLQVWUXPHQW
GLGQRWDSSHDUWRGLVFULPLQDWHEHWZHHQROGHUDQG\RXQJHUUHVSRQGHQWV+RZHYHUWKH
UHOLDELOLW\DQDO\VLVRI WKHZHLJKWHGVDPSOHVKRZHGWKDWWKHLWHPWRWDOFRUUHODWLRQIRUWKLV
TXHVWLRQZDV7KLVVXJJHVWVWKDWWKHTXHVWLRQGRHVFRQWULEXWHWRWKHPHDVXUHPHQWRI 
KRZPXFKSHRSOHNQRZDERXWPHGLDLQÁXHQFHRQLWVXVHUV$GGLWLRQDOO\WKHGLVWULEXWLRQ
RI WKHVFRUHVZDVIDLUO\QRUPDO6RDOWKRXJKWKLVTXHVWLRQLQWKLVVDPSOHDSSHDUHGWR
not really discriminate between older and younger respondents, it did do well in other 
UHVSHFWVDQGQRUHDVRQFRXOGEHIRXQGIRUWKHODFNRI GLVFULPLQDWLRQ7KHUHIRUH
it was decided that there was not enough reason to remove the question from the 
TXHVWLRQQDLUHDQGLWZDVUHWDLQHG
$OWKRXJKWKHSURFHGXUHXVHGWRVLQJOHRXWTXHVWLRQVIRUIXUWKHUVFUXWLQ\LQFOXGHGWZR
criteria, in the end it turned out that the reliability analysis was more of  a determining 
IDFWRUWKDQWKHFRPSDULVRQRI ROGHUDQG\RXQJHUUHVSRQGHQWV2I WKHTXHVWLRQVWKDW
were deleted from the questionnaire, the vast majority were removed because they had 
DQLWHPWRWDOFRUUHODWLRQEHORZ6HYHUDOZHUHUHPRYHGDIWHUWKH\GLGQRWPHHWERWK
criteria, but no questions were removed solely because younger respondents scored 
EHWWHURQDTXHVWLRQWKDQROGHUUHVSRQGHQWVGLG,QWKHHQGTXHVWLRQVZHUHUHPRYHG
)LQDOTXHVWLRQQDLUH
2QFHWKHDERYHRXWOLQHGDQDO\VLVKDGEHHQFRPSOHWHGDQGTXHVWLRQVZKLFKGLGQRW
ZRUNZHUHUHPRYHGWKHÀQDOTXHVWLRQQDLUHZDVGUDZQXS7KHVW\OHRI WKHTXHVWLRQQDLUH
did not change at all; the introductory questions, the introductions, the use of  response 
VHWEUHDNHUVWKHIRXUSRLQWVFDOHVWKHXVHRI ¶DFWLRQ·TXHVWLRQVIRUFHUWDLQDVSHFWVDQG
WKHOLVWRI SHUVRQDOTXHVWLRQVDWWKHHQGDOOUHPDLQHGWKHVDPH$SSHQGL[LQFOXGHVDQ
RYHUYLHZRI KRZWKHGLIIHUHQWDVSHFWVGHVFULEHGLQVHFWLRQZHUHRSHUDWLRQDOL]HGIRU
WKHÀQDOVXUYH\DQG$SSHQGL[OLVWVWKHTXHVWLRQVSRVHGLQERWKSLORWVDQGWKHVXUYH\
&KDSWHU(VWDEOLVKLQJWKHUHOLDELOLW\DQGYDOLGLW\RI WKHTXHVWLRQQDLUH

&KDSWHU(VWDEOLVKLQJWKHUHOLDELOLW\DQGYDOLGLW\
RI WKHTXHVWLRQQDLUH
7KLVFKDSWHUZLOORXWOLQHKRZWKHTXHVWLRQQDLUHFRQVWUXFWHGGXULQJWKHSLORWVWXGLHV
GHVFULEHGLQWKHSUHYLRXVFKDSWHUZDVWHVWHGUHJDUGLQJLWVUHOLDELOLW\DQGYDOLGLW\7KLV
WHVWLQJRFFXUUHGLQWZRZD\VÀUVWWKHTXHVWLRQQDLUHZDVDGPLQLVWHUHGWR\HDU
ROGVWXGHQWV6HFRQGDWHDFKHUYDOLGDWLRQVWXG\ZDVFDUULHGRXWWRIXUWKHUDVVHVVWKH
FRQWHQWYDOLGLW\RI WKHTXHVWLRQQDLUH
,QWKLVFKDSWHU,ZLOOÀUVWGLVFXVVWKHVDPSOLQJDQGWKHSURWRFRORI WKHVXUYH\1H[W,
ZLOOGLVFXVVKRZWKHTXHVWLRQQDLUH·VYDOLGLW\DQGUHOLDELOLW\ZDVDQDO\]HGDQGGHVFULEHWKH
ÀQGLQJVIURPWKHWHDFKHUYDOLGDWLRQVWXG\
6XUYH\6DPSOLQJTXHVWLRQQDLUHDQGSURFHGXUH
,QWKLVVHFWLRQ,ZLOOGHVFULEHKRZDQGZLWKZKRPWKHVXUYH\ZDVFDUULHGRXW)LUVWWKH
VDPSOLQJSURFHGXUHDQGWKHUHVSRQGHQWVZKRSDUWLFLSDWHGLQWKHVWXG\ZLOOEHGHVFULEHG
1H[W,ZLOOGLVFXVVKRZWKHVXUYH\UHVXOWVZHUHDQDO\]HG
5.1.1 Sampling
7KHVDPSOHXVHGIRUWKHVXUYH\ZDVDQRQUDQGRPFRQYHQLHQFHVDPSOHRI VWXGHQWV
EHWZHHQWKHDJHVRI DQG\HDUVROG%HFDXVHWKHTXHVWLRQQDLUHZDVVSHFLÀFDOO\
GHYHORSHGIRUPLGGOHDQGKLJKVFKRROVWXGHQWVEHWZHHQWKHDJHVRI DQGJUDGHV
WKURXJKVHOHFWLQJWKLVVSHFLÀFDJHJURXSZDVLPSHUDWLYHIRUDQDFFXUDWHWHVWLQJ
RI WKHTXHVWLRQQDLUH7KHVDPSOHXVHGLQWKHVWXG\ZDVQRWUHSUHVHQWDWLYHIRUDOO
(QJOLVKVSHDNLQJ\RXQJVWHUVLQJUDGHVWKURXJKEXWZDVEDVHGRQWKHDYDLODELOLW\
of  the respondents which was the result of  the willingness of  schools to cooperate 
ZLWKWKHUHVHDUFK+RZHYHUDVSRLQWHGRXWE\GH9DXVQRQUDQGRPVDPSOHVDUH
VDWLVIDFWRU\LQUHVHDUFKVXFKDVWKLVZKHUHWKHDLPLVWRWHVWTXHVWLRQQDLUHV1XQQDOO\
SRLQWHGRXWWKDWKDYLQJDPLQLPXPRI ÀYHSHUVRQVSHULWHPLVDFFHSWDEOHZKHQ
HVWDEOLVKLQJWKHUHOLDELOLW\RI DQLWHP7KHVXUYH\WHVWHGKHUHXVHGDWRWDORI LWHPV
ZKLFKZRXOGEULQJWKHDFFHSWDEOHPLQLPXPOHYHORI UHVSRQGHQWVWR7KHVDPSOHVL]H
XVHGLQWKLVUHVHDUFKQ IDUH[FHHGVWKLVUHTXLUHPHQW
1HDUO\DOOWKHSDUWLFLSDQWVZHUHQDWLYHRUQHDUQDWLYHVSHDNHUVRI (QJOLVKDQGZHUH
HQUROOHGLQRQHRI WKUHH(QJOLVKODQJXDJHVFKRROVLQ)UDQFHDQGWKH1HWKHUODQGV7ZR
RI WKHSDUWLFLSDWLQJVFKRROVDUHLQWHUQDWLRQDOVFKRROVWKHRWKHUVFKRROLVDQ$PHULFDQ
VFKRRO7KHGLIIHUHQFHEHWZHHQWKHVFKRROVLVLQQDPHRQO\IRUDOOWKUHHVFKRROVFDWHU
PDLQO\WRFKLOGUHQRI H[SDWULDWHVDQGRIIHUERWKDQ$PHULFDQFXUULFXOXPHJ$GYDQFHG
3ODFHPHQWFRXUVHV6$7SUHSDUDWLRQDQGH[DPVDQGWKH,QWHUQDWLRQDO%DFFDODXUHDWH
DQLQWHUQDWLRQDOO\UHFRJQL]HGFXUULFXOXPIRUVHFRQGDU\VFKRROVWXGHQWV1RQHRI WKH
SDUWLFLSDWLQJVFKRROVKDGDPHGLDHGXFDWLRQFXUULFXOXPLQSODFH2I WKHUHVSRQGHQWV
ZHUHIHPDOHDQGZHUHPDOH

&KDSWHU(VWDEOLVKLQJWKHUHOLDELOLW\DQGYDOLGLW\RI WKHTXHVWLRQQDLUH
Figure 5.1.'LVWULEXWLRQRI DJHLQWKHVDPSOH
7KHGLYLVLRQEHWZHHQPLGGOHVFKRROJUDGHVDQGKLJKVFKRROJUDGHV
ZDVHTXDOSDUWLFLSDQWVZHUHLQPLGGOHVFKRROZKLOHVWXGHQWVDWWHQGHGKLJK
VFKRRO6HH)LJXUHIRUDPRUHGHWDLOHGYLHZRI WKHGLVWULEXWLRQRI DJHLQWKHVDPSOH
$WRWDORI UHVSRQGHQWVFDPHIURPVFKRRODQLQWHUQDWLRQDOVFKRROLQ)UDQFH
ZKLOHUHVSRQGHQWVDWWHQGHGVFKRROQXPEHUWKHRQH$PHULFDQVFKRRO)LQDOO\
respondents attended school number 3, the second international school, located in the 
1HWKHUODQGVVHH)LJXUH
Figure 5.2.'LVWULEXWLRQRI UHVSRQGHQWVEHWZHHQSDUWLFLSDWLQJVFKRROV ,QWHUQDWLRQDO $PHULFDQ
 ,QWHUQDWLRQDO
)LQDOO\DVVKRZQLQWKHWDEOHLQ$SSHQGL[WKHUHVSRQGHQWVFDPHIURPDZLGHYDULHW\
RI FRXQWULHV7KHUHVSRQGHQWVFDPHIURPDWRWDORI GLIIHUHQWFRXQWULHVZLWKWKH
86$WKH1HWKHUODQGVDQGWKH8.LQWKHOHDG0DQ\UHVSRQGHQWVDOVRLQGLFDWHGWRKDYH
GXDORULQVRPHFDVHVHYHQWULSOHQDWLRQDOLW\
5.1.2. Questionnaire
7KHVW\OHRI WKHTXHVWLRQQDLUHXVHGLQWKHVXUYH\ZDVDOPRVWWKHVDPHDVWKH
TXHVWLRQQDLUHXVHGLQWKHWZRSLORWV$VH[SODLQHGLQFKDSWHUDIWHUWKHSLORWKDGEHHQ
&KDSWHU(VWDEOLVKLQJWKHUHOLDELOLW\DQGYDOLGLW\RI WKHTXHVWLRQQDLUH

FRPSOHWHGWKRVHTXHVWLRQVWKDWGLGQRWVHHPWRPHDVXUHPHGLDOLWHUDF\ZHUHUHPRYHG
,QWKHHQGDWRWDORI WZHQW\VHYHQTXHVWLRQVZHUHUHPRYHGZKLOHHLJKWZHUHVOLJKWO\
FKDQJHGDQGWZRQHZTXHVWLRQVZHUHDGGHGLQ2QHRI WKHQHZTXHVWLRQVFRQFHUQHG
WKHUHVSRQGHQWV·SHUVRQDOPHGLDXVHZKLOHWKHRWKHUQHZTXHVWLRQZDVFUHDWHGVROHO\DV
DÀOOHUTXHVWLRQLHDTXHVWLRQFUHDWHGWRUHQGHUYLVLEOHWKHRFFXUUHQFHRI UHVSRQVHVHWV
,QWRWDOUHVSRQGHQWVZHUHDVNHGWRÀOORXWVHYHQW\HLJKWTXHVWLRQV%HVLGHVUHPRYLQJ
changing, and adding in some questions, the only changes made to the questionnaire for 
the survey was that the order of  the questions was changed, while the style and layout 
RI WKHTXHVWLRQQDLUHUHPDLQHGH[DFWO\WKHVDPH$JDLQWKHTXHVWLRQQDLUHZDVPDGH
XSRI WKUHHW\SHVRI TXHVWLRQV7KHÀUVWW\SHRI TXHVWLRQZDVDVHULHVRI VWDWHPHQWV
DERXWWHOHYLVLRQDFFRPSDQLHGE\WKHIRXUSRLQWVFDOHGHVFULEHGLQFKDSWHU(DFK
page contained a maximum of  eight statements, at least one of  which was a response 
VHWEUHDNHU)XUWKHUPRUHWKHTXHVWLRQQDLUHFRQWDLQHGÀYHTXHVWLRQVZKLFKUHTXLUHG
WKHUHVSRQGHQWVWRGRVRPHWKLQJRWKHUWKDQFKHFNDQDQVZHUVFDOHVRFDOOHG¶DFWLRQ
TXHVWLRQV·7KHÀQDOSDJHVRI WKHTXHVWLRQQDLUHZHUHGHYRWHGWRTXHVWLRQVDERXWWKH
UHVSRQGHQW·VPHGLDXVHDQGRWKHUSHUVRQDOFKDUDFWHULVWLFVVXFKDVDJHJHQGHUJUDGHVLQ
school, nationality, countries lived in, and whether or not they took extra English classes 
WRLPSURYHWKHLUXQGHUVWDQGLQJRI WKHODQJXDJH
6LPLODUWRWKHSLORWVWXGLHVWKHRUGHULQZKLFKWKHTXHVWLRQVZHUHDVNHGZDVLQÁXHQFHG
E\WZRUHTXLUHPHQWV)LUVWWKHQHHGWRNHHSWKRVHTXHVWLRQVZKHUHWKHDQVZHURQ
RQHTXHVWLRQFRXOGLQÁXHQFHWKHDQVZHUWRDQRWKHUTXHVWLRQDVIDUDSDUWDVSRVVLEOH
Secondly, an attempt was made to keep the questionnaire as interesting as possible by 
HYHQO\GLVWULEXWLQJWKRVHTXHVWLRQVWKHUHVSRQGHQWVZHUHH[SHFWHGWRÀQGHQMR\DEOH
7KLVPHDQWWKDWDIWHUDIHZSDJHVRI VWDWHPHQWVDQ¶DFWLRQTXHVWLRQ·ZDVLQVHUWHG7KH
intention behind this was to keep the respondents motivated and have them refrain 
IURPJLYLQJVXSHUÀFLDODQGUXVKHGDQVZHUV$FRPSOHWHYHUVLRQRI WKHTXHVWLRQQDLUHFDQ
EHIRXQGLQ$SSHQGL[ZKLOH$SSHQGL[OLVWVWKHTXHVWLRQVSRVHGLQWKHVXUYH\SHU
DVSHFWDVZHOODVSUHVHQWLQJWKHFRUUHFWDQVZHUWRHDFKTXHVWLRQ
3URFHGXUH
7KHTXHVWLRQQDLUHVZHUHÀOOHGRXWGXULQJFODVVWLPH%HIRUHWKHTXHVWLRQQDLUHVZHUH
KDQGHGRXWWKHUHVHDUFKHUZKRZDVSUHVHQWLQHDFKFODVVZKHUHWKHTXHVWLRQQDLUHZDV
DGPLQLVWHUHGZDVLQWURGXFHGDQGWKHUHVSRQGHQWVZHUHJLYHQDEULHI H[SODQDWLRQRI 
WKHSXUSRVHRI WKHLQYHVWLJDWLRQ2QFHHYHU\UHVSRQGHQWKDGUHFHLYHGDTXHVWLRQQDLUH
WKH\ZHUHDVNHGWRWXUQWRWKHSDJHFRQWDLQLQJWKHLQWURGXFWLRQ8VLQJDQRYHUKHDGVKHHW
with a copy of  the introduction, the researcher then read out the introduction, using 
H[DPSOHVWRH[SODLQKRZWKHUHVSRQGHQWVVKRXOGXVHWKHDQVZHUVFDOHV$Q\TXHVWLRQV
DERXWWKHIRXUSRLQWVFDOHVRUDQ\RWKHUDVSHFWRI WKHTXHVWLRQQDLUHZHUHDOVRDQVZHUHG
DWWKLVWLPH:KHQVWXGHQWVKDGQRPRUHTXHVWLRQVDQGWKHUHVHDUFKHUIHOWWKHVWXGHQWV
KDGXQGHUVWRRGWKHH[SODQDWLRQWKHVWXGHQWVZHUHWKHQWROGWRWXUQWREHJLQÀOOLQJRXW
WKHTXHVWLRQQDLUH7KHUHVSRQGHQWVZHUHJLYHQDSSUR[LPDWHO\PLQXWHVWRFRPSOHWH
WKHTXHVWLRQQDLUHDQGRQFHPLQXWHVKDGSDVVHGWKH\ZHUHLQIRUPHGWKH\KDGDERXW
PLQXWHVOHIW,I UHVSRQGHQWVQHHGHGH[WUDWLPHWRÀQLVKWKHTXHVWLRQQDLUHWKH\ZHUH

&KDSWHU(VWDEOLVKLQJWKHUHOLDELOLW\DQGYDOLGLW\RI WKHTXHVWLRQQDLUH
given as much time as they needed2
,QWKHFDVHRI WKHWKJUDGHSDUWLFLSDQWVWKHSURFHGXUHZDVVOLJKWO\GLIIHUHQW,QVWHDG
RI WHOOLQJWKHUHVSRQGHQWVWRÀOORXWWKHTXHVWLRQQDLUHRQWKHLURZQWKHTXHVWLRQQDLUH
ZDVUHDGRXWWRWKHP7KHUHVHDUFKHUSDXVHGDIWHUHDFKVWDWHPHQWRUTXHVWLRQJLYLQJWKH
UHVSRQGHQWVWLPHWRDQVZHUWKHTXHVWLRQ7KHUHDVRQWKLVPHWKRGZDVHPSOR\HGDPRQJ
WKH\RXQJHVWUHVSRQGHQWVZDVEHFDXVHWKHÀUVWSLORWKDGUHYHDOHGWKDWWKH\RXQJHVW
UHVSRQGHQWVVRPHWLPHVKDGDKDUGWLPHIRFXVLQJRQWKHPDWHULDOLHWKH\ZRXOGJHW
GLVWUDFWHGDQGQRWÀQLVKWKHTXHVWLRQQDLUHEHIRUHWKHHQGRI WKHFODVV7KLVPHWKRG
HQVXUHGWKH\ZRXOGDOOÀQLVKWKHTXHVWLRQQDLUH
'XULQJWKHDGPLQLVWUDWLRQRI WKHTXHVWLRQQDLUHDQ\TXHVWLRQVIURPWKHUHVSRQGHQWV
that could be dealt with without giving the answer to the statement or question away 
ZHUHDQVZHUHG$OOTXHVWLRQVDQGUHPDUNVPDGHE\WKHUHVSRQGHQWVZHUHQRWHG
GRZQDQGXVHGGXULQJWKHDQDO\VLV:KHQDUHVSRQGHQWKDGÀQLVKHGÀOOLQJRXWWKH
questionnaire, the questionnaire was handed back to the researcher, and the respondent 
was asked to remain quiet until the other respondents had also completed their 
TXHVWLRQQDLUH2QFHDOOWKHTXHVWLRQQDLUHVKDGEHHQUHWXUQHGWRWKHUHVHDUFKHUWKH\ZHUH
SODFHGLQDQHQYHORSHZKLFKZDVWDSHGVKXW7KHUHVSRQGHQWVZHUHWKHQDVDJURXS
DVNHGZKDWWKH\WKRXJKWDERXWWKHTXHVWLRQQDLUHDQGLI WKH\KDGDQ\FRPPHQWV$OO
WKHLUUHPDUNVZHUHUHFRUGHGDVZHOO
5.1.4 Scoring
:KHQDOOWKHGDWDKDGEHHQFROOHFWHGWKHDQVZHUVRQWKHIRXUSRLQWVFDOHVZHUHVFRUHG
VRWKDWWKHPRVWFRUUHFWDQVZHUUHFHLYHGD¶·WKHSDUWO\FRUUHFWDQVZHUUHFHLYHGD¶·
WKHSDUWO\LQFRUUHFWDQVZHUUHFHLYHGD¶·DQGWKHFRPSOHWHO\LQFRUUHFWDQVZHUUHFHLYHGD
¶·:KHUHQHFHVVDU\DQVZHUVWRRSHQTXHVWLRQVVXFKDVWKH¶DFWLRQTXHVWLRQV·RUVRPH
RI WKHSHUVRQDOTXHVWLRQVZHUHUHFRGHGLQWRTXDQWLWDWLYHVFRUHV7KLVPHDQWWKDWWKH
answers were categorized, and each category received a number which was then deemed 
WKHUHVSRQGHQW·VVFRUHRQWKDWTXHVWLRQ,QVRPHFDVHVWKLVZDVIDLUO\VWUDLJKWIRUZDUG
for instance, one question asked which country the respondent was from, in which 
FDVHHDFKFRXQWU\ZDVDVVLJQHGLWVRZQQXPEHU,QRWKHUFDVHVWKLVUHTXLUHGPRUHLQ
GHSWKFRQVLGHUDWLRQ)RULQVWDQFHWKHTXHVWLRQZKHUHWKHUHVSRQGHQWVZHUHDVNHGWR
explain why they thought the news would use a certain picture to accompany a statement 
required careful consideration of  what could be deemed a correct answer, and what 
FRXOGQRW)RUDPRUHLQGHSWKGHVFULSWLRQRI KRZWKLVDQGRWKHUTXHVWLRQVZHUH
TXDQWLÀHGSOHDVHVHH$SSHQGL[$GGLWLRQDOO\DQDQDO\VLVZDVFRQGXFWHGWRGHWHUPLQH
if  any respondents had resorted to using response sets, that is whether respondents had 
FRQVLVWHQWO\ÀOOHGRXWWKHVDPHVFRUHIRUHDFKVWDWHPHQW+RORGD\	7XUQHU+HQVRQ
VHHDOVR:HQWODQG	6PLWK7KHUHVXOWVVKRZHGKRZHYHUWKDWWKLVZDV
QRWWKHFDVH2QFHWKHGDWDKDGWKXVEHHQSUHSDUHGIRUDQDO\VLVLWZDVSRVVLEOHWRVWDUW
ORRNLQJDWWKHDFWXDOUHVXOWVRI WKHVWXG\DQGWKHTXDOLW\RI WKHTXHVWLRQQDLUH
2+RZHYHULI UHVSRQGHQWVZHUHYHU\EHKLQGLQÀOOLQJRXWWKHTXHVWLRQQDLUHWKH\ZRXOGZKHQWKHHQGRI WKHSHULRGZDVDSSURDFKLQJEH
WROGWRVNLSTXHVWLRQDQGSURFHHGWRWKHTXHVWLRQVDERXWWKHLUSHUVRQDOFKDUDFWHULVWLFV,I DUHVSRQGHQWZDVH[WUHPHO\EHKLQGWKH\ZRXOG
EHWROGWRVNLSTXHVWLRQDVZHOOVLQFHWKHVHWZRTXHVWLRQVXVXDOO\WRRNWKHORQJHVWWRDQVZHU
&KDSWHU(VWDEOLVKLQJWKHUHOLDELOLW\DQGYDOLGLW\RI WKHTXHVWLRQQDLUH

5HOLDELOLW\
7REHXVHIXODPHDVXUHPHQWPXVWEHERWKUHOLDEOHDQGYDOLG$PHDVXUHPHQWLQVWUXPHQW
QHHGVWRPHDVXUHZKDWLWLQWHQGVWRPHDVXUHYDOLGLW\DQGLWQHHGVWRGRVRLQD
PDQQHUWKDWLVFRQVLVWHQWRYHUWLPHLHLWQHHGVWREHUHOLDEOH1XQQDOO\:LPPHU
	'RPLQLFN,QWKLVVHFWLRQ,ZLOOGLVFXVVWKHDQDO\VHVXVHGWRHVWDEOLVKWKH
UHOLDELOLW\RI WKHTXHVWLRQQDLUH
Reliability is said to consist of  three different components; stability, internal 
FRQVLVWHQF\DQGFURVVWHVWUHOLDELOLW\:LPPHU	'RPLQLFN,QWKLVVWXG\
UHOLDELOLW\ZDVDVVHVVHGLQWHUPVRI WKHLQWHUQDOFRQVLVWHQF\RI WKHTXHVWLRQQDLUH,QWHUQDO
FRQVLVWHQF\FHQWHUVRQWKH´FRQVLVWHQF\RI SHUIRUPDQFHDPRQJWKHLWHPVWKDWFRPSRVH
DVFDOHµ:LPPHU	'RPLQLFNS7KLVVWXG\VSOLWPHGLDOLWHUDF\LQWRIRXU
LQGHSHQGHQWFRQVWUXFWVQDPHO\WKHIRXUDUURZVLQ)LJXUHZKLFKHDFKIRFXVHGRQ
DGLIIHUHQWGLPHQVLRQRI WKHUHODWLRQVKLSEHWZHHQSURGXFHUVWKHPHGLDDQGWKHXVHU
Only two of  these dimensions were measured in the pilot studies and the survey, namely 
WKHSURGXFWLRQRI PHGLDFRQWHQWDQGWKHLQÁXHQFHRI WKHPHGLDRQLWVXVHUVDQGHDFK
DUURZZDVPHDVXUHGE\DVHSDUDWHVHWRI TXHVWLRQV7KHUHIRUHWKHGHFLVLRQZDVPDGHWR
HVWDEOLVKWKHLQWHUQDOFRQVLVWHQF\SHUGLPHQVLRQE\DVVHVVLQJWKH&URQEDFK·VDOSKDRI WKH
WZRVHWVRI TXHVWLRQVRUWZRVFDOHVVHSDUDWHO\7KHVHDQDO\VHVUHYHDOHGKRZPXFKRU
KRZOLWWOHHDFKTXHVWLRQFRQWULEXWHGWRWKHPHDVXUHPHQWRI WKHUHVSHFWLYHVFDOH
7KHSURFHGXUHXVHGWRKLJKOLJKWSUREOHPDWLFTXHVWLRQVDQGGHFLGHZKHWKHURUQRW
they were worth keeping as part of  the questionnaire was similar to the procedure used 
LQFKDSWHUVHHVHFWLRQ$Q\TXHVWLRQVZKRVHLWHPWRWDOFRUUHODWLRQVZHUHEHORZ
ZHUHVLQJOHGRXWIRUIXUWKHUVFUXWLQ\2QFHDTXHVWLRQKDGEHHQVLQJOHGRXW,OLNHLQ
WKHSLORWVWXGLHVÀUVWORRNHGDWWKHGLVWULEXWLRQRI WKHDQVZHUV0HGLDOLWHUDF\LVH[SHFWHG
to be normally distributed with a few people getting a question right, and a few people 
JHWWLQJDTXHVWLRQFRPSOHWHO\ZURQJ7KHUHIRUHDJRRGTXHVWLRQZRXOGOHDGWRDPRUHRU
OHVVQRUPDOGLVWULEXWLRQRI VFRUHVLHRQHWKDWLVQRWWRRVNHZHG,I WKHGLVWULEXWLRQRI 
scores showed that the majority of  the respondents got a question either right or wrong, 
WKLVLQGLFDWHGWKHUHDVRQZK\WKHTXHVWLRQSHUIRUPHGSRRUO\LQWKHUHOLDELOLW\DQDO\VLV
7KHFRPPHQWVPDGHE\WKHUHVSRQGHQWVZHUHDOVRVFUXWLQL]HGWRDVFHUWDLQZKHWKHUWKDW
SDUWLFXODUTXHVWLRQKDGUDLVHGDORWRI FULWLFLVP,I DTXHVWLRQGLGQRWVHHPWRDGHTXDWHO\
PHDVXUHPHGLDOLWHUDF\LWZDVUHPRYHGIURPWKHVHW
7KLVSURFHGXUHZDVFDUULHGRXWIRUERWKDUURZV7KHUHVXOWVZLOOEHGLVFXVVHGEHORZ
5HOLDELOLW\DQDO\VLV0HGLDSURGXFWLRQ
7KHTXHVWLRQQDLUHWHVWHGLQWKHVXUYH\FRQWDLQHGTXHVWLRQVZKLFKPHDVXUHGWKH
GLIIHUHQWDVSHFWVWKDWPDGHXSPHGLDSURGXFWLRQ7KHVHTXHVWLRQVZHUHDOOHQWHUHGLQWRD
UHOLDELOLW\DQDO\VLVDQGWKHWKUHHTXHVWLRQVWKDWZHUHUHPRYHGZHUHÁDJJHGEHFDXVHWKHLU
LWHPWRWDOFRUUHODWLRQZDVEHORZ7KHORZLWHPWRWDOFRUUHODWLRQVXJJHVWVWKDWQRQH
RI WKHVHTXHVWLRQVUHDOO\FRQWULEXWHGWRWKHPHDVXUHPHQWRI SHRSOH·VXQGHUVWDQGLQJRI 
PHGLDSURGXFWLRQ+HQFHLWZRXOGVHHPWKDWWKHVHTXHVWLRQVZHUHPRUHÀOOHUTXHVWLRQV
WKDQDQ\WKLQJHOVH
7KHÀUVWWZRTXHVWLRQVWKDWZHUHÀOWHUHGRXWE\WKHUHOLDELOLW\DQDO\VLVZHUHTXHVWLRQV

&KDSWHU(VWDEOLVKLQJWKHUHOLDELOLW\DQGYDOLGLW\RI WKHTXHVWLRQQDLUH
DQGVHH$SSHQGL[IRUDFRPSOHWHYHUVLRQRI WKHTXHVWLRQQDLUHXVHGLQWKHVXUYH\
7KHVHWZRTXHVWLRQVDGGUHVVWKHUHVSRQGHQWV·XQGHUVWDQGLQJRI WKHGLIIHUHQFHEHWZHHQ
ÀFWLRQDQGQRQÀFWLRQ4XHVWLRQDVNHGUHVSRQGHQWVWRQDPHIRXUSURJUDPVRU
FKDQQHOVZKLFKVKRZRQO\UHDOHYHQWV4XHVWLRQUHTXHVWHGWKDWUHVSRQGHQWVQDPHIRXU
SURJUDPVZKLFKDUHDFWHG5HJDUGLQJTXHVWLRQWKHLWHPWRWDOFRUUHODWLRQZDVDQG
DKLVWRJUDPRI WKHDQVZHUVUHYHDOHGWKDWWKHUHZDVYHU\OLWWOHYDULDQFHLQWKHDQVZHUV
$WRWDORI UHVSRQGHQWVKDGÀOOHGRXWIRXUFRUUHFWSURJUDPVRUFKDQQHOV
UHVSRQGHQWVKDGÀOOHGRXWWKUHHFRUUHFWDQVZHUVZKLOHRQO\UHVSRQGHQWVKDGÀOOHG
out two correct programs or channels, and 36 respondents had only written down one 
FRUUHFWSURJUDPRUFKDQQHO$GGLWLRQDOO\UHVSRQGHQWVVFRUHG¶·RQWKLVTXHVWLRQ,W
ZRXOGWKXVDSSHDUWKDWWKHYDVWPDMRULW\RI WKHUHVSRQGHQWVNQHZRI DWOHDVWWKUHHQRQ
ÀFWLRQSURJUDPVZKLFKLQGLFDWHVWKDWWKHTXHVWLRQZDVWRRHDV\IRUPRVWUHVSRQGHQWV
7KHVHFRQGTXHVWLRQWREHÁDJJHGZDVTXHVWLRQQU7KHLWHPWRWDOFRUUHODWLRQRI 
WKLVTXHVWLRQZLWKWKHVFDOHZDVDQGWKHKLVWRJUDPRI WKHDQVZHUVLQGLFDWHGWKDWWKLV
TXHVWLRQZDVWRRHDV\IRUWKHPDMRULW\RI WKHUHVSRQGHQWV$WRWDORI UHVSRQGHQWV
ZHUHDEOHWRÀOORXWIRXUFRUUHFWSURJUDPV1H[WUHVSRQGHQWVÀOOHGRXWWKUHHFRUUHFW
DQVZHUVZKLOHUHVSRQGHQWVZURWHGRZQWZRFRUUHFWSURJUDPVDQGUHVSRQGHQWV
ÀOOHGRXWRQHSURJUDP$ODUJHQXPEHURI UHVSRQGHQWVOHIWWKLVTXHVWLRQEODQNDWRWDO
RI 7KLVODUJHQXPEHURI PLVVLQJYDOXHVFRXOGEHGXHWRWKHIDFWWKDWWKHTXHVWLRQ
demands that respondents list programs off  the top of  their heads, something they 
PLJKWQRWEHDEOHWRWKLQNRI DWWKDWPRPHQW7KLQNLQJRI DÀFWLRQSURJUDPFRXOGWDNH
some effort, however, the inability to do so is not necessarily a sign that a respondent is 
QRWPHGLDOLWHUDWH7KHUHDVRQZK\WKHQXPEHURI PLVVLQJYDOXHVLVORZHUIRUTXHVWLRQ
FRXOGEHEHFDXVHWKHUHDUHVHYHUDOQRQÀFWLRQSURJUDPVDQGFKDQQHOVWKDWFRPHWRPLQG
IDLUO\HDVLO\VXFKDVWKHQHZVRU&11,QVKRUWWKLVTXHVWLRQDSSHDUHGWREHH[WUHPHO\
easy for the majority of  the respondents, while a large number of  respondents were 
XQDEOHWRWKLQNRI DÀFWLRQSURJUDP+HQFHWKLVTXHVWLRQZDVDOVRH[FOXGHG
0RUHRYHUWKHDQDO\VLVRI WKHVHWZRTXHVWLRQVUHYHDOHGDQRWKHULPSRUWDQWÀQGLQJ
When the answers given to these two questions were coded, it became apparent that 
DQXPEHURI UHVSRQGHQWVKDGIRUTXHVWLRQÀOOHGRXWUHDOLW\SURJUDPVZKLFKFRXOG
EHFODVVLÀHGDVERWKÀFWLRQDQGQRQÀFWLRQ3URJUDPVVXFKDV079·V0DGHRU0HHW
WKH%DUNHUVDUHSUHVHQWHGDVQRQÀFWLRQEXWGRUDLVHWKHTXHVWLRQKRZVFULSWHGDQG
SODQQHGWKH\DUH6RDOWKRXJKWKHVHSURJUDPVDUHQRQÀFWLRQLQWKHVHQVHWKDWWKH\DUH
SUHVHQWHGDVDVOLFHRI UHDOLW\WKH\FDQQRWEHDFFHSWHGDVIXOO\QRQÀFWLRQDORQDSDU
with, for instance, the news, because a number of  events in these programs are scripted, 
UHKHDUVHGDQGDFWHG7KLVLVDQLVVXHWKDWZDVXQIRUHVHHQEXWRQHWKDWGRHVSRLQWWRWKH
LPSRUWDQFHRI PHDVXULQJZKHWKHUVWXGHQWVXQGHUVWDQGWKHGLVWLQFWLRQEHWZHHQÀFWLRQ
DQGQRQÀFWLRQDQGKRZSURJUDPVVXFKDVWKHVHEOXUWKDWGLVWLQFWLRQ+RZHYHUWKH
TXHVWLRQVXVHGLQWKLVTXHVWLRQQDLUHDUHQRWDQHIIHFWLYHZD\WRGRVR
7KHWKLUGDQGÀQDOTXHVWLRQWKDWZDVÁDJJHGGXULQJWKHUHOLDELOLW\DQDO\VLVZDV
TXHVWLRQ7KLVTXHVWLRQSUHVHQWVUHVSRQGHQWVZLWKDOLVWRI ÀYHQHZVLWHPVDQG
asks them to place them in the order in which they would be broadcasted on both 
&11DQGWKH%%&QHZV7KHLWHPWRWDOFRUUHODWLRQZDVDQGWKHIUHTXHQFLHVRI 
&KDSWHU(VWDEOLVKLQJWKHUHOLDELOLW\DQGYDOLGLW\RI WKHTXHVWLRQQDLUH

WKHVFRUHVLQGLFDWHGUHVSRQGHQWVJDYHDSHUIHFWDQVZHUWRWKLVTXHVWLRQ$WRWDORI 
UHVSRQGHQWVGLGSODFHWKHLWHPVLQDGLIIHUHQWRUGHUEXWWKHRUGHUZDVLQFRUUHFW
Only one respondent placed the items in the same order, and twenty respondents left 
WKLVTXHVWLRQEODQN7KHVHUHVXOWVLQGLFDWHWKDWWKHTXHVWLRQZDVQHLWKHUWRRHDV\QRU
WRRGLIÀFXOW+RZHYHUWKHORZLWHPWRWDOFRUUHODWLRQLQGLFDWHVWKDWWKHTXHVWLRQEDUHO\
correlates with the other questions in the scale and contributes extremely little to the 
PHDVXUHPHQWRI WKHUHVSRQGHQWV·XQGHUVWDQGLQJRI PHGLDSURGXFWLRQ+HQFHWKH
TXHVWLRQVHUYHVDVOLWWOHPRUHWKDQDÀOOHUTXHVWLRQ6XEVHTXHQWO\WKHGHFLVLRQZDVPDGH
WRH[FOXGHWKLVTXHVWLRQ
$IWHUWKHVHWKUHHTXHVWLRQVZHUHUHPRYHGWKH&URQEDFK·VDOSKDZDV7KHUHPRYDO
RI DQ\RWKHUTXHVWLRQVZRXOGOHDGWRHLWKHUDGHFUHDVHLQWKH&URQEDFK·VDOSKDRULQ
WZRFDVHVWRDQLQVXEVWDQWLDOLQFUHDVH$FFRUGLQJWRVHYHUDOUHVHDUFKHUV'H9DXV
1XQQDOO\DQDOSKDRI LVDFFHSWDEOHZKHQGHWHUPLQLQJZKHWKHUDQLQVWUXPHQWLV
UHOLDEOH7KHUHIRUHLWLVSRVVLEOHWRFRQFOXGHWKDWWKHTXHVWLRQVGHYHORSHGWRPHDVXUHWKH
XQGHUVWDQGLQJRI PHGLDSURGXFWLRQPDNHXSDUHOLDEOHVFDOH
5HOLDELOLW\DQDO\VLV0HGLDLQÁXHQFHRQLWVXVHUV
7KHVDPHSURFHGXUHZDVDSSOLHGWRWKHVFDOHWKDWPHDVXUHGUHVSRQGHQWV·DZDUHQHVV
RI PHGLDLQÁXHQFHRQLWVXVHUV%HIRUHWKHUHOLDELOLW\DQDO\VLVZDVFDUULHGRXWWKH
VFDOHWKDWPHDVXUHGWKHUHVSRQGHQWV·XQGHUVWDQGLQJRI PHGLDLQÁXHQFHRQLWVXVHUV
FRQWDLQHGTXHVWLRQV7KHDQDO\VLVVKRZHGWKDWRQO\RQHTXHVWLRQKDGDQLWHPWRWDO
FRUUHODWLRQEHORZ4XHVWLRQZKLFKDVNHGUHVSRQGHQWVWRDVVHVVLI WKHVWDWHPHQW
´SDUHQWVKDYHWKHVDPHRSLQLRQDERXWWHOHYLVLRQDVWKHLUFKLOGUHQGRµLVFRUUHFWKDGDQ
LWHPWRWDOFRUUHODWLRQRI 7KHGLVWULEXWLRQRI WKHVFRUHVLQGLFDWHGWKDWWKHPDMRULW\
RI WKHUHVSRQGHQWVJDYHWKHFRUUHFWDQVZHUQ UHVSRQGHQWVVFRUHGD¶·
ZKLFKLVDVRPHZKDWFRUUHFWDQVZHU2QO\UHVSRQGHQWVJDYHDQLQFRUUHFWDQVZHU
UHVSRQGHQWVVFRUHGD¶·DQGUHVSRQGHQWVVFRUHGD¶·$WRWDORI UHVSRQGHQWVGLG
QRWDQVZHUWKLVTXHVWLRQ,WZRXOGWKXVDSSHDUWKDWWKLVTXHVWLRQGRHVQRWGLVFULPLQDWH
VXIÀFLHQWO\7KHFRPELQDWLRQRI WKHTXHVWLRQFRQWULEXWLQJOLWWOHWRWKHPHDVXUHPHQWRI 
WKHUHVSRQGHQWV·XQGHUVWDQGLQJRI PHGLDLQÁXHQFHRQLWVXVHUVDQGWKHIDFWWKDWLWZDV
SUREDEO\WRRHDV\IRUPRVWUHVSRQGHQWVOHGWRWKHGHFLVLRQWRFXWWKLVTXHVWLRQ
$IWHUWKLVTXHVWLRQZDVUHPRYHGWKH&URQEDFK·VDOSKDIRUWKHTXHVWLRQVWKDW
PHDVXUHSHRSOH·VNQRZOHGJHRI PHGLDLQÁXHQFHRQLWVXVHUVZDV7KHUHPRYDORI 
DQ\RWKHUTXHVWLRQVZRXOGHLWKHUUHVXOWLQDORZHU&URQEDFK·VDOSKDRULQRQHFDVHWR
DQLQVXEVWDQWLDOLQFUHDVH7KLV&URQEDFK·VDOSKDLVPRUHWKDQVXIÀFLHQWWRVWDWHWKDWWKH
TXHVWLRQVGHYHORSHGWRPHDVXUHSHRSOH·VXQGHUVWDQGLQJRI PHGLDLQÁXHQFHRQLWVXVHUV
PDNHXSDUHOLDEOHVFDOH
,Q$SSHQGL[DOLVWRI WKHTXHVWLRQVWKDWZHUHOHIWRYHUDIWHUWKLVDQDO\VLVDUH
SUHVHQWHGSHUDVSHFWRI PHGLDOLWHUDF\$VVKRZQE\WKLVOLVWRQO\WKHGLVWLQFWLRQEHWZHHQ
ÀFWLRQDQGQRQÀFWLRQLVQRORQJHUFRYHUHGE\WKHTXHVWLRQVOHIWRYHUDIWHUWKHUHOLDELOLW\
DQDO\VLV$OOPHGLDOLWHUDF\UHVHDUFKWRGDWHWKDWGHDOVZLWKWKHGLVWLQFWLRQEHWZHHQÀFWLRQ
DQGQRQÀFWLRQDSSURDFKHVLWLQWKHVDPHPDQQHUDVWKHTXHVWLRQVLQWKLVVWXG\GLG
QDPHO\XQGHUWKHDVVXPSWLRQWKDWÀFWLRQDQGQRQÀFWLRQDUHWZRGLVWLQFWFDWHJRULHV

&KDSWHU(VWDEOLVKLQJWKHUHOLDELOLW\DQGYDOLGLW\RI WKHTXHVWLRQQDLUH
WKDWSHRSOHPXVWUHFRJQL]H+RZHYHUWKHÀQGLQJVIURPWKLVVWXG\VKRZHGWKDWGXHWR
developments in television programs, measuring the understanding of  this distinction 
KDVEHFRPHLQFUHDVLQJO\GLIÀFXOW4XHVWLRQVWKDWPHDVXUHWKLVGLVWLQFWLRQQHHGWR
DFFRXQWIRUWKHFXUUHQWEOXUULQJRI WKHERXQGDULHVEHWZHHQÀFWLRQDQGQRQÀFWLRQD
QRWLRQQHZWRWKHÀHOGRI PHGLDOLWHUDF\+RZHYHUWKLVODFNRI TXHVWLRQVWRPHDVXUH
UHVSRQGHQWV·XQGHUVWDQGLQJRI WKHGLVWLQFWLRQEHWZHHQÀFWLRQDQGQRQÀFWLRQEDUHO\
impacts the extent to which the measurement instrument measures the different aspects 
RI WKHSURGXFWLRQRI PHGLDFRQWHQWVLQFHWKLVGLVWLQFWLRQRQO\PDNHVXSRQHRI WKHVXE
DVSHFWVRI WKHDVSHFWFDOOHG´FRGHVDQGFRQYHQWLRQVµ7KLVDVSHFWZKLFKLQFOXGHVWZR
RWKHUVXEDVSHFWVLVVWLOOPHDVXUHGE\DODUJHQXPEHURI RWKHUTXHVWLRQV
9DOLGLW\
9DOLGLW\LVDFRQFHSWWKDWFRQVLVWVRI PXOWLSOHGLPHQVLRQV$VVHVVLQJWKHYDOLGLW\RI DQ
LQVWUXPHQWHVWDEOLVKHVZKHWKHURUQRWLWPHDVXUHVZKDWLWLQWHQGVWR´YDOLGLW\UHIHUVWR
WKHH[WHQWWRZKLFKDQHPSLULFDOPHDVXUHDGHTXDWHO\UHÁHFWVWKHUHDOPHDQLQJRI WKH
FRQFHSWXQGHUFRQVLGHUDWLRQµ%DEELHS7KHUHDUHVHYHUDOGLIIHUHQWW\SHV
of  validity, two of  which will be used to assess the validity of  the measure for media 
OLWHUDF\QDPHO\FRQVWUXFWYDOLGLW\DQGFRQWHQWYDOLGLW\7KHYDOLGLW\RI WKHPHDVXUHPHQW
instrument developed in this study has already been partly addressed, albeit implicitly, 
LQFKDSWHUVDQGZKHUHWKHFRQFHSWRI PHGLDOLWHUDF\ZDVH[SOLFLWO\GHÀQHGDQGWKH
TXHVWLRQVZHUHGHULYHGIURPQRWLRQVDERXWPHGLDOLWHUDF\IRXQGLQH[LVWLQJOLWHUDWXUH
$FFRUGLQJWR1XQQDOO\WKLVDQFKRULQJRI TXHVWLRQVLQH[LVWLQJFRQFHSWVDQG
WKHRU\FRQWULEXWHVWRWKHÀUVWVWHSLQHQVXULQJWKHYDOLGLW\RI WKHPHDVXUH,QWKHQH[W
section, I will address how the validity of  the measure for media literacy was further 
WHVWHG
&RQVWUXFWYDOLGLW\+\SRWKHVHV
2QHZD\RI WHVWLQJFRQVWUXFWYDOLGLW\LVWRDVVHVVWKH´SUHGLFWHGUHODWLRQVDPRQJ
REVHUYDEOHVµ&URQEDFK	0HHKOS&URQEDFKVSHFLÀHGWKLVQRWLRQ
by explaining that there are three parts to testing construct validity: 
6XJJHVWZKDWFRQVWUXFWVPLJKWDFFRXQWIRUWHVWSHUIRUPDQFH«'HULYHWHVWDEOH
K\SRWKHVHVIURPWKHWKHRU\VXUURXQGLQJWKHFRQVWUXFW«&DUU\RXWDQHPSLULFDOVWXG\
WRWHVWRQHK\SRWKHVLVDIWHUDQRWKHUS
+HQFHLQRUGHUWRDVVHVVWKHFRQVWUXFWYDOLGLW\RI WKHPHDVXUHPHQWLQVWUXPHQW,
developed several hypotheses about media literacy and related variables, and tested 
ZKHWKHUWKHVHK\SRWKHVHVKHOGIRUWKHGDWDFROOHFWHGLQWKLVVWXG\:KHQWHVWLQJWKH
K\SRWKHVHVWKHWZRVFDOHVWKDWPHDVXUHGSHRSOH·VXQGHUVWDQGLQJRI PHGLDSURGXFWLRQ
DQGWKHLQÁXHQFHRI WKHPHGLDRQLWVXVHUVZHUHWHVWHGVHSDUDWHO\7KLVZDVEHFDXVHRQH·V
XQGHUVWDQGLQJRI WKHFRQVWUXFWLRQRI PHGLDPHVVDJHVLVGLIIHUHQWIURPRQH·VNQRZOHGJH
DERXWWKHSRVVLEOHLQÁXHQFHRI WKHVHPHVVDJHV'XULQJWKLVDQDO\VLVRQO\WKRVHTXHVWLRQV
ZHUHLQFOXGHGWKDWZHUHQRWUHPRYHGLQWKHUHOLDELOLW\DQDO\VLV,QDGGLWLRQWKHGHFLVLRQ
&KDSWHU(VWDEOLVKLQJWKHUHOLDELOLW\DQGYDOLGLW\RI WKHTXHVWLRQQDLUH

ZDVPDGHWRRQO\LQFOXGHWKRVHUHVSRQGHQWVZKRKDGÀOOHGRXWDWOHDVWKDOI RI DOOWKH
questions, and substitute their missing answers with their average score on the questions 
WKDWPHDVXUHGWKHVFDOH$FRXQWUHYHDOHGWKDWUHJDUGLQJPHGLDSURGXFWLRQRQO\VHYHQ
UHVSRQGHQWVKDGIDLOHGWRÀOORXWDWOHDVWKDOI WKHTXHVWLRQVZKLOHIRUPHGLD
LQÁXHQFHRQLWVXVHUVIRXUUHVSRQGHQWVÀOOHGRXWOHVVWKDQKDOI RI WKHTXHVWLRQV
VHHWKHWDEOHVLQ$SSHQGL[+RZHYHULQFOXGLQJUHVSRQGHQWVZKRÀOOHGRXWRQO\KDOI 
RI WKHTXHVWLRQVFRXOGDIIHFWWKHRXWFRPHVRI WKHK\SRWKHVHV7RPDNHVXUHWKHDQDO\VLV
was not affected by this, I also tested all the hypotheses using only those respondents 
ZKRKDGÀOOHGRXWDOOWKHTXHVWLRQVIRUHDFKVFDOH7KHVHUHVXOWVUHYHDOHGWKDWWKHUH
ZHUHQRUHDOGLIIHUHQFHVLQWHUPVRI GLUHFWLRQFRUUHODWLRQRUVLJQLÀFDQFHZKHQWKH
K\SRWKHVHVZHUHFRQGXFWHGXVLQJRQO\WKRVHUHVSRQGHQWVZKRKDGÀOOHGRXWDOOWKH
TXHVWLRQVRUZKHQWKH\ZHUHFDUULHGRXWDPRQJUHVSRQGHQWVZKRKDGÀOOHGRXWDWOHDVW
KDOI WKHTXHVWLRQV
0HGLDOLWHUDF\DQGSDUHQWV·OHYHORI HGXFDWLRQ
:KHQFRQVLGHULQJPHGLDOLWHUDF\VHYHUDOYDULDEOHVWKDWFRXOGLQÁXHQFHRQH·VOHYHO
RI PHGLDOLWHUDF\FRPHWRPLQG7KHÀUVWYDULDEOH,ZRXOGOLNHWRFRQVLGHULVWKH
UHVSRQGHQWV·SDUHQWVOHYHORI HGXFDWLRQ$VSRLQWHGRXWE\*RWWIULHG´HQYLURQPHQWDO
YDULDEOHVZLWKLQWKHKRPHFRUUHODWHVLJQLÀFDQWO\ZLWKFRJQLWLYHGHYHORSPHQWµE
S0RUHVSHFLÀFDOO\FKLOGUHQIURPIDPLOLHVZLWKDKLJKHUVRFLRHFRQRPLFVWDWXV
UHFHLYHDQ´LQWHOOHFWXDOO\PRUHDGYDQWDJHRXVKRPHHQYLURQPHQWµ*RWWIULHGDS
$OWKRXJKWKHVHÀQGLQJVDSSO\VSHFLÀFDOO\WRWKHHDUO\FRJQLWLYHGHYHORSPHQWLH
infants and young children, one can surmise that these advantages continue to play a 
UROHLQDFKLOG·VFRJQLWLYHGHYHORSPHQWHYHQEH\RQGWKHVHÀUVW\HDUV,QIDFWWKHFODVVLFDO
UHVHDUFKRQWKHGHWHUPLQDQWVRI FKLOGUHQ·VDFKLHYHPHQWVFDUULHGRXWE\%ODXDQG'XQFDQ
IRXQGWKDWSDUHQWDOHGXFDWLRQDOOHYHOVGRLQÁXHQFHFKLOGUHQ·VOHYHORI HGXFDWLRQ
$GGLWLRQDOO\%RXUGLHXSURSRVHGWKHWKHRU\WKDWLI SDUHQWVSRVVHVVDODUJHDPRXQW
of  cultural capital, their children will have an advantage over other children in terms 
RI DFFHVVWRFXOWXUDOUHVRXUFHVDQGVXEVHTXHQWO\SHUIRUPEHWWHULQVFKRRO'ULHVVHQ
'RHVERUJK	&ODDVVHQ2QHRI WKHLQGLFDWRUVRI FXOWXUDOFDSLWDOLVRQH·VDFTXLUHG
OHYHORI HGXFDWLRQ%RXUGLHX&DUULQJWRQ	/XNHKHQFHRQHFRXOGDUJXH
that people who have a higher education tend to create a more stimulating environment 
which could inspire their children into adopting a more inquisitive attitude towards their 
HQYLURQPHQWZKLFKLQFOXGHVWKHPHGLD0RUHRYHUPRUHKLJKO\HGXFDWHGSDUHQWVDOVR
possess more knowledge in general and probably also about issues related to the media, 
ZKLFKWKH\FRXOGSDVVRQWRWKHLUFKLOGUHQ7KLVOHDGVWRWKHIROORZLQJK\SRWKHVLV
+7KHKLJKHUWKHOHYHORI HGXFDWLRQRI WKHSDUHQWVRI DUHVSRQGHQWWKHKLJKHU
DUHVSRQGHQW·VVFRUHRQWKHVFDOHVWKDWPHDVXUHWKHLUXQGHUVWDQGLQJRI PHGLD
SURGXFWLRQDQGWKHLUNQRZOHGJHDERXWPHGLDLQÁXHQFHRQLWVXVHUV
7KLVK\SRWKHVLVZDVWHVWHGVHSDUDWHO\IRUWKHWZRVFDOHVE\FDOFXODWLQJFRUUHODWLRQV,Q
WKLVVWXG\DÀQGLQJLVGHHPHGVLJQLÀFDQWLI S7KHDQDO\VLVVKRZHGWKDWWKH

&KDSWHU(VWDEOLVKLQJWKHUHOLDELOLW\DQGYDOLGLW\RI WKHTXHVWLRQQDLUH
K\SRWKHVLVZDVRQO\YDOLGIRUWKHTXHVWLRQVWKDWPHDVXUHGSHRSOH·VXQGHUVWDQGLQJRI 
PHGLDLQÁXHQFHRQLWVXVHUVU Q S RQHWDLOHGZKLOHLWKDGWREH
UHMHFWHGIRUWKHVFDOHWKDWDVVHVVHGSHRSOH·VNQRZOHGJHRI PHGLDSURGXFWLRQU Q
 S RQHWDLOHG,WZRXOGWKXVVHHPWKDWKLJKHUSDUHQWDOHGXFDWLRQLVRQO\
SRVLWLYHO\FRUUHODWHGWRSHRSOH·VXQGHUVWDQGLQJRI PHGLDLQÁXHQFHRQLWVXVHUVDQGQRW
WRSHRSOH·VXQGHUVWDQGLQJRI PHGLDSURGXFWLRQ:KHQRQHORRNVDWWKHFRQWHQWRI ERWK
VFDOHVWKLVÀQGLQJFDQEHH[SODLQHG.QRZOHGJHDERXWPHGLDSURGXFWLRQFHQWHUVRQWKH
VSHFLÀFSURGXFWLRQSURFHVVHVWKDWWDNHSODFHSULRUWRWKHEURDGFDVWLQJRI PHGLDFRQWHQW
7KHÀQGLQJVSUHVHQWHGDERYHVHHPWRVXJJHVWWKDWWKLVW\SHRI NQRZOHGJHLVVRVSHFLÀF
WKDWLWQHHGVWREHWDXJKW.QRZOHGJHDERXWPHGLDLQÁXHQFHRQLWVXVHUVRQWKHRWKHU
hand, centers on a kind of  knowledge that seems to be more about general social insight 
LQDQGUHÁHFWLRQDERXWKRZSHRSOHIXQFWLRQ,WVHHPVWKDWWKLVLVVRPHWKLQJWKDWSDUHQWV
FRXOGVWLPXODWHLQWKHLUFKLOGUHQWKURXJKGLVFXVVLRQVDERXWIRULQVWDQFHVRFLDOLVVXHV
0HGLDOLWHUDF\DQGOLYLQJDEURDG
When people live in a country other than their native one, they will pick up on a large 
QXPEHURI GLIIHUHQFHVEHWZHHQWKHLUFRXQWU\RI UHVLGHQFHDQGWKHLURULJLQDOKRPH
7KHVHGLIIHUHQFHVZLOOLQFOXGHWKHPHGLDLHLI WKHVHH[SDWULDWHVZDWFKWKHORFDOPHGLD
WKH\ZLOOEHOLNHO\WRREVHUYHGLIIHUHQFHVLQWKHPHGLDFRQWHQWEHWZHHQWKHWZRFRXQWULHV
$QDZDUHQHVVRI WKHVHGLIIHUHQFHVFRXOGOHDGWRDQHDVLHUDFTXLVLWLRQRI WKHNQRZOHGJH
WKDWLVUHTXLUHGWREHDZDUHRI KRZPHGLDFRQWHQWLVSURGXFHG7KHUHDVRQEHKLQG
this is that if  respondents are exposed to different media content, they will see that the 
VDPHQHZVLVSUHVHQWHGGLIIHUHQWO\3RWWHUD7KH\FRXOGKHQFHGHGXFHWKDWWKH
QHZVLVQRWMXVWDUHÁHFWLRQRI ZKDWLVRXWWKHUHEXWWKDWLWLVFUHDWHGE\SHRSOHDQG
differs depending on the social, economic, and cultural contexts in which these people 
ZRUN6XEVHTXHQWO\RQHFDQDVVXPHWKDWSHRSOHZKRKDYHOLYHGLQPXOWLSOHFRXQWULHV
will possess more knowledge regarding media production than people who have never 
PRYHGWRDGLIIHUHQWFRXQWU\
7KLVVWXG\ZDVFDUULHGRXWDPRQJUHVSRQGHQWVZKRFRPHIURPDQGKDYHOLYHGLQ
a wide variety of  countries, and the majority of  whom were, at the time of  this study, 
OLYLQJLQDFRXQWU\RWKHUWKDQWKHLURZQ7KHPDMRULW\RI WKHUHVSRQGHQWVQ KDG
OLYHGLQWZRFRXQWULHVZKLOHUHVSRQGHQWVKDGOLYHGLQWKUHHFRXQWULHVVHH7DEOH
,QDGGLWLRQZKHQDVNHGZKLFKQHZVSURJUDPVWKH\ZRXOGZDWFKVRPHRI WKH
respondents who were at that time living in a foreign country indicated that they watch 
WKHORFDOQHZV$OWKRXJKWKLVVWXG\GLGQRWFROOHFWDQ\GDWDRQWKHUHVSRQGHQWV·YLHZLQJ
behavior of  other local media content, one can assume that children of  expatriates are 
OLNHO\WREHH[SRVHGWRORFDOPHGLD
&KDSWHU(VWDEOLVKLQJWKHUHOLDELOLW\DQGYDOLGLW\RI WKHTXHVWLRQQDLUH

Table 5.1.7KHQXPEHURI FRXQWULHVWKHUHVSRQGHQWVKDYHOLYHGLQQ 
 1XPEHURI FRXQWULHVOLYHGLQ
  
2 176
 3 100
  
  
+HQFHWKHVHFRQGK\SRWKHVLVLV
+7KHPRUHFRXQWULHVDUHVSRQGHQWKDVOLYHGLQWKHKLJKHUDUHVSRQGHQW·VVFRUHRQ
WKHVFDOHWKDWPHDVXUHVKLVRUKHUXQGHUVWDQGLQJRI PHGLDSURGXFWLRQZLOOEH
7KHDQDO\VLVUHYHDOHGWKDWWKHQXPEHURI FRXQWULHVDUHVSRQGHQWKDVOLYHGLQLV
VLJQLÀFDQWO\UHODWHGWRWKDWUHVSRQGHQW·VVFRUHRQWKHVFDOHU Q S 
RQHWDLOHG5HVSRQGHQWVZKRKDYHOLYHGLQPRUHFRXQWULHVWKXVGRVLJQLÀFDQWO\EHWWHU
on the questions related to media production than respondents who have lived in fewer 
FRXQWULHV
0HGLDOLWHUDF\DQGXVLQJGLIIHUHQWPHGLDVRXUFHV
$QRWKHUYDULDEOHZKLFKLVH[SHFWHGWRLQÁXHQFHZKDWUHVSRQGHQWVNQRZDERXWPHGLD
SURGXFWLRQLVWKHXVHRI GLIIHUHQWPHGLDDVVRXUFHVIRUQHZV,I SHRSOHXVHGLIIHUHQW
media to inform themselves about the news, they will be likely to notice the difference 
in content and/or form between these different sources since the differences between 
different media are much more obvious than the difference between content of  the 
VDPHPHGLXP3RWWHUDSRLQWHGRXWWKDWPDNLQJFRPSDULVRQV´DFURVVYHKLFOHV
UHYHDOVWKHHGLWRULDOSHUVSHFWLYHVEXVLQHVVFRQVWUDLQWVDQGYLVLRQRI WKHDXGLHQFHµS
7KXVZKHQSHRSOHREVHUYHWKHVHGLIIHUHQFHVWKH\ZLOOEHOLNHO\WRHYHQWXDOO\
realize that news is shaped by the organizations and/or the people who produce 
LW$OOWKHUHVSRQGHQWVZKRDUHLQFOXGHGLQWKLVDQDO\VLVLQGLFDWHGWKDWWKH\ZDWFK
WHOHYLVLRQ$GGLWLRQDOO\WZRTXHVWLRQVLQTXLUHGDIWHUWKHUHVSRQGHQWV·XVHRI RWKHU
PHGLDTXHVWLRQVDQGVHH$SSHQGL[,WLVWKXVSRVVLEOHWRWHVWWKHDVVXPSWLRQ
formulated by Potter, namely that using media next to television is positively related 
WRRQH·VNQRZOHGJHRI WKHSURGXFWLRQRI PHGLDFRQWHQW7KLVOHDGVWRWKHIROORZLQJ
hypotheses: 
+7KHPRUHDUHVSRQGHQWXVHVWKH,QWHUQHWIRUQHZVWKHKLJKHUKLVRUKHUVFRUHZLOO
EHRQWKHVFDOHWKDWPHDVXUHVKLVRUKHUXQGHUVWDQGLQJRI PHGLDSURGXFWLRQ
+7KHPRUHDUHVSRQGHQWUHDGVWKHQHZVSDSHUIRUQHZVWKHKLJKHUKLVRUKHUVFRUH
ZLOOEHRQWKHVFDOHWKDWPHDVXUHVKLVRUKHUXQGHUVWDQGLQJRI PHGLDSURGXFWLRQ
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7KHDQDO\VLVVKRZHGWKDWWKHK\SRWKHVHVFRXOGQRWEHUHMHFWHGDQGWKDWWKHPRUHSHRSOH
use the Internet and/or read a newspaper for the news, the higher their score is on the 
TXHVWLRQVWKDWPHDVXUHWKHLUXQGHUVWDQGLQJRI PHGLDSURGXFWLRQ,QWHUQHWU Q 
S RQHWDLOHGQHZVSDSHUU Q S RQHWDLOHG
0HGLDOLWHUDF\DQGJUDGHVLQVRFLDOVWXGLHV
'LVFXVVLRQVDERXWSHRSOHDQGWKHLUXQGHUVWDQGLQJRI WKHPHGLDXVXDOO\UHIHUWRSHRSOH·V
NQRZOHGJHDERXWWKHUHDOZRUOGRUWKHZRUOGDURXQGWKHP+XVWRQ	:ULJKW%XW
ZKDWLVPHDQWE\WKLVNQRZOHGJHDQGKRZFDQLWDIIHFWPHGLDOLWHUDF\"3RWWHUD
argued that people who know more about events, places, and people in the real world, 
and whose knowledge is mainly acquired through nonmedia sources, will be more aware 
RI WKHLQDFFXUDWHSLFWXUHSUHVHQWHGE\WKHPHGLD,QDGGLWLRQSHRSOHZKRNQRZPRUH
about the world around them will also be more aware of  how institutions such as the 
PHGLDDUHVKDSHGJRYHUQHGDQGZRUN/HZLV	-KDOO\%RWKDVVXPSWLRQVUHODWHWR
NQRZOHGJHDERXWWKHSURGXFWLRQRI PHGLDFRQWHQW
Moreover, knowledge about the real world also includes an awareness of  the different 
IDFWRUVWKDWFDQVKDSHSHRSOH·VOLYHV7KRPDQDQG-ROOVH[SODLQHGWKDWHDFKSHUVRQ
has different life experiences and that these experiences contribute to how people 
GHDOZLWKFHUWDLQVLWXDWLRQV7KH\SRVLWHGWKDWDQDZDUHQHVVRI WKLVFDQKHOSSHRSOH
XQGHUVWDQGWKHGLYHUVHZD\VLQZKLFKWKHPHGLDFDQDIIHFWGLIIHUHQWDXGLHQFHPHPEHUV
7KLVDVVXPSWLRQLVFORVHO\UHODWHGWRWKHNQRZOHGJHSUHVXPHGE\WKHVFDOHWKDWPHDVXUHV
KRZPXFKSHRSOHNQRZDERXWWKHLQÁXHQFHRI WKHPHGLDRQLWVXVHUV
,WFDQEHDUJXHGWKDWNQRZOHGJHDERXWWKHUHDOZRUOGDVGHVFULEHGDERYHLVUHÁHFWHG
E\DUHVSRQGHQW·VJUDGHLQVRFLDOVWXGLHVDVHFWLRQRI WKHFXUULFXOXPZKLFKIRFXVHVRQ
WHDFKLQJDERXWWKHUHDOZRUOGDVGHVFULEHGDERYHLHVRFLDOLQVWLWXWLRQVGLIIHUHQWFXOWXUHV
DQGSHRSOHVDQGRWKHUUHODWHGWRSLFV6RFLDOVWXGLHVFDQLQFOXGHDODUJHQXPEHURI VXEMHFWV
such as history, geography, economics, psychology, anthropology, and sociology, subjects 
which not only teach students about institutions out in the real world, but also about events 
WDNLQJSODFHLQWKHSDVWRUSUHVHQWDVZHOODVDERXWGLIIHUHQWFXOWXUHVDQGSHUVSHFWLYHV
$OOWKHVFKRROVZKRSDUWLFLSDWHGLQWKLVVWXG\RIIHUHGWKH,QWHUQDWLRQDO%DFFHODXUHDWH,%
SURJUDPIRUPLGGOHDQGKLJKVFKRROVWXGHQWV7KHDLPRI WKH,%VRFLDOVWXGLHVSURJUDP
UHJDUGOHVVRI ZKLFKVXEMHFWRQHVWXGLHVLV´DFULWLFDODSSUHFLDWLRQRIDKXPDQH[SHULHQFH
DQGEHKDYLRUEWKHYDULHWLHVRI SK\VLFDOHFRQRPLFDQGVRFLDOHQYLURQPHQWVWKDWSHRSOH
LQKDELWFWKHKLVWRU\RI VRFLDODQGFXOWXUDOLQVWLWXWLRQVµ,%27KXVUHVSRQGHQWV
who do well in this class should possess more of  the kind of  knowledge needed to do well 
RQERWKVFDOHV7KLVOLQHRI UHDVRQLQJOHDGVWRWKHIROORZLQJK\SRWKHVLV
+$UHVSRQGHQW·VJUDGHLQVRFLDOVWXGLHVZLOOEHSRVLWLYHO\UHODWHGWRKLVKHUVFRUHRQ
the two scales that measure understanding of  media production and how the media 
FDQLQÁXHQFHLWVXVHUV
7KHDQDO\VLVUHYHDOHGWKDWWKHEHWWHUUHVSRQGHQWZRXOGGRLQVRFLDOVWXGLHVWKHKLJKHUKLV
RUKHUVFRUHVZRXOGEHRQWKHWZRVFDOHVXQGHUVWDQGLQJRI PHGLDSURGXFWLRQU 
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Q S RQHWDLOHGXQGHUVWDQGLQJRI PHGLDLQÁXHQFHRQLWVXVHUVU Q 
S RQHWDLOHG
0HGLDOLWHUDF\DQGDJH
,QWKHVVHYHUDODXWKRUVFRQGXFWHGUHVHDUFKLQWRKRZDSHUVRQ·VDJHFRXOGDIIHFW
WKHLUXQGHUVWDQGLQJRI WHOHYLVLRQFRQWHQWDQGSURGXFWLRQ'RUUIRULQVWDQFH
found that adults were more knowledgeable about the economics and the production 
VLGHRI WKHWHOHYLVLRQLQGXVWU\WKDQFKLOGUHQDQGDGROHVFHQWV)URPKHUUHVHDUFKVKH
also surmised that knowledge about the economic motivations that guide television 
SURGXFWLRQEHJLQVWRGHYHORSVRPHWLPHGXULQJDGROHVFHQFH+XVWRQDQG:ULJKW
FRQFOXGHGWKDWWHOHYLVLRQOLWHUDF\GHÀQHGDVXQGHUVWDQGLQJWKHFRGHVDQGIXQFWLRQV
RI IRUPRQWHOHYLVLRQSLPSURYHVZLWKDQLQFUHDVHLQFRJQLWLYHVNLOOVOLQJXLVWLF
competence, and world knowledge, all factors which generally increase as children 
SURJUHVVWKURXJKVFKRRO7KHIDFWRUVZKLFKWKHVHWZRVWXGLHVORRNHGDWUHÁHFWWKH
IDFWRUVGHVFULEHGE\WKHVFDOHWKDWPHDVXUHVSHRSOH·VXQGHUVWDQGLQJRI PHGLDSURGXFWLRQ
7KXVRQHFDQDVVXPHWKDWFKLOGUHQZKRDUHLQKLJKHUJUDGHVZLOONQRZPRUHDERXWWKH
IDFWRUVWKDWSOD\DUROHLQWKHSURGXFWLRQRI PHGLDFRQWHQW7KLVOHDGVWRWKHIROORZLQJ
hypothesis:
+7KHKLJKHUWKHJUDGHDUHVSRQGHQWLVLQWKHKLJKHUKLVRUKHUVFRUHRQWKHVFDOH
that measures understanding of  media production will be
7KHDQDO\VLVUHYHDOHGWKDWUHVSRQGHQWVLQKLJKHUJUDGHVGLGGREHWWHURQWKHTXHVWLRQV
WKDWPHDVXUHGXQGHUVWDQGLQJRI PHGLDSURGXFWLRQU Q S WKXV
FRQÀUPLQJWKHÀQGLQJVIURPWKHHDUOLHUVWXGLHV
,QVKRUWDOOK\SRWKHVHVVDYHIRURQHZHUHFRQÀUPHG,WWKXVVHHPVWKDWH[FHSWIRUWKH
UHODWLRQVKLSEHWZHHQSDUHQWV·HGXFDWLRQDQGWKHUHVSRQGHQWV·XQGHUVWDQGLQJRI PHGLD
production, the expected relations between media literacy and various independent 
YDULDEOHVKHOGWUXHIRUWKHÀQGLQJVIURPWKLVVWXG\7KLVZRXOGVXJJHVWWKDWWKH
TXHVWLRQQDLUHPHHWVWKHVWDQGDUGVIRUFRQVWUXFWYDOLGLW\DVVSHFLÀHGE\&URQEDFK
&RQWHQWYDOLGLW\
&RQWHQWYDOLGLW\KDVEHHQGHÀQHGDV´WKHGHJUHHWRZKLFKDPHDVXUHFRYHUVWKHUDQJHRI 
PHDQLQJVLQFOXGHGZLWKLQWKHFRQFHSWµ%DEELHSRUDV1XQQDOO\H[SODLQHG
LW´FRQWHQWYDOLGLW\GHSHQGVSULPDULO\RQWKHDGHTXDF\ZLWKZKLFKDVSHFLÀHGGRPDLQ
RI FRQWHQWLVVDPSOHGµS7KHÀUVWVWHSWRZDUGVHQVXULQJWKHFRQWHQWYDOLGLW\
of  the scale was taken in chapters 2 and 3, where every effort was made to ensure 
WKDWWKHPHDVXUHPHQWLQVWUXPHQWZRXOGUHÁHFWDOOWKHDVSHFWVWKDWDUHFRQVLGHUHGSDUW
RI PHGLDOLWHUDF\E\VFKRODUVLQWKHÀHOG7KHOLWHUDWXUHRYHUYLHZFUHDWHGDVFKHPDWLF
representation of  the relationship between media producers and users which captured 
DOOWKHGLIIHUHQWGHÀQLWLRQVRI PHGLDOLWHUDF\SUHVHQWLQWKHÀHOGDWWKLVWLPH,QFKDSWHU
WKHVHGLIIHUHQWDVSHFWVZHUHWKHQIXUWKHUGHÀQHGDQGRSHUDWLRQDOL]HG$OWKRXJKWKH
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measurement instrument developed in this study only measures two of  the four arrows 
WKDWPDNHXSWKHVFKHPDWLFUHSUHVHQWDWLRQLHWKHSURGXFWLRQRI PHGLDPHVVDJHVDQG
WKHLULQÁXHQFHRQPHGLDXVHUVLWGRHVPHDVXUHDOORI WKHFRQFHSWVSUHVHQWHGLQWKHÀHOG
of  media literacy that are related to these two arrows and which bear a relationship to 
WKHOLQNEHWZHHQPHGLDDQGGHPRFUDF\ZLWKWKHH[FHSWLRQRI WKHVXEDVSHFWUHJDUGLQJ
WKHGLVWLQFWLRQEHWZHHQÀFWLRQDQGQRQÀFWLRQDVH[SODLQHGLQVHFWLRQ+HQFHLQ
this respect, the measurement instrument tested in the survey can be said to meet the 
standards of  content validity in the sense that it covers the vast majority of  the meanings 
WKDWDUHSDUWRI WKHFRQFHSWRI PHGLDOLWHUDF\
In addition to determining that a measure covers the range of  meanings entailed by 
DFRQFHSW1XQQDOO\SRLQWHGRXWWKDWFRQWHQWYDOLGLW\VKRXOGDOVREHHQVXUHG
WKURXJKDSRVLWLYHH[WHUQDOUHYLHZ+HSRVLWHGSWKDWWKHUHDUHWZRVWDQGDUGV
IRUFRQWHQWYDOLGLW\ÀUVWWKHFROOHFWLRQRI LWHPVXVHGLQWKHPHDVXUHQHHGWREH
representative, and second, the methods of  test construction have to be deemed 
VHQVLEOH+HVXJJHVWHGXVLQJHLWKHUSRWHQWLDOXVHUVRI WKHWHVWRUSHRSOHLQSRVLWLRQV
of  responsibility to assess the quality of  the construction and content of  a test, thus 
GHFLGLQJZKHWKHUDTXHVWLRQQDLUHPHHWVWKHVWDQGDUGVRI FRQWHQWYDOLGLW\7KLVQRWLRQ
ZDVIXUWKHUVSHFLÀHGE\/LWZLQZKRSRLQWHGRXWWKDWFRQWHQWYDOLGLW\FDQEHVHHQ
DV´DVXEMHFWLYHPHDVXUHRI KRZDSSURSULDWHWKHLWHPVVHHPWRDVHWRI UHYLHZHUVZKR
KDYHVRPHNQRZOHGJHRI WKHVXEMHFWPDWWHUµS7KXVLQWKLVVWXG\FRQWHQWYDOLGLW\
was also assessed through an evaluation of  the questionnaire by middle and high school 
WHDFKHUVDVZHOODVFROOHJHOHFWXUHUVZKRKDGH[SHULHQFHLQWHDFKLQJDERXWWKHPHGLD
%\VHOHFWLQJWHDFKHUVZKRZRUNZLWKPHGLDHGXFDWLRQSURJUDPVWKHTXHVWLRQQDLUHZDV
HYDOXDWHGE\SHRSOHZKRKDGVRPHH[SHUWLVHUHJDUGLQJ\RXQJVWHUV·NQRZOHGJHDERXWWKH
PHGLDDQGRUODFNWKHUHRIWKHLUFRJQLWLYHGHYHORSPHQWZKHUH\RXQJSHRSOH·VLQWHUHVW
UHJDUGLQJWKHPHGLDOLHDQGZKDWFXUUHQWPHGLDHGXFDWLRQSURJUDPVORRNOLNH7KHVH
teachers were thus able to indicate whether the questionnaire developed in this study 
PDWFKHVWKHVWXGHQWV·DELOLWLHVLQWHUHVWVDQGQHHGVDVZHOODVZKHWKHULWLVLQOLQHZLWK
FXUUHQWPHGLDHGXFDWLRQSUDFWLFHV
(YDOXDWLRQIRUP
,QRUGHUWRHYDOXDWHWKHTXHVWLRQQDLUH,GHYHORSHGDQHYDOXDWLRQIRUP7KLVIRUPDVNHG
YDULRXVTXHVWLRQVDERXWWKHTXHVWLRQQDLUH7KHVHTXHVWLRQVZHUHIRUPDWWHGDFFRUGLQJWR
WKHVHPDQWLFGLIIHUHQWLDOWHFKQLTXH5\DQHWDOZKHUHWKHWHDFKHUVZHUHSUHVHQWHG
with two opposing statements, and asked to indicate with which statement they agreed 
PRUHXVLQJDÀYHSRLQWVFDOH(DFKVHWRI VWDWHPHQWVZDVDOVRDFFRPSDQLHGE\DVSDFH
ZKHUHWKHWHDFKHUVFRXOGZULWHGRZQDQ\FRPPHQWVRUVXJJHVWLRQV7KHÀUVWVHWRI 
VWDWHPHQWVDGGUHVVHGWKHOHYHORI GLIÀFXOW\RI WKHTXHVWLRQVZKHWKHURUQRWWKH\ZHUH
appropriate for the intended age group, whether the questions properly assessed if  
youngsters were critical about the media, and whether television was the logical medium 
WRFKRRVHDVWKHIRFXVRI WKLVTXHVWLRQQDLUH7KHWHDFKHUVZHUHWKHQDVNHGDVHULHVRI 
TXHVWLRQVDERXWHDFKRI WKHDVSHFWVRI PHGLDOLWHUDF\DGGUHVVHGE\WKHTXHVWLRQQDLUH3HU
DVSHFWWKH\ZHUHDVNHGLI WKH\WKRXJKWLWZDVUHOHYDQWDQGVXIÀFLHQWO\UHSUHVHQWHG$W
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the end of  the questionnaire, the teachers were asked if  they thought the questionnaire 
could succeed in assessing how critical young people are towards television, and if  they 
WKRXJKWDQ\WRSLFVVKRXOGEHLQFOXGHGWKDWZHUHPLVVLQJIURPWKHTXHVWLRQQDLUH$FRS\
RI WKHHYDOXDWLRQIRUPFDQEHIRXQGLQ$SSHQGL[
Participants
People were invited to participate in the survey through announcements regarding the 
TXHVWLRQQDLUHSXEOLVKHGLQYDULRXV'XWFKQHZVOHWWHUVDQGPDJD]LQHVGHGLFDWHGWRPHGLD
DQGRUHGXFDWLRQEHWZHHQ2FWREHUDQG0DUFK7HDFKHUVZKRZHUHLQWHUHVWHG
LQSDUWLFLSDWLQJZHUHDVNHGWRVHQGDQHPDLOWRWKHUHVHDUFKHUDIWHUZKLFKDFRS\RI 
the questionnaire and the evaluation form would be mailed to them with the request to 
PDLOLWEDFNXVLQJWKHVWDPSHGHQYHORSHLQFOXGHGLQWKHSDFNDJH,QWRWDOWHDFKHUV
SDUWLFLSDWHGPDOHIHPDOHDQGZKRGLGQRWGLYXOJHWKHLUJHQGHU%HWZHHQWKHPWKH
SDUWLFLSDQWVKDGDQDYHUDJHRI \HDUVWHDFKLQJH[SHULHQFH
In general, the following conclusions about the questionnaire can be drawn from this 
VWXG\IRUDVSHFLÀFGHVFULSWLRQRI WKHUHVSRQVHVWRWKHGLIIHUHQWTXHVWLRQVSOHDVHVHH
$SSHQGL[)LUVWRXWRI UHVSRQGHQWVIHOWWKDWWKHTXHVWLRQQDLUHZDVVXFFHVVIXO
LQPHDVXULQJKRZFULWLFDO\RXQJVWHUVDUHRI WHOHYLVLRQ$GGLWLRQDOO\WKHUHVSRQGHQWV
LQGLFDWHGWKDWDOOWKHWRSLFVFRYHUHGE\WKHTXHVWLRQQDLUHZHUHUHOHYDQWDQGVXIÀFLHQWO\
DGGUHVVHG)LQDOO\WHDFKHUVQRWHGWKDWWKHTXHVWLRQQDLUHZDVDSSURSULDWHIRUWKHDJH
JURXSLWLVLQWHQGHGIRUERWKLQWHUPVRI ODQJXDJHDQGLQWHUPVRI ÀWWLQJZLWKWKHLU
SHUVSHFWLYHRQWKHZRUOGDURXQGWKHP
4XHVWLRQVDQGFULWLFLVP
$OWKRXJKWKHYDVWPDMRULW\RI WKHFRPPHQWVLQGLFDWHGWKDWWKHWHDFKHUVZHUHFRQYLQFHG
that this questionnaire would work for the target group, and meet its goal of  measuring 
PHGLDOLWHUDF\VHYHUDODOVRUDLVHGVRPHLPSRUWDQWTXHVWLRQVDQGSRLQWVRI FULWLFLVP
)LUVWVHYHQUHVSRQGHQWVPHQWLRQHGWKDWWKH,QWHUQHWVKRXOGKDYHEHHQLQFOXGHGLQWKLV
TXHVWLRQQDLUH7KH\LQGLFDWHGWKDWWKH\IHOWWKDW\RXQJVWHUVQRZDGD\VDUHPXFKPRUH
likely to use the Internet than any other medium, and that therefore a questionnaire 
RQPHGLDOLWHUDF\VKRXOGDOVRLQFOXGHWKLVPHGLXP6HFRQGWKUHHUHVSRQGHQWVQRWHG
WKDWQRQÀFWLRQJHQUHVWKHIRFXVRI WKHTXHVWLRQQDLUHPD\QRWKDYHEHHQWKHPRVW
DSSURSULDWHFKRLFHVLQFHWKHLQWHQGHGDXGLHQFHLVPXFKPRUHOLNHO\WRZDWFKÀFWLRQ
SURJUDPV7KHUHIRUHWKHTXHVWLRQZDVUDLVHGZKHWKHURUQRWLWZRXOGKDYHPDGHPRUH
VHQVHWRLQFOXGHTXHVWLRQVDERXWÀFWLRQSURJUDPVDVZHOO)XUWKHUPRUHÀYHUHVSRQGHQWV
ZRQGHUHGLI WKHTXHVWLRQQDLUHZRXOGQRWEHWRRGLIÀFXOWIRUWKH\RXQJHVWVHJPHQW
\HDUVROGRI WKHWDUJHWJURXS+RZHYHUÀYHWHDFKHUVQRWHGWKDWZKHWKHUWKH
TXHVWLRQVZRXOGEHWRRGLIÀFXOWRUHDV\GHSHQGHGRQWKHUHVSRQGHQW·VDJHEDFNJURXQG
DQGDELOLWLHV$OOWKHUHVSRQGHQWVDJUHHGWKDWWKHTXHVWLRQVZRXOGQRWSRVHDSUREOHP
IRUUHVSRQGHQWVEHWZHHQWKHDJHVRI DQG$GGLWLRQDOO\WKHFRPPHQWZDVPDGH
WKDWWKHTXHVWLRQQDLUHVKRXOGKDYHDOVRDGGUHVVHGKRZVWXGHQWVÀQGXVHDQGHYDOXDWH
LQIRUPDWLRQ)LQDOO\WZRUHVSRQGHQWVQRWHGWKDWWKH\IHOWWKDWWKHTXHVWLRQQDLUHVKRXOG
KDYHLQFOXGHGTXHVWLRQVDERXWKRZVWXGHQWVDUHLQÁXHQFHGE\WKHPHGLDLHKRZPXFK

&KDSWHU(VWDEOLVKLQJWKHUHOLDELOLW\DQGYDOLGLW\RI WKHTXHVWLRQQDLUH
WKH\WKLQNWKHPHGLDLQÁXHQFHWKHP
7KHÀUVWSRLQW,ZRXOGOLNHWRDGGUHVVLVWKHVXJJHVWLRQWKDWWKHTXHVWLRQQDLUHPLJKW
EHWRRGLIÀFXOWIRUWKH\RXQJHUVHJPHQW\HDUVROGRI WKHLQWHQGHGDJHJURXS$V
LQGLFDWHGLQFKDSWHUWKHTXHVWLRQVXVHGLQWKHTXHVWLRQQDLUHZHUHH[WHQVLYHO\WHVWHG
DPRQJWKH\RXQJHVWUHVSRQGHQWVLQWKHÀUVWSLORWDQGYDULRXVVWHSVZHUHWDNHQWRHQVXUH
WKDWWKHTXHVWLRQVZRXOGQRWEHWRRGLIÀFXOWIRUWKLVDJHJURXSDQG\HWVWLOOGLVFULPLQDWH
EHWZHHQVWXGHQWVZLWKDKLJKDQGORZOHYHORI PHGLDOLWHUDF\7KHDQDO\VLVUHYHDOHGWKDW
QRQHRI WKHTXHVWLRQVZHUHIDUWRRGLIÀFXOWIRUWKHUHVSRQGHQWVDQGWKHUHVSRQGHQWV
WKHPVHOYHVGLGQRWLQGLFDWHWKDWWKH\WKRXJKWDQ\RI WKHTXHVWLRQVZHUHWRRKDUGHLWKHU
7KHVHÀQGLQJVZRXOGVXJJHVWWKDWDOWKRXJKWKHWHDFKHUV·ZRUULHVDUHFRPPHQGDEOHWKH\
DUHQRWDSSOLFDEOHWRWKLVTXHVWLRQQDLUH$VRQHFDQVHHIURP7DEOHWKH\RXQJHUDJH
JURXSVGRQRWSHUIRUPSRRUO\DWDOO
Table 5.2.$YHUDJHVFRUHVRQERWKVFDOHVGLYLGHGXSE\DJHJURXS3
 $JH 0HGLDSURGXFWLRQ 0HGLDLQÁXHQFHRQLWV
  scale (n)  users scale (n)
    
    
    
    
    
    
    
    
    
    
 7RWDO  
Secondly, the teachers are correct in mentioning that youngsters appreciate and 
ZDWFKÀFWLRQJHQUHVPRUHWKDQQRQÀFWLRQJHQUHV7KHLUSRLQWWKDWWKH,QWHUQHWLVD
YHU\SRSXODUPHGLXPDPRQJWKLVDJHJURXSLVDOVRDFRUUHFWDVVHVVPHQW+RZHYHU
DVH[SODLQHGLQFKDSWHUWKHGHFLVLRQWRIRFXVRQWHOHYLVLRQDQGVSHFLÀFDOO\RQQRQ
ÀFWLRQSURJUDPVZDVLQOLQHZLWKWKHIRFXVRQWKHOLQNEHWZHHQPHGLDDQGGHPRFUDF\
)XUWKHUPRUHWKHVXJJHVWLRQWKDWPHGLDOLWHUDF\DOVRLQFOXGHVNQRZLQJKRZRQHORFDWHV
and evaluates information is very accurate; these types of  questions are part of  how 
people handle the media, and this arrow was excluded after the pretests indicated the 
TXHVWLRQQDLUHKDGEHFRPHWRROHQJWK\VHHFKDSWHU0RUHRYHUWZRRI WKHWHDFKHUV
made the suggestion that the questionnaire should have included questions regarding 
\RXQJVWHUV·DZDUHQHVVRI WKHLQÁXHQFHWKHPHGLDKDYHRQWKHPVHOYHV+RZHYHUWKH
SUDFWLFDOLW\RI VXFKTXHVWLRQVLVGHEDWDEOH'XULQJWKHHDUO\VWDJHVRI WKHSUHWHVWLQJ
37KHDQVZHUVFDOHVXVHGLQWKHTXHVWLRQQDLUHUDQJHGIURPWRZLWK¶·DVWKHEHVWDQVZHUDQG¶·WKHZRUVW:KHUHQHHGHGWKHTXHVWLRQV
ZHUHUHFRGHGVRWKDWWKHDQVZHUVZRXOGPDWFKWKLVVFDOH
&KDSWHU(VWDEOLVKLQJWKHUHOLDELOLW\DQGYDOLGLW\RI WKHTXHVWLRQQDLUH

questions regarding this topic were included, but the analyses of  these pretests revealed 
that it was impossible to assess if  the answers respondents give to these questions were 
FRUUHFW7KHUHLVDIWHUDOOQRZD\RI NQRZLQJKRZWKHPHGLDLQÁXHQFHHDFKLQGLYLGXDO
UHVSRQGHQWWKHUHIRUHWKHLUDQVZHUVZRXOGEHFRPHXVHOHVV2YHUDOOWKHFULWLFLVP
and questions raised by the participants did not impair the content validity of  the 
PHDVXUHPHQWLQVWUXPHQW
5.4. Conclusion
In conclusion, this chapter has discussed which steps were taken to make sure the 
TXHVWLRQQDLUHGHYHORSHGWRPHDVXUHPHGLDOLWHUDF\LVYDOLGDQGUHOLDEOH7KHÀQGLQJV
IURPWKHDQDO\VHVVXJJHVWWKDWWKHWZRVFDOHVPDNHXSUHOLDEOHPHDVXUHPHQWLQVWUXPHQWV
,QDGGLWLRQWKHFRQVWUXFWYDOLGLW\RI WKHPHDVXUHPHQWLQVWUXPHQWZDVFRQÀUPHG
through the testing of  several hypotheses, and the content validity of  the two scales was 
HVWDEOLVKHGWKURXJKDWHDFKHUYDOLGDWLRQVWXG\
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&KDSWHU6FRUHVRQPHGLDOLWHUDF\DQGVRPHRI 
its correlates 
%DVHGRQWKHUHVXOWVSUHVHQWHGLQWKHSUHYLRXVFKDSWHULWLVSRVVLEOHWRFRQFOXGHWKDWWKH
instrument developed to measure media literacy is reliable and valid enough that the data 
collected using the questionnaire can be utilized for further research into the concept 
RI PHGLDOLWHUDF\6XEVHTXHQWO\WKLVFKDSWHUZLOOEHGHGLFDWHGWRGUDZLQJFRQFOXVLRQV
about how the respondents performed on the two scales that focus on media production 
DQGWKHLQÁXHQFHRI WKHPHGLDRQLWVXVHUVDQGZKLFKIDFWRUVDIIHFWRQH·VSHUIRUPDQFH
RQERWKVFDOHV+HQFHWKLVFKDSWHUSURYLGHVLQVLJKWLQWRWKHXVHIXOQHVVRI WKH
questionnaire, that is, it demonstrates how the results from the questionnaire could be 
XVHGE\HGXFDWRUVLQIXWXUHSURMHFWVWRPDNHVWDWHPHQWVDERXWWKHUHVSRQGHQWV·OHYHORI 
XQGHUVWDQGLQJRI PHGLDSURGXFWLRQDQGLQÁXHQFHRQLWVXVHUV$GGLWLRQDOO\WKLVFKDSWHU
provides a starting point for further research by providing some tentative insight into 
ZKLFKIDFWRUVLQÁXHQFHRQH·VXQGHUVWDQGLQJRI PHGLDSURGXFWLRQDQGLQÁXHQFHRQLWV
XVHUV
$VGHVFULEHGLQFKDSWHUWKHPHDVXUHPHQWLQVWUXPHQWIRFXVHGRQWZRRI WKHIRXU
DUURZVSUHVHQWHGLQ)LJXUHQDPHO\WKHSURGXFWLRQRI PHGLDPHVVDJHVDQGWKH
LQÁXHQFHRI PHGLDFRQWHQWRQLWVXVHUV7KHVHDUURZVUHIHUWRVHSDUDWHDQGGLVWLQFW
SDUWVRI PHGLDOLWHUDF\DQGWKH\HDFKPDNHXSDVHSDUDWHVFDOH+HQFHWKHWZRVHWVRI 
TXHVWLRQVWKDWIRUPWKHWZRVFDOHVZLOOEHDQDO\]HGDQGGLVFXVVHGVHSDUDWHO\,QWKLV
FKDSWHU,ZLOOÀUVWGLVFXVVKRZWKHUHVSRQGHQWVVFRUHGRQWKHVHWZRVFDOHV1H[W,ZLOO
describe the results of  the multiple regression analysis used to determine which factors 
DUHUHODWHGWRRQH·VSHUIRUPDQFHRQERWKVFDOHV
6FRUHVRQPHGLDOLWHUDF\
,QWKLVVHFWLRQ,ZLOOÀUVWGLVFXVVKRZWKHUHVSRQGHQWVVFRUHGRQWKHWZRVFDOHVWKDW
PDNHXSWKHPHDVXUHPHQWLQVWUXPHQW:KHQXVLQJWKLVTXHVWLRQQDLUHLQDFODVVURRP
setting, educators will most likely be interested in which aspects of  media literacy their 
VWXGHQWVNQRZOLWWOHDERXWDQGWKRVHDVSHFWVRQZKLFKWKH\DUHZHOOLQIRUPHGWKHUHIRUH
,ZLOODOVRH[DPLQHWKHYDULDWLRQLQUHVSRQGHQWV·XQGHUVWDQGLQJRI WKHGLIIHUHQWDVSHFWV
RI PHGLDOLWHUDF\
)LJXUHVDQGVKRZWKHDYHUDJHVFRUHDQGGLVWULEXWLRQRQHDFKRI WKHTXHVWLRQV
SHUVFDOH
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Figure 6.1.$YHUDJHVFRUHVPLQLPXP PD[LPXP DQGFRQÀGHQFHLQWHUYDOVRQWKHYDULRXV
TXHVWLRQVWKDWPDNHXSWKHVFDOHIRUPHGLDSURGXFWLRQVHHOHJHQGIRUTXHVWLRQV
&KDSWHU6FRUHVRQPHGLDOLWHUDF\DQGVRPHRI LWVFRUUHODWHV
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Legend
4 6RPHWHOHYLVLRQVWDWLRQVGRQRWKDYHWRPDNHDSURÀW
4D :KLFKRI WKHIROORZLQJDFWLYLWLHVDOZD\VKDSSHQZKHQUHSRUWHUVSXWWRJHWKHUDQHZVVWRU\
²7DONWRDOOWKHSHRSOHLQYROYHGLQWKHHYHQW
4 0DNLQJWKH1HZV$FWLRQTXHVWLRQZKHUHWKHUHVSRQGHQWVKDGWRPDWFKRQHRI WZRSLFWXUHV
with a statement from the news and explain their choice
4 $UHSRUWHU·VUHOLJLRXVEHOLHIVFRXOGLQÁXHQFHZKDWWKHQHZVVWRULHVORRNOLNHWKDWVKHPDNHV
4 :KHWKHUDQHZVUHSRUWHULV\RXQJRUROGWKHQHZVVWRULHVVKHPDNHVZLOOEHWKHVDPH
4 $UHSRUWHU·VSROLWLFDOEHOLHIVFDQLQÁXHQFHKRZVKHSUHVHQWVDQHZVVWRU\
4 7KHGHVFULSWLRQRI DQHYHQWRQWKHQHZVLVFRPSOHWH
4 5HSRUWHUVRIWHQWXUQHYHQWVLQWRVWRULHV
4 7KHVWRULHV\RXVHHRQWKHQHZVDUHDERXWWKHRQO\LPSRUWDQWHYHQWVWKDWWRRNSODFHWKDWGD\
4 7HOHYLVLRQQHZVSUHVHQWVDFRPSOHWHSLFWXUHRI ZKDWLVJRLQJRQLQWKHZRUOG
4 6RPHWLPHVGRFXPHQWDULHVXVHDFWRUV
4E :KLFKRI WKHIROORZLQJDFWLYLWLHVDOZD\VKDSSHQZKHQUHSRUWHUVSXWWRJHWKHUDQHZVVWRU\
– Make a decision on whether or not to run the story
4 7KHQHZVLVÀOPHGEHIRUHDOLYHVWXGLRDXGLHQFH
4 :KHWKHUDWHOHYLVLRQVWDWLRQKDVWRPDNHPRQH\RII LWVSURJUDPVRUQRWZLOOQHYHULQÁXHQFHWKH
kind of  news programs it makes
4F :KLFKRI WKHIROORZLQJDFWLYLWLHVDOZD\VKDSSHQZKHQUHSRUWHUVSXWWRJHWKHUDQHZVVWRU\
²+HDUIURPWKHHGLWRUVKRZORQJWKHLUVWRU\LVDOORZHGWREH
4 ,QWDONVKRZVVRPHHYHQWVDUHVWDJHG
4 1HZVVWDWLRQVFDQEHGLIIHUHQWLQKRZWKH\SUHVHQWDVWRU\EHFDXVHRI GLIIHUHQFHVLQWKHLU
political preference
4 )LOPLQJ7HFKQLTXHV$FWLRQTXHVWLRQZKHUHUHVSRQGHQWVKDGWRGHVFULEHWKHWHFKQLFDOGLIIHUHQFH
between two identical shots
4 :KHQDQHYHQWLVSUHVHQWHGRQWKHQHZVLWORRNVWKHVDPHDVZKHQ\RXZHUHWKHUHDQGVDZLW
yourself
4 :KHQQHZVUHDGHUVUHDGWKHQHZVQRRWKHU79HPSOR\HHVDUHLQWKHVWXGLR
4 (YHU\WHOHYLVLRQVWDWLRQZLOOSUHVHQWQHZVRQ,VODPLQWKHVDPHZD\
4 1HZVDERXWJD\PDUULDJHVLVSUHVHQWHGLQWKHVDPHZD\LQGLIIHUHQWFRXQWULHV
4 1HZVURXQGLVDQHZVSURJUDPIRU\RXQJFKLOGUHQ
When news reporters make a news story for Newsround, the stories will be presented 
GLIIHUHQWO\WKDQZKHQWKH\DUHPDGHIRUWKHUHJXODUQHZV
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Figure 6.2.$YHUDJHVFRUHVPLQLPXP PD[LPXP DQGFRQÀGHQFHLQWHUYDOVRQWKHYDULRXV
TXHVWLRQVWKDWPDNHXSWKHVFDOHIRUPHGLDLQÁXHQFHRQLWVXVHUVVHHOHJHQGIRUTXHVWLRQV
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Legend
4 /HW·VVD\WKHJRYHUQPHQWLVFRQVLGHULQJDSURSRVDOIRUDQHZODZ
If  several popular talk show hosts call this proposal ridiculous, this proposal has a smaller 
chance to be made into a law
4 7HOHYLVLRQFDQLQÁXHQFHZKHWKHUPHQDQGZRPHQVKDUHFKRUHVLQWKHKRPH
4 7KHZD\LQZKLFKVWRULHVDERXWPDUULDJHDUHSUHVHQWHGLQWKHQHZVFDQFKDQJHKRZSHRSOH
behave when they are married
4 7HOHYLVLRQLQÁXHQFHVKRZFKLOGUHQEHWZHHQWKHDJHVRI DQGWUHDWWKHLUSDUHQWV
4 7HOHYLVLRQLQÁXHQFHVZKDW\RXQJSHRSOHZHDUWRSDUWLHV
4 'LIIHUHQFHVLQWHOHYLVLRQFRQWHQWLVRQHRI WKHUHDVRQVZK\SHRSOHLQGLIIHUHQWFRXQWULHVWKLQN
differently about issues such as gay marriages
4 7HOHYLVLRQKDVVRPHWKLQJWRGRZLWKKRZ\RXQJSHRSOHWKLQNDERXWGUXJV
4 3HRSOHZLWKDORZHUHGXFDWLRQZLOOXQGHUVWDQGWKHQHZVMXVWDVZHOODVSHRSOHZLWKDKLJKHU
education
4 %HFDXVHWKH\ZDQWWRNQRZZKLFKLVVXHVDUHFRQVLGHUHGLPSRUWDQWSROLWLFLDQVNHHSDQH\HRQ
talk shows that discuss current events
4 7HOHYLVLRQLQÁXHQFHVKRZSHRSOHEHKDYHZKHQWKH\GHPRQVWUDWHDJDLQVWVRPHWKLQJWKDWLV
important to them
4 7HOHYLVLRQSOD\VDUROHLQWKHSROLWLFDOSDUW\SHRSOHZRXOGYRWHIRU
4 7HOHYLVLRQLQÁXHQFHVZKLFKSUHVLGHQWLDOFDQGLGDWHZLQVWKH86HOHFWLRQV
4 3HRSOHZKROLYHLQWKHFLW\UHDFWWKHVDPHWRQHZVDERXWWKHPDGFRZGLVHDVHDVSHRSOHZKROLYH
in the countryside
4 7KHUHDUHGLIIHUHQWUHDVRQVZK\SHRSOHZDWFKWHOHYLVLRQ6RPHWLPHV\RXKDYHWRZDWFKD
SURJUDPIRUVFKRRO6RPHWLPHV\RXZDWFKDSURJUDPEHFDXVH\RXZDQWWR
:KHQ\RXZDWFKDQHZVSURJUDPEHFDXVH\RXKDYHWRIRUVFKRRO\RX·OOKDYHDGLIIHUHQWRSLQLRQ
of  the program than when you watch it because you want to
4 &KLOGUHQZKRZDWFKWKHQHZVNQRZPRUHDERXWSROLWLFVWKDQFKLOGUHQZKRGRQRWZDWFKWKH
news
4 7KHQHZVFDQGHWHUPLQHKRZSHRSOHWKLQNDERXW,UDTLV
4 79LQÁXHQFHVKRZSHRSOHWKLQNDERXWDSROLWLFDOOHDGHU
4 3HRSOHXVHWKHH[SUHVVLRQVWKDWDUHXVHGLQWHOHYLVLRQSURJUDPVVXFKDVWKHQHZVDQGWDONVKRZV
4 6RPHWLPHVWHOHYLVLRQSURJUDPVPDNHSHRSOHXSVHW
When people are upset, they remember the program better than people who are not upset
4 7HOHYLVLRQQHZVFDQFKDQJHKRZSHRSOHIHHODERXWDSUHVLGHQWLDOFDQGLGDWH
4 6RPHSHRSOHUHDOO\JHWLQWRDVKRZWKH\ZDWFKRQWHOHYLVLRQ7KH\UHODWHWRWKHFKDUDFWHUVRQ
WKHVKRZDQGZKDWKDSSHQVWRWKHP7KHVHSHRSOHDUHPRUHOLNHO\WREHLQÁXHQFHGE\WKHVH
characters than people who do not care about them
4 7HOHYLVLRQFDQLQÁXHQFHSHRSOH·VRSLQLRQVRI LVVXHVVXFKDVSROLWLFV+,9PHGLFDWLRQGUXJ
abuse, and the Middle East
4 3HRSOH·VLGHDVDERXWSROLWLFVFDQEHLQÁXHQFHGE\WHOHYLVLRQSURJUDPV
4 7HOHYLVLRQQHZVFDQVFDUHSHRSOH
4 7HOHYLVLRQQHZVVRPHWLPHVPDNHVSHRSOHDQJU\
4 7HOHYLVLRQRQO\LQÁXHQFHVYHU\\RXQJFKLOGUHQ
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6.1.1 Comparing the two scales
$QDO\VLVUHYHDOHGWKDWRQDYHUDJHWKHUHVSRQGHQWVVFRUHGEHWWHURQWKHVFDOHWKDW
PHDVXUHGWKHLUXQGHUVWDQGLQJRI PHGLDLQÁXHQFHWKDQWKH\GLGRQWKHVFDOHUHJDUGLQJ
WKHLUNQRZOHGJHRI PHGLDSURGXFWLRQ2QO\UHVSRQGHQWVRURI WKH
UHVSRQGHQWVJRWRI WKHTXHVWLRQVUHJDUGLQJWKHSURGXFWLRQRI PHGLDFRQWHQWULJKW
ZKLOHUHVSRQGHQWVRUDQVZHUHGRI WKHTXHVWLRQVRQPHGLDLQÁXHQFH
RQLWVXVHUVFRUUHFWO\LHWKH\VFRUHGHLWKHUD¶·RUD¶·,QDGGLWLRQUHJDUGLQJWKH
TXHVWLRQVWKDWPHDVXUHGWKHUHVSRQGHQWV·XQGHUVWDQGLQJRI PHGLDSURGXFWLRQRQ
DYHUDJHWKHUHVSRQGHQWVJRWRI WKHTXHVWLRQVULJKWZKLOHUHVSRQGHQWV
DQVZHUHGDQDYHUDJHRI RI WKHTXHVWLRQVRQPHGLDLQÁXHQFHRQLWVXVHUV
FRUUHFWO\$SSHQGL[VKRZVDQRYHUYLHZRI WKHVFRUHVSHUTXHVWLRQ3OHDVHVHH7DEOH
IRUPRUHLQIRUPDWLRQRI KRZWKHUHVSRQGHQWVGLGRQERWKVFDOHV
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Table 6.1.'LVWULEXWLRQRI FRUUHFWDQVZHUVLHTXHVWLRQVZKHUHUHVSRQGHQWVDQVZHUHGHLWKHU¶·RU¶·
4XHVWLRQVUHJDUGLQJPHGLD 4XHVWLRQVUHJDUGLQJPHGLDLQÁXHQFHRQ
 SURGXFWLRQTXHVWLRQV LWVXVHUVTXHVWLRQV
1XPEHURI  1XPEHURI  &XPXODWLYH 1XPEHURI  1XPEHURI  &XPXODWLYH
correctly respondents percentage correctly respondents percentage
answered     answered
questions   questions  
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$SDLUHGVDPSOHVWWHVWVKRZHGWKDWWKHGLIIHUHQFHEHWZHHQWKHDYHUDJHVFRUHVRQ
PHGLDSURGXFWLRQDQGWKHDYHUDJHVFRUHVRQWKHLQÁXHQFHRI WKHPHGLDRQLWVXVHUVZDV
VLJQLÀFDQWW S U $FRUUHODWLRQDQDO\VLVVKRZHGWKDWWKHVFRUHV
RQWZRVFDOHVZHUHVLJQLÀFDQWO\UHODWHGU Q S ZKLFKLQGLFDWHVWKDWLI 
the respondents did well on one of  the scales, they were more likely to do well on the 
RWKHUVFDOHDVZHOO

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6.1.2 Comparing scores on the different aspects
7KHPHDVXUHPHQWLQVWUXPHQWGHYHORSHGLQWKLVVWXG\LVLQWHQGHGWREHXVHGLQVFKRROV
DQGDQRWKHUÀQGLQJWKDWHGXFDWRUVPLJKWEHLQWHUHVWHGLQZRXOGEHZKHWKHUWKHUHZDV
DQ\YDULDWLRQLQWKHUHVSRQGHQWV·XQGHUVWDQGLQJRI GLIIHUHQWDVSHFWVRI PHGLDSURGXFWLRQ
DQGLQÁXHQFH7KLVLQIRUPDWLRQFRXOGEHXVHGWRHYDOXDWHZKLFKDUHDVRI PHGLD
SURGXFWLRQDQGWKHLQÁXHQFHRI WKHPHGLDRQLWVXVHUVZDUUDQWH[WUDRUOHVVDWWHQWLRQLQ
PHGLDHGXFDWLRQSURJUDPV+HQFH,DVVHVVHGLI WKHUHZHUHFHUWDLQDUHDVRI PHGLDOLWHUDF\
that the respondents, on average, knew very little about, and if  there were areas on 
ZKLFKWKH\ZHUHYHU\ZHOOLQIRUPHG7RWKDWHQG,ORRNHGDWWKRVHTXHVWLRQVRQZKLFK
the respondents, as a group, did very well and the questions where the respondents 
SHUIRUPHGSRRUO\7ZRFULWHULDZHUHXVHGWRDVVHVVDUHVSRQGHQW·VSHUIRUPDQFHRQ
WKHTXHVWLRQV4XHVWLRQVZKHUHWKHUHVSRQGHQWVGLGYHU\ZHOOZHUHGHÀQHGDVWKRVH
TXHVWLRQVZHUHDWOHDVWRI WKHUHVSRQGHQWVJDYHDSHUIHFWDQVZHUWKXVVFRULQJ
D¶·4XHVWLRQVZHUHWKHUHVSRQGHQWV·SHUIRUPDQFHZDVDVVHVVHGDVSRRUZHUHWKRVH
questions were the majority of  the respondents got the question completely wrong, 
RUDOLWWOHZURQJLHZKHUHDWOHDVWRI WKHUHVSRQGHQWVVFRUHGD¶·RUD¶·7KH
reason why the calculation to decide whether students did very well is more stringent 
than the calculation used to determine if  they did poorly is that it is more prudent to 
XQGHUHVWLPDWHRQH·VNQRZOHGJHRI DQDVSHFWRI PHGLDSURGXFWLRQRULQÁXHQFHRQLWV
XVHUVWKDQWRRYHUHVWLPDWHLW$IWHUDOOWKHGHFLVLRQWRH[FOXGHDQDVSHFWIURPDPHGLD
education program weighs heavier and could have more negative consequences than the 
GHFLVLRQWRLQFOXGHVRPHWKLQJWKHVWXGHQWVPLJKWSRVVLEO\DOUHDG\EHDZDUHRI6RLI 
RUPRUHRI WKHUHVSRQGHQWVDUHDEVROXWHO\SHUIHFWO\DZDUHRI DVSHFLÀFDVSHFWRI PHGLD
SURGXFWLRQRUWKHLQÁXHQFHRI PHGLDFRQWHQWRQLWVXVHUVRQHFDQEHIDLUO\FHUWDLQWKDW
WKHUHUHDOO\LVQRUHDVRQWRLQFOXGHWKLVDVSHFWLQDPHGLDHGXFDWLRQSURJUDP2QWKH
other hand, if  the majority of  the respondents show just some doubts regarding a certain 
TXHVWLRQWKLVFRXOGEHDQLQGLFDWLRQWKDWWKLVDUHDRI PHGLDSURGXFWLRQRULQÁXHQFH
UHTXLUHVH[WUDDWWHQWLRQLQDPHGLDHGXFDWLRQSURJUDP
6FRUHV0HGLDSURGXFWLRQ
Regarding the questions that assessed media production, three conclusions can be drawn 
DERXWWKHUHVSRQGHQWV·OHYHORI XQGHUVWDQGLQJ7KHKLJKVFRUHVRQVHYHUDOTXHVWLRQV
OHDGWRWKHÀUVWFRQFOXVLRQWKDWWKHUHVSRQGHQWVDUHZHOOLQIRUPHGDERXWWKHIDFWWKDW
WKHUHDUHIDFWRUVRXWVLGHRI WKHQHZVWKDWZLOOLQÁXHQFHZKDWWKHQHZVORRNVOLNH7KH
UHVXOWVVKRZWKDWWKHUHVSRQGHQWVZHUHHVSHFLDOO\ZHOOLQIRUPHGDERXWKRZWKHVRFLDO
FXOWXUDOFRQWH[WRI WHOHYLVLRQSURGXFWLRQFDQLQÁXHQFHLWVFRQWHQWDQGWKH\DOVRVHHPHG
WREHYHU\DZDUHRI WKHLQÁXHQFHH[HUWHGE\WKHSUHVXPHGLQWHUHVWVDQGDELOLWLHVRI 
DSURJUDP·VWDUJHWDXGLHQFH5HJDUGLQJWKHVRFLDOFXOWXUDOFRQWH[WRI SURGXFWLRQWKH
UHVSRQGHQWVGLGYHU\ZHOORQWZRTXHVWLRQVWKDWPHDVXUHWKHDZDUHQHVVRI WKHLQÁXHQFH
H[HUWHGE\WKLVFRQWH[W7KHÀUVWTXHVWLRQLVTXHVWLRQZKLFKUHDGV´1HZVDERXWJD\
PDUULDJHVLVSUHVHQWHGLQWKHVDPHZD\LQGLIIHUHQWFRXQWULHVµVHH$SSHQGL[+HUH
RI WKHUHVSRQGHQWVNQHZIRUFHUWDLQWKDWQHZVUHJDUGLQJJD\PDUULDJHVZRXOGEH
SUHVHQWHGGLIIHUHQWO\LQGLIIHUHQWFRXQWULHVVFRULQJDSHUIHFW7KHVHFRQGTXHVWLRQ
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QXPEHUUHDG´(YHU\WHOHYLVLRQVWDWLRQZLOOSUHVHQWQHZVRQ,VODPLQWKHVDPHZD\µ
NQHZWKDWWKLVLVQRWWUXHDQGVFRUHGD$QRWKHUFRQWH[WXDOIDFWRUZKLFK
LQÁXHQFHVZKDWWKHQHZVORRNVOLNHDUHWKHHFRQRPLFDVSHFWVRI WHOHYLVLRQSURGXFWLRQ
7KHUHVSRQGHQWVVHHPHGWREHHVSHFLDOO\ZHOOLQIRUPHGDERXWKRZWKHDXGLHQFHWKDW
WKHQHZVSURJUDPLVDLPHGDWFDQLQÁXHQFHWKHFRQWHQWRI WKDWSURJUDPDVLQGLFDWHG
E\WKHLUVFRUHVRQTXHVWLRQ7KLVTXHVWLRQUHDGV´1HZVURXQGLVDQHZVSURJUDPIRU
\RXQJFKLOGUHQ:KHQQHZVUHSRUWHUVPDNHDVWRU\IRU1HZVURXQGWKHVWRULHVZLOOEH
SUHVHQWHGGLIIHUHQWO\WKDQZKHQWKH\DUHPDGHIRUWKHUHJXODUQHZVµRI WKH
UHVSRQGHQWVVFRUHGDDQGZHUHDEVROXWHO\FRQYLQFHGWKDWVWRULHVZRXOGEHSUHVHQWHGLQ
DGLIIHUHQWPDQQHU
7KHVHFRQGFRQFOXVLRQLVWKDWWKHUHVXOWVUHJDUGLQJWKHUHVSRQGHQWV·XQGHUVWDQGLQJ
of  the production procedures are mixed; it seems that the respondents know a little 
DERXWWKHYHU\SUDFWLFDOVLGHRI WHOHYLVLRQSURGXFWLRQEXWFRXOGGHÀQLWHO\XVHPRUH
LQIRUPDWLRQDERXWWKHSURFHGXUHVWKDWVKDSHWKHDFWXDOFRQWHQWRI WKHQHZV7KH
respondents did very well on a question that was focused on the practical codes and 
FRQYHQWLRQVRI SURGXFWLRQQDPHO\TXHVWLRQ´:KHQQHZVUHDGHUVUHDGWKHQHZVQR
RWKHU79VWDWLRQHPSOR\HHVDUHLQWKHVWXGLRµ+HUHRI WKHUHVSRQGHQWVVFRUHG
DSHUIHFW+RZHYHUWKLVTXHVWLRQLVEXWRQHRI WKHPDQ\WKDWWHVWHGWKHUHVSRQGHQWV·
awareness of  the production procedures used by television programs, yet it is the 
RQO\RQHRQZKLFKWKH\GLGYHU\ZHOO&RQYHUVHO\WZRRWKHUTXHVWLRQVWKDWDVVHVVHG
WKHUHVSRQGHQWV·XQGHUVWDQGLQJRI WKHSURFHGXUHVWKDWSUHFHGHDQGVKDSHWKHQHZV
EURDGFDVWUHFHLYHGIDLUO\ORZVFRUHV)LUVWTXHVWLRQDZKLFKUHDGV´UHSRUWHUVWDONWRDOO
WKHSHRSOHLQYROYHGLQWKHHYHQWµ+HUHRI WKHUHVSRQGHQWVGLGQRWNQRZWKDW
UHSRUWHUVGRQRWWDONWRHYHU\RQHLQYROYHGLQWKHHYHQWVSUHVHQWHGRQWKHQHZV6HFRQG
TXHVWLRQDVNVUHVSRQGHQWVWRFRPSDUHIRXUVHWVRI VWLOOV(DFKVHWLVVLPLODUH[FHSW
IRURQHWHFKQLFDOIHDWXUHDQGWKHUHVSRQGHQWVZHUHDVNHGWRLGHQWLI\WKLVIHDWXUH2Q
DYHUDJHRI WKHUHVSRQGHQWVGLGQRWDQVZHUWKLVTXHVWLRQFRUUHFWO\$VKDVEHFRPH
apparent from this brief  discussion of  merely a few of  the questions that address 
SURGXFWLRQSURFHGXUHVWKLVLVDQDVSHFWRI PHGLDOLWHUDF\WKDWLVYHU\GLYHUVH,WDSSHDUV
WKDWWKHUHVSRQGHQWVNQRZPRUHDERXWWKHSUDFWLFDOVLGHRI WHOHYLVLRQSURGXFWLRQLH
ZKRLVLQWKHVWXGLRZKHQWKHQHZVLVVKRWWKDQWKH\GRRI WKHSURFHGXUHVWKDWKHOS
VKDSHWKHFRQWHQWRI DQHZVEURDGFDVWLHWKHFRQVXOWDWLRQRI VRXUFHVDQGWKHVHOHFWLRQ
RI LPDJHV
7KHWKLUGFRQFOXVLRQWKDWFDQEHGUDZQLVWKDWWKHUHVSRQGHQWVLQWKLVVWXG\FRXOGDOVR
EHQHÀWIURPDPHGLDHGXFDWLRQSURJUDPWKDWIRFXVHVRQWKHGLVWLQFWLRQEHWZHHQSURÀW
DQGQRQSURÀWWHOHYLVLRQVWDWLRQV7KHUHVXOWVIURPWKLVVWXG\VKRZWKDWWKHUHVSRQGHQWV
DUHEDUHO\DZDUHRI WKHH[LVWHQFHRI SXEOLFQRQSURÀWWHOHYLVLRQVWDWLRQV7KHRQH
TXHVWLRQWKDWDGGUHVVHVWKLVLVVXHZDVTXHVWLRQZKLFKUHDGV´6RPHWHOHYLVLRQVWDWLRQV
GRQRWKDYHWRPDNHDSURÀWµDQVZHUWKHTXHVWLRQLQFRUUHFWO\
6FRUHV7KHLQÁXHQFHRI WKHPHGLDRQLWVXVHUV
,WLVSRVVLEOHWRGUDZRQHFRQFOXVLRQEDVHGRQWKHUHVSRQGHQWV·VFRUHVRQWKH
TXHVWLRQVWKDWDGGUHVVWKHXQGHUVWDQGLQJRI PHGLDLQÁXHQFHRQLWVXVHUVDQGWKDWLV
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WKDWUHVSRQGHQWVDUHYHU\DZDUHRI WKHLQÁXHQFHWKDWWHOHYLVLRQFRQWHQWFDQKDYHRQD
SHUVRQ·VHPRWLRQV0RUHRYHUWKHUHVSRQGHQWVDOVRUHDOL]HWKDWWKHHPRWLRQVDYLHZHU
H[SHULHQFHVZKLOHZDWFKLQJWHOHYLVLRQZLOODIIHFWKRZPXFKWKH\DUHLQÁXHQFHGE\WKDW
SURJUDP7KLVFRQFOXVLRQLVEDVHGRQWKHVFRUHVRQWKUHHTXHVWLRQV)LUVWTXHVWLRQ
ZKLFKUHDGV´WHOHYLVLRQQHZVVRPHWLPHVPDNHVSHRSOHDQJU\µ+HUHRI WKH
UHVSRQGHQWVZHUHDEVROXWHO\FRQYLQFHGWKDWWKLVLVWUXHVFRULQJDSHUIHFW6HFRQG
TXHVWLRQUHDGV´WHOHYLVLRQQHZVFDQVFDUHSHRSOHµZKHUHRI WKHUHVSRQGHQW
VFRUHGD7KHWKLUGTXHVWLRQTXHVWLRQUHDGV´6RPHSHRSOHUHDOO\JHWLQWRDVKRZ
WKH\ZDWFKRQWHOHYLVLRQ7KH\UHODWHWRWKHFKDUDFWHUVRQWKLVVKRZDQGZKDWKDSSHQVWR
WKHP7KHVHSHRSOHDUHPRUHOLNHO\WREHLQÁXHQFHGE\WKHVHFKDUDFWHUVWKDQSHRSOHZKR
GRQRWFDUHDERXWWKHPµ+HUHDWRWDORI VFRUHGDSHUIHFW
)XUWKHUPRUHWKHUHVSRQGHQWVGLGYHU\ZHOORQWZRRWKHUTXHVWLRQVQDPHO\KRZ
PXFKSHRSOH·VLGHDVDERXWSROLWLFVDUHLQÁXHQFHGE\WHOHYLVLRQTXHVWLRQRI 
WKHUHVSRQGHQWVVFRUHGDDQGZKHWKHUWHOHYLVLRQRQO\LQÁXHQFHVYHU\\RXQJFKLOGUHQ
TXHVWLRQRI WKHUHVSRQGHQWVVFRUHGDEXWLWLVQRWSRVVLEOHWRLQIHUDQ\
JHQHUDOFRQFOXVLRQVEDVHGRQWKHVHÀQGLQJV%RWKTXHVWLRQVWRXFKXSRQGLIIHUHQWLVVXHV
QDPHO\WKHH[WHQWWRZKLFKWHOHYLVLRQFDQLQÁXHQFHRQH·VRSLQLRQDQGWKHIDFWRUVZKLFK
GHWHUPLQHKRZPXFKWHOHYLVLRQFDQLQÁXHQFHDSHUVRQ9DULRXVRWKHUTXHVWLRQVDOVR
DGGUHVVWKHVDPHLVVXHVDQGWKHUHVSRQGHQWV·VFRUHVZHUHQRWH[FHSWLRQDOO\KLJKRQ
WKRVH7KHUHIRUHLWLVLPSRVVLEOHWRFRQFOXGHWKDWUHVSRQGHQWVDUHZHOOLQIRUPHGDERXW
these issues, and any media education program would probably do well to address these 
DVSHFWVRI PHGLDOLWHUDF\DQ\ZD\
)DFWRUVLQÁXHQFLQJWKHOHYHORI PHGLDOLWHUDF\
7RGDWHOLWWOHUHVHDUFKKDVIRFXVHGRQDVFHUWDLQLQJWKHUHODWLRQVKLSEHWZHHQPHGLD
OLWHUDF\DQGRWKHUYDULDEOHV6RPHRI WKLVUHVHDUFKZKLFKFHQWHUHGRQWKHUHODWLRQVKLS
between understanding the production of  media content and age, exposure to 
YDULRXVPHGLDFRQWHQWDQGWKHXVDJHRI GLIIHUHQWPHGLDZDVGLVFXVVHGLQFKDSWHU
$GGLWLRQDOO\3RWWHUDVSHFXODWHGRQWKHSRVVLEOHOLQNVEHWZHHQPHGLDOLWHUDF\DQG
NQRZOHGJHRI WKHUHDOZRUOGPHGLDOLWHUDF\DQGDSHUVRQ·VFRJQLWLYHDELOLWLHVDVZHOODV
PHGLDOLWHUDF\DQGWKHXVHRI GLIIHUHQWVRXUFHVRI LQIRUPDWLRQ+HDUJXHGWKDWLI SHRSOH
KDYHDZHOOGHYHORSHGXQGHUVWDQGLQJRI WKHZRUOGDURXQGWKHPWKH\VKRXOGEHPRUH
PHGLDOLWHUDWH$GGLWLRQDOO\3RWWHUUHDVRQHGWKDWWKHJUHDWHURQH·VFRJQLWLYHDELOLWLHVWKH
more likely one is to possess the skills and competencies necessary to be deemed media 
OLWHUDWH)XUWKHUPRUH3RWWHUFODLPHGWKDWFRPSDULQJPHGLDFRQWHQWZRXOGDLGSHRSOH
LQVHHLQJWKHFRQVWUXFWHGQDWXUHRI WKHPHGLD7KLVVHFWLRQDLPVWRHODERUDWHRQWKLV
VSHFXODWLRQE\IXUWKHULQYHVWLJDWLQJWKRVHIDFWRUVDQGWKHLUUHODWLRQVKLSWRDUHVSRQGHQW·V
VFRUHRQPHGLDOLWHUDF\7RWKDWHQGDQXPEHURI TXHVWLRQVUHJDUGLQJPHGLDXVH
SHUVRQDOFKDUDFWHULVWLFVDQGVFKRROUHODWHGRUSHUIRUPDQFHUHODWHGIDFWRUVZHUHLQFOXGHG
DWWKHHQGRI WKHVXUYH\7KLVVHFWLRQZLOOORRNPRUHFORVHO\DWWKHVHYDULDEOHVDQG
ZKHWKHUWKH\DUHUHODWHGWRDUHVSRQGHQW·VXQGHUVWDQGLQJRI PHGLDSURGXFWLRQDQGWKH
LQÁXHQFHWKHPHGLDFDQKDYHRQLWVXVHUV
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6.2.1 Analysis procedure
Multiple linear regression analysis was used to establish the relationship between the 
different variables and the respondents’ scores on both scales. Multiple linear regression 
analysis reveals the relationship between an independent variable and the dependent 
variable while controlling for the influence of  all the other independent variables 
(Berry & Feldman, 1985). Listwise deletion was used to deal with the missing data, a 
method which refers to the deletion of  “any observations that have missing data on any 
variables in the model of  interest” (Allison, 2002, p. 6). As argued by Allison, none of  
the methods that are currently in use for dealing with missing data is superior to listwise 
deletion. It is a very robust method, one that is even more robust than various imputing 
methods, especially when it comes to regression analysis. Because the analysis used 
listwise deletion, a total of  n = 333 cases were used for both the scale that measured 
knowledge of  media production and the scale that assessed respondents’ understanding 
of  the media’s influence on its users. 
In the previous chapter, bivariate analysis proved that certain variables were related 
to one’s scores on both or either one of  the scales. Because these variables play a role 
in how media literate one is, they will also be included in the multivariate analysis. The 
analysis was conducted separately for both scales. 
6.2.2 Multivariate analysis: Understanding the production of  media content
In this section I will discuss those findings that shed light on the respondents’ 
understanding of  media production and related predictors. Table 6.2 presents the 
findings from the multiple regression analysis for this scale. 
Table 6.2. Results multiple linear regression analysis: Media production. 
Variable Beta
Personal 
Parents´ level of  educationa .02
Number of  countries lived ina .10*
Media-related 
How much television do you watch every dayb -.05
How often do you read a newspapera .03
How often do you check the Internet for newsa .15*
How often do you watch the newsb -.19*
How often do you watch talk shows?b -.02
How often do you watch documentariesb .18*
School-related 
Which grade did you get for social studiesa .16*
Which grade are you ina .24*
a  Because hypotheses were developed based on these variables and media literacy, they were tested one-tailed.
b  There were no expectations regarding these variables, hence they were tested two-tailed.
* These findings were significant at p<0.05, r2=.17.
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3HUVRQDOYDULDEOHV
,QWHUPVRI SHUVRQDOYDULDEOHVWKHÀQGLQJVDUHVLPLODUWRWKRVHRI WKHELYDULDWH
FRUUHODWLRQVSUHVHQWHGLQFKDSWHU7KHPXOWLSOHUHJUHVVLRQDQDO\VLVUHYHDOHGWKDWWKH
number of  countries the respondents have lived in is positively related to their scores 
RQWKHPHGLDSURGXFWLRQVFDOH%HWD S 6LPLODUWRWKHELYDULDWHDQDO\VLV
WKLVDQDO\VLVDOVRGLGQRWÀQGDQ\UHODWLRQEHWZHHQWKHUHVSRQGHQWV·SDUHQWV·OHYHORI 
HGXFDWLRQDQGWKHUHVSRQGHQWV·XQGHUVWDQGLQJRI PHGLDSURGXFWLRQ
0HGLDUHODWHGYDULDEOHV
5HJDUGLQJWKHPHGLDUHODWHGYDULDEOHVVHYHUDOÀQGLQJVVWDQGRXWDQGUHTXLUHIXUWKHU
GLVFXVVLRQ)LUVWWKHPXOWLSOHUHJUHVVLRQDQDO\VLVLQGLFDWHVWKDWFRQWUDU\WRWKHÀQGLQJV
IURPWKHELYDULDWHDQDO\VLVUHDGLQJDQHZVSDSHULVQRWUHODWHGWRRQH·VVFRUHRQWKHVFDOH
IRUPHGLDSURGXFWLRQ%HWD S 7KHELYDULDWHDQDO\VLVLQFKDSWHULQGLFDWHG
WKDWQHZVSDSHUUHDGLQJZDVSRVLWLYHO\UHODWHGWRVFRUHVRQWKLVVFDOHU Q S
 7KHUHDVRQLQJEHKLQGWKHK\SRWKHVLVZDVWKDWLI UHVSRQGHQWVXVHGPHGLDVRXUFHV
EHVLGHVWHOHYLVLRQWKH\ZRXOGEHPRUHDZDUHRI WKHFRQVWUXFWHGQDWXUHRI WKHPHGLD
7KLVVHHPLQJO\FRQWUDGLFWRU\ÀQGLQJFDQEHH[SODLQHGDVIROORZV$OWKRXJKWKH
multivariate analysis did not support the line of  reasoning described above, the 
FRUUHODWLRQVEHWZHHQWKHTXHVWLRQVDERXWPHGLDXVHGR7KHFRUUHODWLRQVEHWZHHQWKH
LQGHSHQGHQWYDULDEOHVZKLFKZHUHFDOFXODWHGXVLQJWKHH[DFWVDPHFDVHVWKDWZHUH
XVHGIRUWKHUHJUHVVLRQDQDO\VLVLQGLFDWHWKDWXVLQJGLIIHUHQWPHGLDVRXUFHVLVUHODWHGWR
UHDGLQJWKHQHZVSDSHUVHH7DEOHLHXVLQJWKH,QWHUQHWIRUQHZVU S 
ZDWFKLQJWKHQHZVRQWHOHYLVLRQU S DQGZDWFKLQJWHOHYLVLRQLQJHQHUDOU
 S $GGLWLRQDOO\ZKLFKJUDGHRQHLVLQLVDOVRVLJQLÀFDQWO\FRUUHODWHGZLWK
UHDGLQJWKHSDSHUU S ,WDSSHDUVWKDWWKHFRUUHODWLRQEHWZHHQQHZVSDSHU
UHDGLQJDQGRQH·VVFRUHRQWKHVFDOHIRUPHGLDSURGXFWLRQU LVQRWMXVWWKHUHVXOW
RI WKHHIIHFWRI QHZVSDSHUUHDGLQJRQRQH·VXQGHUVWDQGLQJRI PHGLDSURGXFWLRQ%HWD
 PRUHWKDQKDOI RI WKLVFRUUHODWLRQLVGXHWRWKHIDFWWKDWQHZVSDSHUUHDGLQJ
LVUHODWHGWRRWKHUYDULDEOHVZKLFKLQWXUQDIIHFWRQH·VVFRUHRQWKHVFDOH,QWHUQHW 
 WHOHYLVLRQQHZV  WHOHYLVLRQLQJHQHUDO  
JUDGH   $ODUJHSDUWRI WKHUHPDLQGHU
RI WKHFRUUHODWLRQFDQEHDWWULEXWHGWRWKHGLUHFWLQÁXHQFHRI QHZVSDSHUUHDGLQJRQ
WKHVFRUHRQWKHVFDOHIRUPHGLDSURGXFWLRQ%HWD 0RUHRYHUWKHVHFDOFXODWLRQV
indicate that using the Internet for news contributes more to the correlation between 
QHZVSDSHUUHDGLQJDQGRQH·VVFRUHRQWKLVVFDOH WKDQWKHGLUHFW
UHODWLRQVKLSEHWZHHQQHZVSDSHUUHDGLQJDQGXQGHUVWDQGLQJPHGLDSURGXFWLRQ%HWD
 7KXVDOWKRXJKWKHUHODWLRQVKLSEHWZHHQUHDGLQJWKHQHZVSDSHUDQGXQGHUVWDQGLQJ
PHGLDSURGXFWLRQLVQRWVLJQLÀFDQWWKHFRUUHODWLRQEHWZHHQWKHVHWZRLVIRUDODUJH
SDUWH[SODLQHGE\WKHXVHRI RWKHUPHGLD7KLVÀQGLQJDSSHDUVWREDFNXSWKHOLQHRI 
+HUHWKHFRQWULEXWLRQVRI LQWHUQHW>,@WHOHYLVLRQQHZV>71@WHOHYLVLRQLQJHQHUDO>7*@DQGJUDGH>*@WRWKHFRUUHODWLRQEHWZHHQ
QHZVSDSHUUHDGLQJDQGXQGHUVWDQGLQJWKHSURGXFWLRQRI PHGLDFRQWHQWDUHFDOFXODWHGDVWKHSURGXFWVRI WKHFRUUHODWLRQEHWZHHQ,71
7*DQG*ZLWKQHZVSDSHUUHDGLQJDQGWKHUHJUHVVLRQFRHIÀFLHQWRI ,717*DQG*RQWKHSURGXFWLRQRI PHGLDFRQWHQWWKHÀQDOVWHSLV
WKHDGGLWLRQRI DOORI WKHVHFRQWULEXWLRQV
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UHDVRQLQJGHVFULEHGLQFKDSWHULHWKDWXVLQJPXOWLSOHVRXUFHVRI QHZVZLOOKDYHD
SRVLWLYHHIIHFWRQRQH·VXQGHUVWDQGLQJRI PHGLDSURGXFWLRQ
Table 6.3.&RUUHODWLRQVEHWZHHQLQGHSHQGHQWYDULDEOHVDQGWKHVFDOHVIRUPHGLDSURGXFWLRQDQGPHGLD
LQÁXHQFHRQLWVXVHUVQ 
           
         
          
 a a         
 a         
          
 a         
 a         
          
          
          
 a a        
 a          
VLJQLÀFDQWDWSWZRWDLOHGH[FHSWZKHUHWKHQXPEHUVDUHPDUNHGZLWKDQDZKHUHWKHWHVWZDVSHUIRUPHGRQHWDLOHG
7KHVHFRQGLQWHUHVWLQJÀQGLQJLVWKDWDFFRUGLQJWRWKHUHJUHVVLRQDQDO\VLVKRZRIWHQ
one uses the Internet to read/watch the news has a positive effect on how one scores on 
WKHVFDOHWKDWPHDVXUHVRQH·VXQGHUVWDQGLQJRI WKHSURGXFWLRQRI PHGLDFRQWHQW%HWD
 S 7KLVÀQGLQJLVVLPLODUWRWKHUHVXOWVIURPWKHELYDULDWHDQDO\VLVZKLFKZHUH
SUHVHQWHGLQFKDSWHU
)XUWKHUPRUHWKHUHJUHVVLRQDQDO\VLVLQGLFDWHVWKDWKRZRIWHQDUHVSRQGHQWZDWFKHV
WKHQHZVLVQHJDWLYHO\UHODWHGWRKLVKHUVFRUHRQWKHVFDOHIRUPHGLDSURGXFWLRQ%HWD
 S &RQYHUVHO\KRZRIWHQUHVSRQGHQWVZDWFKGRFXPHQWDULHVKDVDSRVLWLYH
HIIHFWRQWKHLUVFRUHVRQWKLVVFDOH%HWD S 7KLVUDLVHVWKHTXHVWLRQZKDW
FDXVHVWKHVHRSSRVLQJHIIHFWV7KHUHDUHWZRSRVVLEOHH[SODQDWLRQVIRUWKLVGLIIHUHQFH
0HGLDSURGXFWLRQ
0HGLDLQÁXHQFHRQLWV
XVHUV
3DUHQWV·OHYHORI 
HGXFDWLRQ
Number of  countries 
OLYHGLQ
+RZPXFKWHOHYLVLRQGR
\RXZDWFKHYHU\GD\
+RZRIWHQGR\RXUHDGD
QHZVSDSHU
+RZRIWHQGR\RXFKHFN
WKH,QWHUQHWIRUQHZV
+RZRIWHQGR\RXZDWFK
WKHQHZV
+RZRIWHQGR\RXZDWFK
WDONVKRZV
+RZRIWHQGR\RXZDWFK
GRFXPHQWDULHV
Which grade did you get 
IRUVRFLDOVWXGLHV
Which grade are you in 
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one related to the differences between the two genres, and the other related to the 
FKDUDFWHULVWLFVRI WKHYLHZHUV)LUVWRQHFRXOGDUJXHWKDWWKHVHRSSRVLQJHIIHFWVKDYH
WRGRZLWKWKHQDWXUHRI WKHJHQUH2QHFRXOGSRVLWWKDWWKHPDLQSUHPLVHRI WKHQHZV
LVWRSUHVHQW´WKHZRUOGRXWWKHUHµLQDFOHDUDQGFRQFLVHPDQQHU7KHQHZVZLOODOVR
SRLQWWKLVRXWWRLWVYLHZHUVDVEHFRPHVREYLRXVIURPWKHH[DPSOHRI )R[1HZVZKLFK
SUHVHQWVLWVHOI DV´)R[QHZVFKDQQHO&HOHEUDWLQJDGHFDGHRI IDLUDQGEDODQFHGQHZVµ
DQGZKLFKFODLPV´:HUHSRUW<RXGHFLGHµTXRWHVIURPZHEVLWHZZZIR[QHZVFRP
7KHVHFKDUDFWHULVWLFVRI WKHQHZVFRXOGOHDYHYLHZHUVZLWKWKHLPSUHVVLRQWKDWWKH
LQIRUPDWLRQWKH\UHFHLYHLVXQELDVHGDQGFRPSOHWH+HQFHSHRSOHZKRZDWFKDORWRI 
QHZVFRXOGKDYHEHHQWUDLQHGE\WKHQHZVWRDFFHSWLWDVDZLQGRZRQUHDOLW\7KLVFRXOG
explain why respondents who watch a lot of  news do not score as well on questions that 
PHDVXUHRQH·VXQGHUVWDQGLQJRI PHGLDSURGXFWLRQDVUHVSRQGHQWVZKRZDWFKOHVVQHZV
EHFDXVHZDWFKLQJDJUHDWGHDORI QHZVGHFUHDVHVRQH·VDELOLW\WRUHJDUGWKHQHZVDVD
FRQVWUXFWLRQ
+RZGRHVWKLVQRWLRQUHODWHWRWKHÀQGLQJWKDWSHRSOHZKRZDWFKPRUHGRFXPHQWDULHV
GREHWWHURQWKHVFDOHIRUPHGLDSURGXFWLRQ"'RGRFXPHQWDULHVWHDFKYLHZHUVKRZ
WRFULWLFDOO\DQDO\]HWKHPHGLD"$OWKRXJKWKHDLPRI PRVWGRFXPHQWDULHVLVQRWWR
WHDFKSHRSOHDERXWWKHPHGLDVRPHRI WKHPWKURXJKWKHLUWRSLFLQDGYHUWHQWO\GR
)RUVWDUWHUVPDQ\RI WKHGRFXPHQWDULHVDLPHGDW\HDUROGVIRFXVRQPHGLD
UHODWHGWRSLFVVXFKDVWKH0DNLQJWKH9LGHRGRFXPHQWDULHVSUHVHQWHGE\0797KHVH
documentaries give the viewers insight into how television content is made, knowledge 
ZKLFKWKH\FRXOGXVHZKHQYLHZLQJRWKHUSURJUDPV$GGLWLRQDOO\WKHDLPRI PDQ\
GRFXPHQWDULHVLVWRUHYHDOIDFWVRUÀQGLQJVWKDWDUHXVXDOO\XQNQRZQWRPRVWYLHZHUV,W
is thus possible that watching documentaries gives respondents extra information about 
FHUWDLQWRSLFV7KLVLQWXUQFRXOGSURYLGHWKHPDQH[WUDHGJHLQWHUPVRI LQVLJKWLQWR
QRQÀFWLRQSURJUDPVLHLWPD\SURYLGHWKHPZLWKLQIRUPDWLRQZLWKZKLFKWKH\FDQ
TXHVWLRQWKHFRQWHQWWKH\VHHLQRWKHUQRQÀFWLRQSURJUDPV0RUHRYHUWKHDLPRI VRPH
GRFXPHQWDULHVLVWRPDNHYLHZHUVWKLQNDERXWDWRSLFDQXPEHURI GRFXPHQWDULHVHJ
0LFKDHO0RRUH·V%RZOLQJIRU&ROXPELQHOLWHUDOO\DVNTXHVWLRQV´KRZFRXOGWKLVKDYH
KDSSHQHG"µ´ZKRLVUHVSRQVLEOH"µ,I UHVSRQGHQWVZDWFKGRFXPHQWDULHVPRUHRIWHQ
this inquisitive attitude might be something they pick up on and internalize, thus using 
it from time to time when they come across something they do not quite understand or 
DJUHHZLWK$VDUHVXOWRI WKHVHIDFWRUVLWLVSRVVLEOHWKDWUHVSRQGHQWVZKRZDWFKDORWRI 
documentaries know more about the construction of  media content, and are also more 
likely to question it, which would explain their higher scores on the scale that measures 
WKHLUXQGHUVWDQGLQJRI PHGLDSURGXFWLRQ
7KHVHFRQGH[SODQDWLRQIRUWKHRSSRVLQJUHODWLRQVKLSVEHWZHHQQHZVGRFXPHQWDULHV
DQGVFRUHVRQWKHVFDOHIRUPHGLDSURGXFWLRQLVUHODWHGWRWKHYLHZHUV·FKDUDFWHULVWLFV
It could be that respondents who watch a great deal of  news do so because they want 
to stay informed about the world and believe that the news is a trustworthy source of  
LQIRUPDWLRQRQHWKDWGRHVQHHGQRWWREHFULWLFDOO\VFUXWLQL]HG&RQYHUVHO\SHRSOHZKR
do not watch the news that often, could be doing so because they do not perceive the 
QHZVDVUHOLDEOH7KHODWWHUJURXSZRXOGWKXVRXWSHUIRUPWKHIRUPHULQWHUPVRI VFRUHV
&KDSWHU6FRUHVRQPHGLDOLWHUDF\DQGVRPHRI LWVFRUUHODWHV
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RQWKHVFDOHIRUPHGLDSURGXFWLRQ0RUHRYHURQHFRXOGDUJXHWKDWZDWFKLQJWKHQHZVLV
PHUHO\DSDUWRI DUHJXODUYLHZLQJPHQXLHZKHQRQHZDWFKHVDORWRI WHOHYLVLRQRQH
will automatically see a lot of  news, simply because it is broadcast on a large number of  
FKDQQHOVDWOHDVWVHYHUDOWLPHVDGD\7KHUHIRUHSHRSOHZKRZDWFKDORWRI QHZVPD\QRW
DOZD\VPDNHWKHFRQVFLRXVFKRLFHWRGRVR7KLVDVVXPSWLRQLVXQGHUOLQHGE\UHVHDUFK
FRQGXFWHGE\5XELQDQG3HUVHZKRIRXQGWKDWSHRSOHZKRXVHWHOHYLVLRQWRSDVV
WKHWLPHRURXWRI KDELWVRFDOOHGULWXDOL]DWLRQPRWLYHVZHUHPRUHOLNHO\WRZDWFKWKH
QHZVLQGLVFULPLQDWHO\DQGDVDQRWKHUWLPHÀOOLQJDFWLYLW\7KLVSDVVLYHDWWLWXGHWRZDUGV
television in general could lead to a lesser performance on questions that are related to 
PHGLDSURGXFWLRQ2QWKHRWKHUKDQGGRFXPHQWDULHVDUHYLHZHGE\DIDUVPDOOHUDPRXQW
of  people, which implies that people who watch documentaries exhibit selective viewing 
EHKDYLRUZKHUHWKH\DFWLYHO\FKRVHZKLFKSURJUDPVWKH\ZLVKWRZDWFK7KLVFRXOGSRLQW
to a more critical attitude towards television, one which could also result in a high score 
RQWKHVFDOHIRUPHGLDSURGXFWLRQ
6FKRROUHODWHGYDULDEOHV
%RWKVFKRROUHODWHGYDULDEOHVDUHUHODWHGWRRQH·VVFRUHRQWKHVFDOHIRUPHGLDSURGXFWLRQ
)LUVWDUHVSRQGHQW·VJUDGHLQVRFLDOVWXGLHVLVSRVLWLYHO\UHODWHGWRKRZRQHSHUIRUPVRQ
TXHVWLRQVUHODWLQJWRWKHSURGXFWLRQRI PHGLDFRQWHQW%HWD S DÀQGLQJ
ZKLFKLVVLPLODUWRWKHUHVXOWVIURPWKHELYDULDWHDQDO\VLVGLVFXVVHGLQFKDSWHU)LQDOO\
WKHÀQGLQJWKDWWKHJUDGHDUHVSRQGHQWLVLQKDVDSRVLWLYHHIIHFWRQRQH·VVFRUHRQWKH
VFDOHIRUPHGLDSURGXFWLRQ%HWD S LQGLFDWHVWKDWUHVSRQGHQWVLQKLJKHU
grades do better on the questions related to media production than respondents in lower 
JUDGHV7KLVÀQGLQJLVLQOLQHZLWKÀQGLQJVIURPHDUOLHUVWXGLHV'RUU+XVWRQ	
:ULJKWZKLFKZHUHGLVFXVVHGLQFKDSWHU
0XOWLYDULDWHDQDO\VLV8QGHUVWDQGLQJWKHLQÁXHQFHRI WKHPHGLDRQLWVXVHUV
,QWKLVVHFWLRQ,ZLOOGLVFXVVWKRVHÀQGLQJVWKDWVKHGOLJKWRQWKHSUHGLFWRUVWKDWDUH
UHODWHGWRWKHUHVSRQGHQWV·XQGHUVWDQGLQJRI PHGLDLQÁXHQFHRQLWVXVHUV,Q7DEOH
WKHÀQGLQJVIURPWKHPXOWLSOHUHJUHVVLRQDQDO\VLVIRUWKLVVFDOHDUHSUHVHQWHG
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Chapter 6 - Scores on media literacy and some of  its correlates
Table 6.4. Results multiple linear regression analysis: Media influence on its users.
Variable Beta
Personal 
Parents´ level of  educationa	 .16*
Number of  countries lived inb	 .03
Media-related 
How much television do you watch every dayb .05
How	often	do	you	read	a	newspaperb -.04
How often do you check the Internet for newsb .03
How often do you watch the newsb -.01
How often do you watch talk showsb .07
How often do you watch documentariesb .11
School-related 
Which grade did you get for social studiesa .15*
Which grade are you inb	 .04
a   Because hypotheses were developed based on these variables and media literacy, they were tested one-tailed.
b There were no expectations regarding these variables, hence they were tested two-tailed.
* These findings were significant at p<0.05, r2=.08.
Personal characteristics
Regarding personal characteristics, the outcome of  the multivariate analysis indicates that 
parental education is positively related to the respondents’ scores on the scale for media 
influence on its users (Beta =.16; p =.00). This finding is similar to the conclusions from 
the bivariate analysis which was discussed in chapter 5, and in line with the explanation 
that parents who have attended university are more likely to stimulate their children to 
think more about issues related to the possible influence the media could have on its 
users, although it could also be attributed to the fact that perhaps these parents have 
brighter children.
Media-related variables
The multiple regression analysis shows that none of  the media-related variables influence 
the respondents’ scores on the scale that measures one’s understanding of  media 
influence on its users. Apparently, in this study, how much or how little one uses the 
media is not related to understanding the extent to which people are affected by the 
media. Although it is likely that one does need to be aware of  the kinds of  media content 
that exists to be able to surmise how people might be influenced by it, being exposed 
to different media is apparently not going to increase one’s insight into possible media 
influence. Instead, this type of  knowledge is probably acquired through self-reflection 
and understanding of  other people.
School-related variables
Regarding school-related variables, the following two conclusions can be drawn. First, 
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just as shown in the bivariate analysis, the multiple regression analysis reveals that a 
UHVSRQGHQW·VJUDGHLQVRFLDOVWXGLHVLVSRVLWLYHO\UHODWHGWRWKHLUVFRUHRQWKHVFDOHIRU
PHGLDLQÁXHQFHRQLWVXVHUV%HWD S ,WWKXVDSSHDUVWKDWWKHNQRZOHGJH
UHVSRQGHQWVQHHGWRGRZHOOLQVRFLDOVWXGLHVLHNQRZOHGJHDERXWWKHZRUOGDURXQG
them, and how people function in this world, is related to the kind of  knowledge one 
QHHGVWRXQGHUVWDQGWKHLQÁXHQFHWKHPHGLDFDQKDYHRQSHRSOHXVLQJWKHP6HFRQG
LWLVLQWHUHVWLQJWKDWWKHJUDGHRQHLVLQLVQRWVLJQLÀFDQWO\UHODWHGWRRQH·VVFRUHRQWKH
VFDOHIRUPHGLDLQÁXHQFHRQLWVXVHUV%HWD S 7KLVUHVXOWVHHPVWRLQGLFDWH
that growing older does not necessarily lead to the understanding required to do better 
RQWKHTXHVWLRQVUHODWHGWRKRZWKHPHGLDFRXOGLQÁXHQFHLWVXVHUV:KHQFRPELQLQJ
WKHVHWZRÀQGLQJVZLWKWKHIDFWWKDWWKHUHVSRQGHQWVLQWKLVVWXG\GLGIDLUO\ZHOORQ
WKHVFDOHWKDWPHDVXUHGWKHLQÁXHQFHRI WKHPHGLDRQLWVXVHUVRQHFRXOGGUDZWKH
conclusion that the respondents in this study know a great deal of  what there is to 
NQRZDERXWWKLVGLPHQVLRQRI PHGLDOLWHUDF\7KLVFRXOGEHWKHUHVXOWRI WKHIDFWWKDW
WKHDFTXLVLWLRQRI WKHNLQGRI NQRZOHGJHHPERGLHGE\WKLVVFDOHDQXQGHUVWDQGLQJRI 
SHRSOHLQVWLWXWLRQVDQGHYHQWVFRPPHQFHVDWDIDLUO\HDUO\DJHZLWKWHDFKHUVDQGSDUHQWV
constantly pointing out the dangers of  watching too much television, and elaborating on 
WKHODUJHUROHWHOHYLVLRQSOD\VLQFKLOGUHQ·VOLYHV7KHGLVFXVVLRQVXUURXQGLQJWKHPHGLD
DQGWKHUROHWKH\SOD\LQVRFLHW\DQGLQFKLOGUHQ·VOLYHVLVDQRQJRLQJRQHRQHWKDWLV
FDUULHGRXWE\WHDFKHUVSDUHQWVDVZHOODVWKHPHGLD,WLVSRVVLEOHWKDWFKLOGUHQSLFNXS
RQWKLVDVHDVLO\DVWKH\OHDUQDERXWRWKHU´IDFWVRI OLIHµDSUHVXPSWLRQZKLFKLVLQOLQH
ZLWKSUHYLRXVUHVHDUFKHJ%XFNLQJKDP'HVPRQG	-HIIULHV)R[5REHUWV
&KULVWHQVRQ*LEVRQ0RVHU	*ROGEHUJ+RZHYHUDVVKRZQE\WKHÀQGLQJWKDW
RQH·VJUDGHLQVRFLDOVWXGLHVGRHVDIIHFWRQH·VVFRUHRQWKHVFDOHIRUPHGLDLQÁXHQFHRQ
LWVXVHUVLWDSSHDUVSRVVLEOHWRLPSURYHRQH·VNQRZOHGJHRI WKLVGLPHQVLRQRI PHGLD
OLWHUDF\WKURXJKDQH[WHQVLYHLQWHUHVWLQWKHWRSLF,WFRXOGEHWKDWUHVSRQGHQWVZKRDUH
PRUHLQWHUHVWHGLQVRFLDOLVVXHVZLOOJHWKLJKHUJUDGHVLQVRFLDOVWXGLHV5HVSRQGHQWVZKR
profess an interest in these areas are possibly also more interested in the related topic of  
KRZWKHPHGLDFDQLPSDFWSHRSOH·VOLYHVDQGZLOOWKXVSD\PRUHDWWHQWLRQWRWKLQJVWKH\
KHDUVHHDQGUHDGDERXWWKLVWRSLFERWKLQDQGRXWVLGHRI VFKRRO6XEVHTXHQWO\WKH\ZLOO
GREHWWHURQWKHTXHVWLRQVWKDWPHDVXUHWKHLUXQGHUVWDQGLQJRI WKHPHGLD·VLQÁXHQFHRQ
LWVXVHUV
7KHVHH[SODQDWLRQVUHJDUGLQJWKHUHODWLRQVKLSEHWZHHQDJHRQH·VJUDGHRQVRFLDO
VWXGLHVDQGWKHUHVSRQGHQWV·SHUIRUPDQFHRQWKHVFDOHIRUPHGLDLQÁXHQFHRQLWVXVHUV
are only tentative, and, just like the other relationships uncovered in this study, require 
IXUWKHUHPSLULFDOLQYHVWLJDWLRQDQLVVXHZKLFKZLOOEHWRXFKHGXSRQLQWKHQH[WFKDSWHU
6.3 Conclusion
7KHSXUSRVHRI WKLVFKDSWHUZDVWRGHPRQVWUDWHWKHSRVVLEOHXVHVRI WKHPHDVXUHPHQW
LQVWUXPHQWGHYHORSHGLQWKLVVWXG\7KLVFKDSWHUVKRZHGWKDWLWLVSRVVLEOHWRQRWRQO\
deduce the overall scores of  the respondents, but to also isolate the areas that the 
respondents knew a great deal about, as well as those areas on which they could use extra 
LQVWUXFWLRQ)LQDOO\WKHFKDSWHUUHYHDOHGWKDWLWLVSRVVLEOHWRLQIHUZKLFKIDFWRUVLQÁXHQFH

&KDSWHU6FRUHVRQPHGLDOLWHUDF\DQGVRPHRI LWVFRUUHODWHV
WKHVFRUHVRQWKHTXHVWLRQQDLUHWKURXJKWZRPXOWLYDULDWHDQDO\VHV
)LUVWWKHUHVXOWVVKRZHGWKDWWKHUHVSRQGHQWVNQRZPRUHDERXWWKHSRVVLEOHLQÁXHQFH
RI WKHPHGLDRQLWVXVHUVWKDQWKH\GRDERXWPHGLDSURGXFWLRQ6HFRQGWKHDQDO\VHV
VKRZHGWKDWWKHUHVSRQGHQWV·VFRUHVZHUHLPSDFWHGE\VHYHUDOIDFWRUV5HJDUGLQJ
knowledge of  media production, respondents who, besides watching television, use the 
Internet, know more about the production of  media content than respondents who use 
RQHVRXUFHRI LQIRUPDWLRQ0RUHRYHUZKHWKHURQHZDWFKHVWKHQHZVRUGRFXPHQWDULHV
DOVRLPSDFWVKRZPXFKRQHNQRZVDERXWWKHSURGXFWLRQRI PHGLDFRQWHQW5HVSRQGHQWV
who watched the news more often scored lower on the scale that measured the 
understanding of  media production than respondents who did not watch the news 
YHU\RIWHQ&RQYHUVHO\UHVSRQGHQWVZKRZDWFKHGDORWRI GRFXPHQWDULHVNQHZPRUH
about media production than respondents who did not spend a lot of  time watching 
GRFXPHQWDULHV$GGLWLRQDOO\NQRZOHGJHDERXWPHGLDSURGXFWLRQLVSRVLWLYHO\LQÁXHQFHG
E\DUHVSRQGHQW·VJUDGHLQVRFLDOVWXGLHVDQGZKLFKJUDGHDUHVSRQGHQWLVLQ5HJDUGLQJ
RQH·VNQRZOHGJHDERXWWKHLQÁXHQFHWKHPHGLDFRXOGKDYHRQLWVXVHUVWKLVLVSRVLWLYHO\
DIIHFWHGE\DUHVSRQGHQW·VSDUHQWV·OHYHORI HGXFDWLRQDQGWKHUHVSRQGHQW·VJUDGHLQ
VRFLDOVWXGLHV
+RZGRWKHVHÀQGLQJVUHODWHWRWKHDVVXPSWLRQVPDGHE\3RWWHUDZKLFKZHUH
presented earlier in this chapter? If  one assumes that knowledge of  the real world is 
VRPHZKDWHTXDOWRRQH·VJUDGHLQVRFLDOVWXGLHVRQHFDQFRQFOXGHWKDWNQRZOHGJHRI WKH
real world does impact how one scores on both scales for media production and media 
LQÁXHQFHRQLWVXVHUV$GGLWLRQDOO\XVLQJGLIIHUHQWPHGLDFDQLPSDFWRQH·VXQGHUVWDQGLQJ
RI WKHSURGXFWLRQRI PHGLDFRQWHQW3RWWHUDOVRUHIHUUHGWR´FRJQLWLYHDELOLWLHVµDQG
VSHFXODWHGRQKRZWKLVFRXOGLPSDFWPHGLDOLWHUDF\7RDVVHVVDUHVSRQGHQW·VFRJQLWLYH
DELOLWLHVH[WHQVLYHWHVWLQJLVUHTXLUHGDQGWKLVIHOORXWVLGHRI WKHVFRSHRI WKLVVXUYH\
7KHUHIRUHLWLVUHDOO\QRWSRVVLEOHWRGUDZDQ\FRQFOXVLRQVUHJDUGLQJWKLVVSHFXODWLRQ
One could, however, make the assumption that older respondents have more developed 
cognitive abilities, and that therefore cognitive development does make a difference 
regarding knowledge about media production, since the grade on is in is positively 
UHODWHGWRRQH·VVFRUHRQWKLVVFDOH&RQYHUVHO\VLQFHRQH·VNQRZOHGJHDERXWPHGLD
LQÁXHQFHRQLWVXVHUVLVQRWLQÁXHQFHGE\DJHEXWRQO\E\RQH·VJUDGHLQVRFLDOVWXGLHV
RQHFRXOGLQIHUWKDWWKLVNLQGRI NQRZOHGJHLVPRUHDIIHFWHGE\RQH·VLQWHUHVWLQWKHWRSLF
WKDQRQH·VFRJQLWLYHFDSDFLWLHV
In short, both the understanding of  media production as well as the understanding 
RI WKHSRVVLEOHPHGLDLQÁXHQFHRQLWVXVHUVDUHLQÁXHQFHGE\GLIIHUHQWIDFWRUVLPSO\LQJ
WKDWPHGLDOLWHUDF\LVIDUIURPEHLQJRQHFRQJORPHUDWHFRQFHSW7KLVGLVFXVVLRQVKDOOEH
IXUWKHUHODERUDWHGRQLQWKHQH[WFKDSWHU
&KDSWHU&RQFOXVLRQDQGGLVFXVVLRQ

&KDSWHU&RQFOXVLRQDQGGLVFXVVLRQ
,QWKLVÀQDOFKDSWHU,ZLOORQFHDJDLQWXUQWRWKHPDLQSXUSRVHRI WKLVVWXG\ZKLFKZDV
WRGHYHORSDQLQVWUXPHQWWRPHDVXUHPHGLDOLWHUDF\DQGGLVFXVVWKHPDLQÀQGLQJVDQG
FRQFOXVLRQV
7KHGHYHORSPHQWRI WKHPHDVXUHPHQWLQVWUXPHQWZDVVSOLWXSLQWRWKUHHVWHSV
7KHÀUVWVWHSZDVFRQFHSWXDOL]LQJPHGLDOLWHUDF\LHFUHDWLQJDQRWLRQRI ZKDWPHGLD
OLWHUDF\HQWDLOV,QWKHVHFRQGVWHSWKLVGHÀQLWLRQRI PHGLDOLWHUDF\ZDVWDLORUHGWRZDUGV
WKHOLQNEHWZHHQPHGLDDQGGHPRFUDF\7KHÀQDOVWHSHQFRPSDVVHGWKHFUHDWLRQRI WKH
instrument to measure media literacy, as well as establishing the validity and reliability 
RI WKHPHDVXULQJLQVWUXPHQW,QDQDGGLWLRQDODQDO\VLV,GHOYHGLQWRWKHXVHIXOQHVVRI 
WKHLQVWUXPHQW7KLVHQFRPSDVVHGDQLOOXVWUDWLRQRI KRZWKHLQVWUXPHQWGHYHORSHGLQ
this study could be used to uncover which respondents knew a great deal about media 
SURGXFWLRQDQGPHGLDLQÁXHQFHRQLWVXVHUVDQGZKLFKUHVSRQGHQWVE\FRPSDULVRQ
NQHZIDUOHVV7KLVDQDO\VLVDOVRVKRZHGKRZWKHLQIRUPDWLRQJDWKHUHGE\WKLVLQVWUXPHQW
could be used to ascertain which factors are related to the understanding of  media 
SURGXFWLRQDQGLQÁXHQFHRQLWVXVHUV,QWKLVÀQDOFKDSWHU,ZLOOGLVFXVVHDFKVWHSDV
ZHOODVWKHFRQFOXVLRQVZKLFKFDQEHGUDZQIURPHDFKVHFWLRQRI WKHVWXG\)LQDOO\,ZLOO
discuss conclusions pertaining to the study in general, and make recommendations for 
IXWXUHUHVHDUFK
'HÀQLQJPHGLDOLWHUDF\
:KHQGHYHORSLQJDQLQVWUXPHQWDÀUVWVWHSLVWRRXWOLQHZKDWH[DFWO\RQHLVWU\LQJWR
PHDVXUH7KXVRQHRI WKHVXEDLPVRI WKLVVWXG\ZDVWRFUHDWHDFOHDUGHÀQLWLRQRI 
PHGLDOLWHUDF\7KHUHDVRQIRUWKLVZDVWKDWRYHUWKH\HDUVDODUJHQXPEHURI UHVHDUFKHUV
KDYHGHÀQHGPHGLDOLWHUDF\IURPDODUJHYDULHW\RI SHUVSHFWLYHVZKLFKKDVUHVXOWHG
LQDQRYHUZKHOPLQJPXOWLWXGHRI GLIIHULQJGHÀQLWLRQV7KHÀHOGRI GHÀQLWLRQVZDV
summarized and categorized using a schematic representation of  media production and 
XVHVHH)LJXUH7KLVUHSUHVHQWDWLRQFRQVLVWHGRI IRXUDUURZVZKLFKHDFKGHVFULEHG
RQHGLPHQVLRQRI WKHLQWHUDFWLRQEHWZHHQWKHPHGLDWKHLUSURGXFHUVDQGWKHLUXVHUV
7KHGHÀQLWLRQVRI PHGLDOLWHUDF\RUSDUWVRI WKHVHGHÀQLWLRQVZHUHSODFHGZLWKWKH
DUURZWKH\PDWFKHGWKHEHVWDQGWKHDUURZVZHUHIXUWKHUVSHFLÀHGLQWRDVSHFWVXVLQJ
H[LVWLQJGHÀQLWLRQVRI PHGLDOLWHUDF\7KLVOHGWRWKHFUHDWLRQRI WKHIROORZLQJGHÀQLWLRQ
media literacy is the awareness of  the different aspects of  the production of  media 
FRQWHQWWKHLQÁXHQFHRI WKHPHGLDRQLWVXVHUVDQGLWVSURGXFHUVDQGWKHZD\LQZKLFK
XVHUVGHDOZLWKWKHPHGLD$Q\FULWLFDODWWLWXGHDQGRUEHKDYLRUVWRZDUGVWKHPHGLD
as well as any abilities regarding the media that are the result of  this awareness are, 
DFFRUGLQJWRWKLVRYHUYLHZDOVRGHHPHGDSDUWRI PHGLDOLWHUDF\
,QDGGLWLRQWRFUHDWLQJDQRYHUDUFKLQJGHÀQLWLRQWKLVRYHUYLHZUHYHDOHGIRXU
LQWHUHVWLQJIDFWVDERXWWKHÀHOGRI PHGLDOLWHUDF\
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)LJXUH$VFKHPDWLFUHSUHVHQWDWLRQIRUXQGHUVWDQGLQJPHGLDOLWHUDF\
)LUVWDOWKRXJKDVRXWOLQHGDERYHWKHÀHOGRI PHGLDOLWHUDF\VHHPVYHU\EURDGDQG
GLIIHUHQWDXWKRUVXVHGLIIHUHQWWKHRUHWLFDODQGSUDFWLFDOSHUVSHFWLYHVDOOGHÀQLWLRQVRI 
media literacy entail an awareness of  one or more aspects of  the use and production of  
PHGLDPHVVDJHV$OOPHGLDOLWHUDF\VFKRODUVZKHQRXWOLQLQJZKDWPHGLDOLWHUDWHSHRSOH
need to be able to do, include knowledge about different aspects of  the production of  
media content, as well as knowledge about various aspects regarding the relationship 
EHWZHHQWKHXVHUDQGWKHPHGLD
6HFRQGLQVSLWHRI WKHDERYHRXWOLQHGDJUHHPHQWWKHDPRXQWRI DWWHQWLRQWKHÀHOG
of  media literacy pays to the four different relationships depicted in the schematic 
UHSUHVHQWDWLRQYDULHVZLGHO\8QGHUVWDQGLQJWKHSURGXFWLRQRI PHGLDPHVVDJHVDUURZ%
LVFRQVLGHUHGHVVHQWLDOIRUPHGLDOLWHUDF\E\WKHYDVWPDMRULW\RI PHGLDOLWHUDF\VFKRODUV
7KHGHÀQLWLRQVRI PHGLDOLWHUDF\DGGUHVVDZLGHDUUD\RI LVVXHVIURPWKHSUDFWLFDOVLGH
of  media production to the more abstract discussion about the different codes in a 
PHVVDJHDQGWKHLUSRVVLEOHPHDQLQJV
$GGLWLRQDOO\WKHLQÁXHQFHWKDWWKHPHGLDFDQKDYHRQLWVXVHUVDUURZ&LVDOVR
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deemed a part of  media literacy by a large number of  media literacy researchers, 
although it does not receive the overwhelming attention given to the understanding 
RI PHGLDSURGXFWLRQ7KLVFRXOGEHWKHUHVXOWRI DWKHRUHWLFDOGHEDWHUHJDUGLQJWKH
relevance of  this awareness for media literacy, which will be further elaborated on in 
VHFWLRQ
$OWKRXJKXQGHUVWDQGLQJKRZSHRSOHKDQGOHWKHPHGLDDUURZ'LVGHHPHGDSDUW
of  media literacy, this understanding receives less attention from media literacy scholars 
WKDQPHGLDSURGXFWLRQDQGWKHLQÁXHQFHRI WKHPHGLDRQLWVXVHUV7KLVFRXOGEHFDXVHG
E\WKHIDFWWKDWPDQ\PHGLDOLWHUDF\GHÀQLWLRQVDULVHIURPDSUDFWLFHRULHQWHGFRQWH[W
LHWKH\DUHURRWHGLQDQHGXFDWLRQDOHQYLURQPHQW7HDFKLQJVWXGHQWVKRZWRGHDOZLWK
the media in a constructive manner, and to understand their own interpretation processes 
LVDJUHDWGHDOPRUHFRPSOLFDWHGWKDQWHDFKLQJWKHPDERXWWKHSURGXFWLRQRULQÁXHQFH
RI WKHPHGLD7KHODWWHUFDQRFFXULQDIDLUO\VLPSOHFODVVURRPVHWWLQJZKHUHWKHWHDFKHU
GLVSHQVHVLQIRUPDWLRQDQGWKHVWXGHQWVOHDUQWKHIDFWVSUHVHQWHGWRWKHP/HDUQLQJ
how to handle the media, however, would require a more diverse approach, which would 
incorporate practical activities such as keeping media diaries, exploring how to gain 
PHGLDDWWHQWLRQDQGLQYHVWLJDWLQJRQH·VRZQLQWHUSUHWDWLRQVRI PHGLDFRQWHQW7KHVH
DFWLYLWLHVDUHOHVVUXQRIWKHPLOOLQDQHGXFDWLRQDOVHWWLQJZKLFKFRXOGEHWKHUHDVRQ
ZK\SHRSOH·VKDQGOLQJRI WKHPHGLDLVPHQWLRQHGOHVVRIWHQLQPHGLDOLWHUDF\OLWHUDWXUH
$QRWKHUUHDVRQIRUWKLVODFNRI DWWHQWLRQFRXOGEHWKDWWKHNH\FRQFHSWVXVHGLQWKH8.
IRUVHYHUDOGHFDGHVQRZ%D]DOJHWWHKDYHQHYHUSDLGDQ\DWWHQWLRQWRWKHDFWLYLWLHV
XQGHUWDNHQE\WKHPHGLDXVHUVWKHPVHOYHV7KLVODFNRI DWWHQWLRQFRXOGKDYHWULFNOHG
WKURXJKWRRWKHUUHVHDUFKHUVZKREDVHGWKHPVHOYHVRQWKHVHNH\FRQFHSWV
7KHIRXUWKUHODWLRQVKLSGHSLFWHGLQ)LJXUHXQGHUVWDQGLQJWKHLQÁXHQFHWKDW
WKHPHGLDFDQKDYHRQPHGLDSURGXFHUVDUURZ$LVLJQRUHGFRPSOHWHO\7KHÀHOGRI 
VWXGLHVWKDWIRFXVRQWKHSURGXFHUVDVPHGLDXVHUVHJ0DF0DQXV%UHHG
LVH[FOXGHGIURPWKHYDVWPDMRULW\RI PHGLDOLWHUDF\GHÀQLWLRQVRQO\RQHDXWKRUEULHÁ\
points out that producers are not isolated from the media surrounding them, but are 
LQÁXHQFHGE\WKHPLQYDULRXVZD\V&RQVLGHULQJWKHKHDY\IRFXVWKDWPDQ\GHÀQLWLRQV
SODFHRQKRZPHGLDFRQWHQWLVFUHDWHGWKLVJDSLVXQH[SHFWHGZK\LVWKHLQÁXHQFHWKDW
the media have on producers not recognized? One possible explanation for this could be 
WKDWWKLVLQÁXHQFHLVFRQVLGHUHGLPSOLFLWO\LQFOXGHGLQWKHPDQ\UHIHUHQFHVWRWKHFRQWH[W
LQZKLFKWKHPHGLDPHVVDJHVDUHFUHDWHG7KHPHGLDDUHDIWHUDOODSDUWRI WKDWFRQWH[W
+RZHYHUWKHODFNRI H[SOLFLWUHIHUHQFHVWRWKLVVSHFLÀFOLQHRI LQÁXHQFHVHHPVWRUHYHDO
WKDWZLWKLQWKHÀHOGRI PHGLDOLWHUDF\WKLVLVRYHUORRNHGE\PRVWUHVHDUFKHUV7KLVFRXOG
EHEHFDXVHLWLVVRFRPPRQSODFHWRWDONDERXWWKHPHGLDDVLQÁXHQFLQJWKHLUXVHUVWKDW
LWLVHDV\WRIRUJHWWKDWPHGLDSURGXFHUVXVHWKHPHGLDDVZHOO7KHZD\LQZKLFKPDQ\
media literacy scholars discuss the production of  media content seems to suggest that 
the fact that media producers are humans who are just as much a part of  the ongoing 
LQWHUDFWLRQEHWZHHQWKHPHGLDDQGWKHSHRSOHWHQGVWREHIRUJRWWHQ
7KLUGWKLVRYHUYLHZVKRZVWKDWDSDUWIURPWKHLQÁXHQFHRI WKHPHGLDRQPHGLD
producers, every aspect included in the schematic representation of  media use and 
SURGXFWLRQZDVDOUHDG\FRQVLGHUHGDSDUWRI PHGLDOLWHUDF\VRPHWZHQW\\HDUVDJR
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6RDOWKRXJKWKHÀHOGRI PHGLDOLWHUDF\LVRIWHQSHUFHLYHGDVHYHUFKDQJLQJDQGIDVW
SDFHGLWDFWXDOO\DSSHDUVWKDWWKHHVVHQFHRI KRZSHRSOHGHÀQHPHGLDOLWHUDF\KDV
FKDQJHGYHU\OLWWOHRYHUWKH\HDUV7KHIDLUO\VWDWLFQDWXUHRI WKHÀHOGFRXOGEHWKHUHVXOW
of  the fact that a large majority of  media literacy researchers seem to build on each 
RWKHU·VZRUNLQFRUSRUDWLQJSUHYLRXVO\GHYHORSHGLGHDVLQWRQHZO\SKUDVHGGHÀQLWLRQV
0RUHRYHUWKHÀHOGRI PHGLDOLWHUDF\KDVDYHU\SUDFWLFDORULHQWDWLRQDQGWKXVPRVW
UHVHDUFKLVFRQFHUQHGZLWKWKHFRQFUHWHDSSOLFDELOLW\RI WKHFRQFHSWLHKRZFDQPHGLD
literacy be taught in different settings and with different topics, as opposed to developing 
QHZZD\VWRGHÀQHPHGLDOLWHUDF\$WHQWDWLYHFRQFOXVLRQWKDWFDQEHGUDZQIURPWKLV
ÀQGLQJLVWKDWPHGLDOLWHUDF\UHVHDUFKHUVIHHOWKDWWKHFRQFHSWXDOL]DWLRQRI PHGLDOLWHUDF\
developed over the past few decades has provided ample opportunities for their research 
RUHGXFDWLRQHQGHDYRUVDQGUHTXLUHVOLWWOHFKDQJH
)LQDOO\WKHPRVWLPSRUWDQWFRQFOXVLRQWKDWFDQEHGUDZQIURPVWUXFWXULQJWKHYDULRXV
GHÀQLWLRQVRI PHGLDOLWHUDF\LQWRRQHVFKHPDWLFUHSUHVHQWDWLRQLVWKDWPHGLDOLWHUDF\
LVDPXOWLIDFHWWHGYHU\FRPSOH[FRQFHSW7KLVLPSOLHVWKDWEHFDXVHPHGLDOLWHUDF\LV
VXFKDULFKFRQFHSWLWUHTXLUHVZKHQPHDVXUHGFRUUHFWO\PXOWLSOHLQVWUXPHQWV7KH
QXPEHURI DVSHFWVWKDWZHUHXQFRYHUHGLQWKHLQYHVWLJDWLRQRI WKHÀHOGRI PHGLD
OLWHUDF\DWWHVWVWRWKLVIDFW1RWRQO\KDYHWKUHHRXWRI WKHIRXUDUURZVLGHQWLÀHGLQ
)LJXUHEHHQH[WHQVLYHO\GHVFULEHGE\PDQ\GLIIHUHQWUHVHDUFKHUVWKHGLIIHUHQW
DVSHFWVEHORQJLQJWRHDFKDUURZKDYHDOVREHHQDSSOLHGWRDODUJHYDULHW\RI ÀHOGVIURP
KHDOWKUHVHDUFK3ULPDFNHWDOWRJHQGHUVWXGLHV,UYLQJ	%HUHO9DUJDV
WRREHVLW\SURJUDPV.OLQHWRUHVHDUFKLQWRWKHHIIHFWVRI DGYHUWLVLQJ
+REEV/LYLQJVWRQH	+HOVSHUWRWKHUHVHDUFKLQWRWKHOLQNEHWZHHQPHGLD
DQGGHPRFUDF\GHVFULEHGLQWKLVVWXG\7KHEURDGYDULHW\RI DVSHFWVLQFOXGHGLQWKH
schematic representation made it clear that it is impossible to develop a measurement 
LQVWUXPHQWIRUWKHZKROHRI PHGLDOLWHUDF\(YHQLI DQLQVWUXPHQWZRXOGEHUHVWULFWHG
WRRQHPHGLXPRQO\LWZRXOGVWLOOQRWEHSRVVLEOHWRPHDVXUHSHRSOH·VNQRZOHGJHDQG
XQGHUVWDQGLQJUHJDUGLQJDOOWKHDVSHFWVGHVFULEHGLQWKLVRYHUYLHZ7KLVLVQRWRQO\
because of  the large number of  aspects, but also due to the great variety of  perspectives 
IURPZKLFKWKHVHDVSHFWVZHUHGHVFULEHGLHPHDVXULQJPHGLDOLWHUDF\IURPWKHQRWLRQ
that the media are a factor in child obesity or from the idea that the media teach people 
VWHUHRW\SLFDOWKRXJKWVDQGLGHDVOHDGVWRWZRYHU\GLIIHUHQWLQVWUXPHQWV+HQFHZKHQ
DWWHPSWLQJWRPHDVXUHPHGLDOLWHUDF\DÀUVWVWHSLVWRGHÀQHWKHIRFXVRI WKHLQVWUXPHQW
7DLORULQJPHGLDOLWHUDF\
$VPHQWLRQHGDWWKHHQGRI WKHSUHYLRXVSDUDJUDSKLWLVQRWSRVVLEOHWRGHYHORSDQ
LQVWUXPHQWWRPHDVXUHPHGLDOLWHUDF\LQLWVHQWLUHW\0HGLDOLWHUDF\LVDYHU\ULFKPXOWL
IDFHWWHGFRQFHSWWKDWFDQRQO\EHPHDVXUHGLI RQHDGRSWVDYHU\VSHFLÀFIRFXVIURP
ZKLFKWRGHYHORSVXFKDQLQVWUXPHQW:KHQFKRRVLQJDIRFXVIRUDQLQVWUXPHQWRQH
QHHGVWRGHFLGHRQWKHSXUSRVHRI PHGLDOLWHUDF\LHRQHQHHGVWRDQVZHUWKHTXHVWLRQ
ZK\SHRSOHQHHGWREHPHGLDOLWHUDWHDQGGHÀQHPHGLDOLWHUDF\DFFRUGLQJO\7KXV
if  for instance one wishes to develop a media education program that helps prevent 
HDWLQJGLVRUGHUVLQWHHQDJHUVRQHZLOOGHÀQHPHGLDOLWHUDF\VRWKDWLWUHÁHFWVZKDWWKHVH
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teenagers need to know or be able to do regarding the media in order to prevent them 
IURPDFTXLULQJDQHDWLQJGLVRUGHU6R:LONVFK7LJJHPDQQDQG:DGHGHYHORSHG
a program whereby teenagers were taught to critically evaluate media content and 
SURSRVHDOWHUQDWLYHVWRWKHLGHDOVSUHVHQWHGWKHPDVVPHGLD$SURJUDPVXFKDVWKHRQH
GHYHORSHGE\.OLQHZKLFKZDVLQWHQGHGWRUHGXFHREHVLW\PDLQO\LQWHUSUHWHG
media literacy as teaching youngsters to become aware of  the extent of, as well as limit, 
WKHLUXVHRI WKHPHGLD
In the current study, the decision was made to approach media literacy from 
WKHSHUVSHFWLYHWKDWWKHPHGLDSOD\DFHQWUDOUROHLQGHPRFUDF\8QGHUVWDQGLQJWKH
relationship between media and democracy can be considered one of  the primary 
IXQFWLRQVRI PHGLDOLWHUDF\$VH[SODLQHGLQFKDSWHUWKHPHGLDDUHYLWDOLQLQIRUPLQJ
ERWKFLWL]HQVDQGSROLWLFLDQVDERXWZKDWLVJRLQJLQVRFLHW\+RZHYHUUHVHDUFKKDVVKRZQ
that the media are unable to provide complete and unbiased accounts of  important 
HYHQWVRUGHYHORSPHQWV7KLVVXJJHVWVWKDWSHRSOHLQRUGHUWREHZHOOLQIRUPHGDERXW
ZKDWLVJRLQJRQLQWKHZRUOGDURXQGWKHPDQGWKXVIXQFWLRQDVZHOOLQIRUPHGFLWL]HQV
KDYHWREHPHGLDOLWHUDWHLHWKH\QHHGWREHDEOHWRDGRSWDFULWLFDODWWLWXGHWRZDUGVWKH
information presented to them by the media, as well as know how to locate information 
DERXWWRSLFVQRWQHFHVVDULO\FRYHUHGE\WKHPDLQVWUHDPPHGLD7KLVIRFXVPHDQWWKDWWKH
DVSHFWVRI PHGLDOLWHUDF\LGHQWLÀHGLQFKDSWHUKDGWREHWDLORUHGWRÀWZKDWSHRSOHQHHG
WRNQRZDERXWWKHPHGLDLWVSURGXFWLRQDQGLWVXVHWRIXQFWLRQDVFULWLFDOZHOOLQIRUPHG
FLWL]HQV
7KHFDWHJRUL]DWLRQRI WKHOLWHUDWXUHDVGHVFULEHGLQWKHSUHYLRXVVHFWLRQZLWKWKH
relationships between the three components of  the schematic representation further 
VSHFLÀHGLQWRYDULRXVDVSHFWVVHH)LJXUHDOORZHGIRUWKHWDLORULQJRI JHQHULF
media literacy aspects into aspects that are relevant regarding the focus on media and 
GHPRFUDF\VHHFKDSWHU7KLVWDLORULQJZDVDFKLHYHGLQWZRVWHSV)LUVW,GHWHUPLQHG
if  an aspect was relevant in light of  the debate surrounding the role the media play 
LQGHPRFUDF\,QVRPHFDVHVSHRSOH·VDZDUHQHVVRI DQDVSHFWZRXOGQRWDLGWKHPLQ
functioning well in a mediated democracy, in which case that aspect was excluded from 
IXUWKHUFRQVLGHUDWLRQ6HFRQGLI DQDVSHFWZDVGHHPHGUHOHYDQWWKHTXHVWLRQZDVDVNHG
what people needed to know about this aspect of  media production and use to become 
FULWLFDOFLWL]HQVWKHDQVZHUZRXOGPDNHXSWKHWDLORUHGGHÀQLWLRQRI WKDWDVSHFW7KHVH
GHÀQLWLRQVZHUHWKHQXVHGWRGHYHORSTXHVWLRQVIRUWKHPHDVXUHPHQWLQVWUXPHQW
$OWKRXJKWKLVWDLORULQJSURFHVVZDVFDUULHGRXWIRUDOOIRXUDUURZVWKHÀQDOLQVWUXPHQW
IRFXVHGVROHO\RQWKHSURGXFWLRQRI PHGLDFRQWHQWDUURZ%DQGWKHLQÁXHQFHWKH
PHGLDFDQKDYHRQLWVXVHUVDUURZ&7KHUHDVRQEHKLQGWKLVGHFLVLRQZDVWZRIROGWKH
TXHVWLRQQDLUH·VOHQJWKQHHGHGWREHDGDSWHGWRWKHDWWHQWLRQVSDQRI WKHUHVSRQGHQWV
and these two arrows were deemed most relevant in light of  the debate surrounding the 
role that the media play in a democracy
7KHFDWHJRUL]DWLRQGHYHORSHGLQFKDSWHULVJHQHULFLQWKHVHQVHWKDWLWFDQEHDGDSWHG
WRPDWFKDQ\IRFXVXVHGLQDQ\PHGLDOLWHUDF\VWXG\7KXVWKHWDLORULQJSURFHVVGHVFULEHG
above can be carried out for any perspective on media literacy, and is not limited to the 
IRFXVRQPHGLDDQGGHPRFUDF\XVHGLQWKLVVWXG\
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0HDVXULQJPHGLDOLWHUDF\5HOLDELOLW\DQGYDOLGLW\
7KHÀQDODLPRI WKLVVWXG\ZDVWRGHYHORSDUHOLDEOHDQGYDOLGPHDVXUHPHQWLQVWUXPHQW
which would assess the extent to which 11 to 18 year olds were aware of  media 
SURGXFWLRQDQGWKHPHGLD·VLQÁXHQFHRQLWVXVHUV6HYHUDOVWHSVZHUHWDNHQWRHQVXUHWKDW
WKLVZRXOGEHDFKLHYHGVXFFHVVIXOO\
Regarding reliability and validity, the instrument was tested in a total of  three pretests, 
two pilot studies, and one major survey, and the results of  this study showed that the 
ÀQDOLQVWUXPHQWZDVERWKUHOLDEOHDQGYDOLGLQVHYHUDOZD\V3ULRUWRFRPPHQFLQJWKH
analyses of  the data collected through the two pilot studies, the decision was made to 
VHSDUDWHWKHTXHVWLRQVZKLFKPHDVXUHGUHVSRQGHQWV·XQGHUVWDQGLQJRI PHGLDSURGXFWLRQ
IURPWKHTXHVWLRQVZKLFKPHDVXUHGWKHUHVSRQGHQWV·XQGHUVWDQGLQJRI PHGLDLQÁXHQFH
RQLWVXVHUV7KLVGHFLVLRQZKLFKZDVDOVRDSSOLHGWRWKHVXUYH\GDWDZDVPDGHEHFDXVH
ERWKVHWVRI TXHVWLRQVPHDVXUHGWZRGLIIHUHQWGLPHQVLRQVRI PHGLDOLWHUDF\:KHQ
analyzing the data collected through the survey, the reliability of  the two scales was 
assessed using a reliability analysis, which established the internal consistency of  both 
VHWVRI TXHVWLRQV$IWHUH[FOXGLQJWKRVHTXHVWLRQVZKRVHLWHPWRWDOFRUUHODWLRQZDV
EHORZWKH&URQEDFK·VDOSKDIRUWKHTXHVWLRQVWKDWPHDVXUHGWKHUHVSRQGHQWV·
XQGHUVWDQGLQJRI PHGLDSURGXFWLRQZDVZKLOHWKH&URQEDFK·VDOSKDIRUWKH
TXHVWLRQVWKDWDVVHVVHGWKHUHVSRQGHQWV·XQGHUVWDQGLQJRI PHGLD·VLQÁXHQFHRQLWVXVHUV
ZDV
Once the reliability analysis had been completed, the next step was to assess the 
YDOLGLW\RI WKHWZRVFDOHV7KHFRQVWUXFWYDOLGLW\RI WKHTXHVWLRQQDLUHZDVDVVHVVHG
by developing several hypotheses about media literacy and related variables and 
DVVHVVLQJZKHWKHUWKHVHKHOGWUXHIRUWKHGDWDFROOHFWHGLQWKHVXUYH\)LYHRXWRI WKH
VL[K\SRWKHVHVZHUHFRQÀUPHGDQGWKHRQHK\SRWKHVLVWKDWGLGQRWKROGWUXHZDVRQO\
UHMHFWHGIRURQHRI WKHWZRVFDOHV1H[WWKHFRQWHQWYDOLGLW\RI WKHWZRVFDOHVZDV
FRQÀUPHGLQWZRGLIIHUHQWZD\V7KHÀUVWVWHSWRZDUGVHQVXULQJWKHFRQWHQWYDOLGLW\RI 
both scales was taken in chapters 2 and 3, where every effort was made to include all 
the aspects that are considered a part of  media literacy in the literature overview and the 
VXEVHTXHQWWDLORULQJRI WKHFRQFHSWRI PHGLDOLWHUDF\6LQFHWKHVHWZRFKDSWHUVIRUPHG
the foundation of  the questionnaire, this then covered the vast majority of  the meanings 
ZKLFKDUHSDUWRI WKHFRQFHSWRI PHGLDOLWHUDF\
7KHVHFRQGVWHSHQWDLOHGDQH[WHUQDOUHYLHZRI WKHTXHVWLRQQDLUHE\PHGLDHGXFDWLRQ
H[SHUWV7KHVHH[SHUWVLHWHDFKHUVLQWKHÀHOGRI PHGLDHGXFDWLRQZHUHDVNHGWR
evaluate the questionnaire on the relevance of  its topics, its appropriateness for the 
LQWHQGHGDJHJURXSDQGLWVDELOLW\WRDVVHVVPHGLDOLWHUDF\7KHH[SHUWVLQGLFDWHGWKDW
DFFRUGLQJWRWKHLURSLQLRQWKHVFDOHVVXIÀFLHQWO\FRYHUHGDOOWKHDVSHFWVLQVXFKDZD\
WKDWWKH\ZHUHDEOHWRPHDVXUHKRZPHGLDOLWHUDWH\HDUROGVDUHUHJDUGLQJWKH
SURGXFWLRQDQGLQÁXHQFHRI PHGLDPHVVDJHV
8VHIXOQHVVRI WKHLQVWUXPHQW
$GGLWLRQDOO\WKHLQVWUXPHQWKDVSURYHQLWVXVHIXOQHVVDVZHOO)LUVWDVHYLGHQFHGE\WKH
ÀQGLQJVSUHVHQWHGLQFKDSWHUWKHWZRVFDOHVDUHFDSDEOHRI SURYLGLQJLQIRUPDWLRQ
&KDSWHU&RQFOXVLRQDQGGLVFXVVLRQ
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DERXWUHVSRQGHQWV·XQGHUVWDQGLQJRI PHGLDSURGXFWLRQDQGWKHLQÁXHQFHRI WKHPHGLD
RQLWVXVHUV&KDSWHUVKRZHGKRZRQHFDQFRPSDUHWKHUHVSRQGHQWV·VFRUHVRQ
both scales, and the results from the survey revealed that the respondents knew more 
DERXWKRZWKHPHGLDFDQLQÁXHQFHLWVXVHUVWKDQWKH\GLGDERXWPHGLDSURGXFWLRQ
$GGLWLRQDOO\LWLVSRVVLEOHWRXVHWKHUHVXOWVIURPWKHTXHVWLRQQDLUHWRPDNHVWDWHPHQWV
UHJDUGLQJWKHVFRUHVRQVSHFLÀFTXHVWLRQV7KXVLWLVSRVVLEOHWRXVHWKHVHÀQGLQJVWR
FUHDWHDPHGLDHGXFDWLRQSURJUDPWKDWVSHFLÀFDOO\PHHWVWKHQHHGVRI WKHVWXGHQWV
WDNLQJWKHVXUYH\6HFRQGWKHPHDVXUHPHQWLQVWUXPHQWLVYHU\HDV\WRXVHLQWKH
FODVVURRP,WFDQEHDGPLQLVWHUHGLQRQHVLWWLQJQRDGGLWLRQDOPDWHULDOVVXFKDVYLGHR
FOLSVDUHQHHGHGDQGDVVHVVLQJKRZUHVSRQGHQWVVFRUHGRQWKHTXHVWLRQVLVUHODWLYHO\
VWUDLJKWIRUZDUG,QWKDWUHVSHFWWKHPHDVXUHPHQWLQVWUXPHQWGHYHORSHGLQWKLVVWXG\LV
LGHDOIRUDTXLFNVFDQRI WKHUHVSRQGHQWV·XQGHUVWDQGLQJRI PHGLDSURGXFWLRQDQGWKH
LQÁXHQFHRI WKHPHGLDRQLWVXVHUV
$QRWKHUDUHDZKHUHWKLVLQVWUXPHQWFRXOGEHSXWWRJRRGXVHLVWKHÀHOGRI PHGLD
HGXFDWLRQ7KHLQVWUXPHQWFRXOGEHXVHGDVDFKHFNOLVWIRUPHGLDHGXFDWLRQSURJUDPV
ZKLFKIRFXVRQWHDFKLQJDERXWWKHOLQNEHWZHHQPHGLDDQGGHPRFUDF\%HFDXVHWKH
instrument is based on a fairly complete overview of  what people need to know about 
PHGLDSURGXFWLRQDQGLQÁXHQFHUHJDUGLQJWKHUROHWKDWWKHPHGLDSOD\LQPDLQWDLQLQJ
GHPRFUDF\LWVTXHVWLRQVFRYHUDOOWKHDVSHFWVUHOHYDQWLQWKLVUHVSHFW$PHGLDHGXFDWLRQ
SURJUDPVKRXOGWKXVDGGUHVVDOORI WKHLVVXHVUDLVHGE\WKHLQVWUXPHQW0RUHRYHUWKH
LQVWUXPHQWFRXOGEHXVHGWRDVVHVVWKHHIIHFWLYHQHVVRI DPHGLDHGXFDWLRQSURJUDP,Q
WKLVFDVHWKHTXHVWLRQQDLUHFRXOGEHXVHGLQDSUHWHVWSRVWWHVWGHVLJQZKHUHE\WKH
questions would be administered before the respondents take part in a media education 
SURJUDPDQGDIWHUWKH\KDGFRPSOHWHGWKHSURJUDP7KHUHVXOWVIURPERWKWHVWVFRXOG
WKHQEHXVHGWRDVVHVVWKHHIIHFWLYHQHVVRI WKHPHGLDHGXFDWLRQSURJUDP
0HGLDOLWHUDF\DQGFRUUHODWLQJIDFWRUV
%HVLGHVGHYHORSLQJDPHDVXUHPHQWLQVWUXPHQWWKLVVWXG\SURYLGHGLQVLJKWLQWRZKLFK
IDFWRUVLQÁXHQFHUHVSRQGHQWV·XQGHUVWDQGLQJRI WKHSURGXFWLRQRI PHGLDFRQWHQWDQGLWV
LQÁXHQFHRQLWVXVHUV3RWWHUDLVRQHRI WKHIHZPHGLDOLWHUDF\VFKRODUVZKRPDGH
VXJJHVWLRQVDERXWOLQNVEHWZHHQPHGLDOLWHUDF\DQGRWKHUYDULDEOHV+HUHDVRQHGWKDW
RQH·VOHYHORI PHGLDOLWHUDF\LVWLHGWRRQH·VNQRZOHGJHRI WKHUHDOZRUOGDVZHOODVRQH·V
cognitive abilities, whether or not one uses different media, and the extent to which one 
LVH[SRVHGWRYDULRXVPHGLDFRQWHQW6RPHRI KLVVXJJHVWLRQVZHUHFRUURERUDWHGZKLOH
DIHZKDGWREHUHMHFWHG0RUHRYHUWKLVVWXG\IRXQGWKDWWKHOLQNVEHWZHHQSHUVRQDO
PHGLDUHODWHGDQGVFKRROUHODWHGYDULDEOHVDQGRQH·VXQGHUVWDQGLQJRI PHGLDSURGXFWLRQ
DQGPHGLDLQÁXHQFHRQLWVXVHUVYDULHGSHUVFDOHLQWKHFDVHRI VRPHYDULDEOHVDÀQGLQJ
ZKLFKIXUWKHUXQGHUOLQHVWKHPXOWLIDFHWWHGQDWXUHRI WKHFRQFHSWRI PHGLDOLWHUDF\
GLVFXVVHGHDUOLHULQWKLVFRQFOXVLRQ
In summary, the following claims can be made regarding the relationships between 
WKHSHUVRQDOPHGLDUHODWHGDQGVFKRROUHODWHGYDULDEOHVPHDVXUHGLQWKLVVWXG\DQG
WKHUHVSRQGHQWV·NQRZOHGJHRI WKHWZRGLIIHUHQWVFDOHV)RUVWDUWHUVWKLVVWXG\IRXQG
WKDWWKHUHVSRQGHQWV·XQGHUVWDQGLQJRI PHGLDSURGXFWLRQZDVSRVLWLYHO\UHODWHGWRWKH
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UHVSRQGHQWV·JUDGHZKLFKFRQÀUPVWKHÀQGLQJVIURPSUHYLRXVVWXGLHVWKDWDVFKLOGUHQ
JHWROGHUWKH\DFTXLUHPRUHNQRZOHGJHDERXWPHGLDSURGXFWLRQ)XUWKHUPRUHERWKWKH
UHVSRQGHQWV·XQGHUVWDQGLQJRI PHGLDLQÁXHQFHRQLWVXVHUVDQGWKHLUNQRZOHGJHDERXW
PHGLDSURGXFWLRQZDVSRVLWLYHO\UHODWHGWRWKHLUJUDGHLQVRFLDOVWXGLHV7KLVÀQGLQJZDV
in line with the assumption that the more the respondents know about the real world, 
as evidenced by their grade in social studies, the more they will know about media 
SURGXFWLRQDQGLQÁXHQFHRI PHGLDFRQWHQWRQLWVXVHUV,QDGGLWLRQWKHDQDO\VHVVKRZHG
WKDWWKHUHVSRQGHQWV·XQGHUVWDQGLQJRI PHGLDSURGXFWLRQZDVSRVLWLYHO\UHODWHGWRWKH
number of  countries the respondents had lived in and their usage of  the Internet for 
QHZVQH[WWRZDWFKLQJWHOHYLVLRQ7KHVHWZRÀQGLQJVDUHUHODWHGWRWKHDVVXPSWLRQVWKDW
SHRSOH·VNQRZOHGJHRI PHGLDSURGXFWLRQLVSRVLWLYHO\DIIHFWHGZKHQUHVSRQGHQWVKDYH
the ability to compare media content, either through their exposure to media content 
IURPGLIIHUHQWFXOWXUDOEDFNJURXQGVRUWKHLUXVHRI GLIIHUHQWPHGLD0RUHRYHUWKH
UHVSRQGHQWV·VFRUHVRQPHGLDSURGXFWLRQZHUHSRVLWLYHO\UHODWHGWRWKHDPRXQWRI WLPH
WKH\VSHQWZDWFKLQJGRFXPHQWDULHV$VRXWOLQHGLQFKDSWHUWKLVFDQEHH[SODLQHGLQWZR
GLIIHUHQWZD\V)LUVWLWFRXOGEHWKHUHVXOWRI WKHWRSLFVRI PDQ\GRFXPHQWDULHVZKLFK
SURYLGHYLHZHUVZLWKLQIRUPDWLRQDQGIDFWVZLWKZKLFKWKH\FDQTXHVWLRQRWKHUQRQ
ÀFWLRQSURJUDPV6HFRQGLWLVDOVRSRVVLEOHWKDWSHRSOHZKRZDWFKPRUHGRFXPHQWDULHV
are more critical of  television content than people who do not watch documentaries that 
RIWHQ&RQYHUVHO\WKHUHVSRQGHQWV·XQGHUVWDQGLQJRI PHGLDSURGXFWLRQZDVQHJDWLYHO\
UHODWHGWRKRZRIWHQWKHUHVSRQGHQWVZDWFKHGWKHQHZV7KLVWRRFDQEHWKHUHVXOWRI 
WZRGLIIHUHQWIDFWRUV)RUVWDUWHUVLWFRXOGEHDWWULEXWHGWRWKHWHQGHQF\RI WKHQHZV
to present itself  as a window on reality, a perspective which heavy news watchers may 
DGRSW6HFRQGWKLVÀQGLQJFRXOGDOVREHWKHUHVXOWRI WKHIDFWWKDWSHRSOHZKRZDWFKD
great deal of  television in general also tend to watch a lot of  news simply because there 
DUHPDQ\QHZVEURDGFDVWVLQDJLYHQGD\3HRSOHZKRZDWFKDORWRI WHOHYLVLRQWHQGWR
GRVRRXWRI KDELWRULQRUGHUWRNLOOWLPH5XELQ	3HUVHDQGWKXVWKH\FRXOGEH
less likely to adopt a critical attitude when watching any television content, including the 
QHZV0RUHRYHUWKHUHVSRQGHQWV·NQRZOHGJHRI WKHLQÁXHQFHH[HUWHGE\WKHPHGLDRQ
LWVXVHUVZDVDOVRSRVLWLYHO\UHODWHGWRWKHUHVSRQGHQWV·SDUHQWV·OHYHORI HGXFDWLRQ7KLV
ÀQGLQJFRXOGEHWKHUHVXOWRI KLJKO\HGXFDWHGSHRSOHKDYLQJVPDUWFKLOGUHQRURI WKH
fact that people with a higher education tend to create a more stimulating environment 
for their children, one which the children are encouraged to adopt a critical and 
LQTXLVLWLYHDWWLWXGHWRZDUGVWKHLUVXUURXQGLQJVLQFOXGLQJWKHPHGLD
7KHÀQGLQJWKDWRQH·VJUDGHLQVRFLDOVWXGLHVLVDSUHGLFWRURI RQH·VXQGHUVWDQGLQJRI 
WKHLQÁXHQFHRI WKHPHGLDRQLWVXVHUVZKLOHWKHJUDGHRQHLVLQLVQRWUHODWHGWRRQH·V
XQGHUVWDQGLQJRI WKLVLQÁXHQFHLVVXUSULVLQJ$VH[SODLQHGLQFKDSWHUWKLVVXJJHVWVWKDW
RQH·VOHYHORI LQWHUHVWLQWKHPHGLDSOD\VDODUJHUROHLQKRZPXFKRQHNQRZVDERXWLWV
LQÁXHQFH,I WKHJUDGHRQHLVLQGRHVQRWPDNHDGLIIHUHQFHLQRQH·VOHYHORI DZDUHQHVV
RI WKHPHGLD·VLQÁXHQFHRQLWVXVHUVEXWRQH·VJUDGHLQVRFLDOVWXGLHVGRHVDSRVVLEOH
H[SODQDWLRQFRXOGEHWKDWUHVSRQGHQWVDOUHDG\NQRZDJUHDWGHDODERXWWKHLQÁXHQFH
RI WKHPHGLDRQLWVXVHUV1RQHWKHOHVVWKRVHUHVSRQGHQWVZKRDUHPRUHLQWHUHVWHGLQ
institutions covered by social studies might also be interested in the media, and thus 
&KDSWHU&RQFOXVLRQDQGGLVFXVVLRQ
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score higher both in social studies as well as on the scale, than students who are not as 
LQWHUHVWHGLQVRFLDOLQVWLWXWLRQVDQGWKHPHGLD)XWXUHUHVHDUFKFRXOGIXUWKHUH[SORUH
WKLVQRWLRQE\DVNLQJPRUHLQGHSWKTXHVWLRQVDERXWUHVSRQGHQWV·LQWHUHVWLQPHGLD
UHODWHGWRSLFVÀQGLQJRXWKRZPXFKWKH\H[SRVHWKHPVHOYHVWRLQIRUPDWLRQDERXWWKH
media, and then attempt to link that to their performance on the scale that measures 
WKHLUXQGHUVWDQGLQJRI PHGLDLQÁXHQFHRQLQGLYLGXDOV6XFKUHVHDUFKPLJKWDOVR
uncover a similar relationship between interest in the media and the scale that measures 
XQGHUVWDQGLQJRI PHGLDSURGXFWLRQ
6DPSOH/LPLWDWLRQVDQGRSSRUWXQLWLHV
$VLQGLFDWHGLQFKDSWHUWKHVDPSOHXVHGLQWKLVVWXG\ZDVDFRQYHQLHQFHVDPSOHEDVHG
RQWKRVH(XURSHDQ(QJOLVKVSHDNLQJVFKRROVWKDWZHUHZLOOLQJWRSDUWLFLSDWH7KLVPHDQV
WKDWWKHSDUWLFLSDQWVDUHSUREDEO\QRWUHSUHVHQWDWLYHRI WKHDYHUDJH\HDUROGPHGLD
XVHUDQGWKDWWKHÀQGLQJVDUHQRWDSSOLFDEOHWRWKHJHQHUDOSRSXODWLRQ7KHIDFWWKDWWKLV
convenience sample is different from a random sample could have had various effects on 
WKHÀQGLQJVRI WKLVVWXG\
)RURQHWKLQJWKHXVHRI WKLVVSHFLÀFVDPSOHFRXOGKDYHOHGWRKLJKHUDYHUDJH
VFRUHVLQWZRGLIIHUHQWZD\V)LUVWWKHVWXGHQWVDWWKHWKUHHVFKRROVJHQHUDOO\FRPH
IURPDKLJKHUVRFLRHFRQRPLFEDFNJURXQGWKDQPRVWVWXGHQWVDWORFDOVFKRROV7KH
LQYHVWLJDWLRQDGGUHVVHGRQHLQGLFDWRURI VRFLRHFRQRPLFVWDWXVQDPHO\WKHSDUHQWV·
OHYHORI HGXFDWLRQ7KHÀQGLQJVVKRZWKDWUHVSRQGHQWVZKRVHSDUHQWVKDGDWWHQGHG
university did better on the scale that addressed the production of  media content 
than respondents whose parents had not attended university, which suggests that if  
the measurement instrument were to be administered to youngsters who come from 
more diverse socioeconomic backgrounds, they may not have scored as well as the 
FXUUHQWUHVSRQGHQWVRQWKHTXHVWLRQVWKDWPDGHXSWKHPHGLDSURGXFWLRQVFDOH6HFRQG
the vast majority of  the students live in a country other than their home country, 
PHDQLQJWKH\DUHH[SRVHGWRYDULRXVFXOWXUDOLQÁXHQFHVWKDW\RXQJVWHUVOLYLQJLQWKHLU
KRPHFRXQWU\ZLOOQRWHQFRXQWHU7KHÀQGLQJVLQFKDSWHUGLGLQGLFDWHWKDWWKHPRUH
countries respondents had lived in, the better they did on the questions that measured 
XQGHUVWDQGLQJRI WKHSURGXFWLRQRI PHGLDFRQWHQW7KLVVXJJHVWVWKDWKDGWKHTXHVWLRQV
been posed to youngsters who lived in their own country, the respondents might not 
KDYHGRQHVRZHOORQWKLVVFDOH
,QDGGLWLRQWRDQLQFUHDVHLQWKHVFRUHVWKLVXVHRI WKLVVSHFLÀFVDPSOHFRXOGKDYH
DIIHFWHGWKHRXWFRPHVRI WKLVVWXG\LQRQHRWKHUZD\7KHUHVSRQGHQWVLQWKLVVDPSOH
came from a wide variety of  different cultures and countries, one that is probably 
IDUPRUHGLYHUVHWKDQDQ\VDPSOHQRWGUDZQIURPLQWHUQDWLRQDOVFKRROV7KLVPHDQV
that the questions were subjected to a more stringent reliability testing than when the 
UHVSRQGHQWVKDGFRPHIURPDFXOWXUDOO\KRPRJHQHRXVVDPSOH7KHUHVSRQGHQWVZKR
ÀOOHGRXWWKHTXHVWLRQQDLUHGLGVRIURPDZLGHDUUD\IURPSHUVSHFWLYHVWKXVSRVVLEO\
subjecting the question to many different interpretations, which could have reduced 
WKHOHYHORI UHOLDELOLW\FXUUHQWO\DWWULEXWHGWRWKHWZRVFDOHV+RZHYHUWKHIDFWWKDWERWK
VFDOHVVWLOOSRVVHVVDQDFFHSWDEOH&URQEDFK·VDOSKDVXJJHVWVWKDWWKH\DUHIDLUO\UREXVW

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and that the reliability of  the scales might only improve among respondents who come 
IURPRQVLQJOHRUVHYHUDOVLPLODUFXOWXUDOEDFNJURXQGV
'LVFXVVLRQ
%HVLGHVWKHFRQFOXVLRQVRXWOLQHGDERYHWKLVVWXG\DOVRDGGHGQHZLQVLJKWVWRVHYHUDO
LVVXHVWKDWKDYHEHHQDQDUHDRI GHEDWHZLWKLQWKHÀHOGRI PHGLDOLWHUDF\IRUDQXPEHURI 
\HDUV
)LUVWZLWKLQWKHÀHOGRI PHGLDOLWHUDF\YDULRXVDXWKRUVKDYHUDLVHGWKHLVVXHZKHWKHU
media literacy should be perceived as a set of  skills, knowledge, or a series of  abilities, 
RUPD\EHDQDWWLWXGH)RULQVWDQFH&KULVWDQG3RWWHUQRWHGWKDW´%HVLGHVDUJXLQJ
RYHUZKLFKPHGLXPLVFHQWUDOWROLWHUDF\WKHYHU\QRWLRQRI OLWHUDF\LVEHLQJGHEDWHG
+RZEURDGO\VKRXOGOLWHUDF\EHFRQFHSWXDOL]HG"6KRXOGLWEHUHJDUGHGDVDVNLOO«
DVDQDFFXPXODWLRQRI NQRZOHGJH«RUDVDSHUVSHFWLYHRQWKHZRUOG"µS7KH
overview provided in chapter 2 revealed that knowledge, abilities, and attitudes do not 
QHFHVVDULO\H[FOXGHRQHDQRWKHUIRUDOOWKUHHDUHLQFOXGHGLQGLIIHUHQWDUURZVLGHQWLÀHG
LQ)LJXUH8QGHUVWDQGLQJPHGLDSURGXFWLRQIRULQVWDQFHUHIHUVWRERWKDELOLWLHVDQG
knowledge by including the ability to produce media messages as well as knowledge 
DERXWPHGLDSURGXFWLRQ$GGLWLRQDOO\DZDUHQHVVRI KRZSHRSOHKDQGOHWKHPHGLD
mainly refers to abilities, as well as encompassing some knowledge about interpretation, 
as well as attitudes regarding when to use the media, and which programs one should 
RUVKRXOGQRWZDWFK,QVKRUWLWDSSHDUVWKDWWKHGLVWLQFWLRQEHWZHHQNQRZOHGJHVNLOOV
and attitudes is interesting but not of  utmost importance when it comes to creating a 
GHÀQLWLRQZKHUHWKHIRFXVOLHVRQZKDWSHRSOHQHHGWREHPHGLDOLWHUDWH
6HFRQGPHGLDOLWHUDF\LVDÀHOGWKDWKDVWUDGLWLRQDOO\EHHQDSSURDFKHGIURPDYDULHW\
RI WKHRUHWLFDOSDUDGLJPV6RPHGHÀQLWLRQVDUHEDVHGRQDPRUHFXOWXUDOVWXGLHVDSSURDFK
HJ/XNH/XNHRWKHUVXVHDZRPHQ·VVWXGLHVSHUVSHFWLYH0HUVNLQ
ZKLOH3RWWHUDIRURQHDGRSWVDFRJQLWLYHDSSURDFKDQGDPDMRULW\RI WKH
GHÀQLWLRQVXVHGLQFRQWHPSRUDU\PHGLDOLWHUDF\UHVHDUFKGRQRWDSSHDUWRXWLOL]HDQ\
WKHRUHWLFDOSHUVSHFWLYHDWDOOHJ$XIGHUKHLGH7KRPDQ6RPHDXWKRUVKDYH
SRLQWHGWRWKHDSSDUHQWRSSRVLWLRQV%URZQ&KULVW	3RWWHU3RWWHUD
EEHWZHHQWKHGLIIHUHQWWKHRUHWLFDOSHUVSHFWLYHVDQGGHÀQLWLRQVZKLFKHVSHFLDOO\DSSHDU
to center around the question whether media literacy includes an awareness of  the 
LQÁXHQFHWKHPHGLDFDQKDYHRQLWVXVHUV:LWKLQPHGLDOLWHUDF\WKHUHDUHWZRFDPSVRI 
VFKRODUVUHJDUGLQJWKLVGLPHQVLRQRI PHGLDOLWHUDF\7KHÀUVWJURXSPDLQO\SURSRQHQWV
RI WKHFXOWXUDOVWXGLHVSDUDGLJP.XEH\FODLPWKDWVWXG\LQJWKHHIIHFWVRI WKH
media is unnecessary, and that media literacy should instead focus on the pleasures and 
PHDQLQJVWKDWSHRSOHGHULYHIURPWKHPHGLD+RZHYHUODUJHJURXSVRI PHGLDOLWHUDF\
scholars, especially in the United States, disagree and instead argue that it is essential for 
people to understand the role that media play in shaping their perceptions and directing 
WKHLUEHKDYLRU/OR\G.RONLQHWDORUDV3LHWWHDQG*LURX[SSXW
LWLQRUGHUWRVKLHOGSHRSOHDJDLQVW´«WKHKLJKO\GHYHORSHGPDQLSXODWLYHSRZHUVRI 
WHOHYLVLRQµ7KHRYHUYLHZSUHVHQWHGLQFKDSWHUPDGHWKHDWWHPSWWRLQFOXGHGHÀQLWLRQV
DVGLYHUVHDVSRVVLEOHDQGHQFRPSDVVHGGHÀQLWLRQVUHJDUGOHVVRI SHUVSHFWLYHRU
&KDSWHU&RQFOXVLRQDQGGLVFXVVLRQ

DSSURDFK7KLVRYHUYLHZWKXVUHYHDOHGWKDWDOWKRXJKQRWDOOPHGLDOLWHUDF\VFKRODUVDJUHH
RQZKLFKWRSLFVVKRXOGEHLQFOXGHGLQPHGLDOLWHUDF\DOOGHÀQLWLRQVFDQEHFDWHJRUL]HG
ZLWKLQWKHUHODWLRQVKLSVEHWZHHQWKHPHGLDWKHLUSURGXFHUVDQGRUWKHLUXVHUV
,QVKRUWLQVSLWHRI WKHDSSDUHQWGLVDJUHHPHQWZLWKLQWKHÀHOGRI PHGLDOLWHUDF\RQ
the distinction between knowledge, attitudes, and skills on the one hand, and the variety 
in theoretical perspectives on the other, have not hampered the development of  a 
VXFFHVVIXOPHDVXUHPHQWLQVWUXPHQW
0RYLQJIRUZDUG
7KHRXWFRPHVRI WKLVVWXG\KDYHVHYHUDOLPSOLFDWLRQVIRUWKHIXWXUHRI PHGLDOLWHUDF\
UHVHDUFKDQGWKHSUDFWLFHRI PHGLDHGXFDWLRQ7KHÀQGLQJVSUHVHQWHGKHUHDOVRJLYHULVH
WRVXJJHVWLRQVIRUDGGLWLRQDOUHVHDUFKLQWRWKHDVVHVVPHQWRI PHGLDOLWHUDF\OHYHOV
0HGLDOLWHUDF\UHVHDUFK)XWXUHHQGHDYRUV
7KLVVWXG\SURYLGHVWZRVWDUWLQJSRLQWVIRUIXWXUHUHVHDUFK)LUVWWKLVVWXG\KDVVKRZQ
WKDWWKHGLYHUJHQWFROOHFWLRQRI GHÀQLWLRQVRI PHGLDOLWHUDF\FDQEHXQLWHGLQWRRQH
VFKHPDWLFUHSUHVHQWDWLRQIRUPHGLDOLWHUDF\DVHYLGHQFHGE\)LJXUH)XWXUHPHGLD
OLWHUDF\UHVHDUFKHUVFRXOGIXUWKHUHODERUDWHRQWKHGLIIHUHQWDVSHFWVLGHQWLÀHGLQWKH
representation, adapting them to different perspectives on the importance of  media 
OLWHUDF\VXFKDVWKH¶PHGLDDQGGHPRFUDF\·RQHXWLOL]HGLQWKLVVWXG\RUWRGLIIHUHQW
JHQUHVRUHYHQGLIIHUHQWPHGLD7KLVFRXOGOD\WKHJURXQGZRUNIRULQVWUXPHQWVWR
PHDVXUHPHGLDOLWHUDF\IURPGLIIHUHQWSHUVSHFWLYHV
Second, this study has shown that it is possible to measure media literacy in a 
TXDQWLWDWLYHPDQQHU)XWXUHUHVHDUFKFRXOGIXUWKHUWHVWDQGSHUIHFWWKHLQVWUXPHQW
GHYHORSHGLQWKLVVWXG\7KHÀUVWWKLQJWKDWFRXOGEHORRNHGLQWRLVWRIXUWKHULQFUHDVH
WKHYDOLGLW\DQGUHOLDELOLW\RI WKHVFDOHV2QHZD\LQZKLFKWKHYDOLGLW\RI WKHLQVWUXPHQW
FRXOGEHLQFUHDVHGFRXOGEHE\FRQGXFWLQJLQGHSWKTXDOLWDWLYHLQWHUYLHZVZLWK
youngsters to establish their level of  media literacy followed by an administration of  
WKHTXHVWLRQQDLUHDQGFRPSDULQJWKHÀQGLQJVIURPWKHWZRPHWKRGV7KHLQVWUXPHQW
developed here could also be applied to different populations to further assess its validity 
DQGUHOLDEO\)XUWKHUPRUHXVLQJWKHLQVWUXPHQWLQGLIIHUHQWFXOWXUHVDQGODQJXDJHVZRXOG
DOVRSURYLGHDGGLWLRQDOLQIRUPDWLRQRQLWVYDOLGLW\$VHFRQGUHVHDUFKLQLWLDWLYHFRXOGEH
WRUHQGHUWKHUHVHDUFKLQVWUXPHQWDSSOLFDEOHWRERWK\RXQJHUDQGROGHUWDUJHWJURXSV
&KLOGUHQLQHOHPHQWDU\VFKRRODUHRIWHQWKHIRFXVRI PHGLDOLWHUDF\SURMHFWVEXWQR
UHVHDUFKHUKDVDWWHPSWHGWRHVWDEOLVKWKHLUOHYHORI PHGLDOLWHUDF\\HW$GGLWLRQDOO\DV
QRWHGE\'HQQLVWKHYDVWPDMRULW\RI PHGLDOLWHUDF\DQGPHGLDHGXFDWLRQHIIRUWV
focus on youngsters, while adults use the media to the same extent as youngsters do, thus 
UHTXLULQJWKHVDPHOHYHORI PHGLDOLWHUDF\7KHUHIRUHWKHUHLVDPSOHUHDVRQWRWHVWWKH
scale to see if  it is usable for these two age groups as well, and if  necessary, adapt it to 
WKHWDUJHWJURXSV·FKDUDFWHULVWLFV
,PSOLFDWLRQVIRUPHGLDHGXFDWLRQSUDFWLFH
7KHVFDOHGHYHORSHGLQWKLVVWXG\FRXOGDLGLQWHVWLQJWKHHIIHFWLYHQHVVRI PHGLD
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&KDSWHU&RQFOXVLRQDQGGLVFXVVLRQ
HGXFDWLRQSURJUDPVWKDWIRFXVRQWKHQHZV(GXFDWRUVFRXOGXVHLWDVDSUHSURMHFW
PHDVXUHPHQWDQGWKHQXWLOL]HLWVRXWFRPHVWRDVVHVVWKHQHHGVRI WKHLUVWXGHQWV7KHVH
ÀQGLQJVFRXOGWKHQEHXVHGWRDGMXVWWKHPHGLDHGXFDWLRQSURMHFWWRSD\PRUHDWWHQWLRQ
to those elements of  media literacy the participants know little about, and to perhaps 
IRFXVOHVVRQWKRVHHOHPHQWVZLWKZKLFKWKH\DUHDOUHDG\YHU\IDPLOLDU
&RQFOXGLQJUHPDUNV
7KLVVWXG\VXFFHVVIXOO\FRPSOHWHGWKHÀUVWDWWHPSWWRGHYHORSDQLQVWUXPHQWWRPHDVXUH
PHGLDOLWHUDF\IURPWKHSHUVSHFWLYHRI WKHPHGLDWHGGHPRFUDF\,WUHYHDOHGWKDWPHGLD
literacy is a complex and rich concept that will probably never be captured by one 
PHDVXUHPHQWLQVWUXPHQW,QDGGLWLRQWKLVVWXG\VKRZHGWKDWHVWDEOLVKLQJKRZFULWLFDO
\RXQJVWHUVDUHRI QRQÀFWLRQSURJUDPVRQWHOHYLVLRQLVSRVVLEOHDQGLQIDFWSURYLGHV
DPSOHVWHSSLQJVWRQHVIRUIXWXUHUHVHDUFK
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Appendix 3. Pilot studies: Operationalizing media literacy
This appendix shows how the different aspects of media literacy were operationalized by the 
questions used in the first and second pilot. This appendix also shows the correct answer to 
each question. 
The ¥ indicates on which side of the scale the correct answer lies. 
7KHSURGXFWLRQRIPHGLDFRQWHQW
Unlikely Somewhat 
unlikely
Somewhat 
likely  
Likely
Television news presents a complete picture 
of what is going on in the world (pilot 1 and 
2)
5 Ƒ Ƒ Ƒ
3URIHVVLRQDODFWLYLWLHV
6HOHFWLYLW\RIWKHSURGXFHUV
Unlikely Somewhat 
unlikely
Somewhat 
likely  
Likely
The stories you see on the news are about 
the only important events that took place 
that day (pilot 1 and 2) 
5 Ƒ Ƒ Ƒ
The description of an event on the news is 
complete (pilot 1 and 2) 
5 Ƒ Ƒ Ƒ
News programs are too short to show all the 
important stories of that day (pilot 1 and 2) Ƒ Ƒ Ƒ
5
The spokespeople that appear on TV news 
are often the ones that the journalists could 
find the fastest (pilot 1 and 2) 
Ƒ Ƒ Ƒ 5

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&RGHVDQGFRQYHQWLRQV
Production procedures
Unlikely Somewhat 
unlikely
Somewhat 
likely  
Likely
Newsreaders are all alone in the studio 
when they read the news (pilot 1) 
5 Ƒ Ƒ Ƒ
When newsreaders read the news, no other 
TV station employees are in the studio 
(pilot 2) 
5 Ƒ Ƒ Ƒ
The news is filmed before a live studio 
audience (pilot 2) 
5 Ƒ Ƒ Ƒ
Reporters determine how long a story on the 
news will be (pilot 1 and 2) 
5 Ƒ Ƒ Ƒ
Of course, the content of a news program 
depends on what happened in the world. 
But, the content of a news program also 
depends on the number of reporters at work 
that day (pilot 1 and 2) 
Ƒ Ƒ Ƒ 5
The length of a news program is only 
determined by the number of important 
events that happened that day (pilot 1 and 2) 
5 Ƒ Ƒ Ƒ
The order of subjects on the news is random 
(pilot 1 and 2) 
5 Ƒ Ƒ Ƒ
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Production procedures (continued)
Which of the following activities always 
happen when reporters put together a news 
story?  
- talk to all the people involved in the 
event (pilot 1 and 2) 
5 Ƒ Ƒ Ƒ
- make a decision on whether or not to 
run the story (pilot 1 and 2) Ƒ Ƒ Ƒ
5
- hear from the editors how long their 
story is allowed to be (pilot 1 and 2) Ƒ Ƒ Ƒ
5
- send a camera crew to the scene 
(pilot 1 and 2) 
5 Ƒ Ƒ Ƒ
- pick up a lead on a story (pilot 1 and 
2) Ƒ Ƒ Ƒ
5
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Production procedures (continued)
Below you will see sets of two pictures taken from a television news program. These pictures 
are also called shots. In television (and film as well), several techniques are used to create 
these shots. Examples of such techniques are: special effects, props, and costumes.  
The pictures in each set look very similar. However, in each set one technique is applied 
differently. Look at each set, and, in the space provided below the two pictures, write down, 
in your own words, which technique is applied differently, and how.
Set 1 (see page 140 for pilot 1 and page 169 for pilot 2) showed a difference in zoom. 
Set 2 (see page 140 for pilot 1 and page 169 for pilot 2) showed a difference in camera 
angle.
Set 3 (see page 141 for pilot 1 and page 170 for pilot 2) showed a difference in 
lighting.
Set 4 (see page 141 for pilot 1 and page 170 for pilot 2) showed a difference in focus. 
(pilot 1 and 2) 
(See Appendix 10 for coding scheme) 
Below you will see a series of statements from different news programs. Each statement is 
accompanied by two pictures. Read each statement carefully. Then decide which picture 
would be used by the news to go with that statement. Indicate which picture would be used by 
the news by crossing (X) or checking (¥) the circle below that picture. In the space provided 
below the picture, explain why you think they would use that picture.  
        Correct picture   
Statement 1 (President Bush addressing a conference)  1   
Statement 2 (Professor West commenting on teen crime) 1  2 
Statement 3 (Mourning Boston mother)    1 
Statement 4 (Peaceful demonstration turned violent)2  1 
Statement 5 (Reporter on the scene)3    2 
(pilot 1 and 2) 
(See Appendix 10 for coding scheme) 
1 For statements 1 and 2 see page 150 for pilot 1 and page 179 for pilot 2. 
2 For statements 3 and 4 see page 151 for pilot 1 and page 180 for pilot 2. 
3 For statement 5 see page 152 for pilot 1 and page 181 for pilot 2. 
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Dramatic/narrative codes
Distinction between fact and fiction 
Q: Can you name five programs which only show real events? (pilot 1 and 2) 
 Correct answer: See coding scheme (Appendix 10) 
Q: Can you name five programs which are acted? (pilot 1 and 2) 
 Correct answer: See coding scheme (Appendix 10) 
Q: Below you will see a list of programs. Per program check (¥) or cross (x) whether the 
program shows real events or is acted (pilot 1 and 2)
Program Real events More real 
than acted 
More acted 
than real
Acted 'RQ¶WNQRZ
this program 
Gilmore Girls Ƒ Ƒ Ƒ 5 Ƒ
ER Ƒ Ƒ Ƒ 5 Ƒ
The weakest link 5 Ƒ Ƒ Ƒ Ƒ
The news 5 Ƒ Ƒ Ƒ Ƒ
Idols (American 
Idol, Pop Idol) 
5 Ƒ Ƒ Ƒ Ƒ
Coverage
European soccer 
championships 
5 Ƒ Ƒ Ƒ Ƒ
Charmed Ƒ Ƒ Ƒ 5 Ƒ
$PHULFD¶VQH[W
top model 
5 Ƒ Ƒ Ƒ Ƒ
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Extent to which a non-fiction program contains fictionalized elements 
Unlikely Somewhat 
unlikely
Somewhat 
likely  
Likely
Sometimes, documentaries use actors (pilot 
1 and 2) Ƒ Ƒ Ƒ
5
In talk shows, some events are staged (pilot 
1 and 2) Ƒ Ƒ Ƒ
5
Occasionally, the producers of 
documentaries tell the people in their 
documentaries what to say (pilot 1 and 2) 
Ƒ Ƒ Ƒ 5
News facts are embedded in a story 
Unlikely Somewhat 
unlikely
Somewhat 
likely  
Likely
Reporters often turn events into stories 
(pilot 1 and 2) Ƒ Ƒ Ƒ
5
When an event is presented on the news, it 
looks the same as when you were there and 
saw it yourself (pilot 1 and 2) 
5 Ƒ Ƒ Ƒ
Documentaries present facts and pictures in 
such a way that together they make up a 
believable story (pilot 1 and 2) 
Ƒ Ƒ Ƒ 5
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3URGXFWLRQFRQWH[W
6RFLDODQGFXOWXUDOFRQWH[W
Unlikely Somewhat 
unlikely
Somewhat 
likely  
Likely
$UHSRUWHU¶VUHOLJLRXVEHOLHIVFRXOG
LQIOXHQFHZKDWWKHQHZVVWRULHVORRNOLNH
WKDWVKHPDNHVSLORWDQG
Ƒ Ƒ Ƒ 5
1HZVDERXWJD\PDUULDJHVLVSUHVHQWHGLQ
WKHVDPHZD\LQGLIIHUHQWFRXQWULHVSLORW
DQG
5 Ƒ Ƒ Ƒ
(YHU\WHOHYLVLRQVWDWLRQZLOOSUHVHQWQHZV
RQ,VODPLQWKHVDPHZD\SLORWDQG
5 Ƒ Ƒ Ƒ
:KHWKHUDQHZVUHSRUWHULV\RXQJRUROG
WKHQHZVVWRULHVVKHPDNHVZLOOEHWKHVDPH
SLORWDQG
5 Ƒ Ƒ Ƒ
7DONVKRZVLQ(XURSHZLOOFRYHUWKHVDPH
WRSLFVDVWDONVKRZVLQ$VLDSLORWDQG
5 Ƒ Ƒ Ƒ
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(FRQRPLFFRQWH[W
Difference between and effect of profit or non-profit nature of television station
Unlikely Somewhat 
unlikely
Somewhat 
likely  
Likely
Whether a television station has to make 
money off its programs or not will never 
influence the kind of news programs it 
makes (pilot 1 and 2) 
5 Ƒ Ƒ Ƒ
Some television stations do not have to 
make a profit (pilot 1 and 2) Ƒ Ƒ Ƒ
5
All television stations have to make money 
off their programs (pilot 1 and 2) 
5 Ƒ Ƒ Ƒ
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Target audience
Unlikely Somewhat 
unlikely
Somewhat 
likely  
Likely
Newsround is a news program for young 
children. When news reporters make a story 
for Newsround, the stories will be presented 
differently than when they are made for the 
regular news (pilot 1 and 2) 
Ƒ Ƒ Ƒ 5
Below you see a series of stories that are to be used in both the CNN and the BBC news 
broadcasts.
Imagine that you are the producer of the BBC news. The BBC is a British television station. 
Place these stories in the order in which you would want them to appear on your news 
EURDGFDVWLQWKHFROXPQWLWOHGµ%%&¶<RXFDQdo this by giving each story a number 1-5; 1 
indicating the first story and 5 indicating the last story. 
Now imagine you are the producer of CNN news. CNN is an American television station. In 
which order would you broadcast the stories below? Indicate the order in which these stories 
ZRXOGDSSHDURQWKH&11QHZVLQWKHFROXPQWRWKHULJKWFDOOHGµ&11¶<RXFDQGRWKLVE\
giving each story a number 1-5; 1 indicating the first story and 5 indicating the last story 
- Unemployment in the US increases to 10% 
- European summit successful 
- Engineers on strike: no train services in Southern England this week 
- Drug use in schools in US on the rise 
- Bush and Blair to meet about situation Iraq 
(pilot 1 and 2) 
(See coding scheme in Appendix 10 for correct answer)  
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3ROLWLFDOFRQWH[W
Unlikely Somewhat 
unlikely
Somewhat 
likely  
Likely
News stations can be different in how they 
present a story because of differences in 
their political preference (pilot 1 and 2) 
Ƒ Ƒ Ƒ 5
$UHSRUWHU¶VSROLWLFDOEHOLHIVFDQLQIOXHQFH
how s/he presents a news story (pilot 1 and 
2)
Ƒ Ƒ Ƒ 5
7KHLQIOXHQFHRIWKHPHGLDRQLWVXVHUV
,QIOXHQFHRQVRFLHW\
Influence on the political system
Unlikely Somewhat 
unlikely
Somewhat 
likely  
Likely
Television influences which presidential 
candidate wins the US (pilot 1 and 2) Ƒ Ƒ Ƒ
5
/HW¶VVD\WKHJRYHUQPHQWLVFRQVLGHULQJD
proposal for a new law. If several popular 
talk show hosts call this proposal ridiculous, 
this proposal has a smaller chance to be 
made into a law (pilot 1 and 2) 
Ƒ Ƒ Ƒ 5
Because they want to know which issues are 
considered important, politicians keep an 
eye on talk shows that discuss current 
events (pilot 1 and 2) 
Ƒ Ƒ Ƒ 5
,IVRPHWKLQJVXFKDVFULPHLVRIWHQ
discussed on televisiRQWKHJRYHUQPHQWZLOO
WU\WRGRVRPHWKLQJDERXWLWSLORWDQG
Ƒ Ƒ Ƒ 5

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Influence on the social and cultural institutions
Unlikely Somewhat 
unlikely
Somewhat 
likely  
Likely
Television can influence whether men and 
women share chores in the home (pilot 1 
and 2) 
Ƒ Ƒ Ƒ 5
The way in which stories about marriage are 
presented in the news can change how 
people behave when they are married (pilot 
1 and 2) 
Ƒ Ƒ Ƒ 5
If soccer games were taken off television, 
less people would play soccer (pilot 1 and 
2)
Ƒ Ƒ Ƒ 5
Influence on cultural make-up
Unlikely Somewhat 
unlikely
Somewhat 
likely  
Likely
Television has nothing to do with how 
young people think about drugs (pilot 1) 
5 Ƒ Ƒ Ƒ
Television has something to do with how 
young people think about drugs (pilot 2) Ƒ Ƒ Ƒ
5
Differences in television content is one of 
the reasons why in different countries 
people think differently about issues such as 
gay marriages (pilot 1 and 2) 
Ƒ Ƒ Ƒ 5
Television influences how children between 
the ages of 12 and 18 treat their parents 
(pilot 2) 
Ƒ Ƒ Ƒ 5

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Influence on cultural make-up (continued)   
Television influences how children our age 
treat their parents (pilot 1) Ƒ Ƒ Ƒ
5
Television influences how children under 
the age of 12 treat their parents (pilot 2) Ƒ Ƒ Ƒ
5
Television influences how younger children 
treat their parents (pilot 1) Ƒ Ƒ Ƒ
5
,QIOXHQFHRQWKHLQGLYLGXDO
Influence on behavior
Unlikely Somewhat 
unlikely
Somewhat 
likely  
Likely
TV plays a role in the political party people 
would vote for (pilot 1 and 2) Ƒ Ƒ Ƒ
5
TV news influences how people think about 
a political leader (pilot 1 and 2) Ƒ Ƒ Ƒ
5
People use the expressions that are used in 
television programs such as the news and 
talk shows (pilot 1 and 2) 
Ƒ Ƒ Ƒ 5
Television influences how people behave 
when they demonstrate against something 
that is important to them (pilot 1 and 2) 
Ƒ Ƒ Ƒ 5
Television has nothing to do with what 
young people wear to parties (pilot 1) 
5 Ƒ Ƒ Ƒ
Television influences what young people 
wear to parties (pilot 2) Ƒ Ƒ Ƒ
5
126
$SSHQGL[3LORWVWXGLHV2SHUDWLRQDOL]LQJPHGLDOLWHUDF\
Influence on behavior (continued)
The way people talk about politicians is not 
influenced by television at all (pilot 1 and 2) 
5 Ƒ Ƒ Ƒ
Influence on opinions and ideas
Unlikely Somewhat 
unlikely
Somewhat 
likely  
Likely
7HOHYLVLRQFDQLQIOXHQFHSHRSOH¶VRSLQLRQV
of issues such as politics, HIV medication, 
drug abuse and the Middle East (pilot 2) 
Ƒ Ƒ Ƒ 5
7HOHYLVLRQKDVOLWWOHWRGRZLWKSHRSOH¶V
opinions of issues such as gay marriages, 
politics, HIV medication, drug abuse, and 
the Middle East (pilot 1) 
5 Ƒ Ƒ Ƒ
The news can determine how people think 
about Iraqis (pilot 1 and 2) Ƒ Ƒ Ƒ
5
3HRSOH¶VLGHDVDERXWSROLWLFVFDQEH
influenced by television programs (pilot 1 
and 2) 
Ƒ Ƒ Ƒ 5
Television news and documentaries can 
make people take an event more seriously 
(pilot 1 and 2) 
Ƒ Ƒ Ƒ 5
3HRSOH¶VLGHDVDERXWSROLWLFVFDQEH
influenced by television programs (pilot 1 
and 2) 
Ƒ Ƒ Ƒ 5
7HOHYLVLRQZLOOQHYHUFKDQJHSHRSOH¶V
opinions (pilot 2) 
5 Ƒ Ƒ Ƒ
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Influence on opinions and ideas (continued)
79GRHVQ¶WUHDOO\DIIHFWKRZ:HVWHUQHUV
WKLQNDERXW0XVOLPVSLORWDQG
5 Ƒ Ƒ Ƒ
Influence on feelings
8QOLNHO\ 6RPHZKDW
XQOLNHO\
6RPHZKDW
OLNHO\
/LNHO\
7HOHYLVLRQQHZVFDQFKDQJHKRZSHRSOH
IHHODERXWD3UHVLGHQWLDOFDQGLGDWHSLORW
DQG
Ƒ Ƒ Ƒ 5
7HOHYLVLRQQHZVFDQVFDUHSHRSOHSLORW
DQG Ƒ Ƒ Ƒ
5
7HOHYLVLRQQHZVVRPHWLPHVPDNHVSHRSOH
DQJU\SLORWDQG Ƒ Ƒ Ƒ
5
7HOHYLVLRQFDQPDNHSHRSOHFU\SLORW Ƒ Ƒ Ƒ 5
7HOHYLVLRQQHYHUPDNHVSHRSOHFU\SLORW 5 Ƒ Ƒ Ƒ
7HOHYLVLRQQHYHUPDNHVSHRSOHKDSS\SLORW

5 Ƒ Ƒ Ƒ
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Factors that mediate influence 
Unlikely Somewhat 
unlikely
Somewhat 
likely  
Likely
Parents have the same opinions about 
television programs as their children do 
(pilot 1 and 2) 
5 Ƒ Ƒ Ƒ
There are different reasons why people 
watch television. Sometimes you have to 
watch a program for school. Sometimes you 
watch a program because you want to. 
When you watch a news program because 
\RXKDYHWRIRUVFKRRO\RX¶OOKDYHD
different opinion of the program than when 
you watch it because you want to (pilot 1 
and 2) 
Ƒ Ƒ Ƒ 5
People who live in the city react the same to 
news about the mad cow disease as people 
who live in the countryside (pilot 1 and 2) 
5 Ƒ Ƒ Ƒ
Some people really get into a show they 
watch on television. They relate to the 
characters on this show and what happens to 
them. These people are more likely to be 
influenced by these characters than people 
who do not care about them (pilot 1 and 2) 
Ƒ Ƒ Ƒ 5
Sometimes television programs make 
people upset. When people are upset they 
remember the program better than people 
who are not upset  (pilot 1 and 2) 
Ƒ Ƒ Ƒ 5
People with a lower education will 
understand the news just as well as people 
with a higher education (pilot 1 and 2) 
5 Ƒ Ƒ Ƒ
Children who watch the news know more 
about politics than children who do not 
watch the news. (pilot 1 and 2) 
Ƒ Ƒ Ƒ 5
129
$SSHQGL[3LORWVWXGLHV2SHUDWLRQDOL]LQJPHGLDOLWHUDF\
Factors that mediate influence (continued)
Name your favorite television program:
««««««««««««««««««««««««««
Check (¥) or cross (x) which group of people holds which opinion about your favorite television 
SURJUDP2SLQLRQVFDQEHORQJWRPRUHWKDQRQHgroup, and a group can have different opinions at 
WKHVDPHWLPH
They will 
think
your
favorite
show is 
boring
They will 
love your 
favorite
show
7KH\ZRQ¶W
understand
what your 
favorite
show is all 
about
They will 
WKLQNLW¶VD
waste of time 
to watch 
your favorite 
show
They will 
think the 
people on 
your
favorite
show are 
weird
They will 
think your 
favorite
show is not 
realistic
Your
parents
Ƒ Ƒ Ƒ Ƒ Ƒ Ƒ
College
students
Ƒ Ƒ Ƒ Ƒ Ƒ Ƒ
Your
grandparents
Ƒ Ƒ Ƒ Ƒ Ƒ Ƒ
Your friends Ƒ Ƒ Ƒ Ƒ Ƒ Ƒ
(pilot 1 and 2) 
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Appendix 4. Pilot 1: The questionnaire
2QWKHQH[WIHZSDJHV\RXZLOOÀQGWKHTXHVWLRQQDLUHH[DFWO\
DVLWZDVSUHVHQWHGWRWKHUHVSRQGHQWVLQWKHÀUVWSLORW
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Watching television: A questionnaire 
Please do not open questionnaire until you are told to 
132
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Introduction
The following pages contain a list of questions about television.  
How does this questionnaire work? 
Most of the questions are made up of statements. You have to decide to what extent these statements 
are likely or unlikely. You can do this by using the scale that comes with each statement. The scale 
looks like this:
Unlikely Somewhat 
unlikely
Somewhat
likely
Likely
Ƒ Ƒ Ƒ Ƒ
Read each statement carefully. Then use the scale to indicate how likely or unlikely the statement is 
using a cross (x) or a check (¥).
For example, you might be presented with the following statement:  
Reporters watch the news every day 
If you think this statement is unlikely, then check the scale as follows: 
Unlikely Somewhat 
unlikely
Somewhat
likely
Likely
5 Ƒ Ƒ Ƒ
If you think this statement is more unlikely than likely, then check the scale as follows: 
Unlikely Somewhat 
unlikely
Somewhat
likely
Likely
Ƒ 5 Ƒ Ƒ
If you think the statement is more likely than unlikely, then check the scale as follows: 
Unlikely Somewhat 
unlikely
Somewhat
likely
Likely
Ƒ Ƒ 5 Ƒ
If you think the statement is likely, then check the scale as follows: 
Unlikely Somewhat 
unlikely
Somewhat
likely
Likely
Ƒ Ƒ Ƒ 5
(DFKVFDOHDOVRLQFOXGHVDµGRQ¶WNQRZ¶RSWLRQ3OHDVHQRWHWKDWWKLVRSWLRQLVPHDQWDVDODVWUHVRUW
only. Only check this option if you are absolutely certain you do not know the answer.
There are some questions that are different. In these cases, please read the instructions carefully.  
3OHDVHFRPSOHWHHDFKTXHVWLRQWRWKHEHVWRI\RXUDELOLWLHV
If you have any questions, please raise your hand. 
Thank you for taking the time to fill out this questionnaire! 
1
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I – Watching television 
The following statements all concern when you watch television, which programs you watch, and with 
whom. Remember that you are only supposed to fill out ‘don’t know’ if you truly do not know 
the answer! 
Unlikely Somewhat
unlikely
Somewhat
likely
Likely
1. I will watch television tonight Ƒ Ƒ Ƒ Ƒ 'RQ¶WNQRZƑ
2. This week, I will watch the news Ƒ Ƒ Ƒ Ƒ
'RQ¶WNQRZƑ
3. Tonight I will watch television with my parents Ƒ Ƒ Ƒ Ƒ 'RQ¶WNQRZƑ
2

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II – Television programs: Real events or acted 
Below you will see one question which asks you to list five programs which show real events, and five 
programs which are acted. Please answer the question to the best of your abilities. 
4. Can you name five programs which show real 
events?
5. Can you name five programs which are 
acted? 
1. 1.
2. 2.
3. 3.
4. 4.
5. 5.
3
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III – Reporters 
The next series of statements concern television news reporters and their activities. Please read each 
statement carefully. Indicate how likely or unlikely each statement is using the scale beside each 
statement. Remember that you are only allowed to use the ‘don’t know’ category if you 
absolutely do not know the answer!
6. Which of the following activities always 
happen when reporters put together a news 
story? 
Unlikely Somewhat
unlikely
Somewhat
likely
Likely
- send a camera crew to the scene  Ƒ Ƒ Ƒ Ƒ 'RQ¶WNQRZƑ
- pick up a lead on a story Ƒ Ƒ Ƒ Ƒ 'RQ¶WNQRZƑ
- make a decision on whether or not to 
run the story Ƒ Ƒ Ƒ Ƒ 'RQ¶WNQRZƑ
- hear from the editors how long their 
story is allowed to be Ƒ Ƒ Ƒ Ƒ 'RQ¶WNQRZƑ
- talk to all the people involved in the 
event Ƒ Ƒ Ƒ Ƒ 'RQ¶WNQRZƑ
Unlikely Somewhat
unlikely
Somewhat
likely
Likely
$UHSRUWHU¶VUHOLJLRXVEHOLHIVFRXOGLQIOXHQFH
what the news stories look like that s/he makes  Ƒ Ƒ Ƒ Ƒ 'RQ¶WNQRZƑ
8. News reporters who work for local stations 
watch foreign news programs as part of their job Ƒ Ƒ Ƒ Ƒ 'RQ¶WNQRZƑ
9. The spokespeople that appear on TV news 
are often the ones that the journalists could find 
the fastest 
Ƒ Ƒ Ƒ Ƒ 'RQ¶WNQRZƑ
10. Reporters often turn events into stories  Ƒ Ƒ Ƒ Ƒ 'RQ¶WNQRZƑ
4
136
$SSHQGL[3LORW7KHTXHVWLRQQDLUH
Unlikely Somewhat
unlikely
Somewhat
likely
Likely
11. Whether a news reporter is young or old, the 
news stories s/he makes will be the same  Ƒ Ƒ Ƒ Ƒ 'RQ¶WNQRZƑ
Newsround is a news program for young 
children.
12. When news reporters make a story for 
Newsround, the stories will be presented 
differently than when they are made for the 
regular news  
Ƒ Ƒ Ƒ Ƒ 'RQ¶WNQRZƑ
Of course, the content of a news program 
depends on what happened in the world.  
13. But, the content of a news program also 
depends on the number of reporters at work that 
day
Ƒ Ƒ Ƒ Ƒ 'RQ¶WNQRZƑ
5
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14. Below you see a series of stories that are to be used in both the CNN and 
the BBC news broadcasts.  
Imagine that you are the producer of the BBC news. Place these stories in the 
order in which you would want them to appear on your news broadcast in the 
FROXPQWLWOHGµ%%&¶<RXFDQGRWKLVE\JLYLQJHDFKVWRU\DQXPEHUIURP
LQGLFDWLQJWKHILUVWVWRU\DQGLQGLFDWLQJWKHODVWVWRU\
Now imagine you are the producer of CNN news. In which order would you 
broadcast these stories? Indicate the order in which these stories would 
DSSHDURQWKHQHZVLQWKHFROXPQWRWKHULJKWFDOOHGµ&11¶<RXFDQGRWKLVE\
JLYLQJHDFKVWRU\DQXPEHUIURPLQGLFDWLQJWKHILUVWVWRU\DQG
indicating the last story. 
BBC CNN 
Unemployment in the US increases to 10% 
«« ««
European summit successful 
«« ««
(QJLQHHUVRQVWULNHQRWUDLQVHUYLFHVLQ6RXWKHUQ(QJODQGWKLVZHHN
«« ««
Drug use in schools in US on the rise 
«« ««
Bush and Blair to meet about situation Iraq 
«« ««
6
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IV – Documentaries 
This page is concerned with documentaries. Each statement says something about documentaries. 
Decide how likely or unlikely you think each statement is, and indicate your answer on the scale 
beside each statement. Only fill out ‘don’t know’ if you really don’t know the answer! 
Unlikely Somewhat
unlikely
Somewhat
likely
Likely
15. Sometimes, documentaries use actors Ƒ Ƒ Ƒ Ƒ 'RQ¶WNQRZƑ
16. Television news and documentaries can 
make people take an event more seriously  Ƒ Ƒ Ƒ Ƒ 'RQ¶WNQRZƑ
17. Boys and girls have the same opinion about 
GRFXPHQWDULHVVXFKDVµ&KRSSHUWRZQ¶D
documentary about motorcycles) 
Ƒ Ƒ Ƒ Ƒ 'RQ¶WNQRZƑ
18. Documentaries present facts and pictures in 
such a way that together they make up a 
believable story  
Ƒ Ƒ Ƒ Ƒ 'RQ¶WNQRZƑ
19. Occasionally, the producers of 
documentaries tell the people in their 
documentaries what to say  
Ƒ Ƒ Ƒ Ƒ 'RQ¶WNQRZƑ
7
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V – Politics 
The statements on this page all refer to different aspects of politics, such as elections. Please read 
each statement carefully, and indicate how likely or unlikely you think it is. Remember; only fill out 
‘don’t know’ if you really don’t know.  
Unlikely Somewhat
unlikely
Somewhat
likely
Likely
20. News stations can be different in how they 
present a story because of differences in their 
political preference 
Ƒ Ƒ Ƒ Ƒ 'RQ¶WNQRZƑ
21. Television influences which presidential 
candidate wins the US elections  Ƒ Ƒ Ƒ Ƒ 'RQ¶WNQRZƑ
22. The government determines the content of a 
news program  Ƒ Ƒ Ƒ Ƒ 'RQ¶WNQRZƑ
23. If something such as crime is often 
discussed on television, the government will try 
to do something about it  
Ƒ Ƒ Ƒ Ƒ 'RQ¶WNQRZƑ
3HRSOH¶VLGHDVDERXWSROLWLFVFDQEH
influenced by television programs Ƒ Ƒ Ƒ Ƒ 'RQ¶WNQRZƑ
$UHSRUWHU¶VSROLWLFDOEHOLHIVFDQLQIOXHQFH
how s/he presents a news story  Ƒ Ƒ Ƒ Ƒ 'RQ¶WNQRZƑ
8
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VI- Filming techniques 
26. Below you will see sets of two pictures taken from a television news program. These pictures are also 
called shots. In television (and ¿lm as well), several techniques are used to create these shots. Examples
of such techniques are: special effects, props, and costumes. 
The pictures in each set look very similar. However, in each set one technique is applied differently. Look 
at each set, and, in the space provided below the two pictures, write down, in your own words, which 
technique is applied differently, and how.
Set 1
The ¿rst set speci¿cally concern differences in camera use. Try and spot the difference, and describe
it in the space below the set.
picture 1 picture 2
Set 2
The second set also concerns a difference in camera use. Find it, and then describe it in the space 
below the pictures. 
picture 1 picture 2
9
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Set 3
In the third set, the difference concerns a technique other than camera use. Try to see what it is, and 
describe the difference in the space provided below the pictures.
picture 1 picture 2
Set 4
This ¿nal set of pictures again concerns a difference in how the camera was used. Try and ¿nd the
difference, and then describe it in the space below the two pictures.
picture 1 picture 2
10
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VII – Feelings 
7KHVWDWHPHQWVRQWKLVSDJHDOOUHIHUWRSHRSOH¶VIHHOLQJZKHQWKH\ZDWFKWHOHYLVLRQ3OHDVHUHDGHDFK
VWDWHPHQWFDUHIXOO\DQGWKHQXVHWKHVFDOHWRLQGLFDWHKRZOLNHO\RUXQOLNHO\\RXWKLQNWKHVWDWHPHQWLV
Remember: Only use ‘don’t know’ if you truly do not know the answer! 
8QOLNHO\ 6RPHZKDW
XQOLNHO\
6RPHZKDW
OLNHO\
/LNHO\
7HOHYLVLRQQHZVFDQFKDQJHKRZSHRSOH
IHHODERXWD3UHVLGHQWLDOFDQGLGDWH Ƒ Ƒ Ƒ Ƒ 'RQ¶WNQRZƑ
7HOHYLVLRQQHYHUPDNHVSHRSOHFU\ Ƒ Ƒ Ƒ Ƒ 'RQ¶WNQRZƑ
7HOHYLVLRQQHZVFDQVFDUHSHRSOH Ƒ Ƒ Ƒ Ƒ 'RQ¶WNQRZƑ
7HOHYLVLRQQHZVVRPHWLPHVPDNHVSHRSOH
DQJU\ Ƒ Ƒ Ƒ Ƒ 'RQ¶WNQRZƑ
6RPHWLPHVWHOHYLVLRQSURJUDPVPDNHSHRSOH
XSVHW
:KHQSHRSOHDUHXSVHWWKH\UHPHPEHUWKH
SURJUDPEHWWHUWKDQSHRSOHZKRZHUHQRWXSVHW
Ƒ Ƒ Ƒ Ƒ 'RQ¶WNQRZƑ
6RPHSHRSOHUHDOO\JHWLQWRDVKRZWKH\ZDWFK
RQWHOHYLVLRQ7KH\UHODWHWRWKHFKDUDFWHUVRQ
WKLVVKRZDQGZKDWKDSSHQVWRWKHP
7KHVHSHRSOHDUHPRUHOLNHO\WREH
LQIOXHQFHGE\WKHVHFKDUDFWHUVWKDQSHRSOHZKR
GRQRWFDUHDERXWWKHP
Ƒ Ƒ Ƒ Ƒ 'RQ¶WNQRZƑ
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VIII – Television programs: more real or more acted 
The following question is about two kinds of programs. Programs which are acted, and programs 
which show real events. Please read the question carefully and try to answer it as best as you can. 
33.  Below you will see a list of programs. Per program check (¥) or cross (x) whether the program 
shows real events or is acted.
Example:
Program Real events More real than acted 
More acted 
than real
Acted
Animal planet 
(documentary) 
5 Ƒ Ƒ Ƒ
Buffy the Vampire 
Slayer
Ƒ Ƒ Ƒ 5
Program Real events More real 
than acted 
More acted 
than real
Acted 'RQ¶WNQRZWKLVprogram  
Gilmore Girls Ƒ Ƒ Ƒ Ƒ Ƒ
ER Ƒ Ƒ Ƒ Ƒ Ƒ
The weakest link Ƒ Ƒ Ƒ Ƒ Ƒ
The news Ƒ Ƒ Ƒ Ƒ Ƒ
Idols (American 
Idol, Pop Idol) 
Ƒ Ƒ Ƒ Ƒ Ƒ
Coverage European 
soccer 
championships 
Ƒ Ƒ Ƒ Ƒ Ƒ
Charmed Ƒ Ƒ Ƒ Ƒ Ƒ
$PHULFD¶VQH[WWRS
model
Ƒ Ƒ Ƒ Ƒ Ƒ
12
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IX – Influence 
The following statements are all about whether or not television influences people. Read each 
statement, and decide how likely or unlikely it is. Indicate your answer using the scale. Only fill out 
don’t know if you really have no clue about the answer! 
Unlikely Somewhat
unlikely
Somewhat
likely
Likely
34. TV plays a role in the political party people 
would vote for  
Ƒ Ƒ Ƒ Ƒ 'RQ¶WNQRZƑ
35. The way people talk about politicians is not 
influenced by television at all  
Ƒ Ƒ Ƒ Ƒ 'RQ¶WNQRZƑ
36. Television can influence whether men and 
women share chores in the home  Ƒ Ƒ Ƒ Ƒ 'RQ¶WNQRZƑ
79GRHVQ¶WUHDOO\DIIHFWKRZ:HVWHUQHUV
think about Muslims  Ƒ Ƒ Ƒ Ƒ 'RQ¶WNQRZƑ
38. If soccer games were taken off television, 
less people would play soccer  Ƒ Ƒ Ƒ Ƒ 'RQ¶WNQRZƑ
39. People use the expressions that are used in 
television programs such as the news and talk 
shows  
Ƒ Ƒ Ƒ Ƒ 'RQ¶WNQRZƑ
40. Television influences how people behave 
when they demonstrate against something that 
is important to them 
Ƒ Ƒ Ƒ Ƒ 'RQ¶WNQRZƑ
41. The way in which stories about marriage are 
presented in the news can change how people 
behave when they are married  
Ƒ Ƒ Ƒ Ƒ 'RQ¶WNQRZƑ
13
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X – The practical side of creating television programs 
The statements on this page all concern the practical aspects of making television programs. Use the 
scale to indicate how likely or unlikely you think each statement is. Remember: Only check the 
‘don’t know’ option if you REALLY do not know the answer! 
Unlikely Somewhat
unlikely
Somewhat
likely
Likely
42. Reporters determine how long a story on the 
news will be
Ƒ Ƒ Ƒ Ƒ 'RQ¶WNQRZƑ
43. Newsreaders are all alone in the studio 
when they read the news 
Ƒ Ƒ Ƒ Ƒ 'RQ¶WNQRZƑ
44. The order of subjects on the news is random Ƒ Ƒ Ƒ Ƒ 'RQ¶WNQRZƑ
45. The length of a news program is only 
determined by the number of important events 
that happened that day
Ƒ Ƒ Ƒ Ƒ 'RQ¶WNQRZƑ
46. Some television stations do not have to 
make a profit
Ƒ Ƒ Ƒ Ƒ 'RQ¶WNQRZƑ
14
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XI – Talk shows 
The following statements are all about talk shows. Decide how likely or unlikely you think each 
statement is, and indicate your answer on the scale. Remember: Only fill out ‘don’t know’ if you 
really don’t know the answer! 
Unlikely Somewhat
unlikely
Somewhat
likely
Likely
47. Because they want to know which issues 
are considered important, politicians keep an 
eye on talk shows that discuss current events 
Ƒ Ƒ Ƒ Ƒ 'RQ¶WNQRZƑ
48. Talk shows in Europe will cover the same 
topics as talk shows in Asia 
Ƒ Ƒ Ƒ Ƒ 'RQ¶WNQRZƑ
49. In talk shows, some events are staged Ƒ Ƒ Ƒ Ƒ 'RQ¶WNQRZƑ
/HW¶VVD\WKHJRYHUQPHQWLVFRQVLGHULQJD
proposal for a new law.  
50. If several popular talk show hosts call this 
proposal ridiculous, this proposal has a smaller 
chance to be made into a law  
Ƒ Ƒ Ƒ Ƒ 'RQ¶WNQRZƑ
15
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XII – Young people 
The following statements concern young people and their use of television. Please read each 
statement carefully, and decide how likely or unlikely you think it is. Indicate your answer using the 
scale. Remember that you are only supposed to fill out ‘don’t know’ if you truly do not know the 
answer! 
Unlikely Somewhat
unlikely
Somewhat
likely
Likely
51. Television has nothing to do with how young 
people think about drugs  Ƒ Ƒ Ƒ Ƒ 'RQ¶WNQRZƑ
52. Television influences how younger children 
treat their parents  
Ƒ Ƒ Ƒ Ƒ 'RQ¶WNQRZƑ
53. Television has nothing to do with what 
young people wear to parties   
Ƒ Ƒ Ƒ Ƒ 'RQ¶WNQRZƑ
54. Children who watch the news know more 
about politics than children who do not watch 
the news 
Ƒ Ƒ Ƒ Ƒ 'RQ¶WNQRZƑ
55. Parents have the same opinions about 
television programs, such as the news, as their 
children do
Ƒ Ƒ Ƒ Ƒ 'RQ¶WNQRZƑ
56. Television influences how children our age 
treat their parents 
Ƒ Ƒ Ƒ Ƒ 'RQ¶WNQRZƑ
16

$SSHQGL[3LORW7KHTXHVWLRQQDLUH
XIII – Presentation
The statements on this page are all about how television programs present people, things, and events. 
When you have read each statement, decide how likely or unlikely the statement is. Then fill out your 
answer using the scale. Remember to only use ‘don’t know’ if you absolutely do not know the 
answer! 
Unlikely Somewhat
unlikely
Somewhat
likely
Likely
57. News programs are too short to show all the 
important stories of that day Ƒ Ƒ Ƒ Ƒ 'RQ¶WNQRZƑ
58. The description of an event on the news is 
complete Ƒ Ƒ Ƒ Ƒ 'RQ¶WNQRZƑ
59. Whether a television station has to make 
money off its programs or not will never 
influence the kind of news programs it makes  
Ƒ Ƒ Ƒ Ƒ 'RQ¶WNQRZƑ
60. Every television station will present news on 
the Islam the same way  Ƒ Ƒ Ƒ Ƒ 'RQ¶WNQRZƑ
61. When an event is presented on the news, it 
looks the same as when you were there and 
saw it yourself 
Ƒ Ƒ Ƒ Ƒ 'RQ¶WNQRZƑ
62. News about gay marriages is presented in 
the same way in different countries  Ƒ Ƒ Ƒ Ƒ 'RQ¶WNQRZƑ
17
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XIV - Television in general 
The following statements all refer to television in general. Read each statement carefully. Then decide 
how likely or unlikely you think this statement is. Indicate your answer using the scale. Remember
that you are only allowed to use the ‘don’t know’ category if you absolutely do not know the 
answer!
Unlikely Somewhat
unlikely
Somewhat
likely
Likely
63. Television news presents a complete picture 
of what is going on in the world Ƒ Ƒ Ƒ Ƒ 'RQ¶WNQRZƑ
64. The stories you see on the news are about 
the only important events that took place that 
day Ƒ Ƒ Ƒ Ƒ 'RQ¶WNQRZƑ
65. All television stations have to make money 
off their programs  Ƒ Ƒ Ƒ Ƒ 'RQ¶WNQRZƑ
66. Fans of a television program can influence 
what happens on that show Ƒ Ƒ Ƒ Ƒ 'RQ¶WNQRZƑ
18
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XV – Making the news 
67. Below you will see a series of statements from different news programs. Each statement is 
accompanied by two pictures. Read each statement carefully. Then decide which picture would be 
used by the news to go with that statement. Indicate which picture would be used by the news by 
checking (¥) or crossing (X) the circle below that picture. In the space provided below the picture, 
explain why you think they would use that picture.  
Statement 1:
Earlier today, President Bush addressed concern about rising gas prices while speaking at a Small 
Business Administration Conference. 
O picture 1 O picture 2
Statement 2: 
Professor West, an expert on juvenile delinquency, commented that teenagers today are more prone to 
crime than they were ten years ago.
O picture 1 O picture 2
19
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Statement 3: 
A Boston mother mourns after hearing her 8-year old son died in a school bus crash that killed ¿ve
students earlier today. 
O picture 1 O picture 2
Statement 4: 
This afternoon, a peaceful demonstration turned violent as protestors clashed with the police. 
O picture 1 O picture 2
20
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Statement 5:
And now let’s hear from our reporter on the scene. 
O picture 1 O picture 2
21
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XVI – Opinion 
7KHVWDWHPHQWVRQWKLVSDJHDUHDOOFRQFHUQHGZLWKWKHUHODWLRQVKLSEHWZHHQSHRSOH¶VRSLQLRQDQG
television programs. Read each statement carefully and decide how likely or unlikely you think it is. 
Indicate your answer on the scale beside each statement. Remember that you are only allowed to 
fill out ‘don’t know’ if you really do not know the answer! 
Unlikely Somewhat
unlikely
Somewhat
likely
Likely
68.TV news influences how people think about 
a political leader  Ƒ Ƒ Ƒ Ƒ 'RQ¶WNQRZƑ
69.The news can determine how people think 
about Iraqis  
Ƒ Ƒ Ƒ Ƒ 'RQ¶WNQRZƑ
7HOHYLVLRQKDVOLWWOHWRGRZLWKSHRSOH¶V
opinions of issues such as gay marriages, 
politics, HIV medication, drug abuse, and the 
Middle East
Ƒ Ƒ Ƒ Ƒ 'RQ¶WNQRZƑ
22
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XVII –  Watching television 
The following questions are all about differences and similarities between people who watch television. 
Indicate how likely or unlikely you think each statement is using the scale. Remember you should 
only use the ‘don’t know’ category if you have absolutely no idea what the answer to the 
question is! 
Unlikely Somewhat
unlikely
Somewhat
likely
Likely
71. People with a lower education will 
understand the news just as well as people with 
a higher education 
Ƒ Ƒ Ƒ Ƒ 'RQ¶WNQRZƑ
72. People who live in the city react the same to 
news about the mad cow disease as people 
who live in the countryside  
Ƒ Ƒ Ƒ Ƒ 'RQ¶WNQRZƑ
73.Differences in television content is one of the 
reasons why people in different countries think 
differently about issues such as gay marriages 
Ƒ Ƒ Ƒ Ƒ 'RQ¶WNQRZƑ
There are different reasons why people watch 
television. Sometimes you have to watch a 
program for school. Sometimes you watch a 
program because you want to.  
74. When you watch a news program because 
\RXKDYHWRIRUVFKRRO\RX¶OOKDYHDGLIIHUHQW
opinion of the program than when you watch it 
because you want to  
Ƒ Ƒ Ƒ Ƒ 'RQ¶WNQRZƑ
23
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75. Name your favorite television program:
««««««««««««««««««««««««««
Check (¥) or cross (x) which group of people holds which opinion about your favorite television program. 
Opinions can belong to more than one group, and a group can have different opinions at the same time.  
They will 
think your 
favorite
show is 
boring 
They will 
love your 
favorite
show 
7KH\ZRQ¶W
understand 
what your 
favorite
show is all 
about
They will think 
LW¶VDZDVWHRI
time to watch 
your favorite 
show 
They will 
think the 
people on 
your favorite 
show are 
weird
They will 
think your 
favorite show 
is not 
realistic 
Your parents Ƒ Ƒ Ƒ Ƒ Ƒ Ƒ
College
students 
Ƒ Ƒ Ƒ Ƒ Ƒ Ƒ
Your
grandparents 
Ƒ Ƒ Ƒ Ƒ Ƒ Ƒ
Your friends Ƒ Ƒ Ƒ Ƒ Ƒ Ƒ
24
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XVIII –Television viewing 
Below you will find a few questions about television viewing. Please fill out the questions to the best of 
your knowledge. 
76. Which television stations do 
you usually watch?  
- «««
- «««
- «««
- «««
- «««
77. How much television do you 
watch every day?
Ƒ  Less than thirty minutes 
Ƒ  Between thirty minutes and two hours 
Ƒ  Between two and three hours 
Ƒ  More than three hours 
78. Do your parents ever watch 
television with you? 
Ƒ  No 
Ƒ  Yes, less than once a week 
Ƒ  Yes, between two and three times per week 
Ƒ  Yes, every day 
79. How often do you watch the 
news?
Ƒ  Never
Ƒ  Less than once a week Æ go to question 81 
Ƒ  Between two and three times per week Æ go to question 81 
Ƒ  Every day Æ go to question 81 
80. Have you ever watched the 
news?
Ƒ  Yes 
Ƒ  No 
81. How often do you watch 
documentaries? 
Ƒ  Never
Ƒ  Less than once a week Æ go to question 83 
Ƒ  Between two and three times per week Æ go to question 83 
Ƒ  Every day Æ go to question 83 
82. Have you ever watched a 
documentary? 
Ƒ  Yes 
Ƒ  No 
The questions continue on the next page. 
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XVIII–Television viewing (Continued) 
83. How often do you watch talk 
shows? 
Ƒ  Never
Ƒ  Less than once a week Æ go to question 85 
Ƒ  Between two and three times per week Æ go to question 85 
Ƒ  Every day Æ go to question 85 
84. Have you ever watched a talk 
show? 
Ƒ  Yes 
Ƒ  No 
85. How often do you read a 
newspaper? 
Ƒ  Never 
Ƒ  Less than once a week 
Ƒ  Between two and three times per week 
Ƒ  Every day 
86. How often do you check the 
internet for news? 
Ƒ  Never 
Ƒ  Less than once a week 
Ƒ  Between two and three times per week 
Ƒ  Every day 
26
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XIX – Individual characteristics 
The following questions are about yourself. The content will be kept absolutely private. That is why you 
are not asked for your name. Please fill out each question.
87. How old are you? ,DP««\HDUVROG
88. Are you a boy or a girl?  Ƒ  girl 
Ƒ  boy 
89. Which countries have you lived in so far?  - Germany 
- ««
- ««
- ««
- ««
:KDWLV\RXUQDWLRQDOLW\" ,DP«««««««
:KDWLV\RXUSDUHQWV¶QDWLRQDOLW\" 0\PRWKHULV««««««
0\IDWKHULV«««««««
92. Did your father attend university? Ƒ  Yes 
Ƒ  No 
93. Did your mother attend university? Ƒ  Yes 
Ƒ  No
94. Are you an honor roll student? Ƒ  Yes 
Ƒ  No 
95. Which grade did you receive in social studies 
on your last report card? 
Ƒ  A     Ƒ  D 
Ƒ  B     Ƒ  F 
Ƒ  C 
96. Which grade did you receive in English on 
your last report card? 
Ƒ  A     Ƒ  D 
Ƒ  B     Ƒ  F 
Ƒ  C 
97. Are you an EAL/ESL student? Ƒ  Yes 
Ƒ  No
Thank you for filling out the questionnaire! 
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Appendix 5. Pilot 2: The questionnaire
,QWKHQH[WIHZSDJHV\RXZLOOÀQGWKHTXHVWLRQQDLUHH[DFWO\
DVLWZDVSUHVHQWHGWRWKHUHVSRQGHQWVLQWKHVHFRQGSLORW
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Watching television: A questionnaire 
Please do not open questionnaire until you are told to 
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Introduction
The following pages contain a list of questions about television.  
How does this questionnaire work? 
Most of the questions are made up of statements. You have to decide to what extent these statements 
are likely or unlikely. You can do this by using the scale that comes with each statement. The scale 
looks like this:
Unlikely Somewhat 
unlikely
Somewhat
likely
Likely
Ƒ Ƒ Ƒ Ƒ
Read each statement carefully. Then use the scale to indicate how likely or unlikely the statement is 
using a cross (x) or a check (¥).
For example, you might be presented with the following statement:  
Reporters watch the news every day 
If you think this statement is unlikely, then check the scale as follows: 
Unlikely Somewhat 
unlikely
Somewhat
likely
Likely
5 Ƒ Ƒ Ƒ
If you think this statement is more unlikely than likely, then check the scale as follows: 
Unlikely Somewhat 
unlikely
Somewhat
likely
Likely
Ƒ 5 Ƒ Ƒ
If you think the statement is more likely than unlikely, then check the scale as follows: 
Unlikely Somewhat 
unlikely
Somewhat
likely
Likely
Ƒ Ƒ 5 Ƒ
If you think the statement is likely, then check the scale as follows: 
Unlikely Somewhat 
unlikely
Somewhat
likely
Likely
Ƒ Ƒ Ƒ 5
(DFKVFDOHDOVRLQFOXGHVDµGRQ¶WNQRZ¶RSWLRQ3OHDVHQRWHWKDWWKLVRSWLRQLVPHDQWDVDODVWUHVRUW
only. Only check this option if you are absolutely certain you do not know the answer.
There are some questions that are different. In these cases, please read the instructions carefully.  
3OHDVHFRPSOHWHHDFKTXHVWLRQWRWKHEHVWRI\RXUDELOLWLHV
If you have any questions, please raise your hand. 
Thank you for taking the time to fill out this questionnaire! 
1
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I – Watching television 
The following statements all concern when you watch television, which programs you watch, and with 
whom. Remember that you are only supposed to fill out ‘don’t know’ if you truly do not know 
the answer! 
Unlikely Somewhat
unlikely
Somewhat
likely
Likely
1. I will watch television tonight Ƒ Ƒ Ƒ Ƒ 'RQ¶WNQRZƑ
2. This week, I will watch the news Ƒ Ƒ Ƒ Ƒ
'RQ¶WNQRZƑ
3. Tonight I will watch television with my parents Ƒ Ƒ Ƒ Ƒ 'RQ¶WNQRZƑ
2
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II – Television programs: Real events or acted 
Below you will see one question which asks you to list five programs which show real events, and five 
programs which are acted. Please answer the question to the best of your abilities. 
4. Can you name five programs which show real 
events?
5. Can you name five programs which are 
acted? 
1. 1.
2. 2.
3. 3.
4. 4.
5. 5.
3
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III – Reporters 
The next series of statements concern television news reporters and their activities. Please read each 
statement carefully. Indicate how likely or unlikely each statement is using the scale beside each 
statement. Remember that you are only allowed to use the ‘don’t know’ category if you 
absolutely do not know the answer!
6. Which of the following activities always 
happen when reporters put together a news 
story? 
Unlikely Somewhat
unlikely
Somewhat
likely
Likely
- send a camera crew to the scene  Ƒ Ƒ Ƒ Ƒ 'RQ¶WNQRZƑ
- pick up a lead on a story Ƒ Ƒ Ƒ Ƒ 'RQ¶WNQRZƑ
- make a decision on whether or not to 
run the story Ƒ Ƒ Ƒ Ƒ 'RQ¶WNQRZƑ
- hear from the editors how long their 
story is allowed to be Ƒ Ƒ Ƒ Ƒ 'RQ¶WNQRZƑ
- talk to all the people involved in the 
event Ƒ Ƒ Ƒ Ƒ 'RQ¶WNQRZƑ
Unlikely Somewhat
unlikely
Somewhat
likely
Likely
$UHSRUWHU¶VUHOLJLRXVEHOLHIVFRXOGLQIOXHQFH
what the news stories look like that s/he makes  Ƒ Ƒ Ƒ Ƒ 'RQ¶WNQRZƑ
8. News reporters who work for local stations 
watch foreign news programs as part of their job Ƒ Ƒ Ƒ Ƒ 'RQ¶WNQRZƑ
9. The spokespeople that appear on TV news 
are often the ones that the journalists could find 
the fastest 
Ƒ Ƒ Ƒ Ƒ 'RQ¶WNQRZƑ
10. Reporters often turn events into stories  Ƒ Ƒ Ƒ Ƒ 'RQ¶WNQRZƑ
4
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Unlikely Somewhat
unlikely
Somewhat
likely
Likely
11. Whether a news reporter is young or old, the 
news stories s/he makes will be the same  Ƒ Ƒ Ƒ Ƒ 'RQ¶WNQRZƑ
Newsround is a news program for young 
children.
12. When news reporters make a story for 
Newsround, the stories will be presented 
differently than when they are made for the 
regular news  
Ƒ Ƒ Ƒ Ƒ 'RQ¶WNQRZƑ
Of course, the content of a news program 
depends on what happened in the world.  
13. But, the content of a news program also 
depends on the number of reporters at work that 
day
Ƒ Ƒ Ƒ Ƒ 'RQ¶WNQRZƑ
5
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14. Below you see a series of stories that are to be used in both the CNN and 
the BBC news broadcasts.  
Imagine that you are the producer of the BBC news. BBC is a British television 
station. Place these stories in the order in which you would want them to 
DSSHDURQ\RXUQHZVEURDGFDVWLQWKHFROXPQWLWOHGµ%%&¶<RXFDQGRWKLVE\
giving each story a number from 1-5; 1 indicating the first story and 5 
indicating the last story. 
Now imagine you are the producer of CNN news. CNN is an American 
television station. In which order would you broadcast these stories? Indicate 
the order in which these stories would appear on the news in the column to 
WKHULJKWFDOOHGµ&11¶<RXFDQGRWKLVE\JLYLQJHDFKVWRU\DQXPEHUIURP
1 indicating the first story and 5 indicating the last story. 
BBC CNN 
Unemployment in the US increases to 10% 
«« ««
European summit successful 
«« ««
Engineers on strike: no train services in Southern England this week 
«« ««
Drug use in schools in US on the rise 
«« ««
Bush and Blair to meet about situation Iraq 
«« ««
6
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IV – Documentaries 
This page is concerned with documentaries. Each statement says something about documentaries. 
Decide how likely or unlikely you think each statement is, and indicate your answer on the scale 
beside each statement. Only fill out ‘don’t know’ if you really don’t know the answer! 
Unlikely Somewhat
unlikely
Somewhat
likely
Likely
15. Sometimes, documentaries use actors Ƒ Ƒ Ƒ Ƒ 'RQ¶WNQRZƑ
16. Television news and documentaries can 
make people take an event more seriously  Ƒ Ƒ Ƒ Ƒ 'RQ¶WNQRZƑ
17. Boys and girls have the same opinion about 
GRFXPHQWDULHVVXFKDVµ&KRSSHUWRZQ¶D
documentary about motorcycles) 
Ƒ Ƒ Ƒ Ƒ 'RQ¶WNQRZƑ
18. Documentaries present facts and pictures in 
such a way that together they make up a 
believable story  
Ƒ Ƒ Ƒ Ƒ 'RQ¶WNQRZƑ
19. Occasionally, the producers of 
documentaries tell the people in their 
documentaries what to say  
Ƒ Ƒ Ƒ Ƒ 'RQ¶WNQRZƑ
7
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V – Politics 
The statements on this page all refer to different aspects of politics, such as elections. Please read 
each statement carefully, and indicate how likely or unlikely you think it is. Remember; only fill out 
‘don’t know’ if you really don’t know.  
Unlikely Somewhat
unlikely
Somewhat
likely
Likely
20. News stations can be different in how they 
present a story because of differences in their 
political preference 
Ƒ Ƒ Ƒ Ƒ 'RQ¶WNQRZƑ
21. Television influences which presidential 
candidate wins the US elections  Ƒ Ƒ Ƒ Ƒ 'RQ¶WNQRZƑ
22. The government determines the content of a 
news program  Ƒ Ƒ Ƒ Ƒ 'RQ¶WNQRZƑ
23. If something such as crime is often 
discussed on television, the government will try 
to do something about it  
Ƒ Ƒ Ƒ Ƒ 'RQ¶WNQRZƑ
3HRSOH¶VLGHDVDERXWSROLWLFVFDQEH
influenced by television programs Ƒ Ƒ Ƒ Ƒ 'RQ¶WNQRZƑ
$UHSRUWHU¶VSROLWLFDOEHOLHIVFDQLQIOXHQFH
how s/he presents a news story  Ƒ Ƒ Ƒ Ƒ 'RQ¶WNQRZƑ
8
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VI- Filming techniques 
26. Below you will see sets of two pictures taken from a television news program. These pictures are also 
called shots. In television (and ¿lm as well), several techniques are used to create these shots. Examples
of such techniques are: special effects, props, and costumes. 
The pictures in each set look very similar. However, in each set one technique is applied differently. Look 
at each set, and, in the space provided below the two pictures, write down, in your own words, which 
technique is applied differently, and how.
Set 1
The ¿rst set speci¿cally concern differences in camera use. Try and spot the difference, and describe
it in the space below the set.
picture 1 picture 2
Set 2
The second set also concerns a difference in camera use. Find it, and then describe it in the space 
below the pictures. 
picture 1 picture 2
9
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Set 3
In the third set, the difference concerns a technique other than camera use. Try to see what it is, and 
describe the difference in the space provided below the pictures.
picture 1 picture 2
Set 4
This ¿nal set of pictures again concerns a difference in how the camera was used. Try and ¿nd the
difference, and then describe it in the space below the two pictures.
picture 1 picture 2
10
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VII – Feelings 
7KHVWDWHPHQWVRQWKLVSDJHDOOUHIHUWRSHRSOH¶VIHHOLQJZKHQWKH\ZDWFKWHOHYLVLRQ3OHDVHUHDGHDFK
VWDWHPHQWFDUHIXOO\DQGWKHQXVHWKHVFDOHWRLQGLFDWHKRZOLNHO\RUXQOLNHO\\RXWKLQNWKHVWDWHPHQWLV
Remember: Only use ‘don’t know’ if you truly do not know the answer! 
8QOLNHO\ 6RPHZKDW
XQOLNHO\
6RPHZKDW
OLNHO\
/LNHO\
7HOHYLVLRQQHZVFDQFKDQJHKRZSHRSOH
IHHODERXWD3UHVLGHQWLDOFDQGLGDWH Ƒ Ƒ Ƒ Ƒ 'RQ¶WNQRZƑ
7HOHYLVLRQFDQPDNHSHRSOHFU\ Ƒ Ƒ Ƒ Ƒ 'RQ¶WNQRZƑ
7HOHYLVLRQQHZVFDQVFDUHSHRSOH Ƒ Ƒ Ƒ Ƒ 'RQ¶WNQRZƑ
7HOHYLVLRQQHZVVRPHWLPHVPDNHVSHRSOH
DQJU\ Ƒ Ƒ Ƒ Ƒ 'RQ¶WNQRZƑ
6RPHWLPHVWHOHYLVLRQSURJUDPVPDNHSHRSOH
XSVHW
:KHQSHRSOHDUHXSVHWWKH\UHPHPEHUWKH
SURJUDPEHWWHUWKDQSHRSOHZKRZHUHQRWXSVHW
Ƒ Ƒ Ƒ Ƒ 'RQ¶WNQRZƑ
6RPHSHRSOHUHDOO\JHWLQWRDVKRZWKH\ZDWFK
RQWHOHYLVLRQ7KH\UHODWHWRWKHFKDUDFWHUVRQ
WKLVVKRZDQGZKDWKDSSHQVWRWKHP
7KHVHSHRSOHDUHPRUHOLNHO\WREH
LQIOXHQFHGE\WKHVHFKDUDFWHUVWKDQSHRSOHZKR
GRQRWFDUHDERXWWKHP
Ƒ Ƒ Ƒ Ƒ 'RQ¶WNQRZƑ
7HOHYLVLRQQHYHUPDNHVSHRSOHKDSS\ Ƒ Ƒ Ƒ Ƒ 'RQ¶WNQRZƑ
11
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VIII – Television programs: more real or more acted 
The following question is about two kinds of programs. Programs which are acted, and programs 
which show real events. Please read the question carefully and try to answer it as best as you can. 
34.  Below you will see a list of programs. Per program check (¥) or cross (x) whether the program 
shows real events or is acted.
Example:
Program Real events More real than acted 
More acted 
than real
Acted
Animal planet 
(documentary) 
5 Ƒ Ƒ Ƒ
Buffy the Vampire 
Slayer
Ƒ Ƒ Ƒ 5
Program Real events More real 
than acted 
More acted 
than real
Acted 'RQ¶WNQRZWKLVprogram  
Gilmore Girls Ƒ Ƒ Ƒ Ƒ Ƒ
ER Ƒ Ƒ Ƒ Ƒ Ƒ
The weakest link Ƒ Ƒ Ƒ Ƒ Ƒ
The news Ƒ Ƒ Ƒ Ƒ Ƒ
Idols (American 
Idol, Pop Idol) 
Ƒ Ƒ Ƒ Ƒ Ƒ
Coverage European 
soccer 
championships 
Ƒ Ƒ Ƒ Ƒ Ƒ
Charmed Ƒ Ƒ Ƒ Ƒ Ƒ
$PHULFD¶VQH[WWRS
model
Ƒ Ƒ Ƒ Ƒ Ƒ
12
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IX – Influence 
The following statements are all about whether or not television influences people. Read each 
statement, and decide how likely or unlikely it is. Indicate your answer using the scale. Only fill out 
don’t know if you really have no clue about the answer! 
Unlikely Somewhat
unlikely
Somewhat
likely
Likely
35. TV plays a role in the political party people 
would vote for  
Ƒ Ƒ Ƒ Ƒ 'RQ¶WNQRZƑ
36. The way people talk about politicians is not 
influenced by television at all  
Ƒ Ƒ Ƒ Ƒ 'RQ¶WNQRZƑ
37. Television can influence whether men and 
women share chores in the home  Ƒ Ƒ Ƒ Ƒ 'RQ¶WNQRZƑ
79GRHVQ¶WUHDOO\DIIHFWKRZ:HVWHUQHUV
think about Muslims  Ƒ Ƒ Ƒ Ƒ 'RQ¶WNQRZƑ
39. If soccer games were taken off television, 
less people would play soccer  Ƒ Ƒ Ƒ Ƒ 'RQ¶WNQRZƑ
40. People use the expressions that are used in 
television programs such as the news and talk 
shows  
Ƒ Ƒ Ƒ Ƒ 'RQ¶WNQRZƑ
41. Television influences how people behave 
when they demonstrate against something that 
is important to them 
Ƒ Ƒ Ƒ Ƒ 'RQ¶WNQRZƑ
42. The way in which stories about marriage are 
presented in the news can change how people 
behave when they are married  
Ƒ Ƒ Ƒ Ƒ 'RQ¶WNQRZƑ
13
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X – The practical side of creating television programs 
The statements on this page all concern the practical aspects of making television programs. Use the 
scale to indicate how likely or unlikely you think each statement is. Remember: Only check the 
‘don’t know’ option if you REALLY do not know the answer! 
Unlikely Somewhat
unlikely
Somewhat
likely
Likely
43. Reporters determine how long a story on the 
news will be
Ƒ Ƒ Ƒ Ƒ 'RQ¶WNQRZƑ
44. When newsreaders read the news, no other 
TV station employees are in the studio 
Ƒ Ƒ Ƒ Ƒ 'RQ¶WNQRZƑ
45. The order of subjects on the news is random Ƒ Ƒ Ƒ Ƒ 'RQ¶WNQRZƑ
46. The length of a news program is only 
determined by the number of important events 
that happened that day
Ƒ Ƒ Ƒ Ƒ 'RQ¶WNQRZƑ
47. Some television stations do not have to 
make a profit
Ƒ Ƒ Ƒ Ƒ 'RQ¶WNQRZƑ
48. The news is filmed before a live studio 
audience 
Ƒ Ƒ Ƒ Ƒ 'RQ¶WNQRZƑ
14
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XI – Talk shows 
The following statements are all about talk shows. Decide how likely or unlikely you think each 
statement is, and indicate your answer on the scale. Remember: Only fill out ‘don’t know’ if you 
really don’t know the answer! 
Unlikely Somewhat
unlikely
Somewhat
likely
Likely
49. Because they want to know which issues 
are considered important, politicians keep an 
eye on talk shows that discuss current events 
Ƒ Ƒ Ƒ Ƒ 'RQ¶WNQRZƑ
50. Talk shows in Europe will cover the same 
topics as talk shows in Asia 
Ƒ Ƒ Ƒ Ƒ 'RQ¶WNQRZƑ
51. In talk shows, some events are staged Ƒ Ƒ Ƒ Ƒ 'RQ¶WNQRZƑ
/HW¶VVD\WKHJRYHUQPHQWLVFRQVLGHULQJD
proposal for a new law.  
52. If several popular talk show hosts call this 
proposal ridiculous, this proposal has a smaller 
chance to be made into a law  
Ƒ Ƒ Ƒ Ƒ 'RQ¶WNQRZƑ
15
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XII – Young people 
The following statements concern young people and their use of television. Please read each 
statement carefully, and decide how likely or unlikely you think it is. Indicate your answer using the 
scale. Remember that you are only supposed to fill out ‘don’t know’ if you truly do not know the 
answer! 
Unlikely Somewhat
unlikely
Somewhat
likely
Likely
53. Television has something to do with how 
young people think about drugs  Ƒ Ƒ Ƒ Ƒ 'RQ¶WNQRZƑ
54. Television influences how children under the 
age of 12 treat their parents  
Ƒ Ƒ Ƒ Ƒ 'RQ¶WNQRZƑ
55. Television influences what young people 
wear to parties
Ƒ Ƒ Ƒ Ƒ 'RQ¶WNQRZƑ
56. Children who watch the news know more 
about politics than children who do not watch 
the news 
Ƒ Ƒ Ƒ Ƒ 'RQ¶WNQRZƑ
57. Parents have the same opinions about 
television programs as their children do  Ƒ Ƒ Ƒ Ƒ 'RQ¶WNQRZƑ
58. Television influences how children between 
the ages of 12 and 18 treat their parents 
Ƒ Ƒ Ƒ Ƒ 'RQ¶WNQRZƑ
16
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XIII – Presentation
The statements on this page are all about how television programs present people, things, and events. 
When you have read each statement, decide how likely or unlikely the statement is. Then fill out your 
answer using the scale. Remember to only use ‘don’t know’ if you absolutely do not know the 
answer! 
Unlikely Somewhat
unlikely
Somewhat
likely
Likely
59. News programs are too short to show all the 
important stories of that day Ƒ Ƒ Ƒ Ƒ 'RQ¶WNQRZƑ
60. The description of an event on the news is 
complete Ƒ Ƒ Ƒ Ƒ 'RQ¶WNQRZƑ
61. Whether a television station has to make 
money off its programs or not will never 
influence the kind of news programs it makes  
Ƒ Ƒ Ƒ Ƒ 'RQ¶WNQRZƑ
62. Every television station will present news on 
the Islam the same way  Ƒ Ƒ Ƒ Ƒ 'RQ¶WNQRZƑ
63. When an event is presented on the news, it 
looks the same as when you were there and 
saw it yourself 
Ƒ Ƒ Ƒ Ƒ 'RQ¶WNQRZƑ
64. News about gay marriages is presented in 
the same way in different countries  Ƒ Ƒ Ƒ Ƒ 'RQ¶WNQRZƑ
17
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XIV - Television in general 
The following statements all refer to television in general. Read each statement carefully. Then decide 
how likely or unlikely you think this statement is. Indicate your answer using the scale. Remember
that you are only allowed to use the ‘don’t know’ category if you absolutely do not know the 
answer!
Unlikely Somewhat
unlikely
Somewhat
likely
Likely
65. Television news presents a complete picture 
of what is going on in the world Ƒ Ƒ Ƒ Ƒ 'RQ¶WNQRZƑ
66. The stories you see on the news are about 
the only important events that took place that 
day Ƒ Ƒ Ƒ Ƒ 'RQ¶WNQRZƑ
67. All television stations have to make money 
off their programs  Ƒ Ƒ Ƒ Ƒ 'RQ¶WNQRZƑ
68. Fans of a television program can influence 
what happens on that show Ƒ Ƒ Ƒ Ƒ 'RQ¶WNQRZƑ
18
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XV – Making the news 
69. Below you will see a series of statements from different news programs. Each statement is 
accompanied by two pictures. Read each statement carefully. Then decide which picture would be 
used by the news to go with that statement. Indicate which picture would be used by the news by 
checking (¥) or crossing (X) the circle below that picture. In the space provided below the picture, 
explain why you think they would use that picture.  
Statement 1:
Earlier today, President Bush addressed concern about rising gas prices while speaking at a Small 
Business Administration Conference. 
O picture 1 O picture 2
Statement 2: 
Professor West, an expert on juvenile delinquency, commented that teenagers today are more prone to 
crime than they were ten years ago.
O picture 1 O picture 2
19
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Statement 3: 
A Boston mother mourns after hearing her 8-year old son died in a school bus crash that killed ¿ve
students earlier today. 
O picture 1 O picture 2
Statement 4: 
This afternoon, a peaceful demonstration turned violent as protestors clashed with the police. 
O picture 1 O picture 2
20
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Statement 5:
And now let’s hear from our reporter on the scene. 
O picture 1 O picture 2
21
182
$SSHQGL[3LORW7KHTXHVWLRQQDLUH
XVI – Opinion 
7KHVWDWHPHQWVRQWKLVSDJHDUHDOOFRQFHUQHGZLWKWKHUHODWLRQVKLSEHWZHHQSHRSOH¶VRSLQLRQDQG
television programs. Read each statement carefully and decide how likely or unlikely you think it is. 
Indicate your answer on the scale beside each statement. Remember that you are only allowed to 
fill out ‘don’t know’ if you really do not know the answer! 
Unlikely Somewhat
unlikely
Somewhat
likely
Likely
70.TV news influences how people think about 
a political leader  Ƒ Ƒ Ƒ Ƒ 'RQ¶WNQRZƑ
71.The news can determine how people think 
about Iraqis  
Ƒ Ƒ Ƒ Ƒ 'RQ¶WNQRZƑ
7HOHYLVLRQFDQLQIOXHQFHSHRSOH¶VRSLQLRQVRI
issues such as gay marriages, politics, HIV 
medication, drug abuse, and the Middle East  Ƒ Ƒ Ƒ Ƒ
'RQ¶WNQRZƑ
7HOHYLVLRQQHZVZLOOQHYHUFKDQJHSHRSOH¶V
opinions  
Ƒ Ƒ Ƒ Ƒ 'RQ¶WNQRZƑ
22
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XVII –  Watching television 
The following questions are all about differences and similarities between people who watch television. 
Indicate how likely or unlikely you think each statement is using the scale. Remember you should 
only use the ‘don’t know’ category if you have absolutely no idea what the answer to the 
question is! 
Unlikely Somewhat
unlikely
Somewhat
likely
Likely
74. People with a lower education will 
understand the news just as well as people with 
a higher education 
Ƒ Ƒ Ƒ Ƒ 'RQ¶WNQRZƑ
75. People who live in the city react the same to 
news about the mad cow disease as people 
who live in the countryside  
Ƒ Ƒ Ƒ Ƒ 'RQ¶WNQRZƑ
76. Differences in television content is one of 
the reasons why people in different countries 
think differently about issues such as gay 
marriages 
Ƒ Ƒ Ƒ Ƒ 'RQ¶WNQRZƑ
There are different reasons why people watch 
television. Sometimes you have to watch a 
program for school. Sometimes you watch a 
program because you want to.  
77. When you watch a news program because 
\RXKDYHWRIRUVFKRRO\RX¶OOKDYHDGLIIHUHQW
opinion of the program than when you watch it 
because you want to  
Ƒ Ƒ Ƒ Ƒ 'RQ¶WNQRZƑ
23
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78. Name your favorite television program:
««««««««««««««««««««««««««
Check (¥) or cross (x) which group of people holds which opinion about your favorite television program. 
Opinions can belong to more than one group, and a group can have different opinions at the same time.  
They will 
think your 
favorite
show is 
boring 
They will 
love your 
favorite
show 
7KH\ZRQ¶W
understand 
what your 
favorite
show is all 
about
They will think 
LW¶VDZDVWHRI
time to watch 
your favorite 
show 
They will 
think the 
people on 
your favorite 
show are 
weird
They will 
think your 
favorite show 
is not 
realistic 
Your parents Ƒ Ƒ Ƒ Ƒ Ƒ Ƒ
College
students 
Ƒ Ƒ Ƒ Ƒ Ƒ Ƒ
Your
grandparents 
Ƒ Ƒ Ƒ Ƒ Ƒ Ƒ
Your friends Ƒ Ƒ Ƒ Ƒ Ƒ Ƒ
24
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XVIII –Television viewing 
Below you will find a few questions about television viewing. Please fill out the questions to the best of 
your knowledge. 
79. On the lines to the right, could 
you list which television stations 
you usually watch?  
- «««
- «««
- «««
- «««
- «««
80. How much television do you 
watch every day?
Ƒ  Less than thirty minutes 
Ƒ  Between thirty minutes and two hours 
Ƒ  Between two and three hours 
Ƒ  More than three hours 
81. Do your parents ever watch 
television with you? 
Ƒ  No 
Ƒ  Yes, less than once a week 
Ƒ  Yes, between two and three times per week 
Ƒ  Yes, every day 
82. How often do you watch the 
news?
Ƒ  Never
Ƒ  Less than once a week Æ go to question 81 
Ƒ  Between two and three times per week Æ go to question 81 
Ƒ  Every day Æ go to question 81 
83. Have you ever watched the 
news?
Ƒ  Yes 
Ƒ  No 
84. How often do you watch 
documentaries? 
Ƒ  Never
Ƒ  Less than once a week Æ go to question 83 
Ƒ  Between two and three times per week Æ go to question 83 
Ƒ  Every day Æ go to question 83 
85. Have you ever watched a 
documentary? 
Ƒ  Yes 
Ƒ  No 
The questions continue on the next page. 
25
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XVIII–Television viewing (Continued) 
86. How often do you watch talk 
shows? 
Ƒ  Never
Ƒ  Less than once a week Æ go to question 85 
Ƒ  Between two and three times per week Æ go to question 85 
Ƒ  Every day Æ go to question 85 
87. Have you ever watched a talk 
show? 
Ƒ  Yes 
Ƒ  No 
88. How often do you read a 
newspaper? 
Ƒ  Never 
Ƒ  Less than once a week 
Ƒ  Between two and three times per week 
Ƒ  Every day 
89. How often do you check the 
internet for news? 
Ƒ  Never 
Ƒ  Less than once a week 
Ƒ  Between two and three times per week 
Ƒ  Every day 
26
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XIX – Individual characteristics 
The following questions are about yourself. The content will be kept absolutely private. That is why you 
are not asked for your name. Please fill out each question.
90. How old are you? ,DP««\HDUVROG
91. Are you a boy or a girl?  Ƒ  girl 
Ƒ  boy 
92. Which countries have you lived in so far?  - The Netherlands 
- ««
- ««
- ««
- ««
:KLFKFRXQWU\DUH\RXIURP" ,DPIURP«««««««
94. Which countries are your parents from? 0\PRWKHULVIURP««««««
0\IDWKHULVIURP«««««««
'LG\RXUIDWKHUDWWHQGXQLYHUVLW\µFROOHJH¶LQ
the US)? 
Ƒ  Yes 
Ƒ  No 
'LG\RXUPRWKHUDWWHQGXQLYHUVLW\µFROOHJH¶LQ
the US)? 
Ƒ  Yes 
Ƒ  No
97. Are you an honor roll student? Ƒ  Yes 
Ƒ  No 
98. Which grade did you receive in social studies 
on your last report card? 
Ƒ  A     Ƒ  D 
Ƒ  B     Ƒ  F 
Ƒ  C 
99. Which grade did you receive in English on 
your last report card? 
Ƒ  A     Ƒ  D 
Ƒ  B     Ƒ  F 
Ƒ  C 
100. Are you an EAL/ESL (English as an 
Additional/Second Language) student?  
Ƒ  Yes 
Ƒ  No
Thank you for filling out the questionnaire! 
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Appendix 6. Pilots and survey: Overview of the questions
Below is a list of the questions from both pilots and the survey. The list indicates the question as 
posed in the pilot/survey, as well as whether it was changed or deleted between the two pilots or 
between the final pilot and the survey. If a question was significantly altered, the new version is 
included beneath a dotted line. The questions are placed in the order in which they were asked in 
the survey. The questions marked with an * were used as filler questions. 
Questions Pilot I Pilot II Survey 
This week I will watch the news ¥* ¥* ¥*
Tonight I will watch television with my parents ¥* ¥* ¥*
I will watch television tonight ¥* ¥* - 
Action question: Can you name five programs which 
show real events 
¥ ¥
Can you name four programs or channels 
which show only real events 
- - ¥
Action question: Can you name five programs which 
are acted 
¥ ¥ -
Can you name four programs which are acted - - ¥
Which of the following activities always happen 
when reporters put together a news story?  
- Send a camera crew to the scene ¥ ¥ -
-Talk to all the people involved in the event ¥ ¥ ¥
- Make a decision on whether or not to run the story ¥ ¥ ¥
- Hear from the editors how long their story is 
allowed to be 
¥ ¥ ¥
$UHSRUWHU¶VUHOLJLRXVEHOLHIVFRXOGLQIOXHQFHZKDW
the news stories look like that s/he makes 
¥ ¥ ¥
News reporters who work for local stations watch 
foreign news programs as part of their job 
¥* ¥* - 
The spokespeople that appear on TV news are often 
the ones that the journalists could find the fastest 
¥ ¥ -
Reporters often turn events into stories ¥ ¥ ¥
Whether a news reporter is young or old, the news 
stories s/he makes will be the same 
¥ ¥ ¥
Newsround is a newsprogram for young children. 
When news reporters make a story for Newsround, 
the stories will be presented differently than when 
they are made for the regular news 
¥ ¥ ¥
Of course, the content of a news program depends on 
what happened in the world. But, the content of a 
news program also depends on the number of 
reporters at work that day 
¥ ¥ -
Sometimes, documentaries use actors ¥ ¥ ¥
Television news and documentaries can make people 
take an event more seriously 
¥ ¥ -
Boys and girls have the same opinion about 
GRFXPHQWDULHVVXFKDVµ&KRSSHUWRZQ¶D
documentary about motorcycles)  
¥* ¥* ¥*
Documentaries present facts and pictures in such a 
way that together they make up a believable story 
¥ ¥ -
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Questions Pilot I Pilot II Survey 
Occasionally, the producers of documentaries tell the 
people in their documentaries what to say 
¥ ¥ -
Because they want to know which issues are 
considered important, politicians keep an eye on talk 
shows that discuss current events 
¥ ¥ ¥
Talk shows in Europe will cover the same events as 
in Asia 
¥ ¥ -
/HW¶VVD\WKHJRYHUQPHQWLVFRQVLGHULQJDSURSRVDO
for a new law. 
If several popular talk shows hosts call this law 
ridiculous, this proposal has a smaller chance to be 
made into a law 
¥ ¥ ¥
,QWDONVKRZVVRPHHYHQWVDUHFKDQJHG ¥ ¥ ¥
News stations can be different in how they present a 
story because of differences in their political 
preference
¥ ¥ ¥
7KHJRYHUQPHQWGHWHUPLQHVWKHQHZVFRQWHQWRID
QHZVSURJUDP
¥ ¥ -
,IVRPHWKLQJVXFKDVFULPHLVRIWHQGLVFXVVHGRQ
WHOHYLVLRQWKHJRYHUQPHQWZLOOWU\WRGRVRPHWKLQJ
about it 
¥ ¥ -
Television pays little attention to politics - - ¥*
3HRSOH¶VLGHDVDERXWSROLWLFVFDQEHLQIOXHQFHGE\
WHOHYLVLRQSURJUDPV
¥ ¥ ¥
Newsreaders are all alone in the studio when they 
read the news 
¥ - -
When newsreaders read the news, no other TV 
station employees are in the studio 
- ¥ ¥
Newsreaders are all alone in the studio when they 
read the news 
¥ - -
When newsreaders read the news, no other TV 
station employees are in the studio 
- ¥ ¥
The order of subjects on the news is random ¥ ¥ -
7KHOHQJWKRIDQHZVSURJUDPLVRQO\GHWHUPLQHGE\
the number of important events that happened that 
day 
¥ ¥ -
7HOHYLVLRQQHZVVRPHWLPHVPDNHVSHRSOHDQJU\ ¥ ¥ ¥
The news is filmed before a live studio audience - ¥ ¥
$UHSRUWHU¶VSROLWLFDOEHOLHIVFDQLQIOXHQFHKRZVKH
presents a news story   
¥ ¥ ¥
Television news can scare people ¥ ¥ ¥
6RPHWLPHVWHOHYLVLRQSURJUDPVPDNHSHRSOHXSVHW
:KHQSHRSOHDUHXSVHWWKH\UHPHPEHUWKHSURJUDP
better than people who are not upset 
¥ ¥ ¥
6RPHSHRSOHUHDOO\JHWLQWRDVKRZWKH\ZDWFKRQ
television. They relate to the characters on this show 
and what happens to them.  
These people are more likely to be influenced by 
these characters than people who do not care about 
them   
¥ ¥ ¥
7HOHYLVLRQQHZVFDQFKDQJHKRZSHRSOHIHHODERXWD
presidential candidate
¥ ¥ ¥
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Questions Pilot I Pilot II Survey 
Television never makes people cry ¥ - -
Television can make people cry - ¥ -
Television never makes people happy - ¥ ¥*
Below you will see a list of programs. Per program 
check (¥) or cross (x) whether the program shows 
real events or is acted 
¥ ¥ -
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Questions Pilot I Pilot II Survey 
Action question: Below you see a series of stories 
that are to be used in both the CNN and the BBC 
news broadcasts.
Imagine that you are the producer of the BBC news. 
Place these stories in the order in which you would 
want them to appear on your news broadcast in the 
FROXPQWLWOHGµ%%&¶<RXFDQGRWKLVE\JLYLQJHDFK
story a number from 1-5; 1 indicating the first story 
and 5 indicating the last story. 
Now imagine you are the producer of CNN news. In 
which order would you broadcast these stories? 
Indicate the order in which these stories would 
appear on the news in the column to the right called 
µ&11¶<RXFDQGRWKLVE\JLYLQJHDFKVWRU\D
number from 1-5; 1 indicating the first story and 5 
indicating the last story. 
Unemployment in the US increases to 10% 
European summit successful 
(QJLQHHUVRQVWULNHQRWUDLQVHUYLFHVLQ6RXWKHUQ
England this week 
Drug use in schools in US on the rise 
Bush and Blair to meet about situation Iraq 
¥ - -
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Questions Pilot I Pilot II Survey 
Below you see a series of stories that are to be 
used in both the CNN and the BBC news 
broadcasts.
Imagine that you are the producer of the BBC 
news. BBC is a British television station. Place 
these stories in the order in which you would 
want them to appear on your news broadcast in 
WKHFROXPQWLWOHGµ%%&¶<RXFDQGRWKLVE\
giving each story a number from 1-5; 1 indicating 
the first story and 5 indicating the last story. 
Now imagine you are the producer of CNN news. 
CNN is an American television station. In which 
order would you broadcast these stories? Indicate 
the order in which these stories would appear on 
WKHQHZVLQWKHFROXPQWRWKHULJKWFDOOHGµ&11¶
<RXFDQGRWKLVE\JLYLQJHDFKVWRU\DQXPEHU
from 1-5; 1 indicating the first story and 5 
indicating the last story. 
Unemployment in the US increases to 10% 
European summit successful 
Engineers on strike: no train services in Southern 
England this week 
Drug use in schools in US on the rise 
Bush and Blair to meet about situation Iraq 
- ¥ -
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Questions Pilot I  Pilot II Survey 
Below you see a series of stories that are to 
be used in both the CNN and the BBC news 
broadcasts.
Imagine that you are the producer of the 
BBC news. The BBC is a British television 
station. In which order would you broadcast 
the stories listed below? Indicate the order in 
which these stories would appear on the BBC 
QHZVLQWKHFROXPQWLWOHGµ%%&¶<RXFDQGR
this by giving each story a number 1-5; 1 
indicating the first story and 5 indicating the 
last story. 
Now imagine you are the producer of CNN 
news. CNN is an American television station. 
In which order would you broadcast the 
stories below? Indicate the order in which 
these stories would appear on the CNN news 
LQWKHFROXPQWRWKHULJKWFDOOHGµ&11¶<RX
can do this by giving each story a number 1-
5; 1 indicating the first story and 5 indicating 
the last story 
Unemployment in the US increases to 10% 
European summit successful 
Engineers on strike: no train services in 
Southern England this week 
Drug use in schools in US on the rise 
Bush and Blair to meet about situation Iraq 
- - ¥

$SSHQGL[3LORWVDQGVXUYH\2YHUYLHZRI WKHTXHVWLRQV
Questions Pilot I Pilot II Survey 
Television can influence whether men and women 
share chores in the home  
¥ ¥ ¥
TV plays a role in the political party people would 
vote for
¥ ¥ ¥
The way people talk about politicians is not 
influenced by television at all 
¥ ¥ -
79GRHVQ¶WUHDOO\DIIHFWKRZ:HVWHUQHUVWKLQNDERXW
Muslims
¥ ¥ -
If soccer games were taken off television, less people 
would play soccer 
¥ ¥ -
People use the expressions that are used in television 
programs such as the news and talk shows 
¥ ¥ ¥
Television influences how people behave when they 
demonstrate against something that is important to 
them 
¥ ¥ ¥
Television only influences very young children - - ¥
Television news presents a complete picture of what 
is going on in the world 
¥ ¥ ¥
The stories you see on the news are about the only 
important events that took place that day 
¥ ¥ ¥
All television stations have to make money off their 
programs  
¥ ¥ -
Fans of a television program can influence what 
happens on that show 
¥* ¥* - 
Television has nothing to do with what young people 
wear to parties
¥ - -
Television influences what young people wear to 
parties
- ¥ ¥
Some television stations do not have to make a profit ¥ ¥ ¥
Television has nothing to do with how young people 
think about drugs 
¥ - -
Television has something to do with how young 
people think about drugs   
- ¥ ¥
Television influences how younger children treat 
their parents 
¥ - -
Television influences how children under the age 
of 12 treat their parents 
- ¥ -
Children who watch the news know more about 
politics than children who do not watch the news 
¥ ¥ ¥
Parents have the same opinions about television 
programs, such as the news, as their children do   
¥ - -
Parents have the same opinions about television 
programs as their children do 
- ¥ ¥
Television influences how children our age treat their 
parents
¥ - -
Television influences how children between the 
ages of 12 and 18 treat their parents 
- ¥ ¥
News programs are too short to show all the 
important stories of that day 
¥ ¥ -
Action question: Respondents were asked to describe 
the differences between shots 
¥ ¥ ¥
The description of an event on the news is complete ¥ ¥ ¥

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Questions Pilot I Pilot II Survey 
News about gay marriages is presented in the same 
way in different countries   
¥ ¥ ¥
Whether a television station has to make money off 
its programs or not will never influence the kind of 
news programs it makes 
¥ ¥ ¥
When an event is presented on the news, it looks the 
same as when you were there and saw it yourself 
¥ ¥ ¥
The way in which stories about marriage are 
presented in the news can change how people behave 
when they are married 
¥ ¥ ¥
Reporters determine how long a story on the news 
will be
¥ ¥ -
Every television station will present news on Islam in 
the same way   
¥ ¥ ¥
TV news influences how people think about a 
political leader 
¥ ¥ ¥
People who live in the city react the same to news 
about the mad cow disease as people who live in the 
countryside 
¥ ¥ ¥
The news can determine how people think about 
Iraqis
¥ ¥ ¥
7HOHYLVLRQKDVOLWWOHWRGRZLWKSHRSOH¶VRSLQLRQVRI
issues such as gay marriages, politics, HIV 
medication, drug abuse, and the Middle East  
¥ - -
7HOHYLVLRQFDQLQIOXHQFHSHRSOH¶VRSLQLRQVRI
issues such as gay marriages, politics, HIV 
medication, drug abuse, and the Middle East 
- ¥ ¥
Television news will never chDQJHSHRSOH¶VRSLQLRQV  ¥ -
People with a lower education will understand the 
news just as well as people with a higher education 
¥ ¥ ¥
There are different reasons why people watch 
television. Sometimes you have to watch a program 
for school. Sometimes you watch a program because 
you want to.  
When you watch a news program because you have 
WRIRUVFKRRO\RX¶OOKDYHDGLIIHUHQWRSLQLRQRIWKH
program than when you watch it because you want to  
¥ ¥ ¥
Action question: Check (¥) or cross (x) which group 
of people holds which opinion about your favorite 
television program. Opinions can belong to more 
than one group, and a group can have different 
opinions at the same time 
¥ ¥ -
Differences in television content is one of the reasons 
why people in different countries think differently 
about issues such as gay marriages 
¥ ¥ ¥
Action question: Respondents were asked to select 
the picture the news would use to accompany a 
specific statement  
¥ ¥ ¥
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Appendix 7. Survey: Operationalizing media literacy 
This appendix shows a list of the questions used in the survey, per aspect of media literacy, 
and includes the correct answer to each question. 
The ¥ indicates on which side of the scale the correct answer lies. 
7KHSURGXFWLRQRIPHGLDFRQWHQW
Unlikely Somewhat 
unlikely
Somewhat 
likely  
Likely
Television news presents a complete picture 
of what is going on in the world 
5 Ƒ Ƒ Ƒ
3URIHVVLRQDODFWLYLWLHV
6HOHFWLYLW\RIWKHSURGXFHUV
Unlikely Somewhat 
unlikely
Somewhat 
likely  
Likely
The stories you see on the news are about 
the only important events that took place 
that day 
5 Ƒ Ƒ Ƒ
The description of an event on the news is 
complete 
5 Ƒ Ƒ Ƒ
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&RGHVDQGFRQYHQWLRQV
Production procedures
Unlikely Somewhat 
unlikely
Somewhat 
likely  
Likely
When newsreaders read the news, no other 
TV station employees are in the studio 
5 Ƒ Ƒ Ƒ
The news is filmed before a live studio 
audience
5 Ƒ Ƒ Ƒ
Which of the following activities always 
happen when reporters put together a news 
story?  
    
- talk to all the people involved in the 
event
5 Ƒ Ƒ Ƒ
- make a decision on whether or not to 
run the story Ƒ Ƒ Ƒ
5
- hear from the editors how long their 
story is allowed to be Ƒ Ƒ Ƒ
5
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Production procedures (continued)
Below you will see sets of two pictures taken from a television news program. These pictures 
are also called shots. In television (and film as well), several techniques are used to create 
these shots. Examples of such techniques are: special effects, props, and costumes.  
The pictures in each set look very similar. However, in each set one technique is applied 
differently. Look at each set, and, in the space provided below the two pictures, write down 
which technique is applied differently, and how.
Set 1 (see page 223) showed a difference in zoom. 
Set 2 (see page 223) showed a difference in camera angle. 
Set 3 (see page 224) showed a difference in lighting. 
Set 4 (see page 224) showed a difference in focus. 
Below you will see a series of statements from different news programs. Each statement is 
accompanied by two pictures. Read each statement carefully. Then decide which picture 
would be used by the news to go with that statement. Indicate which picture would be used by 
the news by crossing (X) the circle below that picture. In the space provided below the 
picture, briefly explain why you think they would use that picture.
        Correct picture 
Statement 1 (President Bush addressing a conference)  1   
Statement 2 (Professor West commenting on teen crime)1  2 
Statement 3 (Mourning Boston mother)    1 
Statement 4 (Peaceful demonstration turned violent)2  1 
Statement 5 (Reporter on the scene)3    2 
(See Appendix 10 for coding schemes for both questions) 
Dramatic/narrative codes
Distinction between fact and fiction 
Q: Can you name four programs or channels which only show real events? 
 Correct answer: See coding scheme (Appendix 10) 
Q: Can you name four programs which are acted? 
 Correct answer: See coding scheme (Appendix 10) 
1 For statements 1 and 2 see page 228 
2 For statements 3 and 4 see page 229 
3 For statement 5 see page 230 
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Extent to which a non-fiction program contains fictionalized elements 
Unlikely Somewhat 
unlikely
Somewhat 
likely  
Likely
Sometimes, documentaries use actors Ƒ Ƒ Ƒ 5
In talk shows, some events are staged Ƒ Ƒ Ƒ 5
News facts are embedded in a story 
Unlikely Somewhat 
unlikely
Somewhat 
likely  
Likely
Reporters often turn events into stories Ƒ Ƒ Ƒ 5
When an event is presented on the news, it 
looks the same as when you were there and 
saw it yourself 
5 Ƒ Ƒ Ƒ
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3URGXFWLRQFRQWH[W
6RFLDODQGFXOWXUDOFRQWH[W
Unlikely Somewhat 
unlikely
Somewhat 
likely  
Likely
$UHSRUWHU¶VUHOLJLRXVEHOLHIVFRXOG
LQIOXHQFHZKDWWKHQHZVVWRULHVORRNOLNH
WKDWVKHPDNHV
Ƒ Ƒ Ƒ 5
1HZVDERXWJD\PDUULDJHVLVSUHVHQWHGLQ
WKHVDPHZD\LQGLIIHUHQWFRXQWULHV
5 Ƒ Ƒ Ƒ
(YHU\WHOHYLVLRQVWDWLRQZLOOSUHVHQWQHZV
RQ,VODPLQWKHVDPHZD\
5 Ƒ Ƒ Ƒ
:KHWKHUDQHZVUHSRUWHULV\RXQJRUROG
WKHQHZVVWRULHVVKHPDNHVZLOOEHWKHVDPH
5 Ƒ Ƒ Ƒ
(FRQRPLFFRQWH[W
'LIIHUHQFHEHWZHHQDQGHIIHFWRISURILWRUQRQSURILWQDWXUHRIWHOHYLVLRQVWDWLRQ
Unlikely Somewhat 
unlikely
Somewhat 
likely  
Likely
:KHWKHUDWHOHYLVLRQVWDWLRQKDVWRPDNH
PRQH\RIILWVSURJUDPVRUQRWZLOOQHYHU
LQIOXHQFHWKHNLQGRIQHZVSURJUDPVLW
PDNHV
5 Ƒ Ƒ Ƒ
6RPHWHOHYLVLRQVWDWLRQVGRQRWKDYHWR
PDNHDSURILW Ƒ Ƒ Ƒ
5
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Target audience
Unlikely Somewhat 
unlikely
Somewhat 
likely  
Likely
Newsround is a news program for young 
children. When news reporters make a story 
for Newsround, the stories will be presented 
differently than when they are made for the 
regular news 
Ƒ Ƒ Ƒ 5
Below you see a series of stories that are to be used in both the CNN and the BBC news 
broadcasts.
Imagine that you are the producer of the BBC news. The BBC is a British television station. 
In which order would you broadcast the stories listed below? Indicate the order in which these 
stories would appear on the BBC news in the FROXPQWLWOHGµ%%&¶<RXFDQGRWKLVE\JLYLQJ
each story a number 1-5; 1 indicating the first story and 5 indicating the last story. 
Now imagine you are the producer of CNN news. CNN is an American television station. In 
which order would you broadcast the stories below? Indicate the order in which these stories 
ZRXOGDSSHDURQWKH&11QHZVLQWKHFROXPQWRWKHULJKWFDOOHGµ&11¶<RXFDQGRWKLVE\
giving each story a number 1-5; 1 indicating the first story and 5 indicating the last story 
- Unemployment in the US increases to 10% 
- European summit successful 
- Engineers on strike: no train services in Southern England this week 
- Drug use in schools in US on the rise 
- Bush and Blair to meet about situation Iraq 
(See coding scheme in Appendix 10 for correct answer) 
3ROLWLFDOFRQWH[W
Unlikely Somewhat 
unlikely
Somewhat 
likely  
Likely
News stations can be different in how they 
present a story because of differences in 
their political preference  
Ƒ Ƒ Ƒ 5
$UHSRUWHU¶VSROLWLFDOEHOLHIVFDQLQIOXHQFH
how s/he presents a news story Ƒ Ƒ Ƒ
5
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7KHLQIOXHQFHRIWKHPHGLDRQLWVXVHUV
,QIOXHQFHRQVRFLHW\
Influence on the political system
Unlikely Somewhat 
unlikely
Somewhat 
likely  
Likely
Television influences which presidential 
candidate wins the US Ƒ Ƒ Ƒ
5
/HW¶VVD\WKHJRYHUQPHQWLVFRQVLGHULQJD
proposal for a new law. If several popular 
talk show hosts call this proposal ridiculous, 
this proposal has a smaller chance to be 
made into a law 
Ƒ Ƒ Ƒ 5
Because they want to know which issues are 
considered important, politicians keep an 
eye on talk shows that discuss current 
events
Ƒ Ƒ Ƒ 5
Influence on the social and cultural institutions
Unlikely Somewhat 
unlikely
Somewhat 
likely  
Likely
Television can influence whether men and 
women share chores in the home Ƒ Ƒ Ƒ
5
7KHZD\LQZKLFKVWRULHVDERXWPDUULDJHDUH
SUHVHQWHGLQWKHQHZVFDQFKDQJHKRZ
people behave when they are married 
Ƒ Ƒ Ƒ 5
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Influence on cultural make-up
Unlikely Somewhat 
unlikely
Somewhat 
likely  
Likely
Television has something to do with how 
young people think about drugs Ƒ Ƒ Ƒ
5
Differences in television content is one of 
the reasons why in different countries 
people think differently about issues such as 
gay marriages 
Ƒ Ƒ Ƒ 5
Television influences how children between 
the ages of 12 and 18 treat their parents Ƒ Ƒ Ƒ
5
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,QIOXHQFHRQWKHLQGLYLGXDO
Influence on behavior
Unlikely Somewhat 
unlikely
Somewhat 
likely  
Likely
TV plays a role in the political party people 
would vote for Ƒ Ƒ Ƒ
5
TV news influences how people think about 
a political leader Ƒ Ƒ Ƒ
5
People use the expressions that are used in 
television programs such as the news and 
talk shows 
Ƒ Ƒ Ƒ 5
Television influences how people behave 
when they demonstrate against something 
that is important to them 
Ƒ Ƒ Ƒ 5
Television influences what young people 
wear to parties Ƒ Ƒ Ƒ
5
Influence on opinions and ideas
Unlikely Somewhat 
unlikely
Somewhat 
likely  
Likely
7HOHYLVLRQFDQLQIOXHQFHSHRSOH¶VRSLQLRQV
of issues such as politics, HIV medication, 
drug abuse and the Middle East 
Ƒ Ƒ Ƒ 5
The news can determine how people think 
about Iraqis Ƒ Ƒ Ƒ
5
3HRSOH¶VLGHDVDERXWSROLWLFVFDQEH
influenced by television programs 
Ƒ Ƒ Ƒ 5
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Influence on feelings
Unlikely Somewhat 
unlikely
Somewhat 
likely  
Likely
Television news can change how people 
feel about a Presidential candidate Ƒ Ƒ Ƒ
5
Television news can scare people Ƒ Ƒ Ƒ 5
Television news sometimes makes people 
angry Ƒ Ƒ Ƒ
5
Factors that mediate influence
Unlikely Somewhat 
unlikely
Somewhat 
likely  
Likely
Parents have the same opinions about 
television programs as their children do 
5 Ƒ Ƒ Ƒ
There are different reasons why people 
watch television. Sometimes you have to 
watch a program for school. Sometimes you 
watch a program because you want to. 
When you watch a news program because 
\RXKDYHWRIRUVFKRRO\RX¶OOKDYHD
different opinion of the program than when 
you watch it because you want to 
Ƒ Ƒ Ƒ 5
People who live in the city react the same to 
news about the mad cow disease as people 
who live in the countryside 
5 Ƒ Ƒ Ƒ
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Factors that mediate influence (continued)
Some people really get into a show they 
watch on television. They relate to the 
characters on this show and what happens to 
them. These people are more likely to be 
influenced by these characters than people 
who do not care about them 
Ƒ Ƒ Ƒ 5
Sometimes television programs make 
people upset. When people are upset they 
remember the program better than people 
who are not upset 
Ƒ Ƒ Ƒ 5
People with a lower education will 
understand the news just as well as people 
with a higher education 
5 Ƒ Ƒ Ƒ
Children who watch the news know more 
about politics than children who do not 
watch the news. 
Ƒ Ƒ Ƒ 5
Television only influences very young 
children. 
5 Ƒ Ƒ Ƒ
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1DWLRQDOLW\ 1XPEHURIUHVSRQGHQWV
USA 57 (14.7%) 
The Netherlands 35 (9%) 
UK 29 (7.5%) 
France 27 (7%) 
South Korea 23 (5.9%) 
Japan 21 (5.4%) 
Belgium 12 (3.1%) 
Israel 12 (3.1%) 
Sweden 12 (3.1%) 
Germany 11 (2.8%) 
Canada 10 (2.6%) 
India 10 (2.6%) 
Italy  9 (2.3%) 
Australia 5 (1.3%) 
Brazil  5 (1.3%) 
Norway 5 (1.3%) 
Denmark 4 (1%) 
Russia 4 (1%) 
South Africa 4 (1%) 
Switzerland 4(1%) 
USA/The Netherlands 4 (1%) 
Monaco 3 (.8%) 
Nigeria 3 (.8%) 
Argentina 2 (.5%) 
Curacao 2 (.5%) 
Finland 2 (.5%) 
Hungary 2 (.5%) 
Malaysia 2 (.5%) 
Mexico 2 (.5%) 
Poland  2 (.5%) 
Spain 2 (.5%) 
Turkey 2 (.5%) 
UK/The Netherlands 2 (.5%) 
USA/Germany 2 (.5%) 
USA/Lebanon 2 (.5%) 
Armenia 1 (.3%) 
Brazil/Japan 1 (.3%) 
Brazil/The Netherlands 1 (.3%) 
Canada/UK 1 (.3%) 
Canada/USA 1 (.3%) 
Colombia/Curacao 1 (.3%) 
Costa Rica 1 (.3%) 
Curacao/ The Netherlands 1 (.3%) 
Denmark/UK 1 (.3%) 
Estonia 1 (.3%) 
Finland/Belgium 1 (.3%) 
France/Israel 1 (.3%) 
France/Italy 1 (.3%) 
France/USA 1 (.3%) 
Germany/Poland 1 (.3%) 
Germany/The Netherlands 1 (.3%) 
Germany/USA 1 (.3%) 
Ghana/The Netherlands 1 (.3%) 
Greece 1 (.3%) 
Greece/The Netherlands 1 (.3%) 
Appendix 8. Number of respondents per nationality 
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1DWLRQDOLW\ 1XPEHURIUHVSRQGHQWV
Iran/USA 1 (.3%) 
Ireland 1 (.3%) 
Italy/USA 1 (.3%) 
Japan/The Netherlands 1 (.3%) 
Lebanon 1 (.3%) 
Malaysian/Italian/Chinese 1 (.3%) 
Morocco/The Netherlands 1 (.3%) 
New Zealand 1 (.3%) 
Paraguay 1 (.3%) 
Philippines 1 (.3%) 
Portugal 1 (.3%) 
Portugal/Norway 1 (.3%) 
Romania 1 (.3%) 
Saudi Arabia 1 (.3%) 
Spain/Sweden/Panama 1 (.3%) 
Sweden/USA/Denmark 1 (.3%) 
Switzerland/The Netherlands 1 (.3%) 
Turkey/The Netherlands 1 (.3%) 
UK/Australia 1 (.3%) 
UK/USA 1 (.3%) 
USA/Canada/Italy 1 (.3%) 
USA/Colombia/The 
Netherlands 
1 (.3%) 
USA/Indonesia 1 (.3%) 
USA/Italy 1 (.3%) 
USA/Japan 1 (.3%) 
USA/Peru/Italy 1 (.3%) 
Venezuela 1 (.3%) 
Missing:  6 (1.6%) 
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Appendix 9. Survey: The questionnaire
2QWKHQH[WIHZSDJHV\RXZLOOÀQGWKHTXHVWLRQQDLUHH[DFWO\
DVLWZDVSUHVHQWHGWRWKHUHVSRQGHQWVLQWKHVXUYH\
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Watching television: A questionnaire 
Please do not open questionnaire until you are told to
211
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Introduction
The following pages contain a list of questions about television.
How does this questionnaire work?
Most of the questions are made up of statements. You have to decide to what extent these statements
are likely or unlikely. You can do this by using the scale that comes with each statement. The scale 
looks like this:
Unlikely Somewhat
unlikely
Somewhat
likely
Likely
Ƒ Ƒ Ƒ Ƒ
Read each statement carefully. Then use the scale to indicate how likely or unlikely the statement is 
using a cross (x) or a check (¥).
For example, you might be presented with the following statement: 
Reporters watch the news every day 
If you think this statement is unlikely, then check the scale as follows:
Unlikely Somewhat
unlikely
Somewhat
likely
Likely
5 Ƒ Ƒ Ƒ
If you think this statement is more unlikely than likely, then check the scale as follows: 
Unlikely Somewhat
unlikely
Somewhat
likely
Likely
Ƒ 5 Ƒ Ƒ
If you think the statement is more likely than unlikely, then check the scale as follows: 
Unlikely Somewhat
unlikely
Somewhat
likely
Likely
Ƒ Ƒ 5 Ƒ
If you think the statement is likely, then check the scale as follows:
Unlikely Somewhat
unlikely
Somewhat
likely
Likely
Ƒ Ƒ Ƒ 5
(DFKVFDOHDOVRLQFOXGHVDµGRQ¶WNQRZ¶RSWLRQ3lease note that this option is meant as a last resort
only. Only check this option if you are absolutely certain you do not know the answer.
There are some questions that are different. In these cases, please read the instructions carefully.
3OHDVH FRPSOHWHHDFKTXHVWLRQWRWKHEHVWRI\RXUDELOLWLHV
If you have any questions, please raise your hand.
Thank you for taking the time to fill out this questionnaire! 
1
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Watching television
The following statements all concern when you watch television, which programs you watch, and with 
whom. Remember that you are only supposed to fill out ‘don’t know’ if you truly do not know
the answer!
Unlikely Somewhat
unlikely
Somewhat
likely
Likely
1. This week, I will watch the news Ƒ Ƒ Ƒ Ƒ 'RQ¶WNQRZ Ƒ
2. Tonight I will watch television with my parents Ƒ Ƒ Ƒ Ƒ 'RQ¶WNQRZ Ƒ
2
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Television programs: Real events or acted
The following two questions are about two kinds of programs. Programs which are acted, and
programs which show real events. Please read each question carefully and try to answer them as best
as you can. 
3. Can you name four programs or channels
which only show real events?
4. Can you name four programs which are 
acted?
1. 1.
2. 2.
3. 3.
4. 4.
3
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Reporters
The next series of statements concern television news reporters and their activities. Please read each
statement carefully. Indicate how likely or unlikely each statement is using the scale beside each
statement. Remember that you are only allowed to use the ‘don’t know’ category if you
absolutely do not know the answer!
5. Which of the following activities always 
happen when reporters put together a news
story?
Unlikely Somewhat
unlikely
Somewhat
likely
Likely
- talk to all the people involved in the 
event Ƒ Ƒ Ƒ Ƒ 'RQ¶WNQRZ Ƒ
- make a decision on whether or not to 
run the story Ƒ Ƒ Ƒ Ƒ 'RQ¶WNQRZ Ƒ
- hear from the editors how long their 
story is allowed to be Ƒ Ƒ Ƒ Ƒ 'RQ¶WNQRZ Ƒ
Unlikely Somewhat
unlikely
Somewhat
likely
Likely
$UHSRUWHU¶VUHOLJLRXVEHOLHIVFRXOGLQIOXHQFH
what the news stories look like that s/he makes Ƒ Ƒ Ƒ Ƒ 'RQ¶WNQRZ Ƒ
7. Reporters often turn events into stories Ƒ Ƒ Ƒ Ƒ
'RQ¶WNQRZ Ƒ
8. Whether a news reporter is young or old, the 
news stories s/he makes will be the same Ƒ Ƒ Ƒ Ƒ 'RQ¶WNQRZ Ƒ
Newsround is a news program for young 
children.
9. When news reporters make a story for
Newsround, the stories will be presented
differently than when they are made for the
regular news
Ƒ Ƒ Ƒ Ƒ 'RQ¶WNQRZ Ƒ
4
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Non-fiction programs 
This page is concerned with two types of non-fiction programs: documentaries and talk shows. Decide
how likely or unlikely you think each statement is, and indicate your answer on the scale beside each
statement. Only fill out ‘don’t know’ if you really don’t know the answer!
Unlikely Somewhat
unlikely
Somewhat
likely
Likely
10. Sometimes, documentaries use actors Ƒ Ƒ Ƒ Ƒ 'RQ¶WNQRZ Ƒ
11. Boys and girls have the same opinion about 
GRFXPHQWDULHVVXFKDVµ&KRSSHUWRZQ¶D
documentary about motorcycles)
Ƒ Ƒ Ƒ Ƒ 'RQ¶WNQRZ Ƒ
12. Because they want to know which issues
are considered important, politicians keep an 
eye on talk shows that discuss current events
Ƒ Ƒ Ƒ Ƒ 'RQ¶WNQRZ Ƒ
/HW¶VVD\WKHJRYHUQPHQWLVFRQVLGHULQJD
proposal for a new law.
13. If several popular talk show hosts call this 
proposal ridiculous, this proposal has a smaller
chance to be made into a law
Ƒ Ƒ Ƒ Ƒ 'RQ¶WNQRZ Ƒ
14. In talk shows, some events are staged Ƒ Ƒ Ƒ Ƒ 'RQ¶WNQRZ Ƒ
5
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Politics
The statements on this page all refer to different aspects of politics, such as elections. Please read 
each statement carefully, and indicate how likely or unlikely you think it is. Remember, only fill out 
‘don’t know’ if you really don’t know.
Unlikely Somewhat
unlikely
Somewhat
likely
Likely
15. Television influences which presidential
candidate wins the US elections Ƒ Ƒ Ƒ Ƒ 'RQ¶WNQRZ Ƒ
16. News stations can be different in how they 
present a story because of differences in their 
political preference
Ƒ Ƒ Ƒ Ƒ 'RQ¶WNQRZ Ƒ
17. Television news pays little attention to 
politics Ƒ Ƒ Ƒ Ƒ 'RQ¶WNQRZ Ƒ
3HRSOH¶VLGHDVDERXWSROLWLFVFDQEH
influenced by television programs Ƒ Ƒ Ƒ Ƒ 'RQ¶WNQRZ Ƒ
6
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News
The statements on this page all refer to different aspects of the news. Please read each statement
carefully, and indicate how likely or unlikely you think it is. Remember, only fill out ‘don’t know’ if
you truly don’t know.
Unlikely Somewhat
unlikely
Somewhat
likely
Likely
19. When newsreaders read the news, no other 
TV station employees are in the studio
Ƒ Ƒ Ƒ Ƒ 'RQ¶WNQRZ Ƒ
20. Television news sometimes makes people
angry
Ƒ Ƒ Ƒ Ƒ 'RQ¶WNQRZ Ƒ
21. The news is filmed before a live studio
audience
Ƒ Ƒ Ƒ Ƒ 'RQ¶WNQRZ Ƒ
$UHSRUWHU¶VSROLWLFDOEHOLHIVFDQLQIOXHQFH
how s/he presents a news story
Ƒ Ƒ Ƒ Ƒ 'RQ¶WNQRZ Ƒ
7
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Feelings
7KHVWDWHPHQWVRQWKLVSDJHDOOUHIHUWRSHRSOH¶VIHHOLQJVZKHQWKH\ZDWFKWHOHYLVLRQ3OHDVHUHDG
HDFKVWDWHPHQWFDUHIXOO\DQGWKHQXVHWKHVFDOHWRLQGLFDWHKRZOLNHO\RUXQOLNHO\\RXWKLQNWKH
VWDWHPHQWLV Remember: Only use ‘don’t know’ if you truly do not know the answer!
8QOLNHO\ 6RPHZKDW
XQOLNHO\
6RPHZKDW
OLNHO\
/LNHO\
7HOHYLVLRQQHZVFDQVFDUHSHRSOH Ƒ Ƒ Ƒ Ƒ 'RQ¶WNQRZ Ƒ
6RPHWLPHVWHOHYLVLRQSURJUDPVPDNHSHRSOH
XSVHW
:KHQSHRSOHDUHXSVHWWKH\UHPHPEHUWKH
SURJUDPEHWWHUWKDQSHRSOHZKRDUHQRWXSVHW
Ƒ Ƒ Ƒ Ƒ 'RQ¶WNQRZ Ƒ
6RPHSHRSOHUHDOO\JHWLQWRDVKRZWKH\ZDWFK
RQWHOHYLVLRQ7KH\UHODWHWRWKHFKDUDFWHUVRQ
WKLVVKRZDQGZKDWKDSSHQVWRWKHP
7KHVHSHRSOHDUHPRUHOLNHO\WREH
LQIOXHQFHGE\WKHVHFKDUDFWHUVWKDQSHRSOHZKR
GRQRWFDUHDERXWWKHP
Ƒ Ƒ Ƒ Ƒ 'RQ¶WNQRZ Ƒ
7HOHYLVLRQQHZVFDQFKDQJHKRZSHRSOH
IHHODERXWDSUHVLGHQWLDO FDQGLGDWH Ƒ Ƒ Ƒ Ƒ 'RQ¶WNQRZ Ƒ
7HOHYLVLRQQHYHUPDNHVSHRSOHKDSS\ Ƒ Ƒ Ƒ Ƒ 'RQ¶WNQRZ Ƒ
8
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28. Below you see a series of stories that are to be used in both the CNN and
the BBC news broadcasts.
Imagine that you are the producer of the BBC news. The BBC is a British 
television station. In which order would you broadcast the stories listed below?
Indicate the order in which these stories would appear on the BBC news in the 
FROXPQWLWOHGµ%%&¶<RXFDQGRWKLVE\JLYLQJHDFKVWRU\DQXPEHU
LQGLFDWLQJWKHILUVWVWRU\DQGLQGLFDWLQJWKHODVWVWRU\
Now imagine you are the producer of CNN news. CNN is an American
television station. In which order would you broadcast the stories below?
Indicate the order in which these stories would appear on the CNN news in the 
FROXPQWRWKHULJKWFDOOHGµ&11¶<RXFDQGRWKLVE\JLYLQJHDFKVWRU\D
QXPEHULQGLFDWLQJWKHILUVWVWRU\DQGLQGLFDWLQJWKHODVWVWRU\
BBC CNN
8QHPSOR\PHQWLQWKH86LQFUHDVHVWR
«« ««
European summit successful
«« ««
Engineers on strike: no train services in Southern England this week
«« ««
Drug use in schools in US on the rise 
«« ««
Bush and Blair to meet about situation Iraq 
«« ««
9
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Influence
The following statements are all about whether or not television influences people. Read each
statement and decide how likely or unlikely it is. Indicate your answer using the scale. Only fill out 
don’t know if you really have no clue about the answer!
Unlikely Somewhat
unlikely
Somewhat
likely
Likely
29. Television can influence whether men and 
women share chores in the home Ƒ Ƒ Ƒ Ƒ 'RQ¶WNQRZ Ƒ
30. TV plays a role in the political party people 
would vote for
Ƒ Ƒ Ƒ Ƒ 'RQ¶WNQRZ Ƒ
31. People use the expressions that are used in 
television programs such as the news and talk 
shows
Ƒ Ƒ Ƒ Ƒ 'RQ¶WNQRZ Ƒ
32. Television influences how people behave
when they demonstrate against something that 
is important to them 
Ƒ Ƒ Ƒ Ƒ 'RQ¶WNQRZ Ƒ
33. Television only influences very young 
children Ƒ Ƒ Ƒ Ƒ 'RQ¶WNQRZ Ƒ
10
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Television in general
The following statements all refer to television in general. Read each statement carefully. Then decide
how likely or unlikely you think the statement is. Indicate your answer using the scale. Remember that
you are only allowed to use the ‘don’t know’ category if you absolutely do not know the
answer!
Unlikely Somewhat
unlikely
Somewhat
likely
Likely
34. Television news presents a complete picture 
of what is going on in the world Ƒ Ƒ Ƒ Ƒ 'RQ¶WNQRZ Ƒ
35. The stories you see on the news are about 
the only important events that took place that 
day Ƒ Ƒ Ƒ Ƒ 'RQ¶WNQRZ Ƒ
36. Television influences what young people
wear to parties
Ƒ Ƒ Ƒ Ƒ 'RQ¶WNQRZ Ƒ
37. Some television stations do not have to 
make a profit
Ƒ Ƒ Ƒ Ƒ 'RQ¶WNQRZ Ƒ
11
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Young people
The following statements concern young people and their use of television. Please read each
statement carefully, and decide how likely or unlikely you think it is. Indicate your answer using the 
scale. Remember that you are only supposed to fill out ‘don’t know’ if you truly do not know the
answer!
Unlikely Somewhat
unlikely
Somewhat
likely
Likely
38. Television has something to do with how 
young people think about drugs
Ƒ Ƒ Ƒ Ƒ 'RQ¶WNQRZ Ƒ
39. Children who watch the news know more 
about politics than children who do not watch 
the news 
Ƒ Ƒ Ƒ Ƒ 'RQ¶WNQRZ Ƒ
40. Parents have the same opinions about
television programs as their children do Ƒ Ƒ Ƒ Ƒ 'RQ¶WNQRZ Ƒ
41. Television influences how children between
the ages of 12 and 18 treat their parents
Ƒ Ƒ Ƒ Ƒ 'RQ¶WNQRZ Ƒ
12
223
$SSHQGL[6XUYH\7KHTXHVWLRQQDLUH
Filming techniques
Below you will see sets of two pictures taken from a television news program. These pictures are also 
called shots. In television (and ¿lm as well), several techniques are used to create these shots. Examples
of such techniques are: special effects, props and costumes.
The pictures in each set look very similar. However, in each set one technique is applied differently. Look 
at each set, and, in the space provided below the two pictures, write down which technique is applied 
differently, and how. 
Set 1
The ¿rst set speci¿cally concerns differences in camera use. Try and spot the difference, and describe
it in the space below the set.
picture 1 picture 2
Set 2
The second set also concerns a difference in camera use. Find it, and then describe it in the space 
below the pictures. 
picture 1 picture 2
13

$SSHQGL[6XUYH\7KHTXHVWLRQQDLUH
Set 3
In the third set, the difference concerns a technique other than camera use. Try to see what it is, and 
describe the difference in the space provided below the pictures.
picture 1 picture 2
Set 4
This ¿nal set of pictures again concerns a difference in how the camera was used. Try and ¿nd the
difference, and then describe it in the space below the two pictures.
picture 1 picture 2
14
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Presentation
The statements on this page are all about how television programs present people, things, and events. 
Read each statement, and decide how likely or unlikely the statement is. Then fill out your answer 
using the scale. Remember to only use ‘don’t know’ if you absolutely do not know the answer!
Unlikely Somewhat
unlikely
Somewhat
likely
Likely
43. The description of an event on the news is 
complete Ƒ Ƒ Ƒ Ƒ 'RQ¶WNQRZ Ƒ
44. News about gay marriages is presented in 
the same way in different countries Ƒ Ƒ Ƒ Ƒ 'RQ¶WNQRZ Ƒ
45. Whether a television station has to make 
money off its programs or not will never 
influence the kind of news programs it makes
Ƒ Ƒ Ƒ Ƒ 'RQ¶WNQRZ Ƒ
46. When an event is presented on the news, it 
looks the same as when you were there and 
saw it yourself
Ƒ Ƒ Ƒ Ƒ 'RQ¶WNQRZ Ƒ
47. The way in which stories about marriage are 
presented in the news can change how people
behave when they are married
Ƒ Ƒ Ƒ Ƒ 'RQ¶WNQRZ Ƒ
48. Every television station will present news on 
Islam in the same way
Ƒ Ƒ Ƒ Ƒ 'RQ¶WNQRZ Ƒ
15
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Opinion
7KHVWDWHPHQWVRQWKLVSDJHDUHDOOFRQFHUQHGZLWKWKHUHODWLRQVKLSEHWZHHQSHRSOH¶VRSLQLRQ DQG
television programs. Read each statement carefully and decide how likely or unlikely you think it is. 
Indicate your answer on the scale beside each statement. Remember that you are only allowed to 
fill out ‘don’t know’ if you really do not know the answer!
Unlikely Somewhat
unlikely
Somewhat
likely
Likely
49. TV news influences how people think about
a political leader Ƒ Ƒ Ƒ Ƒ 'RQ¶WNQRZ Ƒ
50. People who live in the city react the same to 
news about the mad cow disease as people
who live in the countryside
Ƒ Ƒ Ƒ Ƒ 'RQ¶WNQRZ Ƒ
51. The news can determine how people think 
about Iraqis
Ƒ Ƒ Ƒ Ƒ 'RQ¶WNQRZ Ƒ
7HOHYLVLRQFDQLQIOXHQFHSHRSOH¶VRSLQLRQV
of issues such as politics, HIV medication, drug 
abuse, and the Middle East Ƒ Ƒ Ƒ Ƒ 'RQ¶WNQRZ Ƒ
16
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Watching television
The following questions are all about differences and similarities between people who watch television.
Indicate how likely or unlikely you think each statement is using the scale. Remember you should
only use the ‘don’t know’ category if you have absolutely no idea what the answer to the
question is! 
Unlikely Somewhat
unlikely
Somewhat
likely
Likely
53. People with a lower education will 
understand the news just as well as people with 
a higher education
Ƒ Ƒ Ƒ Ƒ 'RQ¶WNQRZ Ƒ
There are different reasons why people watch 
television. Sometimes you have to watch a 
program for school. Sometimes you watch a 
program because you want to.
54. When you watch a news program because
\RXKDYHWRIRUVFKRRO\RX¶OOKDYHDGLIIHUHQW
opinion of the program than when you watch it 
because you want to
Ƒ Ƒ Ƒ Ƒ 'RQ¶WNQRZ Ƒ
55. Differences in television content is one of 
the reasons why people in different countries
think differently about issues such as gay
marriages
Ƒ Ƒ Ƒ Ƒ 'RQ¶WNQRZ Ƒ
17
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Making the news
Below you will see a series of statements from different news programs. Each statement is accompanied 
by two pictures. Read each statement carefully. Then decide which picture would be used by the news 
to go with that statement. Indicate which picture would be used by the news by crossing (X) the circle 
below that picture. In the space provided below the picture, brieÀy explain why you think they would use
that picture.
Statement 1:
Earlier today, President Bush addressed concern about rising gas prices while speaking at a Small 
Business Administration Conference.
O picture 1 O picture 2
Statement 2: 
Professor West, an expert on juvenile delinquency, commented that teenagers today are more prone to 
crime than they were ten years ago.
O picture 1 O picture 2
18
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Statement 3: 
A Boston mother mourns after hearing her 8-year old son died in a school bus crash that killed ¿ve
students earlier today. 
O picture 1 O picture 2
Statement 4: 
This afternoon, a peaceful demonstration turned violent as protestors clashed with the police. 
O picture 1 O picture 2
19
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Statement 5:
$QGQRZOHW¶VKHDUIURPRXUUHSRUWHURQWKHVFHQH
O picture 1 O picture 2
20
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Television viewing
Below you will find a few questions about television viewing. Please fill out the questions to the best of 
your knowledge.
57. How much television do you 
watch every day?
Ƒ  Less than thirty minutes 
Ƒ  Between thirty minutes and two hours
Ƒ  Between two and three hours
Ƒ  More than three hours
58. Do your parents ever watch
television with you?
Ƒ  No 
Ƒ  Yes, less than once a week
Ƒ  Yes, between one and three times per week
Ƒ  Yes, every day 
59. How often do you watch the 
news?
Ƒ  Never
Ƒ  Less than once a weekÆ go to question 61 
Ƒ  Between one and three times per weekÆ go to question 61 
Ƒ  Every day Æ go to question 61 
60. Have you ever watched the 
news?
Ƒ  Yes
Ƒ  No Æ go to question 62
61. On which channels do you
occasionally watch the news?
Ƒ  CNN
Ƒ  BBC 
Ƒ  SKY 
Ƒ2WKHUQDPHO\«««
Ƒ2WKHUQDPHO\«««
Ƒ2WKHUQDPHO\«««
62. How often do you watch
documentaries?
Ƒ  Never
Ƒ  Less than once a weekÆ go to question 64 
Ƒ  Between one and three times per weekÆ go to question 64 
Ƒ  Every day Æ go to question 64 
63. Have you ever watched a 
documentary?
Ƒ  Yes
Ƒ  No 
The questions continue on the next page.
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Television viewing (Continued)
64. How often do you watch talk 
shows?
Ƒ  Never
Ƒ  Less than once a weekÆ go to question 66 
Ƒ  Between one and three times per weekÆ go to question 66 
Ƒ  Every day Æ go to question 66 
65. Have you ever watched a talk 
show?
Ƒ  Yes
Ƒ  No 
66. How often do you read a 
newspaper?
Ƒ  Never 
Ƒ  Less than once a week
Ƒ  Between one and three times per week
Ƒ  Every day 
67. How often do you check the 
internet for news?
Ƒ  Never 
Ƒ  Less than once a week
Ƒ  Between one and three times per week
Ƒ  Every day 
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Individual characteristics
The following questions are about yourself. The content will be kept absolutely private. That is why you 
are not asked for your name. Please fill out each question.
68. How old are you? ,DP««\HDUVROG
69. Are you a girl or a boy? Ƒ  girl 
Ƒ  boy 
70. Which countries have you lived in so far? - ««
- ««
- ««
- ««
:KLFKFRXQWU\DUH\RXIURP" ,DPIURP«««««««
72. Which countries are your parents from? 0\PRWKHULVIURP«««««««
0\IDWKHULVIURP«««««««
73. Did your father attend university (in the 
$PHULFDQVFKRROV\VWHPWKLVLVFDOOHGµFROOHJH¶"
Ƒ  yes
Ƒ  no 
74. Did your mother attend university (in the 
$PHULFDQVFKRROV\VWHPWKLVLVFDOOHGµFROOHJH¶"
Ƒ  yes
Ƒ  no
75. Are you an honor roll student? Ƒ  yes
Ƒ  no 
76. Which grade did you receive in social studies
on your last report card? 
Ƒ  A Ƒ  D 
Ƒ  B Ƒ  F 
Ƒ  C 
77. Which grade did you receive in English on 
your last report card? 
Ƒ  A Ƒ  D 
Ƒ  B Ƒ  F 
Ƒ  C 
78. Are you an EAL/ESL (English as an
$GGLWLRQDO6HFRQG/DQJXDJHVWXGHQW"
Ƒ  yes
Ƒ  no
Thank you for filling out the questionnaire! 
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Appendix 10. Coding scheme open-ended questions
Several questions did not adhere to the four-point scale that was used throughout the survey. 
To facilitate the analysis of these questions, they were recoded into numerical codes. In those 
cases where this recoding did not produce a four-point scale, this scale was re-calculated into 
a four-point scale in SPSS.
4XHVWLRQµ&DQ\RXQDPHIRXUSURJUDPVRUFKDQQHOVZKLFKVKRZRQO\UHDOHYHQWV"¶
Any programs which were not immediately recognizable by the researcher were looked up 
online. The vast majority of programs were identified this way. In two cases it was impossible 
to ascertain if a channel showed only non-fiction. Since the channels seemed to be Italian, an 
Italian native speaker was consulted who was able to inform the researcher that the channels 
showed both fiction and non-fiction programs.  
Coding scheme: 
0 If the question had been left blank 
If the respondents indicated that they never watch TV 
1 If the program/channel listed was incorrect 
2 If the program/channel listed was correct.  
4XHVWLRQµ&DQ\RXQDPHIRXUSURJUDPVZKLFKDUHDFWHG"¶
Again, any programs which were not immediately recognizable by the researcher were looked 
up online. 
Coding scheme: 
0 If the question had been left blank 
If the respondents indicated that they never watch TV 
1 If the program listed was incorrect 
2 If the program listed was correct.  

$SSHQGL[&RGLQJVFKHPHRSHQHQGHGTXHVWLRQV
Question 28: This question asked the respondents to place five items in the order in which 
they would be broadcast on the BBC news, and on CNN. The items were:
- Unemployment in the US increases to 10% 
- European summit successful 
- Engineers on strike: No train services in Southern England this week 
- Drug use in schools in the US on the rise 
- Bush and Blair to meet about situation in Iraq 
There is no one order for either broadcast that is correct; there are several alternatives that 
would be acceptable, and these alternatives were all deemed correct. These alternatives were:  
Items BBC news CNN 
Unemployment in the US increases to 10% 4/5 2/3/1 
European summit successful 2/1/3 4 
Engineers on strike: No train services in Southern 
England this week 
3/1/2 5 
Drug use in schools in the US on the rise 5/4 3/2/1 
Bush and Blair to meet about situation in Iraq 1/2/3 1/2/3 
Coding scheme: 
0 If the question had been left blank 
1 If the items were placed in the same order for both the BBC and CNN 
2 If the items were placed in a different order for BBC and CNN, but the order 
was not one presented above 
3 If the items were placed in a different order for the BBC and CNN, and the 
order was one of the variants presented above.
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Question 42: This question asked respondents to look at four sets of two very similar pictures, 
and describe the difference in techniques used in each set. The sets would show two pictures 
that were exactly the same, except for one change in a camera technique.  
The first set of pictures focused on close-ups; the first picture showed a man by a blackboard; 
one picture showed him in a medium-shot, the other showed him in a close-up (see page 223). 
The second set showed a difference in camera angle (see page 223). The third set of pictures 
showed one picture where a light shined on a woman from above, and one picture where she 
was lit from below (see page 224). The final set showed a difference in focus; in the first 
picture the focus was on a man sitting in front of a window, in the second picture showed the 
man out of focus and what was on the other side of the window in focus (see p. 224).  
Coding scheme: 
0 If the question had been left blank/a question mark 
1 If the answer was incorrect, i.e., if it did not refer to the techniques 
2 If the answer was correct; i.e., if the respondent referred to the correct 
technique
When coding the questions, an iterative process was used, where by the coding scheme was 
adapted during the coding. So if one respondent gave an answer that was the first of its kind, 
its place in the coding scheme was noted, and the researcher went back to see if it would 
change the coding of any of the other answers that had already been coded.
Coding scheme for the first set:  
1 If respondents talked about a difference in focus 
If respondents merely described the differences in what they saw (e.g., more of 
WKHPDQ¶VIDFHPRUHRIWKHEODFNERDUG
 ,IUHVSRQGHQWVXVHGWKHZRUGµ]RRP¶
,IUHVSRQGHQWVXVHGWKHZRUGVµFORVHXS¶RUµIDUWKHUDZD\FORVHUE\¶
Coding scheme for the second set:  
1 If respondents describe how people would perceive the man 
If respondent say something about the PDQ¶VH[SUHVVLRQRUEDOGQHVVRURWKHU
physical characteristics 
 ,IWKHUHVSRQGHQWVVDLGµFDPHUDDQJOH¶
If the respondent said the pictures were either taken from below or above 
Coding scheme for the third set:  
1 If respondents wrote lighting, but named the incorrect position of the light 
HJLQIURQWEHKLQG
If respondents said one picture was brighterWKDQWKHRWKHUEHFDXVHLWLVQRW
If respondents said one picture used flash, and the other one did not.  
 ,IUHVSRQGHQWVZURWHµOLJKWLQJ¶
If respondents correctly described the different positions of the light 
237
$SSHQGL[&RGLQJVFKHPHRSHQHQGHGTXHVWLRQV
Coding scheme for the fourth set:  
1 If respondents describe they can see PDQZRRGHDVLHUEXWGRQ¶WH[SODLQZK\
When respondents say one picture showVGLIIHUHQWGHWDLOVIURPWKHRWKHU
,IUHVSRQGHQWVMXVWVD\µEOXU¶
,IUHVSRQGHQWVVD\VRPHWKLQJOLNHµ\RXFDQ¶WUHDOO\VHHWKHPDQLQSLFRQH¶WKH\
QHHGWRGHVFULEHZK\
,IUHVSRQGHQWVPHUHO\VD\µSLFLVEOXUUHGSLFLVQRW¶WKLVLVQRWFRUUHFW
GLIIHUHQWSDUWVDUHEOXUU\
2 If respondents said something abouWIDFHEDFNJURXQGEHLQJEOXUU\FOHDU
UHIHUULQJFRUUHFWO\WRHDFKSLFWXUH
If respondents said something about the foFXVRUXVHWKHWHUPVµEOXUU\VKDUS¶
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Question 56: This question asked respondents to read a statement from the news, and decide 
which one of two pictures would be used by the news to accompany that statement. A total of 
five statements were presented to the respondents, and each statement was accompanied by 
two pictures1.
For this question, the respondents were only coded on their ability to explain their choice, 
since the purpose of this question was to assess whether respondents knew about the 
conventions used by the news when selecting pictures. Thus, when a respondent picked the 
correct picture, but did not indicate why the news would use that picture, they would receive 
zero points.
The coding scheme:  
0 If the question had been left blank/a question mark 
1 If the answer was incorrect, i.e., if it did not refer to the techniques 
2 If the answer was correct; i.e., if it included the correct difference that 
determines which picture is used.  
3 If the answer was correct and showed more understanding: i.e., if it included 
the correct difference as well as an explanation why this difference would lead 
to the newsmakers choosing that picture.  
5HVSRQGHQWVZKRUHFHLYHGDVFRUHµ¶RQDQ\RIWKe sets did not only point to the difference 
that determines which picture is used, but also explain why this difference is important. They 
are able to look beyond the content, and adopt the position of the newsmaker. The 
UHVSRQGHQWVZKRUHFHLYHGDVFRUHµ¶DUHDZDUHRIWKHGLIIHUHQFHEXWIURPWKHLUDQVZHULWLV
impossible to determine whether they fully understand the meaning behind this difference. 
They are either unable or unwilling to verbalize their understanding which, in light of this 
questionnaire, makes them less media literate.  
The same iterative process was used here as for question 42; i.e., the coding scheme was 
adapted during the coding. So if one respondent gave an answer that was the first of its kind, 
its place in the coding scheme was noted, and the researcher went back to see if it would 
change the coding of any of the other answers that had already been coded.
1 For statements 1 and 2 and the accompanying pictures, see page 228. For statements 3 and 4 as well as the 
accompanying pictures see page 229. For statement 5 and the accompanying pictures, see page 230.  
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Coding scheme for statement 1 (President Bush addressing a conference):
1 If respondents say something like: it gives the impression he is speaking to the 
world.
If respondents merely describe the difference between the two shots. 
If respondents say the picture shows more (without specifying what). 
If respondents say that picture is easier to look at.
If respondents say picture gives him a more presidential look, or makes him. 
ORRNPRUHIRUPDO±WKH\QHHGWREHVSHFLILFDQGVD\ZK\UHIHUWRVHDO
If respondents say picture 1 is more clear he is giving a speech. 
2 Respondents who refer to the seal, they do not necessarily have to explain it 
underlines he is the President of the US (just mentioning it is enough). 
Respondents who say the picture 1 because it clearly states he is president 
(they need to claim the seal underlines something in order to qualify for 3).  
People who say the seal was used to make it clear that he is the president of the 
US.
Respondents who say the picture shows a stand. 
3 Respondents who mention the seal, and explain it makes him look more 
presidential, more important. These respondents thus go beyond the answers 
given by respondents in category 2. 
Coding scheme for statement 2 (Professor West commenting on teen crime):  
1 If respondents say that picture 2 is more attractive, or interesting. 
If respondents say it has a background, or because it has more atmosphere, or 
because it looks more important.  
2 Respondents mentioned that one picture has books. 
If respondents say that picture 2 shows that he is a professor.  
If respondents say picture makes him look more like a professor, but do not 
explain why. 
If respondents say picture 2 looks more serious, makes West look smarter, but 
do not mention the books.  
3 Respondents mention the books and explain they make the professor look 
more professional (they must say something about the background/props/books 
and professional to be coded (3)). 

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Coding scheme for statement 3 (Mourning Boston mother):  
 ,IUHVSRQGHQWVVD\VRPHWKLQJOLNHµDPRWKHUZRXOGQ¶WPRXUQVWDQGLQJXS¶
,IUHVSRQGHQWVVD\µ\RXFDQVHHKHUEHWWHU¶LW¶VQRWFOHDUZKDWWKH\PHDQKHU
IDFHKHUERG\
,IUHVSRQGHQWVVD\\RXJHWDEHWWHUYLHZRIWKHPRWKHU
,IUHVSRQGHQWVVD\VRPHWKLQJOLNHµIDFHIXOOOHQJWK¶RUµFUHDWHVPRUHWHQVLRQ¶
µ,QSLFWXUHWKHPRWKHUORRNVOLNHVKHLVWDONLQJWRVRPHRQH¶µIRFXVLVPRUH
RQWKHPRWKHU¶RUµLWORRNVPRUHVDGDQGSRZHUIXO¶QRFODULW\DERXWZKDWµLW¶
LV
 :KHQUHVSRQGHQWVPHUHO\VD\µLWVKRZVKHUH[SUHVVLRQVDGQHVVRQKHUIDFH¶
EHWWHUWKH\QHHGWRVSHFLI\ZKDWLWLVWKDWGRHVWKLV
,IUHVSRQGHQWVPHUHO\SRLQWWRWKHµIDFHH[SUHVVLRQ¶RUVD\VRPHWKLQJOLNHµKHU
IHHOLQJVDUHZHOOVKRZQRQKHUIDFH¶
,IUHVSRQGHQWVVD\µLWLVDFORVHXS¶Although this is correct, it is not good 
HQRXJKWRHDUQD
3 Respondents here need to mention that the close-up allow the viewers to see 
KHUIDFHPRUHH[SHULHQFHKHUHPRWLRQVPRUH
,IUHVSRQGHQWVVD\VRPHWKLQJOLNHDFORVHXSLVPRUHSHUVRQDO
Coding scheme for statement 4 (Peaceful demonstration turned violent):  
 :KHQUHVSRQGHQWVVD\WKLQJVOLNHµ6KRZSURWHVWRUV¶ 
:KHQWKHUHVSRQGHQWVPHUHO\FRPSDUHWKHWZRSLFWXUHV
:KHQUHVSRQGHQWVVD\VRPHWKLQJDERXWhow picture 1 makes the police look 
EDG
 ,IUHVSRQGHQWVVD\VRPHWKLQJOLNHµDXGLHQFHZDQWVWRVHHWKHZKROHSLFWXUH¶
,IUHVSRQGHQWVPHUHO\GHVFULEHZKDWWKH\VHHHJµLWVKRZVWKHSURWHVWRUV
ILJKWLQJZLWKWKHSROLFH¶RUµVKRZVWKHYLROHQFH¶
 ,IUHVSRQGHQWVVD\VRPHWKLQJOLNHEHFDXVHLWVKRZVZKDWLVJRLQJRQLW
FDSWXUHVWKHVWDWHPHQWEHWWHU,QRUGHUWRUHFHLYHDµ¶UHVSRQGHQWVQHHGWRVD\
something to the extent of this picture PDNHVLWHDVLHUWRVHHZKDWLVJRLQJRQ
Coding scheme for statement 5 (Reporter on the scene):
 ,IUHVSRQGHQWVVD\VRPHWKLQJOLNHµLWVKRZVKLPEHWWHU¶RUVRPHWKLQJDERXW
KRZLWVKRZVKLVIDFHEHWWHU
:KHQUHVSRQGHQWVVD\VRPHWKLQJDERXWKRZ the picture is centered, or the 
UHSRUWHUORRNVEHWWHU
:KHQUHVSRQGHQWVVD\WKHUHSRUWHUKDVDPRUHVHULRXVSHUVSHFWLYH
 ,IWKHUHVSRQGHQWVPHQWLRQWKDWWKHUHSRUWHUORRNVLQWKHFDPHUD
 ,IUHVSRQGHQWVVD\VRPHWKLQJDERXWKRZthe reporter looks at the camera, and 
WKXVDGGUHVVHVWKHDXGLHQFH
,IUHVSRQGHQWVVD\µKHLVIDFLQJXV¶WKH\DUHDOVRUHZDUGHGZLWKDµ¶

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Appendix 11. Final cut: Operationalizing media literacy  
Below is an overview of the questions that remained after the problematic questions had been 
culled in the analysis of the survey results. The questions are presented per aspect of media 
literacy.
7KHSURGXFWLRQRIPHGLDFRQWHQW
Unlikely Somewhat 
unlikely
Somewhat 
likely  
Likely
Television news presents a complete picture 
of what is going on in the world 
5 Ƒ Ƒ Ƒ
3URIHVVLRQDODFWLYLWLHV
6HOHFWLYLW\RIWKHSURGXFHUV
Unlikely Somewhat 
unlikely
Somewhat 
likely  
Likely
The stories you see on the news are about 
the only important events that took place 
that day 
5 Ƒ Ƒ Ƒ
The description of an event on the news is 
complete 
5 Ƒ Ƒ Ƒ
&RGHVDQGFRQYHQWLRQV
Production procedures
Unlikely Somewhat 
unlikely
Somewhat 
likely  
Likely
When newsreaders read the news, no other 
TV station employees are in the studio 
5 Ƒ Ƒ Ƒ
The news is filmed before a live studio 
audience
5 Ƒ Ƒ Ƒ

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Production procedures (continued)
Which of the following activities always 
happen when reporters put together a news 
story?  
- talk to all the people involved in the 
event
5 Ƒ Ƒ Ƒ
- make a decision on whether or not to 
run the story Ƒ Ƒ Ƒ
5
- hear from the editors how long their 
story is allowed to be Ƒ Ƒ Ƒ
5

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Below you will see sets of two pictures taken from a television news program. These pictures 
are also called shots. In television (and film as well), several techniques are used to create 
these shots. Examples of such techniques are: special effects, props, and costumes.  
The pictures in each set look very similar. However, in each set one technique is applied 
differently. Look at each set, and, in the space provided below the two pictures, write down, 
in your own words, which technique is applied differently, and how.
Set 1 (see page 223) showed a difference in zoom. 
Set 2 (see page 223) showed a difference in camera angle. 
Set 3 (see page 224) showed a difference in lighting. 
Set 4 (see page 224) showed a difference in focus. 
Below you will see a series of statements from different news programs. Each statement is 
accompanied by two pictures. Read each statement carefully. Then decide which picture 
would be used by the news to go with that statement. Indicate which picture would be used by 
the news by crossing (X) the circle below that picture. In the space provided below the 
picture, briefly explain why you think they would use that picture.
        Correct picture 
Statement 1 (President Bush addressing a conference)  1   
Statement 2 (Professor West commenting on teen crime) 1  2 
Statement 3 (Mourning Boston mother)    1 
Statement 4 (Peaceful demonstration turned violent) 2  1 
Statement 5 (Reporter on the scene) 3    2 
(See Appendix 10 for coding schemes for both questions) 
1 For statements 1 and 2 see page 228 
2 For statements 3 and 4 see page 229 
3 For statement 5 see page 230 

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Dramatic/narrative codes
Distinction between fact and fiction 
1RPRUHTXHVWLRQVKHUH
Extent to which a non-fiction program contains fictionalized elements 
Unlikely Somewhat 
unlikely
Somewhat 
likely  
Likely
Sometimes, documentaries use actors Ƒ Ƒ Ƒ 5
In talk shows, some events are staged Ƒ Ƒ Ƒ 5
News facts are embedded in a story 
Unlikely Somewhat 
unlikely
Somewhat 
likely  
Likely
Reporters often turn events into stories Ƒ Ƒ Ƒ 5
When an event is presented on the news, it 
looks the same as when you were there and 
saw it yourself 
5 Ƒ Ƒ Ƒ

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3URGXFWLRQFRQWH[W
6RFLDODQGFXOWXUDOFRQWH[W
Unlikely Somewhat 
unlikely
Somewhat 
likely  
Likely
$UHSRUWHU¶VUHOLJLRXVEHOLHIVFRXOG
LQIOXHQFHZKDWWKHQHZVVWRULHVORRNOLNH
WKDWVKHPDNHV
Ƒ Ƒ Ƒ 5
1HZVDERXWJD\PDUULDJHVLVSUHVHQWHGLQ
WKHVDPHZD\LQGLIIHUHQWFRXQWULHV
5 Ƒ Ƒ Ƒ
(YHU\WHOHYLVLRQVWDWLRQZLOOSUHVHQWQHZV
RQ,VODPLQWKHVDPHZD\
5 Ƒ Ƒ Ƒ
:KHWKHUDQHZVUHSRUWHULV\RXQJRUROG
WKHQHZVVWRULHVVKHPDNHVZLOOEHWKHVDPH
5 Ƒ Ƒ Ƒ
(FRQRPLFFRQWH[W
'LIIHUHQFHEHWZHHQDQGHIIHFWRISURILWRUQRQSURILWQDWXUHRIWHOHYLVLRQVWDWLRQ
Unlikely Somewhat 
unlikely
Somewhat 
likely  
Likely
:KHWKHUDWHOHYLVLRQVWDWLRQKDVWRPDNH
PRQH\RIILWVSURJUDPVRUQRWZLOOQHYHU
LQIOXHQFHWKHNLQGRIQHZVSURJUDPVLW
PDNHV
5 Ƒ Ƒ Ƒ
6RPHWHOHYLVLRQVWDWLRQVGRQRWKDYHWR
PDNHDSURILW Ƒ Ƒ Ƒ
5

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Target audience
Unlikely Somewhat 
unlikely
Somewhat 
likely  
Likely
Newsround is a news program for young 
children. When news reporters make a story 
for Newsround, the stories will be presented 
differently than when they are made for the 
regular news 
Ƒ Ƒ Ƒ 5
3ROLWLFDOFRQWH[W
Unlikely Somewhat 
unlikely
Somewhat 
likely  
Likely
News stations can be different in how they 
present a story because of differences in 
their political preference  
Ƒ Ƒ Ƒ 5
$UHSRUWHU¶VSROLWLFDOEHOLHIVFDQLQIOXHQFH
how s/he presents a news story Ƒ Ƒ Ƒ
5

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7KHLQIOXHQFHRIWKHPHGLDRQLWVXVHUV
,QIOXHQFHRQVRFLHW\
Influence on the political system
Unlikely Somewhat 
unlikely
Somewhat 
likely  
Likely
Television influences which presidential 
candidate wins the US Ƒ Ƒ Ƒ
5
/HW¶VVD\WKHJRYHUQPHQWLVFRQVLGHULQJD
proposal for a new law. If several popular 
talk show hosts call this proposal ridiculous, 
this proposal has a smaller chance to be 
made into a law 
Ƒ Ƒ Ƒ 5
Because they want to know which issues are 
considered important, politicians keep an 
eye on talk shows that discuss current 
events
Ƒ Ƒ Ƒ 5
Influence on the social and cultural institutions
Unlikely Somewhat 
unlikely
Somewhat 
likely  
Likely
Television can influence whether men and 
women share chores in the home Ƒ Ƒ Ƒ
5
7KHZD\LQZKLFKVWRULHVDERXWPDUULDJHDUH
SUHVHQWHGLQWKHQHZVFDQFKDQJHKRZ
people behave when they are married 
Ƒ Ƒ Ƒ 5

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Influence on the cultural make-up
Unlikely Somewhat 
unlikely
Somewhat 
likely  
Likely
Television has something to do with how 
young people think about drugs Ƒ Ƒ Ƒ
5
Differences in television content is one of 
the reasons why in different countries 
people think differently about issues such as 
gay marriages 
Ƒ Ƒ Ƒ 5
Television influences how children between 
the ages of 12 and 18 treat their parents Ƒ Ƒ Ƒ
5
,QIOXHQFHRQWKHLQGLYLGXDO
Influence on behavior
Unlikely Somewhat 
unlikely
Somewhat 
likely  
Likely
TV plays a role in the political party people 
would vote for Ƒ Ƒ Ƒ
5
TV news influences how people think about 
a political leader Ƒ Ƒ Ƒ
5
People use the expressions that are used in 
television programs such as the news and 
talk shows 
Ƒ Ƒ Ƒ 5
Television influences how people behave 
when they demonstrate against something 
that is important to them 
Ƒ Ƒ Ƒ 5
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Influence on behavior (continued)
Television influences what young people 
wear to parties Ƒ Ƒ Ƒ 5
Influence on opinions and ideas
Unlikely Somewhat 
unlikely
Somewhat 
likely  
Likely
7HOHYLVLRQFDQLQIOXHQFHSHRSOH¶VRSLQLRQV
of issues such as politics, HIV medication, 
drug abuse and the Middle East 
Ƒ Ƒ Ƒ 5
The news can determine how people think 
about Iraqis Ƒ Ƒ Ƒ
5
3HRSOH¶VLGHDVDERXWSROLWLFVFDQEH
influenced by television programs Ƒ Ƒ Ƒ
5
Influence on feelings
Unlikely Somewhat 
unlikely
Somewhat 
likely  
Likely
Television news can change how people 
feel about a Presidential candidate Ƒ Ƒ Ƒ
5
Television news can scare people Ƒ Ƒ Ƒ 5
Television news sometimes makes people 
angry Ƒ Ƒ Ƒ
5

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Factors that mediate influence 
Unlikely Somewhat 
unlikely
Somewhat 
likely  
Likely
Children who watch the news know more 
about politics than children who do not 
watch the news. 
Ƒ Ƒ Ƒ 5
There are different reasons why people 
watch television. Sometimes you have to 
watch a program for school. Sometimes you 
watch a program because you want to. 
When you watch a news program because 
\RXKDYHWRIRUVFKRRO\RX¶OOKDYHD
different opinion of the program than when 
you watch it because you want to 
Ƒ Ƒ Ƒ 5
People who live in the city react the same to 
news about the mad cow disease as people 
who live in the countryside 
5 Ƒ Ƒ Ƒ
Some people really get into a show they 
watch on television. They relate to the 
characters on this show and what happens to 
them. These people are more likely to be 
influenced by these characters than people 
who do not care about them 
Ƒ Ƒ Ƒ 5
Sometimes television programs make 
people upset. When people are upset they 
remember the program better than people 
who are not upset 
Ƒ Ƒ Ƒ 5
People with a lower education will 
understand the news just as well as people 
with a higher education 
5 Ƒ Ƒ Ƒ
Television only influences very young 
children  
5 Ƒ Ƒ Ƒ

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Appendix 12. Missing respondents 
%HORZLVDWDEOHZKLFKLQGLFDWHVKRZPDQ\UHVSRQGHQWVIDLOHGWRDQVZHUKRZPDQ\TXHVWLRQV
Questions regarding media 
production (23 questions)
Questions regarding media influence on 
its users (26 questions)
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&XPXODWLYH
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Appendix 13. Teacher evaluation form 
This appendix includes the evaluation form that was sent out to the teachers who participated 
in the evaluation study.
Evaluatie
Dank u wel voor het doorlezen van de enquête. Nog even ter samenvatting: het doel van deze 
enquête is de mediawijsheid van leerlingen tussen de 11 en 18 jaar oud vast te stellen. 
Hieronder volgt een korte evaluatie van de vragenlijst.  
I.
Als eerste wil ik u vragen uw mening over de enquête te geven door de volgende vragen te 
beantwoorden. Elke vraag bestaat uit twee tegenovergestelde stellingen die betrekking hebben 
op de enquête. Bij elk setje van stellingen staat een schaal. Hiermee kunt u aangeven met 
welke stelling u het meer eens bent. In de ruimte onder elke schaal kunt u, als u dat wilt, uw 
mening verder toelichten.  
De vragen sluiten aan bij de 
leefwereld van de doelgroep 1 2 3 4 5
De vragen sluiten QLHW aan bij de 
leefwereld van de doelgroep
(YHQWXHOHRSPHUNLQJHQ
De vragen zijn te PRHLOLMN voor de 
leerlingen uit de doelgroep
1 2 3 4 5 De vragen zijn te PDNNHOLMN voor de 
leerlingen uit de doelgroep
(YHQWXHOHRSPHUNLQJHQ
Leerlingen uit de doelgroep zullen 
de vragen snappen 
1 2 3 4 5 Leerlingen uit de doelgroep zullen de 
vragenQLHW snappen
(YHQWXHOHRSPHUNLQJHQ
De vragen meten of leerlingen uit 
de doelgroep kritisch zijn over de 
media 
1 2 3 4 5 De vragen meten QLHW of leerlingen uit 
de doelgroep kritisch zijn over de 
media 
(YHQWXHOHRSPHUNLQJHQ

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De keuze voor televisie als 
centraal medium van de enquête  
is logisch gezien de doelgroep
1 2 3 4 5
De keuze voor televisie als centraal 
medium van de enquête is QLHW logisch 
gezien de doelgroep
(YHQWXHOHRSPHUNLQJHQ
Ik kan het Engels in de enquête 
goed volgen 1 2 3 4 5
Ik kan het Engels in de enquête QLHW
goed volgen 
(YHQWXHOHRSPHUNLQJHQ
Hieronder volgen enkele vragen die gaan over de specifieke invulling van de enquête. 
Het is relevant dat er vragen in de 
enquête zijn opgenomen over het 
feit dat het nieuws een 
programma is dat door mensen 
gemaakt wordt  
1 2 3 4 5
Het is QLHW relevant dat er vragen in de 
enquête zijn opgenomen over het feit 
dat het nieuws een programma is dat 
door mensen gemaakt wordt 
(YHQWXHOHRSPHUNLQJHQ
Het feit dat het nieuws een 
programma is dat door mensen 
gemaakt wordt komt voldoende 
aan bod in de enquête 
1 2 3 4 5
Het feit dat het nieuws een programma 
is dat door mensen gemaakt wordt 
komt QLHW voldoende aan bod in de 
enquête
(YHQWXHOHRSPHUNLQJHQ
Het is relevant dat de invloed die 
de televisie op mensen kan 
hebben aan bod komt in deze 
enquête
1 2 3 4 5
Het is QLHW relevant dat de invloed die 
de televisie op mensen kan hebben aan 
bod komt in deze enquête 
(YHQWXHOHRSPHUNLQJHQ

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De invloed die de televisie op 
mensen kan hebben komt 
voldoende aan bod in de enquête 
1 2 3 4 5
De invloed die de televisie op mensen 
kan hebben komt QLHW voldoende aan 
bod in de enquête 
(YHQWXHOHRSPHUNLQJHQ
Het is relevant dat de routines die 
gebruikt worden bij het maken 
van het nieuws aan de orde 
komen in deze enquête 
1 2 3 4 5
Het is QLHW relevant dat de routines die 
gebruikt worden bij het maken van het 
nieuws aan de orde komen in deze 
enquête
(YHQWXHOHRSPHUNLQJHQ
De routines die gebruikt worden 
bij het maken van het nieuws 
komen voldoende aan de orde 
1 2 3 4 5
De routines die gebruikt worden bij 
het maken van het nieuws komen QLHW
voldoende aan de orde 
(YHQWXHOHRSPHUNLQJHQ
Het is relevant dat het verhalende 
karakter van het nieuws en andere 
genres aan bod komt in deze 
enquête
1 2 3 4 5
Het is QLHW relevant dat het verhalende 
karakter van het nieuws en andere 
genres aan bod komt in deze enquête 
(YHQWXHOHRSPHUNLQJHQ
Het verhalende karakter van het 
nieuws en andere genres komt 
voldoende aan bod in deze 
enquête
1 2 3 4 5
Het verhalende karakter van het 
nieuws en andere genres komt QLHW
voldoende aan bod in deze enquête 
(YHQWXHOHRSPHUNLQJHQ

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De invloed van de sociaal-
culturele omgeving van de makers 
van het nieuws op de inhoud van 
het nieuws komt voldoende aan 
bod in deze enquête 
1 2 3 4 5
De invloed van de sociaal-culturele 
omgeving van de makers van het 
nieuws op de inhoud van het nieuws 
komt QLHW voldoende aan bod in deze 
enquête
(YHQWXHOHRSPHUNLQJHQ
Het is relevant dat de invloed van 
de sociaal-culturele omgeving van 
de makers van het nieuws op de 
inhoud van het nieuws aan bod 
komt in deze enquête 
1 2 3 4 5
Het isQLHW relevant dat de invloed van 
de sociaal-culturele omgeving van de 
makers van het nieuws op de inhoud 
van het nieuws aan bod komt in deze 
enquête
(YHQWXHOHRSPHUNLQJHQ
Het is relevant dat de rol die het 
wel/niet hoeven maken van winst 
door omroepen en zenders aan 
bod komt in deze enquête 
1 2 3 4 5
Het is QLHW relevant dat de rol die het 
wel/niet hoeven maken van winst door 
omroepen en zenders aan bod komt in 
deze enquête 
(YHQWXHOHRSPHUNLQJHQ
De rol die het wel/niet hoeven 
maken van winst door omroepen 
en zenders speelt komt voldoende 
aan bod in deze enquête 
1 2 3 4 5
De rol die het wel/niet hoeven maken 
van winst door omroepen en zenders 
speelt komt QLHW voldoende aan bod in 
deze enquête 
(YHQWXHOHRSPHUNLQJHQ
Het is relevant dat de invloed die 
de televisie kan hebben op de 
politiek aan bod komt in deze 
enquête
1 2 3 4 5
Het is QLHW relevant dat de invloed die 
de televisie kan hebben op de politiek 
aan bod komt in deze enquête 
(YHQWXHOHRSPHUNLQJHQ

$SSHQGL[7HDFKHUHYDOXDWLRQIRUP
De invloed die de televisie kan 
hebben op de politiek komt 
voldoende aan bod in deze 
enquête
1 2 3 4 5
De invloed die de televisie kan hebben 
op de politiek komt QLHW voldoende 
aan bod in deze enquête 
(YHQWXHOHRSPHUNLQJHQ
Het is relevant dat de invloed die 
de televisie kan hebben op 
normen en waarden aan bod komt 
in deze enquête 
1 2 3 4 5
Het is QLHW relevant dat de invloed die 
de televisie kan hebben op normen en 
waarden aan bod komt in deze enquête 
(YHQWXHOHRSPHUNLQJHQ
De invloed die de televisie kan 
hebben op normen en waarden 
komt voldoende aan bod in deze 
enquête
1 2 3 4 5
De invloed die de televisie kan hebben 
op normen en waarden komt QLHW
voldoende aan bod in deze enquête 
(YHQWXHOHRSPHUNLQJHQ
Het is relevant dat de invloed die 
de televisie kan hebben op het 
gedrag van televisiekijkers aan 
bod komt in deze enquête 
1 2 3 4 5
Het is QLHW relevant dat de invloed die 
de televisie kan hebben op het gedrag 
van televisiekijkers aan bod komt in 
deze enquête 
(YHQWXHOHRSPHUNLQJHQ
De invloed die de televisie kan 
hebben op het gedrag van 
televisiekijkers komt voldoende 
aan bod in deze enquête 
1 2 3 4 5
De invloed die de televisie kan hebben 
op het gedrag van televisiekijkers 
komt QLHW voldoende aan bod in deze 
enquête
(YHQWXHOHRSPHUNLQJHQ
De evaluatie wordt vervolgd op de volgende bladzijde 

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II.
De bovenstaande vragen hebben uw mening over een specifiek aantal onderwerpen bevraagd.
In dit onderdeel van de evaluatie wil ik u vragen aan te geven wat u mist in deze enquête.  
Zoals eerder is uitgelegd is het doel van de vragenlijst om vast te stellen hoe mediawijs 
jongeren zijn ten opzichte van televisie. 
Kunt u mij vertellen in hoeverre de enquête dit doel, volgens u, bereikt?  
Dit doel wordt helemaal bereikt 1 2 3 4 5 Dit doel wordt helemaalQLHW bereikt.  
Wilt u uw antwoord hieronder toelichten? 
Zijn er bepaalde onderdelen/onderwerpen/vragen die volgens u wel in de enquête opgenomen 
hadden moeten worden, maar welke er niet in voorkomen?  
 Ja  Ƒ     Nee Ƒ
Indien u vindt dat er onderdelen/onderwerpen/vragen ontbreken, kunt u mij dan uitleggen 
welke onderdelen/onderwerpen/vragen dat zijn, en waarom u vindt dat deze opgenomen 
zouden moeten worden? 

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III.
Als laatste wil ik u verzoeken om de onderstaande vragen te beantwoorden. 
1. In welke vakken geeft u les? 
     ««««««««
     ««««««««
     ««««««««
2. Hoe lang geeft u al les? 
     ««««««««-DDU
3. Zou u eventueel bereid zijn om aan een vervolginterview mee te werken? 
Ƒ  Nee 
Ƒ -DYXOKLHURQGHUXZDGUHVJHJHYHQVLQ
      1DDP«««««««««««««««
      6WUDDWKXLVQU«««««««««««
      3RVWFRGHSODDWV«««««««««« 
      7HOHIRRQQURSWLRQHHO«««««««
      (PDLODGUHVRSWLRQHHO«««««««
Dank u wel voor uw medewerking!
U kunt de enquête en de evaluatie vragen retourneren met de bijgesloten enveloppe. Een 
postzegel is niet nodig. 
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Appendix 15. Scores on survey questions
This appendix includes the frequencies of the scores on the different questions that make up 
the questionnaire. Please note that the most correFWDQVZHULVDµ¶DQGWKHPRVWLQFRUUHFW
DQVZHULVµ¶
The influence of the media on its users 
4XHVWLRQ%HFDXVHWKH\ZDQWWRNQRZZKLFKissues are considered LPSRUWDQWSROLWLFLDQV
NHHSDQH\HRQWDONVKRZVWKDWGLVFXVVFXUUHQWHYHQWV
Score Frequency Percentage 
  
  
3  
  
'RQ¶WNQRZ  
/HIWEODQN  
Total  
4XHVWLRQ/HW¶VVD\WKHJRYHUQPHQWLVFRQVLGHULQJDSURSRVDOIRUDQHZODZ
,IVHYHUDOSRSXODUWDON show hosts call this proposal ridiFXORXVWKLVSURSRVDOKDVDVPDOOHU
chance to be made into a law 
Score Frequency Percentage 
  
  
3  
  
'RQ¶WNQRZ  
Left blank  
Total  
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Question 15 - Television influences which presidential candidate wins the US elections 
Score Frequency Percentage 
1 17 4.4
2 41 10.6
3 134 34.6
4 173 44.7
'RQ¶WNQRZ 20 5.2
/HIWEODQN 2 .5
Total  387 100
4XHVWLRQ±3HRSOH¶VLGHDVDERXWSROLWLFVFDn be influenced by television programs 
Score Frequency Percentage 
1 3 .8
2 10 2.6
3 151 39.0
4 216 55.8
'RQ¶WNQRZ 5 1.3
/HIWEODQN 2 .5
Total  387 100
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4XHVWLRQ±7HOHYLVLRQQHZVVRPHWLPHVPDNHVSHRSOHDQJU\
Score Frequency Percentage 
1 4 1.0
2 11 2.8
3 118 30.5
4 248 64.1
'RQ¶WNQRZ 4 1.0
/HIWEODQN 2 .5
Total  387 100
4XHVWLRQ7HOHYLVLRQQHZVFDQVFDUHSHRSOH
Score Frequency Percentage 
1 6 1.6
2 13 3.4
3 111 28.7
4 253 65.4
'RQ¶WNQRZ 3 .8
/HIWEODQN 1 .3
Total  387 100
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4XHVWLRQ±6RPHWLPHVWHOHYLVLRQSURJUDPVPDNHSHRSOHXSVHW
:KHQSHRSOHDUHXSVHWWKH\UHPHPEHUWKHSURJUDPEHWWHUWKDQSHRSOHZKRDUHQRWXSVHW
Score Frequency Percentage 
1  
2  
3  
4  
'RQ¶WNQRZ  
/HIWEODQN  
Total  
4XHVWLRQ6RPHSHRSOHUHDOO\JHWLQWRDVKRZWKH\ZDWFKRQWHOHYLVLRQ7KH\UHODWHWRWKH
FKDUDFWHUVRQWKHVKRZDQGZKDWKDSSHQVWRWKHP
7KHVHSHRSOHDUHPRUHOLNHO\WREHLQIOXHQFHGE\WKHVHFKDUDFWHUVWKDQSHRSOHZKRGRQRWFDUH
DERXWWKHP
Score Frequency Percentage 
1  
2  
3  
4  
'RQ¶WNQRZ  
/HIWEODQN  
Total  
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4XHVWLRQ±7HOHYLVLRQQHZVFDQFKDQJHKRZSHRSOHIHHODERXWDSUHVLGHQWLDOFDQGLGDWH
Score Frequency Percentage 
1 4 1.0
2 18 4.7
3 168 43.4
4 186 48.1
'RQ¶WNQRZ 8 2.1
/HIWEODQN 3 .8
Total  387 100
4XHVWLRQ±7HOHYLVLRQFDQLQIOXHQFHZKHWKHUPHQDQGZRPHQVKDUHFKRUHVLQWKHKRPH
Score Frequency Percentage 
1 29 7.5
2 116 30.0
3 161 41.6
4 44 11.4
'RQ¶WNQRZ 32 8.3
/HIWEODQN 5 1.3
Total  387 100
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4XHVWLRQ±7HOHYLVLRQSOD\VDUROHLQWKHSROLWLFDOSDUW\SHRSOHZRXOGYRWHIRU
Score Frequency Percentage 
1 7 1.8
2 39 10.1
3 187 48.3
4 123 31.8
'RQ¶WNQRZ 26 6.7
/HIWEODQN 5 1.3
Total  387 100
4XHVWLRQ±3HRSOHXVHWKHH[SUHVVLRQVWKDWDUHXVHGLQWHOHYLVLRQSURJUDPVVXFKDVWKH
QHZVDQGWDONVKRZV
Score Frequency Percentage 
1 5 1.3
2 42 10.9
3 159 41.1
4 162 41.9
'RQ¶WNQRZ 14 3.6
/HIWEODQN 5 1.3
Total  387 100
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4XHVWLRQ±7HOHYLVLRQLQIOXHQFHVKRZSHRSOHEHKDYHZKHQWKH\GHPRQVWUDWHDJDLQVW
VRPHWKLQJWKDWLVLPSRUWDQWWRWKHP
Score Frequency Percentage 
1 7 1.8
2 48 12.4
3 199 51.4
4 112 28.9
'RQ¶WNQRZ 16 4.1
/HIWEODQN 5 1.3
Total  387 100
4XHVWLRQ±7HOHYLVLRQRQO\LQIOXHQFHVYHU\\RXQJFKLOGUHQ
Score Frequency Percentage 
1 12 3.1
2 20 5.2
3 69 17.8
4 278 71.8
'RQ¶WNQRZ 4 1.0
/HIWEODQN 4 1.0
Total  387 100
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4XHVWLRQ±7HOHYLVLRQLQIOXHQFHVZKDW\RXQJSHRSOHZHDUWRSDUWLHV
Score Frequency Percentage 
1 55 14.2
2 82 21.2
3 154 39.8
4 85 22.0
'RQ¶WNQRZ 8 2.1
/HIWEODQN 3 .8
Total  387 100
4XHVWLRQ±7HOHYLVLRQKDVVRPHWKLQJWRGRZLWKKRZ\RXQJSHRSOHWKLQNDERXWGUXJV
Score Frequency Percentage 
1 26 6.7
2 55 14.2
3 189 48.8
4 100 25.8
'RQ¶WNQRZ 12 3.1
/HIWEODQN 5 1.3
Total  387 100
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4XHVWLRQ±&KLOGUHQZKRZDWFKWKHQHZVNQRZPRUHDERXWSROLWLFVWKDQFKLOGUHQZKRGR
QRWZDWFKWKHQHZV
Score Frequency Percentage 
1 11 2.8
2 34 8.8
3 157 40.6
4 176 45.5
'RQ¶WNQRZ 3 .8
/HIWEODQN 6 1.6
Total  387 100
4XHVWLRQ±7HOHYLVLRQLQIOXHQFHVKRZFKLOGUHQEHWZHHQWKHDJHVRIDQGWUHDWWKHLU
SDUHQWV
Score Frequency Percentage 
1 33 8.5
2 102 26.4
3 171 44.2
4 64 16.5
'RQ¶WNQRZ 12 3.1
/HIWEODQN 5 1.3
Total  387 100
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Question 47 - The way in which stories about marriage are presented in the news can change 
how people behave when they are married 
Score Frequency Percentage 
1 31 8.0
2 103 26.6
3 179 46.3
4 40 10.3
'RQ¶WNQRZ 21 5.4
/HIWEODQN 13 3.4
Total  387 100
4XHVWLRQ±79LQIOXHQFHVKRZSHRSOHWKLQNDERXWDSROLWLFDOOHDGHU
Score Frequency Percentage 
1 3 .8
2 17 4.4
3 208 53.7
4 139 35.9
'RQ¶WNQRZ 7 1.8
/HIWEODQN 13 3.4
Total  387 100
276
$SSHQGL[6FRUHVRQVXUYH\TXHVWLRQV
4XHVWLRQ±3HRSOHZKROLYHLQWKHFLW\UHDFWWKHVDPHWRQHZVDERXWWKHPDGFRZGLVHDVH
DVSHRSOHZKROLYHLQWKHFRXQWU\VLGH
Score Frequency Percentage 
1 13 3.4
2 48 12.4
3 149 38.5
4 150 38.8
'RQ¶WNQRZ 12 3.1
/HIWEODQN 15 3.9
Total  387 100
4XHVWLRQ±7KHQHZVFDQGHWHUPLQHKRZSHRSOHWKLQNDERXW,UDTLV
Score Frequency Percentage 
1 12 3.1
2 31 8.0
3 171 44.2
4 152 39.3
'RQ¶WNQRZ 7 1.8
/HIWEODQN 14 3.6
Total  387 100
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$SSHQGL[6FRUHVRQVXUYH\TXHVWLRQV
4XHVWLRQ±7HOHYLVLRQFDQLQIOXHQFHSHRSOH¶VRSLQLRQVRILVVXHVVXFKDVSROLWLFV+,9
PHGLFDWLRQGUXJDEXVHDQGWKH0LGGOH(DVW
Score Frequency Percentage 
1 4 1.0
2 13 3.4
3 158 40.8
4 188 48.6
'RQ¶WNQRZ 9 2.3
/HIWEODQN 15 3.9
Total  387 100
4XHVWLRQ±3HRSOHZLWKDORZHUHGXFDWLRQZLOOXQGHUVWDQGWKHQHZVMXVWDVZHOODVSHRSOH
ZLWKDKLJKHUHGXFDWLRQ
Score Frequency Percentage 
1 30 7.8
2 64 16.5
3 158 40.8
4 116 30.0
'RQ¶WNQRZ 4 1.0
/HIWEODQN 15 3.9
Total  387 100
278
$SSHQGL[6FRUHVRQVXUYH\TXHVWLRQV
4XHVWLRQ±7KHUHDUHGLIIHUHQWUHDVRQVZK\SHRSOHZDWFKWHOHYLVLRQ6RPHWLPHV\RXKDYH
WRZDWFKDSURJUDPIRUVFKRRO6RPHWLPHV\RXZDWFKDSURJUDPEHFDXVH\RXZDQWWR
:KHQ\RXZDWFKDQHZVSURJUDPEHFDXVH\RXKDYHWRIRUVFKRRO\RX¶OOKDYHDGLIIHUHQW
RSLQLRQRIWKHSURJUDPWKDQZKHQ\RXZDWFKLWEHFDXVH\RXZDQWWR
Score Frequency Percentage 
1  
2  
3  
4  
'RQ¶WNQRZ  
/HIWEODQN  
Total  
4XHVWLRQ±'LIIHUHQFHVLQWHOHYLVLRQFRQWHQWLVRQHRIWKHUHDVRQVZK\SHRSOHLQGLIIHUHQW
FRXQWULHVWKLQNGLIIHUHQWO\DERXWLVVXHVVXFKDVJD\PDUULDJHV
Score Frequency Percentage 
1  
2  
3  
4  
'RQ¶WNQRZ  
/HIWEODQN  
Total  
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$SSHQGL[6FRUHVRQVXUYH\TXHVWLRQV
Media production 
4XHVWLRQD±:KLFKRIWKHIROORZLQJDFWLYLWLHVDOZD\VKDSSHQZKHQUHSRUWHUVSXWWRJHWKHUD
QHZVVWRU\±7DONWRDOOWKHSHRSOHLQYROYHGLQWKHHYHQW
Score Frequency Percentage 
1 89 23.0
2 128 33.1
3 98 25.3
4 63 16.3
'RQ¶WNQRZ 5 1.3
/HIWEODQN 4 1.0
Total  387 100
4XHVWLRQE±:KLFKRIWKHIROORZLQJDFWLYLWLHVDOZD\VKDSSHQZKHQUHSRUWHUVSXWWRJHWKHUD
QHZVVWRU\±0DNHDGHFLVLRQRQZKHWKHURUQRWWRUXQWKHVWRU\
Score Frequency Percentage 
1 21 5.4
2 70 18.1
3 126 32.6
4 136 35.1
'RQ¶WNQRZ 30 7.8
/HIWEODQN 4 1.0
Total  387 100
280
$SSHQGL[6FRUHVRQVXUYH\TXHVWLRQV
4XHVWLRQF±:KLFKRIWKHIROORZLQJDFWLYLWLHVDOZD\VKDSSHQZKHQUHSRUWHUVSXWWRJHWKHUD
QHZVVWRU\±+HDUIURPWKHHGLWRUVKRZORQJWKHLUVWRU\LVDOORZHGWREH
Score Frequency Percentage 
1 30 7.8
2 45 11.6
3 121 31.3
4 159 41.1
'RQ¶WNQRZ 29 7.5
/HIWEODQN 3 .8
Total  387 100
4XHVWLRQ$UHSRUWHU¶VUHOLJLRXVEHOLHIVFRXOGLQIOXHQFHZKDWWKHQHZVVWRULHVORRNOLNHWKDW
VKHPDNHV
Score Frequency Percentage 
1 51 13.2
2 83 21.4
3 149 38.5
4 84 21.7
'RQ¶WNQRZ 13 3.4
/HIWEODQN 7 1.8
Total  387 100
281
$SSHQGL[6FRUHVRQVXUYH\TXHVWLRQV
4XHVWLRQ±5HSRUWHUVRIWHQWXUQHYHQWVLQWRVWRULHV
Score Frequency Percentage 
1 32 8.3
2 85 22.0
3 160 41.3
4 92 23.8
'RQ¶WNQRZ 15 3.9
/HIWEODQN 3 .8
Total  387 100
4XHVWLRQ:KHWKHUDQHZVUHSRUWHULV\RXQJRUROGWKHQHZVVWRULHVVKHPDNHVZLOOEHWKH
VDPH
Score Frequency Percentage 
1 56 14.5
2 95 24.5
3 135 34.9
4 91 23.5
'RQ¶WNQRZ 7 1.8
/HIWEODQN 3 .8
Total  387 100
282
$SSHQGL[6FRUHVRQVXUYH\TXHVWLRQV
4XHVWLRQ±1HZVURXQGLVDQHZVSURJUDPIRU\RXQJFKLOGUHQ
:KHQQHZVUHSRUWHUVPDNHDQHZVVWRU\IRU1HZVURXQGWKHVWRULHVZLOOEHSUHVHQWHG
GLIIHUHQWO\WKDQZKHQWKH\DUHPDGHIRUWKHUHJXODUQHZV
Score Frequency Percentage 
1  
2  
  
4  
'RQ¶WNQRZ  
/HIWEODQN  
Total  
4XHVWLRQ±6RPHWLPHVGRFXPHQWDULHVXVHDFWRUV
Score Frequency Percentage 
1  
2  
  
4  
'RQ¶WNQRZ  
/HIWEODQN  
Total  
283
$SSHQGL[6FRUHVRQVXUYH\TXHVWLRQV
Question 14 - In talk shows, some events are staged 
Score Frequency Percentage 
1 7 1.8
2 36 9.3
3 163 42.1
4 142 36.7
'RQ¶WNQRZ 33 8.5
Left blank 6 1.6
Total  387 100
4XHVWLRQ±1HZVVWDWLRQVFDQEHGLIIHUHQWLQKRZWKH\SUHVHQWDVWRU\EHFDXVHRI
GLIIHUHQFHVLQWKHLUSROLWLFDOSUHIHUHQFH
Score Frequency Percentage 
1 11 2.8
2 46 11.9
3 151 39.0
4 156 40.3
'RQ¶WNQRZ 19 4.9
Left blank 4 1.0
Total  387 100

$SSHQGL[6FRUHVRQVXUYH\TXHVWLRQV
4XHVWLRQ±:KHQQHZVUHDGHUVUHDGWKHQHZVQRRWKHU79HPSOR\HHVDUHLQWKHVWXGLR
Score Frequency Percentage 
1 14 3.6
2 28 7.2
3 62 16.0
4 231 59.7
'RQ¶WNQRZ 48 12.4
/HIWEODQN 4 1.0
Total  387 100
4XHVWLRQ7KHQHZVLVILOPHGEHIRUHDOLYHVWXGLRDXGLHQFH
Score Frequency Percentage 
1 38 9.8
2 81 20.9
3 98 25.3
4 133 34.4
'RQ¶WNQRZ 34 8.8
/HIWEODQN 3 .8
Total  387 100

$SSHQGL[6FRUHVRQVXUYH\TXHVWLRQV
4XHVWLRQ±$UHSRUWHU¶VSROLWLFDOEHOLHIVFDQLQIOXHQFHKRZVKHSUHVHQWVDQHZVVWRU\
Score Frequency Percentage 
1 36 9.3
2 82 21.2
3 164 42.4
4 85 22.0
'RQ¶WNQRZ 16 4.1
/HIWEODQN 4 1.0
Total  387 100
4XHVWLRQ±7HOHYLVLRQQHZVSUHVHQWVDFRPSOHWHSLFWXUHRIZKDWLVJRLQJRQLQWKHZRUOG
Score Frequency Percentage 
1 43 11.1
2 113 29.2
3 103 26.6
4 122 31.5
'RQ¶WNQRZ 2 .5
/HIWEODQN 4 1.0
Total  387 100
286
$SSHQGL[6FRUHVRQVXUYH\TXHVWLRQV
Question 35 - The stories you see on the news are about the only important events that took 
place that day 
Score Frequency Percentage 
1 42 10.9
2 100 25.8
3 101 26.1
4 137 35.4
'RQ¶WNQRZ 3 .8
Left blank 4 1.0
Total  387 100
Question 37 - Some television stations do not have to make a profit 
Score Frequency Percentage 
1 107 27.6
2 115 29.7
3 58 15.0
4 35 9.0
'RQ¶WNQRZ 68 17.6
Left blank 4 1.0
Total  387 100
287
$SSHQGL[6FRUHVRQVXUYH\TXHVWLRQV
Question 42 - Filming Techniques*  
Score Frequency Percentage 
1.00 9 2.3
1.25 20 5.2
1.33 4 1.0
1.50 53 13.7
1.67 8 2.1
1.75 110 28.4
2.00 115 29.7
Left blank 68 17.6
Total  387 100
* Please note that this question was coded from 0 to 2 (see coding scheme in Appendix 10 for 
more details). The final score on the total quesWLRQLVWKHUHVSRQGHQW¶Vaverage score on the 
four sets that made up this question. 
4XHVWLRQ±7KHGHVFULSWLRQRIDQHYHQWRQWKHQHZVLVFRPSOHWH
Score Frequency Percentage 
1 13 3.4
2 122 31.5
3 152 39.3
4 69 17.8
'RQ¶WNQRZ 20 5.2
Left blank 11 2.8
Total  387 100
288
$SSHQGL[6FRUHVRQVXUYH\TXHVWLRQV
4XHVWLRQ±1HZVDERXWJD\PDUULDJHVLVSUHVHQWHGLQWKHVDPHZD\LQGLIIHUHQWFRXQWULHV
Score Frequency Percentage 
1 13 3.4
2 19 4.9
3 88 22.7
4 246 63.6
'RQ¶WNQRZ 12 3.1
/HIWEODQN 9 2.3
Total  387 100
4XHVWLRQ±:KHWKHUDWHOHYLVLRQVWDWLRQKDVWRPDNHPRQH\RIILWVSURJUDPVRUQRWZLOO
QHYHULQIOXHQFHWKHNLQGRIQHZVSURJUDPVLWPDNHV
Score Frequency Percentage 
1 30 7.8
2 65 16.8
3 115 29.7
4 122 31.5
'RQ¶WNQRZ 42 10.9
/HIWEODQN 13 3.4
Total  387 100
289
$SSHQGL[6FRUHVRQVXUYH\TXHVWLRQV
4XHVWLRQ±:KHQDQHYHQWLVSUHVHQWHGRQWKHQHZVLWORRNVWKHVDPHDVZKHQ\RXZHUH
WKHUHDQGVDZLW\RXUVHOI
Score Frequency Percentage 
1 14 3.6
2 50 12.9
3 132 34.1
4 172 44.4
'RQ¶WNQRZ 7 1.8
/HIWEODQN 12 3.1
Total  387 100
4XHVWLRQ±(YHU\WHOHYLVLRQVWDWLRQZLOOSUHVHQWQHZVRQ,VODPLQWKHVDPHZD\
Score Frequency Percentage 
1 11 2.8
2 18 4.7
3 80 20.7
4 253 65.4
'RQ¶WNQRZ 12 3.1
/HIWEODQN 13 3.4
Total  387 100
290
$SSHQGL[6FRUHVRQVXUYH\TXHVWLRQV
Question 56 - Making the News* 
Score Frequency Percentage 
1.00 22 5.7
1.20 6 1.6
1.25 1 .3
1.40 17 4.4
1.50 9 2.3
1.60 43 11.1
1.67 4 1.0
1.75 2 .5
1.80 44 11.4
2.00 58 15.0
2.20 34 8.8
2.25 2 .5
2.33 2 .5
2.40 24 6.2
2.50 2 .5
2.60 18 4.7
2.67 1 .3
2.80 3 .8
3.00 1 .3
Left blank 94 24.3
Total  387 100
* Please note that this question was coded from 0 to 3 (see coding scheme in Appendix 10 for 
details). The final score on the toWDOTXHVWLRQLVWKHUHVSRQGHQW¶Vaverage score on the five sets 
that made up this question. 
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7KHLPSRUWDQFHRI PHGLDOLWHUDF\LVGLUHFWO\OLQNHGWRWKHODUJHUROHWKDWWKHPHGLDSOD\
LQSHRSOH·VGD\WRGD\H[LVWHQFH3HRSOHDUHDYLGPHGLDXVHUVDQGWKHPHGLDKDYHEHFRPH
LQWULFDWHO\HQWZLQHGLQSHRSOH·VGDLO\OLYHV$OWKRXJKWKHPHGLDSOD\DUROHLQPDQ\
GLIIHUHQWIDFHWVRI SHRSOH·VOLYHVWKHLUSUHVHQFHERLOVGRZQWRWZROHYHOVLQGLYLGXDODQG
VRFLHWDO2QDQLQGLYLGXDOOHYHOWKHPHGLD·VLPSRUWDQFHWRSHRSOHEHFRPHVDSSDUHQW
LQGLIIHUHQWZD\V1RWRQO\GRSHRSOHVSHQGDJUHDWGHDORI WLPHXVLQJWKHPHGLDWKH\
DOVRREWDLQPRVWRI WKHNQRZOHGJHQRWGLUHFWO\DFFHVVLEOHWRWKHPIURPWKHPHGLD
$GGLWLRQDOO\WKHPHGLDDLGLQWKHFUHDWLRQRI SHRSOH·VLGHQWLW\DVZHOODVSDVVLQJRQ
VRFLHW\·VQRUPVDQGYDOXHV2QWKHVRFLHWDOOHYHOWKHPHGLDSOD\DQHVVHQWLDOUROHDVWKH
OLQNEHWZHHQWKHSHRSOHDQGWKHLUJRYHUQPHQWUHSUHVHQWDWLYHV7KHPHGLDLQIRUPSHRSOH
RI LPSRUWDQWFXUUHQWGHYHORSPHQWVDQGWKHUHSUHVHQWDWLYHV·SROLWLFDOYLHZVWKXVSOD\LQJ
DVXEVWDQWLDOUROHLQVKDSLQJPRVWGHPRFUDWLFSURFHVVHV7KHPHGLDWKXVSOD\DODUJHUROH
LQSHRSOH·VSHUVRQDOOLYHVDVZHOODVLQPDLQWDLQLQJGHPRFUDF\,QRUGHUQRWWREHFDXJKW
XQDZDUHSHRSOHWKHUHIRUHQHHGWRNQRZDERXWWKLVODUJHUROHLHWKH\QHHGWREHPHGLD
OLWHUDWH7KHQHHGIRUPHGLDOLWHUDF\LVIXUWKHULQFUHDVHGE\WKHIDFWWKDWWKHPHGLDGRQRW
DOZD\VVXSSO\SHUIHFWO\XQELDVHGFRPSOHWHDQGFRUUHFWLQIRUPDWLRQ
6LQFHWKHPLGVODUJHQXPEHUVRI VFKRODUVKDYHFRQFHUQHGWKHPVHOYHVZLWK
media literacy; they have written about what people need to know in order to be 
considered media literate and they have spent time and effort developing programs 
ZKLFKFRXOGKHOSPHGLDXVHUVEHFRPHPRUHFULWLFDO$OWKRXJKWKHDPRXQWRI UHVHDUFK
FRQGXFWHGLQWKHÀHOGRI PHGLDOLWHUDF\LVLPSUHVVLYHOLWWOHLVDFWXDOO\NQRZQDERXW
KRZPHGLDOLWHUDWHSHRSOHDUH+HQFHWKHDLPRI WKLVVWXG\LVWRGHYHORSDVWDQGDUGL]HG
LQVWUXPHQWWRPHDVXUHWKHOHYHORI PHGLDOLWHUDF\RI PHGLDXVHUV
&RQVWUXFWLQJDPHGLDOLWHUDF\PHDVXUHPHQWLQVWUXPHQWFRXOGEHDGYDQWDJHRXV
EHFDXVHRI VHYHUDOUHDVRQV)LUVWWKHUHVXOWVREWDLQHGZLWKWKLVPHDVXUHPHQWLQVWUXPHQW
FRXOGSURYLGHLQIRUPDWLRQDERXWWKHH[WHQWDQGW\SHRI PHGLDUHODWHGNQRZOHGJHDQG
understanding people have, which determines whether or not they are able to adopt 
DFULWLFDODWWLWXGHWRZDUGVWKHPHGLD6HFRQGO\WKHLQIRUPDWLRQUHFHLYHGIURPWKLV
measurement instrument could render future media education projects more effective, 
VLQFHWKHVHSURMHFWVFDQEHDGDSWHGPRUHDGHTXDWHO\WRVWXGHQWV·DELOLWLHV
In order to successfully develop a measurement instrument, it is necessary to make 
VHYHUDOGHFLVLRQVUHJDUGLQJWKHIRFXVRI WKLVVWXG\$VGHVFULEHGDERYHWKHUHDUHWZR
good reasons why the general population needs to be critical of  the media; namely the 
VL]HRI WKHUROHWKHPHGLDSOD\RQDQLQGLYLGXDODQGRQDVRFLHWDOOHYHO(LWKHUUHDVRQ
ZRXOGUHTXLUHDYHU\GLIIHUHQWIRFXVRI WKHPHDVXUHPHQWLQVWUXPHQW,QWKLVVWXG\WKH
decision was made to approach media literacy from the perspective that the media play 
DYLWDOUROHLQPDLQWDLQLQJGHPRFUDF\ZKLFKPHDQVWKDWWKHLQVWUXPHQWIRFXVHGRQQRQ
ÀFWLRQSURJUDPVZKDWWKH\WHDFKSHRSOHDERXWFXUUHQWHYHQWVSROLWLFDOGHYHORSPHQWV
and so on, and to what extent people realize that the media shape their perception of  the 

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ZRUOG,QDGGLWLRQWKHGHFLVLRQZDVPDGHWRIRFXVVROHO\RQWHOHYLVLRQ)LQDOO\WKLVVWXG\
focused on the target audience for most media education programs: youngsters attending 
PLGGOHDQGKLJKVFKRROLHEHWZHHQWKHDJHVRI DQG
$VWKHÀUVWVWHSWRZDUGVWKHGHYHORSPHQWRI DPHDVXUHPHQWLQVWUXPHQWDQ
DWWHPSWZDVPDGHWRFUHDWHDGHÀQLWLRQRI PHGLDOLWHUDF\WKDWZDVEDVHGRQH[LVWLQJ
FRQFHSWXDOL]DWLRQVFKDSWHU7RWKLVHQGDVFKHPDWLFUHSUHVHQWDWLRQRI PHGLD
SURGXFWLRQDQGXVHZDVXWLOL]HGWRFDWHJRUL]HWKHGLIIHUHQWGHÀQLWLRQVVHH)LJXUH,
7KHWKUHHFHQWUDOHOHPHQWVLQWKLVÀJXUHDUHWKHSURGXFHUPHGLDDQGWKHXVHUZLWKWKH
producer and the user interacting with the media through four different processes which 
DUHFDSWXUHGE\IRXUGLIIHUHQWDUURZV7KHYDULRXVGHÀQLWLRQVRI PHGLDOLWHUDF\IRXQG
in literature were then related to the four arrows, and as a result each arrow was further 
GHÀQHGLQWRVHYHUDODVSHFWV%HVLGHVUHYHDOLQJWKDWQRWDOOGLPHQVLRQVRI PHGLDXVHDQG
SURGXFWLRQUHFHLYHDQHTXDODPRXQWRI DWWHQWLRQLQWKHÀHOGRI PHGLDOLWHUDF\DQGWKDW
WKHÀHOGRI PHGLDOLWHUDF\KDVQRWFKDQJHGDJUHDWGHDOLQWKHODVWWZHQW\\HDUVWKLV
RYHUYLHZDOVRSURGXFHGWKHIROORZLQJGHÀQLWLRQRI PHGLDOLWHUDF\0HGLDOLWHUDF\LVWKH
DZDUHQHVVRI WKHGLIIHUHQWDVSHFWVRI WKHSURGXFWLRQRI PHGLDFRQWHQWWKHLQÁXHQFH
of  the media on its users and its producers, and the way in which users deal with the 
PHGLD$Q\FULWLFDODWWLWXGHDQGRUEHKDYLRUVWRZDUGVWKHPHGLDDVZHOODVDQ\DELOLWLHV
regarding the media that are the result of  this awareness are, according to this overview, 
DOVRGHHPHGDSDUWRI PHGLDOLWHUDF\
Figure I.$VFKHPDWLFUHSUHVHQWDWLRQIRUXQGHUVWDQGLQJPHGLDOLWHUDF\
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$VWKHVHFRQGVWHSWRZDUGVWKHFUHDWLRQRI DQLQVWUXPHQWWKHFRQFHSWRI PHGLD
OLWHUDF\ZDVWDLORUHGWRZDUGVWKHIRFXVRI WKHVWXG\QDPHO\PHGLDDQGGHPRFUDF\
7RWKLVHQGLQFKDSWHUHDFKDVSHFWFUHDWHGLQWKHOLWHUDWXUHRYHUYLHZZDVUHGHÀQHG
in terms of  what people need to know about it to do well as citizens in a mediated 
GHPRFUDF\7KLVUHVXOWHGLQDPRUHFRQFUHWHGHÀQLWLRQRI DOOWKHDVSHFWVZKLFKZDVD
QHFHVVLW\IRUWKHGHYHORSPHQWRI WKHTXHVWLRQV2QO\WKRVHDVSHFWVZKLFKZHUHUHOHYDQW
LQWHUPVRI LQFUHDVLQJSHRSOH·VXQGHUVWDQGLQJRI WKHUHODWLRQVKLSEHWZHHQPHGLDDQG
GHPRFUDF\ZHUHLQFOXGHG
7KHQH[WVWHSLQWKHGHYHORSPHQWRI WKHPHDVXUHPHQWLQVWUXPHQWFRPSULVHGRI 
the development of  the questions that measured the different aspects, and the testing 
RI WKHVHTXHVWLRQVLQVHYHUDOSUHWHVWVDQGWZRSLORWVWXGLHV7KLVVWHSZDVGHVFULEHGLQ
FKDSWHU
7KHTXHVWLRQQDLUHGHYHORSHGIRUWKLVVWXG\ZDVPDGHXSRI WKUHHNLQGVRI TXHVWLRQV
)LUVWLWFRQWDLQHGDVHULHVRI VWDWHPHQWVDERXWWHOHYLVLRQZKLFKZHUHGHULYHGIURPWKH
GLIIHUHQWDVSHFWVRI PHGLDOLWHUDF\7KHUHVSRQGHQWVZHUHDVNHGWRUHDGHDFKVWDWHPHQW
DQGLQGLFDWHWRZKDWH[WHQWWKH\WKRXJKWWKHVWDWHPHQWZDVWUXHRQWKHIRXUSRLQWVFDOH
WKDWDFFRPSDQLHGHDFKVWDWHPHQW6HFRQGWKHTXHVWLRQQDLUHFRQWDLQHGYDULRXVVRFDOOHG
DFWLRQTXHVWLRQVZKLFKDVNHGUHVSRQGHQWVWRGRVRPHWKLQJRWKHUWKDQFKHFNDIRXU
SRLQWVFDOH$QH[DPSOHRI VXFKDTXHVWLRQLVZKHUHVWXGHQWVZHUHDVNHGWRGHVFULEHWKH
GLIIHUHQFHLQFDPHUDWHFKQLTXHVXVHGLQWZRSLFWXUHV)LQDOO\WKHUHVSRQGHQWVZHUHDVNHG
WRÀOORXWVHYHUDOSHUVRQDOTXHVWLRQV
7KHWZRURXQGVRI SUHWHVWLQJLQFOXGHGWKHXVHRI ZULWWHQTXHVWLRQQDLUHVRSHQ
LQWHUYLHZVDQGIRFXVJURXSV7KHSUHWHVWVZHUHFDUULHGRXWDPRQJ\HDU
ROGV7KHUHVSRQGHQWVZHUHDOOQDWLYH(QJOLVKVSHDNHUV7KHDQDO\VHVXVHGWRDVVHVVWKH
results were a combination of  quantitative and qualitative techniques, and were aimed 
at weeding out those questions that did not appear to measure media literacy, or which 
ZHUHXQFOHDUDQGWKXVKDUGWRXQGHUVWDQG7KHUHVXOWVRI WKHSUHWHVWVOHGWRFKDQJHV
LQWKHTXHVWLRQQDLUH,QDGGLWLRQWKHSUHWHVWVUHYHDOHGWKDWWKHTXHVWLRQQDLUHZDVIDU
WRRORQJ7KHUHIRUHWKHGHFLVLRQZDVPDGHWRLQWKHUHPDLQGHURI WKHSURMHFWIRFXV
on developing a questionnaire that was solely geared towards the production of  media 
FRQWHQWDQGWKHLQÁXHQFHRI WKHPHGLDRQLWVXVHUV
7KHSLORWVWXGLHVZHUHFDUULHGRXWDPRQJ\HDUROGVDQG\HDUROGV
HIIHFWLYHO\FRYHULQJERWKHQGVRI WKHTXHVWLRQQDLUH·VWDUJHWDXGLHQFH7KHUHVSRQGHQWV
ZHUHDOOQDWLYHRUQHDUQDWLYHVSHDNHUVRI (QJOLVK0LQRUFKDQJHVZHUHPDGHWRDIHZ
RI WKHTXHVWLRQVEHWZHHQWKHWZRSLORWVWXGLHV7KHSXUSRVHRI WKHDQDO\VLVRI WKH
data from both pilots was to assess which questions contributed little or nothing to 
the measurement of  media literacy, and which could therefore be excluded from the 
TXHVWLRQQDLUH
7KHÀQDOVWHSLQWKHFUHDWLRQRI DPHDVXUHPHQWLQVWUXPHQWIRUPHGLDOLWHUDF\ZDV
WHVWLQJWKHTXHVWLRQQDLUHLQDODUJHVFDOHVXUYH\ZKLFKZDVGHVFULEHGLQFKDSWHU7KH
sample used for the survey was a nonrandom convenience sample of  387 students, 
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EHWZHHQWKHDJHVRI DQGEDVHGRQWKHDYDLODELOLW\RI WKHUHVSRQGHQWV$OOWKH
SDUWLFLSDQWVZHUHQDWLYHRUQHDUQDWLYHVSHDNHUVRI (QJOLVKDQGZHUHHQUROOHGLQRQH
RI WKUHH(QJOLVKODQJXDJHVFKRROVLQ)UDQFHDQGWKH1HWKHUODQGV%HFDXVHWKHYDVW
majority of  respondents were expatriates living in a country other than their own, these 
UHVSRQGHQWVZHUHQRWRQO\UDLVHGLQDPXOWLFXOWXUDOHQYLURQPHQWWKH\ZHUHDOVRH[SRVHG
WRPHGLDIURPGLIIHUHQWFRXQWULHV$WWKHYHU\PLQLPXPUHVSRQGHQWVZRXOGXVHWKH
media from their host country and their native country, but at times this was expanded 
by media from other countries where the respondents had lived, or international media, 
VXFKDV&11RUWKH%%&7KLVPHDQVWKDWWKHUHVSRQGHQWVLQWKLVVWXG\ZHUHLQWKH
XQLTXHSRVLWLRQWKDWWKH\FRXOGFRPSDUHGLIIHUHQWPHGLDIRUPDWVDQGFRQWHQW7KH
TXHVWLRQQDLUHFRQVLVWHGRI VHYHQW\HLJKWTXHVWLRQV
$IWHUFRQGXFWLQJWKHVXUYH\WKHTXHVWLRQQDLUHZDVÀUVWHYDOXDWHGXVLQJDUHOLDELOLW\
DQDO\VLVZKLFKVSHFLÀFDOO\IRFXVHGRQWKHLQWHUQDOFRQVLVWHQF\RI WKHTXHVWLRQQDLUH7KH
reliability analysis was carried out twice; once for the set of  questions that measured the 
UHVSRQGHQWV·NQRZOHGJHRI PHGLDSURGXFWLRQDQGRQFHIRUWKHTXHVWLRQVWKDWDVVHVVHG
WKHUHVSRQGHQWV·XQGHUVWDQGLQJRI PHGLDLQÁXHQFH$IWHUZHHGLQJRXWWKRVHTXHVWLRQV
that did not correlate well with the other questions under scrutiny both sets of  questions 
PDGHXSUHOLDEOHVFDOHV&URQEDFK·VơZDVDQGUHVSHFWLYHO\
7KHTXHVWLRQQDLUHZDVDOVRDVVHVVHGLQWHUPVRI LWVYDOLGLW\7KHFRQVWUXFWYDOLGLW\
of  the questionnaire was addressed by testing whether several hypotheses regarding the 
relationship between media literacy and related variables held for the data collected in 
WKLVVWXG\$JDLQZKHQWHVWLQJWKHK\SRWKHVHVWKHWZRVFDOHVWKDWPHDVXUHGSHRSOH·V
XQGHUVWDQGLQJRI PHGLDSURGXFWLRQDQGWKHLQÁXHQFHRI WKHPHGLDRQLWVXVHUVZHUH
WHVWHGVHSDUDWHO\([FHSWIRUWKHH[SHFWHGUHODWLRQVKLSEHWZHHQSDUHQWV·HGXFDWLRQDQG
WKHUHVSRQGHQWV·XQGHUVWDQGLQJRI PHGLDSURGXFWLRQDOOH[SHFWHGUHODWLRQVEHWZHHQ
PHGLDOLWHUDF\DQGYDULRXVLQGHSHQGHQWYDULDEOHVKHOGWUXHIRUWKHÀQGLQJVIURPWKLV
VWXG\
%HVLGHVDGGUHVVLQJWKHFRQVWUXFWYDOLGLW\WKLVVWXG\DOVRDVVHVVHGWKHFRQWHQWYDOLGLW\
RI WKHTXHVWLRQQDLUH7KHÀUVWVWHSWRZDUGVHQVXULQJWKHFRQWHQWYDOLGLW\RI WKHVFDOHZDV
taken in the opening stages of  this project, when every effort was made to ensure that the 
PHDVXUHPHQWLQVWUXPHQWZRXOGUHÁHFWDOOWKHDVSHFWVWKDWDUHFRQVLGHUHGSDUWRI PHGLD
OLWHUDF\E\VFKRODUVLQWKHÀHOG7KHVHFRQGVWHSWRHQVXULQJFRQWHQWYDOLGLW\HQWDLOHGWKH
UHYLHZRI WKHTXHVWLRQQDLUHE\H[SHUWVLQWKHÀHOGRI PHGLDOLWHUDF\7KHVHH[SHUWVPLGGOH
DQGKLJKVFKRROWHDFKHUVDVZHOODVFROOHJHOHFWXUHUVZLWKH[SHULHQFHLQPHGLDHGXFDWLRQ
were asked to assess the nature of  questions, as well as the relevance and representation 
RI WKHDVSHFWVDGGUHVVHGE\WKHTXHVWLRQQDLUH$WRWDORI H[SHUWVHYDOXDWHGWKH
TXHVWLRQQDLUH7KHPDMRULW\ZDVRI WKHRSLQLRQWKDWWKHTXHVWLRQQDLUHZDVVXFFHVVIXOLQ
addressing how critical youngsters are of  television, and that the topics addressed by the 
TXHVWLRQQDLUHZHUHUHOHYDQWDQGVXIÀFLHQWO\DGGUHVVHG7KHPDMRULW\RI WKHH[SHUWVDOVR
LQGLFDWHGWKDWWKHTXHVWLRQQDLUHZDVDSSURSULDWHIRUWKHLQWHQGHGDJHJURXS
$IWHUFRQÀUPLQJWKHUHOLDELOLW\DQGYDOLGLW\RI WKHVFDOHVWKHUHVXOWVIURPWKHVXUYH\
were used to draw conclusions about how respondents performed on the two scales 
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WKDWIRFXVRQPHGLDSURGXFWLRQDQGWKHLQÁXHQFHRI WKHPHGLDRQLWVXVHUVDQGZKLFK
IDFWRUVDIIHFWRQH·VSHUIRUPDQFHRQERWKVFDOHVFKDSWHU$QDO\VLVUHYHDOHGWKDWRQ
average, the respondents scored better on the scale that measured their understanding 
RI PHGLDLQÁXHQFHWKDQWKH\GLGRQWKHVFDOHUHJDUGLQJWKHLUNQRZOHGJHRI PHGLD
SURGXFWLRQ$QDO\VHVDOVRUHYHDOHGWKDWWKHVFRUHVRQWKHWZRVFDOHVZHUHUHODWHGLHLI D
UHVSRQGHQWGLGZHOORQRQHVFDOHVKHZDVPRUHOLNHO\WRGRZHOORQWKHRWKHU
$GGLWLRQDODQDO\VLVUHYHDOHGWKDWWKHUHZDVVRPHYDULDWLRQLQWKHUHVSRQGHQWV·
XQGHUVWDQGLQJRI WKHGLIIHUHQWDVSHFWVRI PHGLDSURGXFWLRQDQGPHGLDLQÁXHQFHRQLWV
XVHUV5HJDUGLQJPHGLDSURGXFWLRQUHVSRQGHQWVDSSHDUHGWREHZHOOLQIRUPHGUHJDUGLQJ
WKHIDFWWKDWWKHUHDUHIDFWRUVRXWVLGHRI WKHQHZVWKDWZLOOLQÁXHQFHZKDWWKHQHZVORRNV
OLNH0RUHRYHUWKHUHVXOWVUHJDUGLQJWKHUHVSRQGHQWV·XQGHUVWDQGLQJRI WKHSURGXFWLRQ
procedures were mixed; it seemed that the respondents knew a little about the very 
SUDFWLFDOVLGHRI WHOHYLVLRQSURGXFWLRQEXWFRXOGEHQHÀWIURPPRUHLQIRUPDWLRQDERXW
WKHSURFHGXUHVWKDWVKDSHWKHDFWXDOFRQWHQWRI WKHQHZV7KHDQDO\VLVDOVRVKRZHG
WKDWUHVSRQGHQWVXQDZDUHRI WKHH[LVWHQFHRI SXEOLFQRWIRUSURÀWWHOHYLVLRQVWDWLRQV
5HJDUGLQJXQGHUVWDQGLQJWKHLQÁXHQFHWKHPHGLDFDQKDYHRQLWVXVHUVDQDO\VLVVKRZHG
WKDWUHVSRQGHQWVZHUHYHU\DZDUHRI WKHLQÁXHQFHWKDWWHOHYLVLRQFDQKDYHRQDSHUVRQ·V
HPRWLRQV
Next, a multiple linear regression analysis was used to establish which factors 
LQÁXHQFHGWKHUHVSRQGHQWV·VFRUHVRQWKHWZRVFDOHV9DULRXVIDFWRUVSRVLWLYHO\LPSDFWHG
RQH·VNQRZOHGJHRI PHGLDSURGXFWLRQXVLQJWKH,QWHUQHWZDWFKLQJGRFXPHQWDULHVD
UHVSRQGHQW·VJUDGHLQVRFLDOVWXGLHVDQGWKHJUDGHVKHZDVLQ&RQYHUVHO\UHVSRQGHQWV
who watched the news more often scored lower on the scale that measured the 
understanding of  media production than respondents who did not watch the news 
YHU\RIWHQ2QH·VNQRZOHGJHDERXWWKHLQÁXHQFHWKHPHGLDFRXOGKDYHRQLWVXVHUVZDV
SRVLWLYHO\DIIHFWHGE\DUHVSRQGHQW·VSDUHQWV·OHYHORI HGXFDWLRQDQGWKHUHVSRQGHQW·V
JUDGHLQVRFLDOVWXGLHV
6HYHUDOFRQFOXVLRQVFDQEHGUDZQIURPWKLVVWXG\DVRXWOLQHGLQFKDSWHU)LUVW
DOWKRXJKWKHÀHOGRI PHGLDOLWHUDF\LVRIWHQSHUFHLYHGDVGLYHUVLÀHGWKHOLWHUDWXUH
RYHUYLHZVKRZHGWKDWDOOGHÀQLWLRQVRI PHGLDOLWHUDF\HQWDLODQDZDUHQHVVRI RQHRU
PRUHDVSHFWVRI WKHXVHDQGSURGXFWLRQRI PHGLDPHVVDJHV
6HFRQGLQVSLWHRI WKHDERYHRXWOLQHGDJUHHPHQWWKHDPRXQWRI DWWHQWLRQWKHÀHOG
of  media literacy pays to the four different relationships depicted in the schematic 
UHSUHVHQWDWLRQVHH)LJXUH,YDULHVZLGHO\8QGHUVWDQGLQJWKHSURGXFWLRQRI PHGLD
PHVVDJHVDUURZ%LVFRQVLGHUHGHVVHQWLDOIRUPHGLDOLWHUDF\E\WKHYDVWPDMRULW\
RI PHGLDOLWHUDF\VFKRODUV$GGLWLRQDOO\WKHLQÁXHQFHWKDWWKHPHGLDFDQKDYHRQLWV
XVHUVDUURZ&LVDOVRGHHPHGDSDUWRI PHGLDOLWHUDF\E\DODUJHQXPEHURI PHGLD
literacy researchers, although it does not receive the overwhelming attention given to 
WKHXQGHUVWDQGLQJRI PHGLDSURGXFWLRQ$OWKRXJKXQGHUVWDQGLQJKRZSHRSOHKDQGOH
WKHPHGLDDUURZ'LVGHHPHGDSDUWRI PHGLDOLWHUDF\WKLVXQGHUVWDQGLQJUHFHLYHV
OHVVDWWHQWLRQIURPPHGLDOLWHUDF\VFKRODUVWKDQPHGLDSURGXFWLRQDQGWKHLQÁXHQFH
RI WKHPHGLDRQLWVXVHUV&RQYHUVHO\WKHIRXUWKUHODWLRQVKLSGHSLFWHGLQ)LJXUH,
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XQGHUVWDQGLQJWKHLQÁXHQFHWKDWWKHPHGLDFDQKDYHRQPHGLDSURGXFHUVDUURZ$LV
LJQRUHGFRPSOHWHO\
7KLUGPHGLDOLWHUDF\FDQEHFRQVLGHUHGDVWDEOHFRQFHSW7KHOLWHUDWXUHRYHUYLHZ
VKRZHGWKDWDSDUWIURPWKHLQÁXHQFHRI WKHPHGLDRQPHGLDSURGXFHUVHYHU\DVSHFW
included in the schematic representation of  media use and production was already 
FRQVLGHUHGDSDUWRI PHGLDOLWHUDF\VRPHWZHQW\\HDUVDJR6RDOWKRXJKWKHÀHOGRI 
PHGLDOLWHUDF\LVRIWHQSHUFHLYHGDVHYHUFKDQJLQJDQGIDVWSDFHGLWDFWXDOO\DSSHDUVWKDW
WKHHVVHQFHRI KRZSHRSOHGHÀQHPHGLDOLWHUDF\KDVFKDQJHGYHU\OLWWOHRYHUWKH\HDUV
)RXUWKRQHRI WKHPDLQFRQFOXVLRQVRI WKLVVWXG\LVPHGLDOLWHUDF\LVDPXOWLIDFHWWHG
YHU\FRPSOH[FRQFHSW7KLVLPSOLHVWKDWEHFDXVHPHGLDOLWHUDF\LVVXFKDULFKFRQFHSWLW
LVQRWSRVVLEOHWRPHDVXUHPHGLDOLWHUDF\LQLWVHQWLUHW\,QVWHDGPHGLDOLWHUDF\UHTXLUHV
ZKHQPHDVXUHGFRUUHFWO\PXOWLSOHLQVWUXPHQWV7KLVLVZK\LQWKLVVWXG\WKHGHFLVLRQ
was made to look at media literacy from the perspective that the media play a central role 
LQPDLQWDLQLQJGHPRFUDF\DQGIRFXVLQJRQWHOHYLVLRQ
)LQDOO\EHVLGHVKDYLQJUHYHDOHGLWVUHOLDELOLW\DQGYDOLGLW\WKHLQVWUXPHQWGHYHORSHGLQ
WKLVVWXG\FRXOGDOVRSURYHXVHIXOIRUWKHÀHOGRI PHGLDHGXFDWLRQ7KHLQVWUXPHQWFRXOG
be used as a checklist for programs which focus on increasing critical citizenship or 
teaching about the link between media and democracy, or as an instrument to assess the 
HIÀFDF\RI DPHGLDHGXFDWLRQSURJUDPWKURXJKDSUHWHVWSRVWWHVWGHVLJQ
Regarding future research, one could further test and perfect the instrument 
GHYHORSHGLQWKLVVWXG\7KHÀUVWWKLQJWKDWFRXOGEHORRNHGLQWRLVWRIXUWKHULQFUHDVHWKH
YDOLGLW\DQGUHOLDELOLW\RI WKHVFDOHV)XWXUHLQYHVWLJDWLRQVFRXOGDOVRORRNLQWRHODERUDWLQJ
on the different aspects of  media literacy from different angles, or apply them to 
GLIIHUHQWJHQUHVRUGLIIHUHQWPHGLD)XUWKHUPRUHDQRWKHUIXWXUHUHVHDUFKLQLWLDWLYHFRXOG
be to look into rendering the instrument applicable to both younger and older target 
JURXSV
7KLVVWXG\VXFFHVVIXOO\FRPSOHWHGWKHÀUVWDWWHPSWWRGHYHORSDQLQVWUXPHQWWR
measure media literacy from the perspective of  the mediated democracy, and provides 
DPSOHVWHSSLQJVWRQHVIRUIXWXUHUHVHDUFK
6DPHQYDWWLQJ
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+HWEHODQJYDQPHGLDZLMVKHLGLVGLUHFWJHUHODWHHUGDDQGHJURWHUROGLHGHPHGLD
VSHOHQLQKHWGDJHOLMNVOHYHQ0HQVHQPDNHQYHHOJHEUXLNYDQGHPHGLDHQGH
PHGLD]LMQHHQRQRQWNRRPEDDURQGHUGHHOJHZRUGHQYDQKHWGDJHOLMNVEHVWDDQ'H
alomtegenwoordigheid van de media speelt een rol in veel facetten van het leven, maar 
kan worden samengevat als de invloed op twee verschillende niveaus: maatschappelijk en 
LQGLYLGXHHO2SKHWLQGLYLGXHOHQLYHDX]LMQHUYHUVFKHLGHQHPDQLHUHQZDDURSKHWEHODQJ
YDQGHPHGLDYRRUPHQVHQ]LFKWEDDUZRUGW0HQVHQEHVWHGHQQLHWDOOHHQYHHOWLMGDDQGH
media, ook komt een groot deel van hun kennis over zaken waar ze niet direct mee in 
DDQUDNLQJNRPHQYDQGHPHGLD'DDUQDDVWVSHOHQGHPHGLDRRNHHQEHODQJULMNUROELMKHW
creëren van iemands eigen identiteit, en geven ze dominante maatschappelijke normen 
HQZDDUGHQGRRUDDQGHLQGLYLGXHQLQHHQVDPHQOHYLQJ2RNRSPDDWVFKDSSHOLMNHQLYHDX
VSHOHQGHPHGLDHHQUROELMYRRUEHHOGDOVGHVFKDNHOWXVVHQEXUJHUVHQGHRYHUKHLG'H
media informeren mensen zowel over belangrijke gebeurtenissen, als over de visies en 
RSLQLHVYDQSROLWLFL=RGRHQGH]RXPHQNXQQHQFRQFOXGHUHQGDWGHPHGLDPHHKHOSHQ
YRUPWHJHYHQDDQKHWPHUHQGHHOYDQGHGHPRFUDWLVFKHSURFHVVHQ.RUWRPGHPHGLD
spelen een belangrijke rol in zowel het persoonlijke leven, als in het onderhouden van de 
GHPRFUDWLH2PJRHGWHNXQQHQIXQFWLRQHUHQPRHWHQPHQVHQRSGHKRRJWH]LMQYDQ
GH]HUROPHWDQGHUHZRRUGHQ]HPRHWHQPHGLDZLMV]LMQ+HWEHODQJYDQHHQPHGLDZLMV
publiek wordt vergroot door het gegeven dat de media niet altijd objectieve en volledige 
LQIRUPDWLHGRRUJHYHQ
Sinds de jaren zestig houdt een groot aantal wetenschappers zich bezig met het 
RQGHUZHUSPHGLDZLMVKHLG2QGHU]RHNLQGLWYHOGULFKW]LFKRSZDWPHQVHQ]RXGHQ
PRHWHQZHWHQRPPHGLDZLMVWH]LMQHQKHWRQWZLNNHOHQYDQPHGLDHGXFDWLHSURJUDPPD·V
GLHDOVGRHOKHEEHQPHQVHQPHHUPHGLDZLMVWHPDNHQ2QGDQNVKHWIHLWGDWGH
hoeveelheid onderzoek naar mediawijsheid indrukwekkend is, is er weinig bekend 
RYHUKRHPHGLDZLMVKHWSXEOLHNQXIHLWHOLMNLV'DDURPLVKHWGRHOYDQGH]HVWXGLHKHW
ontwikkelen van een meetinstrument om vast te stellen hoe mediawijs de gebruikers van 
GHPHGLD]LMQ
+HWFRQVWUXHUHQYDQHHQPHHWLQVWUXPHQW]RXKHWRQGHU]RHNRSKHWJHELHGYDQ
PHGLDZLMVKHLGRSYHUVFKLOOHQGHPDQLHUHQYRRUXLWNXQQHQKHOSHQ$OOHUHHUVW]RXGHQGH
resultaten die verkregen zijn met dit meetinstrument inzicht kunnen bieden in de mate 
waarin mensen kennis hebben over de media, en dus in hoeverre ze in staat zijn een 
NULWLVFKHKRXGLQJDDQWHQHPHQWHQRS]LFKWHYDQGHPHGLD7HQWZHHGH]RXGHLQIRUPDWLH
die verkregen wordt met het meetinstrument gebruikt kunnen worden om bestaande 
HQWRHNRPVWLJHPHGLDHGXFDWLHSURMHFWHQHIIHFWLHYHUWHPDNHQ=XONHSURMHFWHQ]RXGHQ
DDQJHSDVWNXQQHQZRUGHQDDQKHWXLWJDQJVNHQQLVQLYHDXYDQVWXGHQWHQ
+HWRQWZLNNHOHQYDQHHQJHVODDJGPHHWLQVWUXPHQWYHUUHLVWGDWHUHHQDDQWDOEHVOXLWHQ
JHQRPHQZRUGWRPWUHQWGHIRFXVYDQKHWLQVWUXPHQW=RDOVDOHHUGHULVXLWJHOHJG
zijn er twee redenen waarom het belangrijk is dat mediagebruikers mediawijs zijn; de 
LQYORHGYDQGHPHGLDRSLQGLYLGXHHOHQPDDWVFKDSSHOLMNQLYHDX%HLGHUHGHQHQYHUHLVHQ
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HHQDQGHUHLQVWHHNELMGHRQWZLNNHOLQJYDQKHWPHHWLQVWUXPHQW,QGH]HVWXGLHLVKHW
besluit genomen om mediawijsheid te benaderen vanuit het perspectief  dat de media 
HHQEHODQJULMNHUROVSHOHQLQKHWRQGHUKRXGHQYDQGHGHPRFUDWLH&RQFUHHWEHWHNHQGH
GLWGDWKHWPHHWLQVWUXPHQWDOOHHQJHULFKWZDVRSQRQÀFWLHSURJUDPPD·VHQZDW]XONH
SURJUDPPD·VPHQVHQOHUHQRYHUSROLWLHNHRQWZLNNHOLQJHQHQEHODQJULMNHJHEHXUWHQLVVHQ
en de mate waarin mensen zich bewust zijn van het feit dat de media hun beeld van de 
ZHUNHOLMNKHLGYRUPJHYHQ'DDUQDDVWLVHURRNEHVORWHQGDWKHWPHHWLQVWUXPHQW]LFK
alleen op het medium televisie zou richten en dat het instrument gemaakt zou worden 
YRRUNLQGHUHQRSGHPLGGHOEDUHVFKRRO'LWODDWVWHEHVOXLWLVJHQRPHQRPGDWGH]HJURHS
KHWYDDNVWGHGRHOJURHSLVYDQPHGLDHGXFDWLHSURJUDPPD·V
'HHHUVWHVWDSQDDUKHWRQWZHUSHQYDQHHQPHHWLQVWUXPHQWZDVKHWRQWZLNNHOHQYDQ
HHQGHÀQLWLHYDQPHGLDZLMVKHLGGLHJHEDVHHUGZDVRSKHWPHUHQGHHOYDQGHEHVWDDQGH
GHÀQLWLHV]LHKRRIGVWXN2PGLWGRHOWHEHUHLNHQLVHUHHQVFKHPDWLVFKHUHSUHVHQWDWLH
YDQPHGLDSURGXFWLHHQJHEUXLNRQWZLNNHOGGLHJHEUXLNWZHUGRPEHVWDDQGHGHÀQLWLHV
WHFDWHJRULVHUHQ]LH)LJXXU,'HGULHFHQWUDOHHOHPHQWHQLQGH]HUHSUHVHQWDWLH]LMQGH
SURGXFHQWGHPHGLDHQGHJHEUXLNHU'HJHEUXLNHUHQGHSURGXFHQWLQWHUDFWHUHQPHW
de media in vier verschillende processen, die weergegeven zijn door de vier verschillende 
SLMOHQ'HGHÀQLWLHVYDQPHGLDZLMVKHLGRI RQGHUGHOHQGDDUYDQ]LMQLQJHGHHOGELMGHSLMO
waar ze uitspraken over deden, waardoor elke pijl weer opgedeeld is in verschillende 
DVSHFWHQ8LWGH]HFDWHJRULVDWLHNRQGHHQDDQWDOFRQFOXVLHVZRUGHQJHWURNNHQ=REOHHN
dat niet alle dimensies van media productie en gebruik evenveel aandacht kregen, en dat 
het veld de afgelopen twintig weinig veranderd is, dat er de afgelopen twintig jaar bijna 
JHHQQLHXZHGHÀQLWLHVRI LQ]LFKWHQELMJHNRPHQ]LMQ$OVEHODQJULMNVWHOHLGGHGLWRYHU]LFKW
HFKWHUWRWGHFRQVWUXFWLHYDQGHYROJHQGHGHÀQLWLHYDQPHGLDZLMVKHLG0HGLDZLMVKHLGLV
het zich bewust zijn van de verschillende aspecten van media productie, de invloed van 
GHPHGLDRSGHJHEUXLNHUVHQGHPDQLHUZDDURSGHJHEUXLNHUVRPJDDQPHWGHPHGLD
$OOHNULWLVFKHKRXGLQJHQHQRI JHGUDJLQJHQGLHYRRUWYORHLHQXLWGLWEHZXVW]LMQDOVPHGH
DOOHPHGLDJHUHODWHHUGHYDDUGLJKHGHQGLHKHWUHVXOWDDW]LMQYDQGLWEHZXVW]LMQ]LMQRRN
RQGHUGHHOYDQPHGLDZLMVKHLG
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Figuur I.(HQVFKHPDWLVFKHUHSUHVHQWDWLHYRRUKHWEHJULMSHQYDQPHGLDZLMVKHLG
'HWZHHGHVWDSLQKHWRQWZHUSHQYDQHHQPHHWLQVWUXPHQWYRRUPHGLDZLMVKHLG
was het toespitsen van het concept mediawijsheid op de focus van deze studie: 
PHGLDHQGHPRFUDWLH,QKRRIGVWXNLVGDDURPHONDVSHFWYDQPHGLDZLMVKHLGXLWKHW
OLWHUDWXXURYHU]LFKWJHGHÀQLHHUGLQWHUPHQYDQZDWPHQVHQHURYHUPRHWHQZHWHQRPDOV
EXUJHUVJRHGWHNXQQHQIXQFWLRQHUHQLQHHQJHPHGLHHUGHGHPRFUDWLH'LWOHLGGHWRWHHQ
PHHUFRQFUHWHGHÀQLWLHYDQDOOHDVSHFWHQKHWJHHQQRRG]DNHOLMNZDVYRRUKHWRQWZLNNHOHQ
YDQHHQYUDJHQOLMVW$OOHHQGLHDVSHFWHQGLHUHOHYDQWZDUHQYRRUKHWEHJULMSHQYDQGH
UHODWLHWXVVHQGHPHGLDHQGHPRFUDWLHZHUGHQPHHJHQRPHQLQGH]HWRHVSLWVLQJ
'HYROJHQGHVWDSLQKHWRQWZLNNHOHQYDQGHYUDJHQOLMVWZDVKHWIRUPXOHUHQYDQYUDJHQ
die de verschillende aspecten meten, en het testen van deze vragen in verschillende 
SUHWHVWVHQWZHHSLORWVWXGLHV'H]HVWDSLVXLWYRHULJEHVFKUHYHQLQKRRIGVWXN
'HYUDJHQOLMVWGLHLVRQWZLNNHOGYRRUGH]HVWXGLHEHVWDDWXLWGULHVRRUWHQYUDJHQ
$OOHUHHUVWRPYDWWHKHWHHQVHULHVWHOOLQJHQRYHUWHOHYLVLHGLHDIJHOHLG]LMQYDQGH
YHUVFKLOOHQGHDVSHFWHQYDQPHGLDZLMVKHLG'HUHVSRQGHQWHQZHUGJHYUDDJGRPHONH
VWHOOLQJWHOH]HQHQRSHHQYLHUSXQWVVFKDDODDQWHJHYHQLQZHONHPDWH]HGDFKWHQGDW
GH]HVWHOOLQJMXLVWZDV'HWZHHGHVRRUWYUDJHQZDUHQGH]RJHQDDPGHGRHYUDJHQZDDU
GHUHVSRQGHQWHQJHYUDDJGZHUGLHWVDQGHUVWHGRHQGDQHHQVFKDDOLQWHYXOOHQ(HQ
YRRUEHHOGYDQ]R·QGRHYUDDJLVGHYUDDJRPQLHXZVLWHPVLQGHYROJRUGHWH]HWWHQ
3LMO$
,QYORHG
Media invloed op producenten
Media organisaties en invloed 
op producenten
3LMO %
3URGXFWLH
3URIHVVLRQHOHDFWLYLWHLWHQ
Selectiviteit producent
&RGHVHQFRQYHQWLHV
Productie context
6RFLDDOFXOWXUHHO
Economisch
Politiek
3LMO&
,QYORHG
Invloed op maatschappij
Invloed op individu
3LMO'
2PJDQJ
9LQGHQHQVHOHFWHUHQ
Management media gebruik
Mobiliseren van de media
Interpretatie media inhoud
3URGXFHQW
Media
Gebruiker
ȹ
ȹ ȹ
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ZDDULQGH]HYROJHQVGHUHVSRQGHQWLQKHWQLHXZV]RXGHQYHUVFKLMQHQ$OVODDWVWHZHUGGH
UHVSRQGHQWHQJHYUDDJGHHQVHULHYUDJHQRYHUKXQSHUVRRQOLMNHNHQPHUNHQLQWHYXOOHQ
'HWZHHSUHWHVWVRPYDWWHJHVORWHQYUDJHQOLMVWHQRSHQLQWHUYLHZVHQIRFXVJURHSHQ
'HSUHWHVWVZHUGHQXLWJHYRHUGRQGHUMDULJHQGLHDOOHPDDO(QJHOVDOV
PRHGHUWDDOKDGGHQ'HDQDO\VHVZDUHQ]RZHONZDQWLWDWLHI DOVNZDOLWDWLHI YDQDDUGHQ
hadden als doel om die vragen aan te wijzen die iets anders maten dan mediawijsheid, of  
GLHRQGXLGHOLMNZDUHQHQGXVPRHLOLMNWHEHJULMSHQ'HUHVXOWDWHQYDQGHSUHWHVWVOHLGGHQ
WRWHHQDDQWDOEHODQJULMNHZLM]LJLQJHQLQGHYUDJHQOLMVW'DDUQDDVWPDDNWHQGHSUHWHVWV
RRNGXLGHOLMNGDWGHYUDJHQOLMVWYHHOWHODQJZDV'DDURPZHUGHUEHVORWHQRPLQGHUHVW
van het project een vragenlijst te ontwikkelen die alleen gericht was op de productie van 
GHPHGLDDQGGHLQYORHGYDQGHPHGLDRSGHJHEUXLNHU
'HSLORWVWXGLHVZHUGHQYHUYROJHQVXLWJHYRHUGRQGHUMDULJHQHQ
jarigen, waardoor zowel de jongste en oudste kinderen in de doelgroep van de vragenlijst 
YHUWHJHQZRRUGLJGZDUHQ2RNKLHUKDGKHWPHUHQGHHOYDQGHUHVSRQGHQWHQ(QJHOVDOV
PRHGHUWDDO+HWNOHLQHDDQWDOUHVSRQGHQWHQYRRUZLHGDWQLHWKHWJHYDOZDVEHVWRQGXLW
]RJHQDDPGHQHDUQDWLYHVSHDNHUV+HWGRHOYDQGHDQDO\VHYDQGHGDWDYDQEHLGHSLORW
studies was het ontdekken welke vragen weinig of  niks bijdroegen aan de meting van 
PHGLDZLMVKHLGHQZHONHGXVXLWGHYUDJHQOLMVWJHKDDOGNRQGHQZRUGHQ
'HODDWVWHVWDSLQKHWRQWZLNNHOHQYDQHHQPHHWLQVWUXPHQWZDVKHWWHVWHQYDQGH
YUDJHQOLMVWLQHHQJURRWVFKDOLJVXUYH\'H]HVWDSLVEHVFKUHYHQLQKRRIGVWXN'H
VWHHNSURHI GLHJHEUXLNWZHUGLQGLWVXUYH\ZDVHHQ´QRQUDQGRPFRQYHQLHQFHVDPSOHµ
waarbij de respondenten die ondervraagd werden op scholen zaten die mee wilden 
ZHUNHQDDQKHWRQGHU]RHN'HVWHHNSURHI RPYDWWHUHVSRQGHQWHQWXVVHQGH
HQMDDURXG$OOHGHHOQHPHUVKDGGHQRI (QJHOVDOVPRHGHUWDDORI ZDUHQQHDU
QDWLYHVSHDNHUVHQ]DWHQRSHHQ(QJHOVVSUHNHQGHVFKRROLQ1HGHUODQGRI )UDQNULMN
+HWRYHUJURWHPHUHQGHHOYDQGHUHVSRQGHQWHQZRRQGHLQHHQODQGZDDU]HQLHW
RRUVSURQNHOLMNYDQGDDQNZDPHQZDDUGRRU]HQLHWDOOHHQRSJURHLGHQLQHHQPXOWL
FXOWXUHOHRPJHYLQJPDDURRNLQFRQWDFWNZDPHQPHWPHGLDXLWYHUVFKLOOHQGHODQGHQ'H
respondenten maakten op zijn minst gebruik van media uit hun eigen land en media uit 
het land waarin ze woonden, maar in sommige gevallen werd dit uitgebreid met media 
uit andere landen waar de respondenten hadden gewoond, of  internationale media zoals 
GH%%&RI &11'LWEHWHNHQWGDWGHUHVSRQGHQWHQLQGH]HVWXGLHLQGHXQLHNHSRVLWLH
YHUNHHUGHGDW]HYHUVFKLOOHQGHPHGLDIRUPDWVHQLQKRXGHQPHWHONDDUNRQGHQYHUJHOLMNHQ
'HYUDJHQOLMVWGLHUHVSRQGHQWHQYRRUJHOHJGNUHJHQEHVWRQGXLWYUDJHQ
Nadat de vragenlijst was afgenomen, werden de antwoorden allereerst geanalyseerd 
PLGGHOVHHQEHWURXZEDDUKHLGVDQDO\VH'H]HDQDO\VHZHUGDSDUWXLWJHYRHUGYRRUGH
vragen die kennis over media productie maten, en vragen die gingen over de invloed van 
GHPHGLDRSGHJHEUXLNHU1DGDWGHYUDJHQYHUZLMGHUGZDUHQGLHQLHWJRHGFRUUHOHHUGHQ
met de andere vragen, hadden beide sets van vragen een goed betrouwbaarheidsniveau 
&URQEDFK·VơZDVUHVSHFWLHYHOLMNHQ
(ULVRRNJHNHNHQQDDUGHYDOLGLWHLWYDQGHYUDJHQOLMVW'HEHJULSVYDOLGLWHLWFRQVWUXFW
YDOLGLW\YDQGHYUDJHQOLMVWZHUGJHPHWHQGRRUKHWWRHWVHQYDQYHUVFKLOOHQGHK\SRWKHVHQ
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over de relatie tussen enkele persoonlijke kenmerken en kennis over media productie 
HQRI GHLQYORHGYDQGHPHGLDRSGHJHEUXLNHUV2RNKLHUZHUGHQGHWZHHVFKDOHQ
die kennis over media productie en de invloed van de media op de gebruiker apart 
RQGHU]RFKW%HKDOYHGHK\SRWKHVHRYHUGHUHODWLHWXVVHQKHWRSOHLGLQJVQLYHDXYDQGH
RXGHUVHQNHQQLVRYHUPHGLDSURGXFWLHZHUGHQDOOHYHUZDFKWHUHODWLHVJHYRQGHQ
1DDVWEHJULSVYDOLGLWHLWLVHULQGH]HVWXGLHRRNJHNHNHQQDDULQKRXGVYDOLGLWHLWFRQWHQW
YDOLGLW\'HHHUVWHVWDSRPLQKRXGVYDOLGLWHLWWHJDUDQGHUHQLVDOJHQRPHQLQKHWEHJLQ
van dit project toen gepoogd is alle bestaande aspecten van mediawijsheid mee te 
QHPHQLQKHWRQWZHUSHQYDQGHYUDJHQOLMVW'HWZHHGHVWDSRPYDWWHHHQHYDOXDWLHYDQ
GHYUDJHQOLMVWGRRUH[SHUWVRSKHWJHELHGYDQPHGLDZLMVKHLGHQPHGLDHGXFDWLH'H]H
H[SHUWVGRFHQWHQLQKHWPLGGHOEDDUHQKRJHURQGHUZLMVPHWHUYDULQJLQPHGLDHGXFDWLH
werd gevraagd om zowel de inhoud van de vragen alsook de relevantie van en de mate 
ZDDULQGHDVSHFWHQDDQERGNZDPHQLQGHYUDJHQOLMVWWHHYDOXHUHQ,QWRWDDOKHEEHQ
H[SHUWVGHYUDJHQOLMVWJHsYDOXHHUG'HPHHUGHUKHLGZDVKHWHURYHUHHQVGDWGHYUDJHQOLMVW
kon vaststellen hoe kritisch jongeren omgaan met televisie, en dat de onderwerpen die in 
de vragenlijst ter sprake komen niet alleen relevant waren, maar ook voldoende aan bod 
NZDPHQ'HPHHUGHUKHLGYDQGHH[SHUWVJDI RRNDDQGHYUDJHQOLMVWJRHGSDVWHELMGH
GRHOJURHS
Nadat de betrouwbaarheid en validiteit van de vragenlijst bekeken waren, werden de 
resultaten van de survey gebruikt om conclusies te trekken over hoe de respondenten 
gescoord hadden op de twee verschillende schalen, en welke factoren van invloed waren 
JHZHHVWRSKXQVFRUH]LHKRRIGVWXN(HQDQDO\VHOLHW]LHQGDWJHPLGGHOGJHQRPHQ
de respondenten beter scoorden op de schaal die kennis over de invloed van de media op 
JHEUXLNHUVPDWGDQRSGHVFKDDOGLHJLQJRYHUPHGLDSURGXFWLH'HDQDO\VHOLHWRRN]LHQ
dat de scores op beide schalen gerelateerd waren, dus dat wanneer een respondent het 
EHWHUGHHGRSppQVFKDDOKLMRI ]LMKHWRRNGHHGRSGHDQGHUHVFKDDO
$DQYXOOHQGHDQDO\VHVOLHWHQRRN]LHQGDWHUHQLJHYDULDWLHZDVLQKRHUHVSRQGHQWHQ
scoorden op de verschillende aspecten van mediaproductie en de invloed van de media 
RSGHJHEUXLNHUV0HWEHWUHNNLQJWRWPHGLDSURGXFWLHEOHHNGDWGHUHVSRQGHQWHQUHGHOLMN
veel wisten over het feit dat er factoren zijn die niks met het nieuws te maken hebben, 
PDDUGLHWRFKYDQLQYORHG]LMQRSKRHKHWQLHXZVHUXLW]LHW'DDUQDDVWEOHHNRRNGDWGH
kennis over productie procedures gemengd was; de respondenten waren redelijk bekend 
met de hele praktische kant van nieuwsproductie, maar hadden nog veel te leren over de 
SURFHGXUHVGLHYRUPJDYHQDDQKHWQLHXZV'HDQDO\VHOLHWRRN]LHQGDWKHWRYHUJURWH
merendeel van de respondenten niet op de hoogte was van het bestaan van publieke 
]HQGHUV0HWEHWUHNNLQJWRWGHLQYORHGGLHGHPHGLDNXQQHQKHEEHQRSGHJHEUXLNHUV
werd duidelijk dat respondenten veel wisten over de invloed die televisie kan hebben op 
GHJHYRHOHQVYDQGHNLMNHUV
'DDUQDDVWLVHURRNHHQPXOWLSOHOLQHDLUHUHJUHVVLHXLWJHYRHUGRPWHNLMNHQZHONH
IDFWRUHQYDQLQYORHGZDUHQRSGHVFRUHVRSGHWZHHVFKDOHQ9HUVFKLOOHQGHIDFWRUHQ
hadden een positieve invloed op kennis over media productie: gebruik maken van het 
,QWHUQHWGRFXPHQWDLUHVNLMNHQKHWFLMIHUYDQGHUHVSRQGHQWLQ´VRFLDOVWXGLHVµHQGH
NODVZDDUGHUHVSRQGHQWLQ]DW'DDUHQWHJHQEOHHNGDWUHVSRQGHQWHQGLHYDDNQDDUKHW

6DPHQYDWWLQJ
nieuws keken lager scoorden op de schaal over media productie dan respondenten die 
PLQGHUYDDNQDDUKHWQLHXZVNHNHQ.HQQLVRYHUGHLQYORHGGLHGHPHGLDNDQKHEEHQ
op gebruikers werd positief  beïnvloedt door het opleidingsniveau van de ouders van de 
UHVSRQGHQWHQKHWFLMIHUYDQGHUHVSRQGHQWLQ´VRFLDOVWXGLHVµ
'H]HVWXGLHOHLGWWRWHHQDDQWDOFRQFOXVLHV]RDOVEHVFKUHYHQLQKRRIGVWXN$OVHHUVWH
kan men stellen dat, ondanks het feit dat het veld van mediawijsheid vaak beschreven 
ZRUGWDOVGLYHUVDOOHGHÀQLWLHVYDQPHGLDZLMVKHLGHHQRI PHHUGHUHDVSHFWHQYDQGH
SURGXFWLHHQKHWJHEUXLNYDQPHGLDEHQRHPHQ
'HWZHHGHFRQFOXVLHOXLGWGDWRQGDQNVKHWERYHQVWDDQGHGHDDQGDFKWGLHJHVFKRQNHQ
ZRUGWDDQGHYLHUYHUVFKLOOHQGHUHODWLHVXLW)LJXXU,QRJDOYHUVFKLOW.HQQLVRYHUGH
SURGXFWLHYDQPHGLDSLMO%ZRUGWDOVHHQHVVHQWLHHORQGHUGHHOYDQPHGLDZLMVKHLGJH]LHQ
GRRUGHPHHUGHUKHLGYDQRQGHU]RHNHUV2RNNHQQLVRYHUGHLQYORHGYDQGHPHGLD
RSGHJHEUXLNHUVSLMO&ZRUGWYDDNJHQRHPGDOKRHZHOKHWQLHWGHRYHUZHOGLJHQGH
DDQGDFKWNULMJWGLHPHGLDSURGXFWLHNULMJW'DDUQDDVW]LMQPHHUGHUHRQGHU]RHNHUVKHW
HURYHUHHQVGDWRRNNHQQLVRYHUKRHRPWHJDDQPHWGHPHGLDSLMO'RQGHUGHHOLV
YDQPHGLDZLMVKHLGPDDUGH]HUHODWLHZRUGWWRFKPLQGHUYDDNJHQRHPG'DDUHQWHJHQ
ZRUGWGHYLHUGHUHODWLHLQ)LJXXU,QDPHOLMNNHQQLVRYHUGHLQYORHGYDQGHPHGLDRSGH
SURGXFHQWSLMO$]RJRHGDOVKHOHPDDOJHQHJHHUG
7HQGHUGHNDQPHGLDZLMVKHLGJH]LHQZRUGHQDOVHHQUHGHOLMNVWDELHOFRQFHSW+HW
literatuur overzicht laat zien dat, met uitzondering van de invloed van de media op de 
producenten, elk aspect dat wordt genoemd, twintig jaar geleden ook al als onderdeel 
YDQPHGLDZLMVKHLGZHUGJH]LHQ'XVRQGDQNVKHWIHLWGDWKHWRQGHU]RHNVJHELHGURQGRP
mediawijsheid vaak gezien wordt als een veld dat continue in verandering is, blijkt dat de 
HVVHQWLHYDQKRHPHQPHGLDZLMVKHLGEH]LHWZHLQLJLVYHUDQGHUGLQGHODDWVWHMDUHQ
'HYLHUGHFRQFOXVLHLVWHYHQVHHQYDQGHEHODQJULMNVWHFRQFOXVLHVYDQGH]HVWXGLH
QDPHOLMNGDWPHGLDZLMVKHLGHHQKHHOULMNHQYHHOYRUPLJEHJULSLV'LWKRXGWLQGDW
het onmogelijk is om mediawijsheid in één keer in zijn geheel te meten; dit zal altijd 
middels meerdere instrumenten gaan die zich richten op verschillende onderdelen van 
HQSHUVSHFWLHYHQRSPHGLDZLMVKHLG'LWLVWHYHQVGHUHGHQZDDURPLQGH]HVWXGLHKHW
besluit is genomen om mediawijsheid te meten vanuit het perspectief  dat de media een 
EHODQJULMNHUROVSHOHQLQKHWLQVWDQGKRXGHQYDQGHGHPRFUDWLH
'HODDWVWHFRQFOXVLHULFKW]LFKRSKHWPHHWLQVWUXPHQW]HOI'LWLQVWUXPHQW]RXQX]LMQ
betrouwbaarheid en validiteit zijn onderzocht, ingezet kunnen worden in media educatie 
SURJUDPPD·V+HWLQVWUXPHQW]RXRQGHUDQGHUHJHEUXLNWNXQQHQZRUGHQDOVFKHFNOLVW
YRRUHGXFDWLHSURJUDPPD·VGLH]LFKULFKWHQRSKHWRQWZLNNHOHQYDQNULWLVFKEXUJHUVFKDS
RI KHWOHVJHYHQRYHUGHUHODWLHWXVVHQPHGLDHQGHPRFUDWLH2RN]RXKHWLQVWUXPHQW
JHEUXLNWNXQQHQZRUGHQRPGHHIIHFWLYLWHLWYDQPHGLDHGXFDWLHSURJUDPPD·VWHPHWHQ
PLGGHOVHHQSUHWHVWSRVWWHVWGHVLJQ
7RHNRPVWLJRQGHU]RHN]RX]LFKNXQQHQULFKWHQRSKHWYHUGHUWHVWHQYDQGHYUDJHQOLMVW
]RDOVGLHLVRQWZLNNHOGLQGH]HVWXGLH0HQ]RXELMYRRUEHHOGVWDSSHQNXQQHQ]HWWHQRP
GHEHWURXZEDDUKHLGHQYDOLGLWHLWYHUGHUWHYHUKRJHQ'DDUQDDVW]RXPHQRRNNXQQHQ
6DPHQYDWWLQJ

kijken naar het meten van de kennis over media invloed op producenten en omgang 
PHWGHPHGLD9HUGHURQGHU]RHN]RX]LFKRRNEH]LJNXQQHQKRXGHQPHWKHWPHWHQ
van mediawijsheid vanuit andere perspectieven, of  het onderzoeken mediawijsheid ten 
DDQ]LHQYDQDQGHUHJHQUHVRI PHGLD2RN]RXHHQSRJLQJJHGDDQNXQQHQZRUGHQRP
KHWEHVWDDQGHPHHWLQVWUXPHQWJHVFKLNWWHPDNHQYRRURXGHUHHQMRQJHUHUHVSRQGHQWHQ
'H]HVWXGLHKHHIWHHQHHUVWHVXFFHVYROOHSRJLQJJHGDDQHHQLQVWUXPHQWWHRQWZLNNHOHQ
waarmee mediawijsheid, vanuit het perspectief  van media en democratie, gemeten kon 
ZRUGHQHQELHGWGDDUPHHYROGRHQGHDDQOHLGLQJYRRUWRHNRPVWLJRQGHU]RHN
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-XGLWK5RVHQEDXPZDVERUQRQ$SULOLQ*RXGD7KH1HWKHUODQGV$IWHU
DWWHQGLQJVFKRROLQ)UDQFHWKH1HWKHUODQGVDQGWKH86$VKHUHFHLYHGKHU0DVWHU·V
GHJUHHLQ&RPPXQLFDWLRQ6FLHQFHIURPWKH5DGERXG8QLYHUVLW\1LMPHJHQLQ
+DYLQJHDUQHGD7DOHQW$ZDUG6FKRODUVKLSIURPWKH'XWFK0LQLVWU\RI (GXFDWLRQ
-XGLWKWKHQSXUVXHGVWXGLHVLQWKHÀHOGRI 5DGLR7HOHYLVLRQ)LOPDWWKH&ROOHJH
RI &RPPXQLFDWLRQVDWWKH8QLYHUVLW\RI 7H[DVLQ$XVWLQ,QVKHMRLQHGWKH
'HSDUWPHQWRI &RPPXQLFDWLRQDWWKH5DGERXG8QLYHUVLW\1LMPHJHQ+HUHVKHQRWRQO\
ZRUNHGDVD-XQLRU5HVHDUFKHUEXWZDVDOVRLQYROYHGLQWHDFKLQJDFWLYLWLHVDQGVHUYHGDV
WKH(GLWRULDO0DQDJHUIRU&RPPXQLFDWLRQV7KH(XURSHDQ-RXUQDORI &RPPXQLFDWLRQ
5HVHDUFK+HUUHVHDUFKFHQWHUHGRQWKHÀHOGRI PHGLDOLWHUDF\DQGOHGWRYDULRXV
publications regarding the conceptualization of  media literacy and media literacy and 
IDQGRP-XGLWKFXUUHQWO\ZRUNVDVDQ$VVLVWDQW3URIHVVRUDWWKH'HSDUWPHQWRI (QJOLVK
0RGHUQ/DQJXDJHVDQG0DVV&RPPXQLFDWLRQDW$OEDQ\6WDWH8QLYHUVLW\DQGOLYHVLQ
%RQDLUH*HRUJLDZLWKKHUIDPLO\

